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Valley Preferred Cycling Center: Google+ Social Media Marketing Strategy 

Rationale for Incorporating a Google+ Page into the Client’s Online Marketing: The 

Valley Preferred Cycling Center (VPCC) is a non-profit organization located in 

Trexlertown, Pennsylvania. VPCC already has an active presence on Facebook (3,200+ 

fans) and Twitter (1,400+ followers). By actively posting and engaging with their fans and 

followers, the VPCC has created a strong social media base. Adding a Google+ page to 

their social media efforts will further enhance their image and will allow them to reach 

more potential customers. The average Google+ user aligns very well with the average 

customer at the VPCC, being male between the ages of 25-35 and belonging to the middle 

class1. Because the cycling community is tight-knit, they are likely to share stories and 

experiences with one another. The ideal two-way communication and the ability to meet 

others with similar interests through Google+ is attractive to users.  

Proposed Integration and Proposed Tactics 

into  the  Client’s  Online Marketing: The VPCC 

will promote traffic to their Google+ page with 

an icon on their website [thevelodrome.com]. 

The Google+ ad extension will be added to their 

Google AdWords campaigns so that a link for 

their Google+ page will appear when ads are shown on the search engine results page. The 

Google+ campaign will run from March 11 to April 18. Original posts will be created at 

least six times per week in order to promote events. We will also respond to all user 

comments in a timely manner. 

Proposed Success Metrics:  The Valley Preferred Cycling Center desires to acquire at least 

80 users in the six week period.  Our client would like to achieve an average  of  two  +1’s  

per post and an average of four comments in Google+ per week. Through the integration of 

the Google AdWords campaign and the Google+ campaign, we will attempt to meet the 

VPCC’s  four  marketing  goals:  1)  increasing brand awareness through connecting with other 

Google+ users that are cyclists, 2) increasing participation in the Bicycle Racing League, 3) 

increasing VeloFest vendor registration and participants, and 4) increasing season ticket 

purchases. 

Proposed Maintenance Plan for the Google+ Page:  As presented in Table 1, each team 

member will actively post relevant information and promotions six times per week over the 

course of the six week period. We will hold two hangouts; the first hangout will discuss the 

history and an overview of the Valley Preferred Cycling Center. The second hangout will 

http://www.thevelodrome.com/
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be about one  of  our  client’s  largest  events,  the  VeloFest  Flea  Market,  which  takes  place  on  

May 4, 2013. 
Table  1:  Maintenance  Plan  for  the  VPCC’s  Google+  Page 

Week Task Content Strategy Goal 

1 
 

(3/11-
3/17) 

- Invite  others  to  our  client’s  circle 
- Post pictures and general 
information about the client 
- Monitor account and respond to 
comments 
-Add users from USA Cycling page 

- Overview of the VPCC 
- Current promotions 
including: Bicycle Racing 
League, VeloFest, and season 
tickets 

- Post 6 times 
- Get 15 new users 
- Average of 2 +1’s  per  post 
- Average 4 comments 

2 
 

(3/18-
3/24) 

 

- Welcome new users 
- Post relevant articles and pictures 
- Monitor account and respond to 
comments 
-Add users from Bicycling Magazine 
page 

- Post pictures from past events 
- Share information about our 
client and the cycling 
community 

- Post 6 times 
- Get 20 new users 
- Average of 2 +1’s  per  post 
- Average 4 comments 

3 
 

(3/25-
3/31) 

- Promote Hangout 
- Hold Hangout 
- Monitor account and respond to 
comments 
-Add active users from the Cycling 
community 

- Kick off promotion to 
VeloFest Flea Market event 
- Promote registration for 
Bicycle Racing League 
 
 

- Post 6 times 
- Host 2 Hangout guests 
- Get 15 new users 
- Average of 2 +1’s  per  post 
- Average 4 comments 

4 
 

(4/1-
4/7) 

- Monitor account and respond to 
comments 
-Add users from the Professional 
Cycling community 

- Continue to promote the 
VeloFest Flea Market event 
- Close registration of Bicycle 
Racing League 

- Post 6 times 
- Get 10 new users 
- Average of 2 +1’s  per  post 
- Average 4 comments 

5 
 

(4/8-
4/14) 

- Encourage event registration 
- Monitor account and respond to 
comments 

- Continue to promote the 
VeloFest Flea Market event 
- Post relevant articles and 
pictures 
- Promote  next  week’s  hangout 

- Post 6 times 
- Get 10 new users 
- Average of 2 +1’s  per  post 
- Average 4 comments 

6 
 

(4/15-
4/21) 

- Promote Hangout 
- Hold Hangout about VeloFest 
- Final push for event registration 
- Monitor account and respond to 
comments 

- Continue to promote the 
VeloFest Flea Market event 

- Post 6 times 
- Host 3 Hangout guests 
- Get 10 new users 
- Average of 2 +1’s  per  post 
- Average 4 comments 

 

Proposed Return on Investment for the Google+ Page: After the six week campaign, the 

intern at the Valley Preferred Cycling Center will manage the Google+ account. Therefore, 

the VPCC does not incur any additional labor costs. Rather than gauging return on 

investment in monetary terms, our client will measure return on investment in terms of 

improved brand awareness and increased engagement as a means of success for this Google+ 

campaign. We can track the success of our client’s Google+ page on Google Analytics. 
 

1PR  Daily.  “Infographic:  Profile  of  the  average  Google+  user.” December 3, 2011. http://www.prdaily.com/ 
Main/Articles/Infographic_Profile_of_the_average_Google_user_10222.aspx# 


