
Get online with Google 

A step-by-step guide to creating a website
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Introduction 

Why should I have a website?

The heart of the web’s success is in connecting people with information, whether 
that be a student looking for the nearest pizza parlor, or a local shoe store 
displaying its spring collection to online shoppers. According to the Pew Internet 
& American Life Project, in 2008, 72% of Americans were online at least once 
a day, and 71% of online Americans have bought a product via the web. The 
Internet provides a growing and increasingly vital opportunity for businesses 
to reach new and existing customers with minimal costs. If your customers 
are online, then the best way to connect with them is to join them there!

But I’m not a technical person! And I can’t afford to hire an expert!

That’s okay – you don’t need a PhD in computer science or a hefty amount of 
cash to get online. In fact, it’s easier than ever. There are many inexpensive or 
free tools out there to help bring your business to the web. We’ve outlined the 
process in this step-by-step guide, which explains everything from how to buy 
a website address to tips for advanced site design.
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The basics: Get online 

The first step in building your online presence is to get yourself a space on the 
web. There are two ways to do this:

1. Use ready-made sites which provide all the elements of a website in a 
template, or

2. Build your site from scratch with complete control over all the technical 
components, such as layout.

The second option is a bit more technical, so let’s start with the easier option.

Ready-made sites

You can avoid the technical hassles of creating a website by using free tools 
to create and launch your site. These tools will allow you to choose a website 
address (known commonly as the website’s URL), and will often host and run 
your site free of charge. Of course, because these sites are ready-made, you 
will have less control over some layout elements.

There are many tools out there to choose from. Google provides two such 
programs, called Google Sites and Blogger, both of which are free to users:

Google Sites 
google.com/sites

Google Sites makes it easy for users to quickly gather a 
variety of information in one place – including text, calendars, 
images, and videos – and easily control who can edit and 
view the page, from a small group to the whole world. Google Sites provides 
a number of design templates and editing tools familiar to anybody who has 
used standard editing software such as word processing or email programs.
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Blogger 
blogger.com

If the purpose of your website is primarily to share your 
thoughts – perhaps in a newsletter format, or through 
ongoing discussions with your visitors - you may want to 
consider using Google’s second free site tool, Blogger. Blogger provides 
design templates and easy editing tools as well as additional features like 
reader comments. Similar to Google Sites, Blogger also allows for easy 
management of editing and viewing access to the site (or blog): 

Starting from scratch

Designing a site from scratch can be a bit more complicated, but allows for 
greater freedom in design. There are a few basic steps to follow if you decide 
to build a website from the ground up, starting with purchasing an address.

Buy an address

Your first task is to decide on an address, or URL, for your website. In most 
cases it makes sense to use a name related to your business; for example, if 
you own a store called “Chocolate Shop”, you could consider the following 
URLs:

www.chocolateshop.com 
www.chocolate-shop.com 
www.chocolate-shop-online.com 

Once you have come up with a few possibilities, you’ll need to buy your 
address from a domain registrar such as www.godaddy.com. Here, you can 
check the availability of your desired website address, or domain name, and 
“rent” it for minimal annual fee.

Find a home

Information on the Internet doesn’t float about in cyberspace – it lives on real, 
physical computers (called servers) owned by hosting companies. Hosting 
companies store your site on their servers for a small monthly or annual fee, 
and in return make your site accessible to people visiting your website address.
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In many cases, site owners can bypass the hosting fee by agreeing to show 
ads on their sites. Doing a simple search on the Internet for “free hosting” can 
turn up a number of hosting companies that offer this kind of arrangement.

Once you have found a webhost, you will need to return to the domain 
registrar from whom you bought your web address and point them to 
the webhosting company who will serve your content. There should be 
instructions on the domain registrar’s page to explain how to do this.

Design your site

You have a name and a home, and now you need 
content for your site!

First, you’ll want to consider your website layout, as this 
will determine how visitors interact with the information 
on your site. Here are a few common types of pages:

•	Home Page: This is the page that visitors see first when they visit your 
website address. Typically, home pages provide a snapshot of the basic 
information for your business including the name of your business, address, 
and a brief description of your services.

•	Contact Page: This page goes into more depth about where your business 
is located and how visitors can contact you. 

•	About Page: Here, visitors can view basic information about your business.  

You should also consider additional pages to help your visitors navigate 
the information on your site. These will depend on the function of your 
business; for example, real estate companies often provide a page with all  
current property listings. Websites for larger organizations will often publish 
biographies of key figures at the company, or schedules of events. 

Once you have a page layout in mind, it’s time to design the actual site. There 
are two ways to do this: using site-editing tools, which are based on templates 
and therefore less customizable, and working directly with the HTML or 
CSS code (which is more technical). For most first-time website owners, 
using the editing tools provided by most of the free hosting companies is the 
simplest and fastest way to create a site. These tools offer intuitive site editing 
functions familiar to anybody who has used basic applications (e.g. word-
processing, email, etc).

Some other businesses choose to employ an independent site designer at 
this stage. Fees for this service can vary greatly, but for some businesses the 
site design is worth the extra cost.
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The next step: Attract and keep visitors

Congratulations, you’ve made the leap online! However, just owning a site 
doesn’t guarantee that the right audience will find you. The next step is to use 
basic tools to increase your visibility online and attract the relevant visitors.

Reach customers through search

Think of the last thing you searched for on the Internet. 
Maybe you looked for an airline’s website or the nearest flower 
shop. Have you ever wondered how those sites ended up in 
the search results?

You can think of the web as a giant directory. Search engines like Google 
crawl all the information that is open to them on the web using automated 
machines and make a copy of the web. Then, they use signals - such as the 
popularity of the site or number of high-quality websites that link to the page - 
to determine the relevance of each site to given search terms, such as “airline 
website” or “flower shop.” They then return these results, in their order of 
relevance, to the person conducting the search.

This leads to a question that most website owners (webmasters) ask 
themselves: how do I improve my site’s ranking in search results? The most 
simple and effective answer is to make sure to give visitors the information 
they are looking for, as unique and relevant content is what will drive traffic to 
your site and help you retain it.

Webmaster Central

There are additional things you can do to help search 
engines better understand your website. Google offers a 
one-stop shop for site owners to get all the information they 
need about how Google understand their websites. This 
destination is Webmaster Central (visit www.google.com/webmasters), 
which aims to provide free, scalable and equitable support for all webmasters 
and all websites, no matter how large or small.

Webmaster Central is a great resource for all web publishers. It comprehensively 
answers questions about crawling, indexing and ranking questions; provides 
an avenue for feedback and issues; and offers free diagnostic tools that help 
webmasters understand and fix potential crawling problems.
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We also offer a full dashboard of information about your site in particular 
through our free Webmaster Tools program. Here’s a taste of what Webmaster 
Tools can help you do:

•	Diagnose	potential	problems	in	how	Google	accesses	your	pages		

•	Request	removal	of	specific	pages	from	our	index	

•	See	query	and	page	statistics	related	to	your	website,	including	statistics	
about which search terms bring your site the most visitors, and how 
frequently Google crawls your page for updated information.  

Local Business Center

An additional step for business 
owners is to join Google’s 
Local Business Center (visit 
www.google.com/local/add), 
our online business listing 
directory. After submitting your 
information to the LBC, potential 
customers searching Maps for 
relevant local information will be 
connected to your business: your address, hours of operation, even photos of 
your storefront or products. It’s easy and free.

Google Site Search

Finally, once visitors land on your website you want to keep 
them there by making sure that they can quickly and easily 
search the content of your site to find what they are looking 
for. Google Site Search (visit www.google.com/sitesearch) 
is an online, hosted service which allows customers and 
visitors to search a website using the power of Google’s search technology.  
All you do is add a search box to your site which you customize by adding your 
own logo.  

By improving the ease, speed and accuracy with which users can find what 
they need, businesses can ensure their website justifies the investments made.Your business here

123 Any St, Anytown
(555) 555-1234
Coupons >>

A

A
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Reach customers through advertising

Let’s think again about the 
person who searched for 
“flower shop.” He could be 
looking for images of flower 
shops or articles about 
flower shops, but he could 
also be looking to purchase 
flowers. That’s where search 
advertising can really help 
boost your site’s visibility and drive valuable traffic to your site. Using online 
advertising programs, businesses of all sizes can pay for affordable relevant 
text ads to appear alongside natural search results in a clearly defined 
advertising section on the page.

AdWords (visit www.google.com/adwords) is Google’s 
online advertising program that enables advertisers to reach 
potential customers who are interested in their products 
or services. Advertisers use our online tools to create ads, 
decide which search terms (keywords) they would like their 
ads to show against, decide how much they are willing to 
pay for each ad, select the areas they would like their ads to show and set 
daily spending budgets. AdWords features an automated, user-friendly sign-
up process that enables advertisers to implement campaigns that can go live 
in 15 minutes or less.

Website owners choose keywords that will trigger their ads, and their ads will 
only show when a user types in a related search.

For example, a snow sports equipment shop in Denver might be interested in 
the following keywords:

ski equipment denver 
snow sports shop in colorado 
denver skis and snowboards

The benefit of this system is that the advertiser only pays if a user clicks on an 
ad. No click means no payment. The website owner has complete control over 
her costs because she decides how much she is willing to spend per click.

Your ad here
See your ad on Google and our
partner sites.
www.your-company-site.com
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Taking it further: Boost your revenue

Increase revenue through e-commerce on your site

If you are selling products or 
services on your website, it might 
make sense to look into possible 
e-commerce tools that allow 
your visitors to purchase goods 
directly from your site. Common 
tools such as Google Checkout 
(www.google.com/checkout), 
PayPal (www.paypal.com), 
and Amazon Payments 
(payments.amazon.com) can help build trust with your customers, boost 
your revenue and provide additional functionality for your visitors. 

Increase revenue through advertisements

Website owners can also 
designate space on their 
sites to host third party 
advertising and generate 
additional revenue. 
Google’s AdSense program 
(www.google.com/adsense) 
enables websites in the 
Google Network of content 
sites to automatically serve text and image ads that are precisely targeted to 
site content – so well-matched, in fact, that readers actually find them useful. 
For example, this gardening website (above) is hosting ads for flowers!

Webmasters earn revenue for every ad clicked on the site, or alternately 
for every thousand views of an ad (known in the trade as per thousand 
impressions). Site owners are in control of what ads appear on their sites. 
They can use tools to specify which categories of ads they would like to 
include and which categories or even companies to exclude (after all, you 
probably don’t want advertisements to appear from a competitor).

Green Garden

La rosa ha 
conquistado 
una 
popularidad 
que 
difícilmente 
puede 
disputarle 
cualquier otra flor. De hecho, está 
considerada como ‘la reina de las 
flores’. Además de su aroma, 
suave y exquisito, las rosas tienen 
el atractivo de sus hermosas 
flores, y una apariencia elegante 
que la hace ser la planta más 
cultivada en 
parques y 
jardines de 
todo el 
mundo. Los 
rosales se 
desarrollan 
mejor en 
zonas 

Gardening Tips
La rosa ha conquistado una popularidad que difícilmente puede disputarle 
cualquier otra flor. De hecho, está considerada como ‘la reina de las flores’. 
Además de su aroma, suave y exquisito, las rosas tienen el atractivo de sus 
hermosas flores, y una apariencia elegante que la hace ser la planta más 
cultivada en parques y jardines de todo el mundo. Los rosales se desarrollan 
mejor en zonas templadas y crecen con más facilidad en condiciones de 
inviernos fríos y  primaveras suaves.

Roses, Daisies and more
Local florists. Same day delivery
Freshest flowers from $10.99
www.greengardengifts.com

Place ads
on your site
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Additional features: Advanced site design

Once you’ve launched your site and discovered the basics of how search and 
advertising works, you may find yourself wondering about advanced tools 
and products that can take your site to the next level. We could go on and on 
about all the neat tools available, but here are a few to get you started.

Google Analytics

How many people are visiting your site? Where do they 
come from? Which pages do they like best? How many 
are first-time visitors? Has traffic grown over time? 
These are just some of the questions Google Analytics 
(www.google.com/analytics) can help you answer. By adding just a snippet 
of code to your website, you can start to understand how visitors interact with 
your site and then make improvements to make it even more efficient.

Website Optimizer

Page design can truly impact visitor behavior on your site. 
Why guess what site content and designs your visitors like 
best when you can find out directly from their behavior? 
Using our web-based interface, you can provide us with the 
content – headlines, images, or text, for example – and design 
alternatives you would like to test.

Website Optimizer will then show these content and design alternatives to 
your site visitors, all the while monitoring which combinations lead to the 
highest conversion rates (a conversion occurs when a visitor performs a 
certain specified action, such as advance to the next page, click on a payment 
button, or submit a form). The intuitive reports generated by the tool allow 
even the mathematically-challenged to quickly and easily identify and 
implement the best combination.



 Small Business Solutions google.com/smallbusiness

 Google Sites google.com/sites

 Blogger blogger.com

 Webmaster Central google.com/webmasters

 Google Site Search google.com/sitesearch

 Local Business Center google.com/local/add

 Google AdWords google.com/adwords

 Google Checkout google.com/checkout

 Google AdSense google.com/adsense

 Google Analytics google.com/analytics

 Website Optimizer google.com/websiteoptimizer
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