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Luther: Still Going Strong

Don't miss Carol Archer’s interview with Virgin

superstar Luther Vandross in this week's NAC/Smooth
Jazz special. Vandross
not only has a top 10
smash at NAC/SJ
(the title track from his ’ ' Now that NAC/Smooth Jazz has completed its evolution
I Know CDY, but his 4 y y d from experiment to niche player to full-fledged ratings
“Nights In Harlem” is —— - winner, it's time for R&R's annual tribute to the format.
happening at both It begins on the next page with a heady conversation
Urban and Urban AC. ‘ ‘ with author Robert Jourdain.

SPYRO,GYRA

* Celebrating over 20 years
of great music

* Upcoming Jay Beckenst .
solo album with

special guests
am

THE LEADER IN
ADULT/SMOOTH

ACOUSTIC
ALCHEMY
* Ponsitive Thinking, #
their 10th release, :» .
featuring “The Better Shoes,” [ *
"Passionelle,” "Vapour Trails,"} L
"Rainwatching W1"

s U.S. Tour starts October 22nd '

GEORGE BENSON

« Standing Together

#1 R&R NAC/Smooth Jazz Album

#1 Billboard’s Top Contemporary Jazz
Albums Chart

¢ 8 time Grammy winner

¢ Career spanning over 30 years

* Honored with a star on the
Hollywood Walk of Fame

DIANA KRALL

2 Time Grammy Nominee 7

o Career sales in excess
of 15 million units

Love Scenes - over 700,000 units sold woridwide
11st Ever Platmunﬂazz Artist in Car&ia

_Pcomlng appearance on E!(Entertainment
special, Wild on the Vine

MARC ANTOINE ' {;‘
¢ GRP debut release Madrid -

¢ Appearing tive this summer with '
the Guitars & Saxes Tour

* Sunland Top 5 NAC track

RAMSEY L

¢ A legend in the biz for over 40 years D
¢ WNUA / Chicago Morning Show Host
he GRP Recording Company. A Universal Music Company. }‘

©1998 GRP RecordsNge Au rights reserved. ¢ Host of syndicated Legends of Jazz
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The First single From Supernaturdl...
"LIFE” continues the bDes’nee evolution

started by ner Top 5 anthem
"youU GOCCa B

Procduced by PRiNCe saMpson and bes'ree.
ManagemMment: bavid wernnam For wildiife Managemenc.
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3 M’'s OF PROGRAMMING: PART 2

In last week’s Management column,
consultant John Lund described the first
two of his three M’s of programming. This
week, he focuses on the third M:
marketing.

Page 16

TALENTMASTER
EXTRAORDINAIRE!

Radio’s Morning Show Boot Camp, which
happens this weekend in Atlanta, has
turned into the premier gathering for
radio’s on-air soldiers. Organizer Don
Anthony is the subject of Erica Farber's
Publisher’s Profile.

Page 140

SPECIAL TALENT ISSUE

In addition to the Anthony interview, many
of R&R's editors devote their columns to
the issue of talent and talent development.
Among them:

AC Page 105
Alternative Page 121
CHR Page 68
Country Page 94
News/Talk Page 30
Rock Page 112
Urban Page 82

* Westwood One consolidates
news operations

= Casino ad ban upheld by appeals court

« Dave Robhins appointed VP/GM
for CBS/Columbus FMs

 Joel Burke, Jim Kirkland, Randy
Grossert, Pam Malcy, Nikki Nite on
new slate of Sinclair appointments

« Eric Schoenfeld, Len Weiner
take ESPN Radio posts
Page 3

CHR/POP

*» GOD GOO DOLLS Iris (Warner Sunset/Reprise)

CHR/RHYTHMIC
* AALIYAH Are You That Somebody? (Atlantic)

URBAN
« KELLY PRICE Friend Of Mine (T-Neck/Island)

URBAN AC
» MAXWELL Luxury; Cococure (Columbia)

COUNTRY
« TRISHA YEARWDOD There Goes My Baby (MCA)

« STEVE COLE When | Think Of You (Bluemoov/Atiantic)

« GO0 GOOD DOLLS Iris (Warner Sunset/Reprise)

« CELINE DION To Love You More (550 Music)

* MONSTER MAGNET Space Lord (A&M)

i
« DAYS OF THE NEW The Down Town (Outpost/Geffen)

ALIERNATIVE

« BARENAKED LADIES One Week (Reprise)

ADULT ALTER
« DAVE MATTHEWS BAND Stay (Wasting Time) (RCA)

1iVE
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THE INDUSTRY’S NEWSPAPER

More Myths Of Duopoly
Programming And Management

By GERRY BOEHME
KATZ RADIO GROUP

In two recent columns (6/12,
7/10), the preliminary results of
a Katz Radio Group research
study measuring duopoly’s ef-
fects on radio sales, program-
ming, and man-
agement practices
have been dis-
cussed and exam-
ined. Several
myths have been
exposed about
what consolida-
tion has meant to
the radio industry,
and many of
the very positive
changes that have
taken place in ra-
dio as a direct re-
sult of the chang-
es in ownership
policy have been highlighted.

So far, we’ve seen that:

« Few, if any, duopolies control
enough audience in their markets
10 be able to “force” themselves
on buys. That’s true for target de-
mographics like 18-34 and 25-54
as well as persons 12+.

* Duopolies have not caused

jE= =

| |
| The majority of duopoly
i owners believe that
| competitive local sales
staffs maximize
revenue — 77% of
duopolies in the top
100 markets have
separate sales forces
for at least some of the |
| properties, while only
23% have one sales
force for the entire
station group.

advertising rates to rise. In fact,
cost increases have been smaller
in markets where duopolies are
strongest.

Now it’s time to disprove an-
other myth or two.

1t’s clear that consolidation in
radio station own-
ership has led to
fundamental shifts
in the way that
properties are pro-
grammed, market-
ed, and managed.
| As duopolies con-
tinue to expand,
many in the radio
industry are look-
ing for the perfect
formula that will
guarantee success.
Many-people per-
ceive that all
duopolies operate
a certain way, that owners uni-
versally decide to duplicate for-
mats, concentrate sales staffs, and
consolidate management.

In reality, owners face a series
of tough questions each time they
acquire new stations. Should pro-

See Page 18

Toppled —waer Te_rminates
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Music speaks to
humanity in ways

last year of
Robert Jour-
dain’s groundbreaking

going on.

Music, The Brain, And Ecstasy

# An interview with author Robert Jourdain

that words cannot, / / -

but until the /7 / 207 ’ /vy

publication 7 i »[/22/ .
4

book, Music, The Brain, And Ecstasy, few understood why.

Jourdain examines music from a variety of perspectives, from
its psychoacoustics to neuroscience. His intelligent and lively
prose illuminates the topic for the layperson interested in learn-
ing “how music captures our imaginations” (as the book is sub-
titled). Broadcast Architecture CEO Frank Cedy joincd R&R
NAC/Smooth Jazz Editor Carol Archer to interview Jourdain.

CA: What was your inspiration 10 write this book?

RJ: Music has long struck me as a good way to sum up al-
most everything the brain does. When listening to or perform-
ing music, thc whole brain lights up like a Christmas tree. Al-
most every part of it works. There’s nothing else in all human
experience that’s quite as complex as music, and nothing that
so rubs your nose in our ignorance about how the mind works
and so demands that you really account for everything that's

See Page 36

Lippincott Leads Maverick Promotion

By STEVE WONSIEWICZ.
R&R MUSIC EDITOR

Maverick Recording
Co. has tapped music in-
dustry vet Ric Lippin-
cott as its new Head/Pro-
motion. Based in Los
Angeles, he reports to
GM Russ Rieger.

“Ric’s experience as
both a respected radio
programmer and record
executive provides him
with the essential qualities need-
ed to head up Maverick’s promo-
tion department,” Rieger said.
“We’re pleased to have him
here.”

Lippincott

T\?Tra;nsmissions . IN B;st(;n

@ Croshal elevated to label’s Head/Sales & Mkig.

Lippincott noted,
“What brought me to
Maverick was the music.
Maverick has great art-
ists like Alanis Moris-
sette, Prodigy, Ebba
| Forsberg, Cleopatra,
Jude, and Baxter. In ad-
dition, I'm fortunate to
be working with people
like Russ Ricger, [Mav-
~erick co-CEO] Freddy

DeMann, [Maverick
partner & Head/A&R] Guy Os-
eary, and all the pros who make
up Maverick. I’'m excited and
passionate about what I’'m doing

LIPPINCOTT/See Page 10
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Installation of Greater Media’s new transmission tower in Boston went awry Tuesday (8/4), sending it crashing to the ground and forcing
adjacent WB affiliate WLVI-TV off the air for 90 minutes. Nobody seems to know exactly what happened, but the tower somehow fell as
it was being lifted by a crane onto its concrete foundation. The mangled metal whipped its way on top of the TV station and turned the
crane on its side. There were no injuries, and no other stations were affected by the accident.
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MOST ADDED AGAIN!

KYSR KBKS WXKS WSTR KDWB
KFMB KALC WEZB KZZO WXXM
KZZP KJYO KHMX WDRV WSSR
KAMX WWMX WLNK WPST KSLZ
WZNY WDCG KYIS KOZN KSMB

* #34*-#29* ADULT TOP 40 MONITOR
* #23*-#21* MODERN ADULT MONITOR
* DEBUT D R&R HOT AC CHART

* - ® R&R CHR CHART

hall . BN
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WW1 Gonsolidates
NBC/Mutual News

By MATT SPANGLER
R&R WASHINGTON BUREAU

Westwood One’s NBC/Mutual
News operation in Arlington, VA
was shaken up on Monday in what
the company called its effort to
“consolidate” its news operations
by cutting some production staff
and shifting other news personnel
to other news slots.

“Westwood One had two superi-
or news-gathering operations be-
tween CBS and CNN,” spokesman

Nick Kiemnan told R&R. “Then we |

had a third one in Arlington. We
were spending a lot of our effort in
news-gathering and didn’t need so
many duplicate people cutting up
the same Bill Clinton tape. We

wanted to put more of our resourc- |

es into increasing the customization
offered to stations and improving
our reporting capabilities out of
Washington as opposed to our pro-
duction processing facilities there.”

The downsizing becomes effec-
tive Aug. 31. Although he was not
specific about how many of the op-
eration’s 50-odd producers, corre-
spondents, and other production

and origination staffers will find .

homes elsewhere within the West-
wood One organization, Kiernan
insisted that the company would
“beef up” such sister news opera-
tions as CBS’ Washington bureau,
CBS’ “Spectrum” news operation,
and CNN Radio, which WW1 mar-

kets and sells.
WW1/See Page 12

l last year.

| —. -, ,.;/f

Source: RAB |

Radlo S June Numbers Surge

The radio industry experienced one of its best revenue months in June, when
local revenues were 12% higher than June '97. According to RAB figures, na-
tional revenues did even better: They rose 16% from last June.

Business was healthy in-all regions of the country, particularty in the Midwest
and Southern portions of the country, where national business rose by 22% or
more. Looking back over the last several June reports, national business has taken
an astounding leap: National billings are 43% higher than in June "95.

On a year-to-date basis, local business is up 10% over the first six months of
last year; national revenues are 14% higher. The overall figure is 11% higher than

Circuit Court Upholds Gambling Ads Ban

By JEFFREY YORKE
RERIWASHINGEONBUREAU GHIER banning the broadcasting of casino
gambling ads. The decision con-
flicts with two other court decisions
that found banning gambling ads
unconstitutional. However, the New
Orleans court, in its 19-page deci- |
sion, rejected the argument brought |
by the Greater New Orleans Broad-
casting Assn. (GNOBA) that said I

GAMBLING/See Page 28 |

Airing gaming ads is getting to be
a gamble for broadcasters who
have to wade through a hodge-
podge of laws to stay out of trou-
ble. Last week, a three-judge pan-
el on the U.S. 5th Circuit Court of
Appeals in New Orleans voted
two-to-one to uphold a federal law

Sinclair Appoints
New Programmers,
Kansas City Mgrs.

either AM or FM.
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LOOKING BACK

Ownership Limit Evolution

For generations, broadcasters lived by the so-calied “7-7-7 rule;”
which permitted them to own no more than seven stations in
each of the AM, FM, and TV services. Fourteen years ago this
week, the FCC raised those levels to 12-12-12, but operators were
still restricted to one station per category in a market.

The rules began to change furiously in the '30s: Relaxed LMA
rules allowed broadcasters to operate more than one AM or FM
in a market; the FCC subsequently permitied duopoly (owning two
AMs and two FMs); and finally, in the mother of all decisions, Con-
gress ripped the ceiling off ownership, permitting an owner to have
up to eight stations per market, with no more than five being on

Sticking With Radio For 25 Years
celsGommunication
w<Graphics Inc
I MA G THAT LAST] ,_

Sinclair Com-
| munications has
made various ex-
ecutive changes
in several mar-
kets. First, Joel
Burke and Jim
Kirkland have |
been tapped as
Regional Pro-
grammers. Burke
will work with
existing manage-
ment at WRTH-AM, KIHT-FM &
WIL-FM/St. Louis and KCFX-FM,
KCIY-FM, KQRC-FM & KXTR-
FM/Kansas City. He will remain
based in Memphis, overseeing op-
erations at WICE-AM, WOGY-
FM & WRVR-FM. Kirkland — |
who is OM at WORD-AM,
WYRD-AM, WSPA-AM & FM &
WFBC-FM/Greenville, SC — adds
responsibilities at WEAL-AM,

Kirkland

SINCLAIR/See Page 14 |
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' Robbins Rejoins CBS As Columbus VP/GM

Dave Robbins has returned to
CBS Radio as VP/GM for its Co-
lumbus FMs, overseeing
Active Rock WAZU,
Country WHOK, and
Classic Rock WLVQ |
once CBS completes the
acquisition of the stations
from Jacor.

“Dave is a very talented
and experienced GM who

spected by the Columbus broadcast
and advertising community, and
under his direction our sta-
tions will be well-served”

Robbins has spent 10
years with Nationwide
Communications and
currently serves as GM
at crosstown WFII-AM,
WCOL-FM & WNCI-
FM. Jacor agreed to buy
Nationwide last Octo-
ber. Robbins worked for
CBS between 1981-87
as PD of KHTR-FM/St.

ROBBINS/See Page 10

to integrate our Columbus
radio properties,” siated
CBS Radio co-COO Don
Bouloukos. “Dave is highly re-

Robbins

Schoenfeld Scores ESPN Radio GM Gig
i Sports net also promotes Weiner to Asst. GM

Eric Schoenfeld has been named
GM of ESPN. Radio. Schoenfeld
replaces Drew
Hayes, who re-
cently exited the
sports network
to become OM/
PD at KABC/
Los Angeles
(R&R 6/19). In
a related move,
ESPN Radio PD

tinue to evaluate ESPN’s future
plans.” commented ESPN Excc. Ed-
itor John Walsh.
“Drew did a su-
per job develop-
ing and expand-
ing studio and
play-by-play pro-
gramming over
' the last two
years. I'm confi-
dent we'll con-

Len Weiner has tinue to move
been promoted forward with
to Asst. GM. Sehpenel Eric, who brings

“Enic is the perfect fit as we con- ESPN/See Page 28
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RADIO BUSINESS

FCC Draws Criticism For Alaska Fines

] King, KSRM question unauthorized transfer decision

BY MATT SPANGLER
R&R WASHINGTON BUREAU

An FCC decision last week that fined two struggling Alaska
stations $20.000 has caused some observers to ask how the agen-
cy interprets the business relationships that typically exist between

a licensee and a time broker.

On July 29. the commission fined
King Broadcasters Inc. and KSRM
Inc. — both based in Soldotna
(Kenai). AK — $10.000 each. King’s
fine was for the “unauthorized trans-
fer” of KSLD-AM & KKIS-FM/Sol-
dotna. The transfer occurred in Feb-
ruary 1994, when King President and
then-owner of the stations Sally
Hoskins, who had recently filed for
bankruptcy, entered into a “program
services agreement” (PSA) with bro-

ker Chester Coleman of American
Radio Brokers. Through the PSA.
Coleman provided programming for
the stations 24 hours a day, seven days
a week.

The FCC ruled that another unau-
thorized transfer took place when
Coleman entered into a joint sales
agreement with KSRM President
John Davis in March 1994. The com-
mission said that this resulted in a
violation of the local ownership rule.

since KSRM was now “controlling™
four stations in a [3-station market
— hence, the second $10,000 fine.

No ‘Exact Formula’

The FCC got wind of the case in
May 1994, when Homer, AK broad-
caster Peninsula Communications
Inc. filed a petition to deny the trans-
fer of KSLD & KKIS to Coleman.
More than four years later, the com-
mission approved the transfer, but
nonetheless applied the penalties.

“There is no exact formula by
which control of a broadcast station
can be determined.” said the FCC in

FCC/See Page 8

Big Deais Hit Sldmp As Purchasing Surge SIoWs

I Industry insiders shed light on lack of trading

BY PATRICE WiTTRIG
R&R WASHINGTON BUREAU

Since the passage of the Telecommunications Act of 1996, the
value and volume of radio station sales has set records. But 1998
has been different. It’s been a fairly slow and quiet year — 1056
stations have traded hands to date, compared to 1343 |ast year and
1529 in 1996. What happened to the purchasing craze?

“The prices have gotien silly,”
Washington broadcast attorney Dav-
id Tillotson told R&R. “Most of the
good stuff has gotien swept up. 1996
was open season on buying every-
thing.”

Jim Weitzman, another Washing-
ton broadcast lawyer, agreed. “In
the major markets, everyone has a
dance partner now. Consolidation
has matured in the major markets.
The headline-grabbing acquisitions
with the astronomical cash flow
multiples have already happened.”

Big Markets Taken

The industry has reached a point
where almost every station in the top
100 markets is spoken for by a cho-
sen few. Duncan’s American Radio
analystJ.T. Anderton told R&R, “We
went from having 12 owners in one
market, to two to four significant
owners. and those owners have their

station infrastructure in place. As a
result, we're not seeing a lot of obvi-
ous deals beyond the first round of
consolidation.”

For the duration of 1996 and 1997.
groups doubled and tripled and
bought everything in sight, until no
more than 20 companies own almost
every station in the top 100 markets.
“The panic/euphoria that we wit-
nessed in 1996.and 1997 represented
industry consolidators who were fo-
cused on the top 75 markets,” media
broker Peter Handy of Star Media
Group told R&R.

‘With all the mergers and acquisi-
lions activily, the price tags have
moved up,” First Union Capital Mar-
kets analyst Bishop Cheen told R&R.
“Acquirers have said, ‘It’s hard for
us to generate the return on equity if
we have to pay 20 times trailing cash
flow.” So. some of those companies
have moved offshore and branched

out to Puerto Rico, Mexico, and bill-
board assets.”

Which is exactly what groups like
Cleai Channel, Chancellor Media.
and even Emmis Broadcasting.
which is aggressively developing its
eastern European properties, are
doing. Perhaps that means 1998 will
serve as a resting period for large
groups to integrate newly acquired
stations and management, and also
function as a springboard for round
two of the consolidation craze.

“The next wave will be in mar-
kets 100 through 250" Handy fig-
ured. “For the most part. the con-
solidators in those markets are us-
ing private capital combined with
debt to make acquisitions. Operators
in those markets have to be a little
more sensitive 1o their business plan
and how it can produce high returns
for that capital.”

“There’s still a lot of revenue and
income growth in the radio business,”
Anderton said. He added that he
wouldn’t be surprised if other large
media companies — such as news-
papers, satellite, and telephone enti-
ties — decided to get a share of the
radio revenue pie.

BUSINESS
BRIEFS

Bloomberg

Heftel Settles With Rainbow/PUSH

eftel Broadcasting Corp. has reached an accord with Jesse

Jackson's Rainbow/PUSH Coalition by agreeing to step up
minority recruitment efforts for two stations it's acquiring in San
Diego. In November, the coalition filed a petition to deny the license
renewal applications of KJQY-FM & KKLQ-FM/San Diego, currently
owned by Jacor Communications, for insufficient recruiting during
its last license term. In order to move ahead with its acquisition,
Hettel agreed earlier this month to notify minority and/or civil rights
organizations and media when job openings come up at the stations
that won't be filled from within the organization. Heftel will also
reimburse Rainbow/PUSH for $3400 in legal fees.

FCC Hearings Foe Zeb Lee Dies

ongtime North Carolina broadcaster Zeb Lee, 87, died in

Asheville, NC on Aug. 1 — five days before the FCC was to
vote on new rules that would establish a system of broadcast
auctions. He gained notoriety when he challenged a 1995 FCC
decision that took his WZLS-FM/Asheville off the air and replaced it
with a minority consortium. The agency cited a 1994 Supreme Court
decision that froze its comparative hearings process for awarding
broadcast licenses — despite the fact that Lee had been granted
permission to broadcast at 96.5 MHz at least four times between
1990 and 1994. After alengthy court battle, the DC Circuit Court of
Appeals reinstated Lee’s Orion Communications as the licensee of
the Asheville frequency last January.

Gag Order On CBC May Be Lifted

ttorneys for Children’'s Broadcasting Corp. asked the U.S.

District Courtin Minneapolis last week to lift the gag order that

prevents CBC from discussing what evidence it has found in its
suitagainst ABC/Radio Disney. CBC spokesman Allen Mayer told
R&R that the judge asked CBC and ABC to come to a resolution on
their own by the end of last week. CBC Chairman/CEO
Christopher Dahl told R&R on Monday that the companies
submitted their recommendations to the court last Friday, but at
press time he had not received a response from the judge. CBC'’s
suit against ABC/Radio Disney — which alleges breach of
contract and misappropriation of confidential business informa-
tion — is set to go to trial August 31

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted.index consists of a/f publicly traded companies that
derive more than 5% of gross revenues from radio advertising.
Change Since

One Year Ago One Week Ago  7/31/98  One Year Ago One Weck Ago

Radio Index 14717  240.81 23262 +58.13% -3.40%
Dow Industrials 8194.04 8937.36 8883.29 +10.28% -0.60%
S&P 500 947.14 11408 112067 +20.18% -1.73%

America’s most respected kitchen expert )
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,
coo]zing and meal"planning for more than 75 years.’
Call I-800-334-5

Lring her into your audience's homes five times a week.

8090 today to find out how you can

ASK BETTY

RADIO*SHOW

Distributed bym
3
Rasdio Nerword m
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VIDPAK RESULTS

VIDPAK WINS AGAIN

WizQ Scores with Country Vidpak' in D.G.

“It's safe to say Vidpak™ made the difference this Spring for WMZQ. The
first indication that the promotion was working was a winner ratio of over
50% when random names from the 250,000 people who received Vidpaks
were read on-air. Then came the compliments from listeners, clients and
even competitors.

The final proof came with the Spring Arbitron. In the book we saw a healthy
increase in cume and AQH. More important, in the month of the Vidpak
promotion there was a 51% increase in the 25-54 demo, 12+ increased 39%
and 18-34 went up 54%!

In the previous spripg we had done the Birthday Contest with a net cost
virtually the same as Vidpak. Vidpak dramatically outperformed it. My only
regret is that we were not able to start the promotion until midway inthe  CHARLIE OCHS

survey period. General Manager
wMz0

As a result of the success of our Spring promotion we are now in the
process of self-liquidating a second Vidpak with our clients for a fall cam-
paign. As | see it, if we can market WMZQ to our audience, give our clients a
great advertising vehicle to use in conjunction with their radio buys, AND
retrieve some of our advertising expenses, it's @ winner for everyone.

Tony Quin and his staff at 10 Television did a great
job from beginning to end and their commitment to

getting it right has been incredible. The ultimate

endorsement is return business, and our decision to

go with Vidpak again this Fall should demonstrate the

confidence | have in this promotion.”

VIDPAK

Find out about Vidpak™ and see all of 10's latest JBE0PaTE Soley

., . . Atlanta, GA 30327
spots on radio’s only TV marketing website: V | S | [I N e-mail igtveradioig.com

S

www americanradiohistorv com
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RADIO BUSINESS

DEAL OF THE WEEK 1998 DEALS TO DATE

Dollars To Date: $2,928,066,022
(Last Year: $7,035,149,763)
* Morris Communications Dollars This Week:  $63,467,500
Corp. $33 million » (Last Year: §54,250,000)
13 stations in Washington Stations Traded This Year: 1056
and Alaska (Last Year: 1343)
Stations Traded This Week: k7|
(Last Year: 15)
TRANSACTIONS

Morris Blazes New Trails With Pioneer Buy
L1 Capstar swaps in Mississippi: ABC adds an AM in Dallas

e e T o

i
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Morris Communications
acquisitions

PRICE: $33 miliion

TERMS: Asset sale for cash
BUYER: Morris Communications
Corp., headed by President Biily
Morris. It owns 10 other stations.
Phone: (706) 724-0851

SELLER: Pioneer Broadcasting
Co.Inc., headed by President Mar-
garet Clapp. Phone: (206) 628-
3121

bUb

Vi

~
b

J

%n

KFQD-AM, KHAR-AM,
KBRJ-FM, KEAG-FM,
KMXS-FM & KWHL-FM/
Anchorage, AK |
FREQUENCY: 750 kHz; 590 kHz;
104.1 MHz; 97.3 MHz; 103.1 MHz;
106.5 MHz

POWER: 50kw; 5kw; 55kw at 61 feet:
100kw at 593 feet; 27kw at -180 feet;
100kw at -89 feet

| FORMAT: News/Talk; Nostalgia;

covera
fast-paced cOVeT:

j. heard only

One-On-One = h.)
Sports Radio ',
Network.

847-509-1661;

ge

Country; Oldies; Hot AC; Rock

Spend the weekend with

BRUCE

on the

as they bring you
\ the hottest sports
news,
updates weekends
from 1pm to 7pm

live reports

| | BROKER: Media Services Group | KXRO-AM & KDUX-FM/

Aberdeen, WA

FREQUENCY: 1320 kHz; 104.7 MHz
POWER: 5kw day/1kw night; 31kw
at 361 feet

FORMAT: AC; Rock

KWIQ-AM & FM/Moses
Lake, WA

FREQUENCY: 1020 kHz; 100.3 MHz
POWER: 2.5kw day/500 watts night;
100kw at 310 feet

FORMAT: Country; Country

WFTiy

names & score

eastern

Illustrations by J.7. Steiny

~ .

& interviews £ %

l Wenatchee, WA

| FORMAT: Classic Rock

TRANSACTIONS AT A GLANCE

¢ Capstar/Boswell swap $11.5 million (est. value)
WBKJ-FMWKosciusko (Jackson), MS (traded to Gapstar)
WJDX-FM/Jackson, MS (traded to Boswell)

® KFVR-AM & KCRE-FM/Crescent City, CA $490,000

® KATY-FM/idyliwild (Riverside-San Bernardino), CA

No cash consideration

® KJOP-AM/Lemoore, CA $120,000

® KISK (FM CPYShasta Lake City, CA $307,500

® WDSR-AM & WNFB-FM/Lake City, FL $750,000

® WBDI-AM & WINU-AM/MHighland, IL $1,250,000

® WMMC-FMMarshall, IL (Terre Haute, IN) $300,000
® WZOC-FM/Plymouth, IN No cash consideration

® KOLK-FM/Onawa (Sioux City), 1A $1.85 million

® WTMR-AM/Camden, NJ $8 million

® WVIP-AM/Mount Kisco, NY $675,000

¢ KIOL-FM/Lamesa (Odessa-Midland), TX $300,000
® KAAM-AM/Plano (Dallas), TX $12.1 miliion

® KELA-AM & KMNT-FM/Centralia, WA $4 million

® WIiBU-AM/Poynette (Madison), Wl $325,000

KKRT-AM & KKRV-FM/

FREQUENCY: 900 kHz; 104.9 MHz
POWER: 1kw day/72 watts night;
6.1kw at 1323 feet

FORMAT: Sports/Talk; Country

KVYF-FM/Wilson Creek,
WA

FREQUENCY: 103.3 MHz
POWER: 25kw at 243 feet

s

|5 2
Capstar Broadcasting/
Boswell Broadcasting
swap

ESTIMATED VALUE: $11.5 million
TERMS: Capstar is swappingWJDX-
FM/Jackson, MS for Boswell's WBKJ-
FM.

WBKJ-FM/Kosciusko
(Jackson)

TRADED TO: Capstar Broadcast-
ing Corp., headed by President
Steve Hicks. It owns WJDS-AM,
WZRX-AM, WKTF-FM, WMSI-FM &
WSTZ-FM/Jackson, MS. Phone:
(512) 340-7800

FREQUENCY: 105.1 MHz
POWER: 100kw aft 981 feet
FORMAT: Country

WJDX-FM/Jackson

TRADED TO: Boswell Broadcast-
ing Inc., headed by President H.
Mims Boswell Jr. It ownsWLIN-FM/
Durant, MS andWKOZ-AM/Koscius-
ko, MS. Phone: (601) 283-1050
FREQUENCY: 96.3 MHz

POWER: 100kw at 1411 feet
FORMAT: AC

S

KFVR-AM & KCRE-FM/
Crescent City

PRICE: $490,000

TERMS: Asset sale for $107,500
cash and a 15-year, $357,500 prom-
issory note at 9.5% interest
BUYER: Pollack/Belz Radio LLC,
headed by President William Pol-
lack. Phone: (901) 751-1513
SELLER: Pelican Bay Broadcast-
ing Corp., headed by President
Lawrence Goodman. Phone: (707)
464-9561

BROKER: MCH Enterprises Inc.

KATY-FM/Idyliwild
(Riverside-San
Bernardino)

PRICE: No cash consideration
TERMS: Transfer of station and as-
sets to corporate entity

TO:KATY FM LLC, headed by mem-

bers Kay and Cliiff Gill. Phone: (909)
506-1222

FROM: Kay Sadlier-Gill. Phone:
(760) 434-6070

FREQUENCY: 101.3 MHz
POWER: 1.95kw at 597 feet
FORMAT: AC

KJOP-AM/Lemoore

PRICE: $120,000

TERMS: Asset sale for cash
BUYER: KJOP Radio LLC, headed
by manager Robert Jones. Phone:
(209) 584-5242

SELLER: John Pembroker. Phone:
(850) 942-1806

' KISK (FM CP)/Shasta

Lake City
PRICE: $307,500
TERMS: Construction permit sale for
cash

BUYER: McCarthy Wireless Inc.,
headed by President Craig McCar-
thy. It owns three other stations in
Redding, CA. Phone: (530) 244-9700
SELLER: Stephen Thomas. Phone:
(520) 221-3838

WDSR-AM & WNFB-FM/
Lake City

PRICE: $750,000

TERMS: Asset sale for $7500 cash
and a 10-year promissory note at 8%
interest

BUYER: Newman MediaInc., head-
ed by President John Newman.
Phone: (407) 298-4000

SELLER: Arso Radio Corp., head-
ed by PresidentJesus Soto. Phone:
(904) 752-1340

WBDI-AM & WINU-AM/
Highland

PRICE:$1,250,000

TERMS: Asset sale for cash
BUYER: New Life Evangelistic
Center Inc., headed by President
Lawrence Rice. Phone: (314) 436-
2424

SELLER: WIN-You Inc., headed by
President Carl Ortale. Phone: (618)
654-7521

FREQUENCY: 1510 kHz; 880 kHz
POWER: 1kw; 1 .75kw.day/160 watts
night

FORMAT: WBDI is dark; News/Talk

WMMC-FM/Marshalt

(Terre Haute)

PRICE: $300,000

TERMS: Asset sale for cash

BUYER: JDL Broadcasting Inc.,

headed by PresidentJohn Spangler.

Phone: (630) 898-2203

SELLER: Sandyworld Inc., headed
Continued on Page 8
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Cholesterol,
folic acid,
body mass index,
“gsood” & “bad” fats.

WHAT

DOES
IT ALL
MEAN?

Total Nutrition News pro-
vides the daily dose of nutrition
news and information your
listeners need to stay healthy.

Accurate, obijective, timely,
understandable. Total Nutrition
News reports on the breaking
stories in the world of nutrition
and health, in an easy-to-under-
stand format. No impossible
jargon, no fad diets, just the
hard facts about eating right.

Available FREE OF CHARGE,
no cash, no barter. There is no
commercial content. Five times a
week, 060-seconds MARKET
EXCLUSIVE, delivered by satel-
lite for maximum timeliness and
quality.

Catch Total Nutrition News
every Friday. Bulk feed at
3:00 p.m. Eastern time, SATCOM
C-5, transponder 23, SEDAT
channel 13.

Call 1-800-334-5800 for the
total story on Total Nutrition

Nutrltlon News
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EARNINGS

Citadel, Cox Radio Rise In Q2

C itadel Communications Corp. (NASDAQ: CITC) reported a
record quarter for the three months ending June 30 — a pasiod that
saw the company go public. Same-station net revenue increased 15%
during the quarter to $20 million from $17.4 million during the same-
period last year. Broadcast cash flow was up 29.3% on a same-station
basis to $6.3 million from $4.9 million. For the first six months of this year,
same-station net revenue gained 12.6% to $35.7 million from $31.7
million during the first half of 1997. On a same-station basls, broadcast
cash flow grew 26% to $9.9 million from $7.9 million last year.

etrevenues for Cox Radio Inc. (NYSE: CXR) hit $69.2 million, a

27.3% Increase over 1997's $54.3 million. Broadcast cash flow
rose 32.4% to $24.2 million, compared to $18.3 million for the same
period last year. On a same-station basis, net revenue rose to $62.2
million over $54.1 miliion last year, and broadcast cash flow was $22.2
million, compared to $18.4 milfion last year. The company credits its
revenue Inerease to “strong ratings performance in the Atlanta, Los
Angeles, and Miami markets, as well as the company's recent
acquisitions.” During the second quarter, Cox closed onits purchase of
KONO-AM & FM/San Antonio for $23 million and WGBB-AM, WBAB-

FM, WBLI-FM & WHFM-FM/Nassau-Sutfolk for $48 million.

FCC

Continued from Page 4

last week’s decision. Coleman attor-
ney David Tillotson told R&R, how-
ever, that the FCC cited as evidence
of an unauthorized (ransfer of control
from King to Coleman the following
aspects of the PSA, which Tillotson
said exist in virtually all time broker-
age arrangements: that King did not
retain control over the personnel em-
ployed by Coleman; that King was not
responsible for telephone and power
bills at the stations, separate from their
main studio (where Coleman’s em-
ployecs produced programming for
broadcast on the stations); and that
Coleman paid directly — on King's
behalf — certain operational costs (the
power bill, for example) that he was
alrcady obligated to reimburse King
for under the PSA.

Tillotson told R&R the decision
ignores the fact that ‘'when a licens-
ec leases airtime on its station 24-
hours per day. seven days per week

as it is permitted 10 do under FCC
rules and policies — the licensee has
no need for any emiployees. since the
broker is providing all the program-
ming and handling all of the sales

and marketing; and the licensee has
no finances 10 control, other than
to pay the rent and the power bill.

Tillotson said that the notion that
paying the power bills for the sta-
tions amounted to transfer of con-
trol of their finances was “non-
sense.” as Coleman was only skip-
ping one step in a reimbursement
arrangemenl. As for the JSA wilth
KSRM, a source close to the com-
pany told R&R that the commis-
sion has always drawn a line be-
tween JSAs and transfers of con-
trol; thus the JSA would not count
toward the local ownership limit.

Though he wouldn’t comment on
the specifics of the case, Mass Me-
dia Bureau attorney Brad Deutsch
agreed that FCC policy allows
JSAs. Regarding transters of con-
trol, Deutsch 1old R&R, “the over-
arching concern driving the com-
mission’s policies are that they have
to demonstrate the licensee retains
the ultimate control over the sta-
tion’s programming and personnel.”

KSRM attorney Peter Guimann
told R&R his client had not deter-
mined whether it would contest the
ruling. Hoskins could not be reached
for comment.

TRANSACTIONS

Continued from Page 6

by President Kurt Tuckerman.
Phone: (217) 826-8017
FREQUENCY: 105.9 MHz
POWER: 3.3kw at 295 feet
FORMAT: AC

WZOC-FM/Plymouth
PRICE: No cash consideration
TERMS: Stock transfer; corporate
reorganization of negative control for
business and tax reasons

TO: Kenneth Kunze is acquiring 25
shares of voting stock and 26 shares
of non-voting stock in Plymouth
Broadcasting Inc.

FROM: James Kunze, Lora Cavin-
der, and Kathryn Bottorff

KOLK-FM/Onawa

(Sioux City)

PRICE: $1.85 million

TERMS: Asset sale for cash
BUYER: Waitt Radio Inc., headed
by President Norman Waitt Jr.
SELLER: Barnco Inc. Phone: (712)
258-5655

FREQUENCY: 102.3 MHz
POWER: 100kw at 643 feet

'FORMAT: Country
BROKER: Paul Lucci

—

=

WTMR-AM/Camden

PRICE: $8 miillion

TERMS: Asset sale for cash
BUYER: KAAY License LP, a sub-
sidiary of Beasley Broadcast
Group, headed by PresidentGeorge
Beasley. it owns WTEL-AM, WWDB-
FM & WXTU-FM/Philadeiphia.
Phone: (941) 263-5000

SELLER: Gore-Overgaard Broad-
casting Inc., headed by Chairman/
CEO Harold Gore. Phone: (561)
231-8928

FREQUENCY: 800 kHz

POWER: 5kw day/500 watts night
FORMAT: Religious

| NewYork |

WVIP-AM/Mount Kisco

PRICE: $675,000
TERMS: Asset sale for $625,000

RADIO BUSINESS

BUSINESS
BrRIEFS

Bloomberg

Continued from Page 4

CBS Makes Cross-Platform Deal With Pennzoil

BS Corp. said Monday it had inked a one-year, “muitimillion
dollar” cross-platform deal with Pennzoil . The oil company will
buy time and space on CBS' radio and TV O&Os, The Nashville
Network (TNN), and TDI, its outdoor unit. Beginning.in the first
quarter of 1999, Pennzoil — a longtime advertiser on the TV
network and on TNN — will bundle sponsorship of sports, weather,
and traffic reports on the radio stations (within selected markets)
with ads on the TV stations and bus displays. This is the first deal
in which CBS has sold sponsorships across all of its media to one
advertiser. CBS did not disclose the deal’s value, but Bloomberg
put it at $25 million.
Continued on Page 28

cash and a $50,000 promissory note
BUYER: Suburban Broadcasting
Corp., headed by President |
Jonathan Becker. Phone: (203) 869- |
1490

KELA-AM & KMNT-FM/
Centralia ’

SELLER: Estate of Martin Stone.
Phone: (914) 876-8983 i

E e, = '|3
KIOL-FM/Lamesa
(Odessa-Midland)
PRICE:$300,000 ’
TERMS: Asset sale for cash
BUYER: Equicom Inc., headed by |
President Dain Schult. It owns
KBST-AM & FM & KBTS-FM/Big
Spring, TX. Phone: (512) 257-2280
SELLER: Noalmark Broadcasting |
Corp., headed by President William
Nolan Jr. Phone: (870) 862-0202 |
FREQUENCY: 104.7 MHz |
POWER: 100kw at 800 feet I
FORMAT: AC

BROKER: Whitley Broadcast Me-
dia,

KAAM-AM/Plano (Dallas)
PRICE: $12.1 miliion

| TERMS: Asset sale for cash |

BUYER: ABC Inc., headed by Pres- |
ident Robert Callahan

SELLER: Collin County Radio LC,
headed by PresidentJ. S. Sellmeyer
FREQUENCY: 620 kHz [
POWER: 5kw day/4.5kw night
FORMAT: Nostalgia

BROKER: MediaVenture Partners
COMMENT: ABC began airing the
Radio Disney format on this station
August 1.

PRICE: $4 miltion

TERMS: Asset sale for cash
BUYER: Jacor Communications
Corp., headed by President Randy
Michaels. Phone:(606) 655-6523
SELLER: KELA Corporation, head-
ed by President M.J. Chytit
FREQUENCY: 1470 kHz; 102.9 MHz
POWER: 5kw day/1kw night; 100kw
at 1057 feet

FORMAT: Talk; Country
BROKER: Blackburn & Co.
tf‘d  Wisconsir
WIBU-AM/Poynette
(Madison)

PRICE: $325,000

TERMS: Asset sale for cash
BUYER: Magnum Communica-
tions, headed by President David
Magnum. it owns WBKY (FM CP)/
Portage, W1. Magnum is also presi-
dent of Magnum Radio Inc., which
owns WTMB-AM, WBOG-FM &
WUSK-FM/Tomah, WI. Phone: (608)
372-9600

SELLER: Radio Hill Broadcasting
Inc., headed by owners Stan
Johnson and Randy Grobe. Phone:
(608) 635-7341

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Country

BROKER: Kozacko Media Servic-
es

e
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Audio Architecture-

If Ferrari made production libraries we might have some competition.

For a free sample Audio Architecture Suite
call 972/406-6800 or e-mail: tmcif@tmcentury.com
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power ful

T E——


www.americanradiohistory.com

Imagine a meter you could put in your office. ..a virtual, real-time monitor that would instantly tell you the effectiveness of your
programming. .. high-resolution information that is so precise it could show you audience reaction to specific programming events,
giving you the opportunity to immediately respond to your audience.

It could show you daily how the new morning team is doing...whether that TV campaign is worth the money you’re spending....how
many units you can really run in an hour...even the effect that 7:20 a. m. $10,000 give-away has on the seven o’clock hour.

It’s real. It’s here. It’s called MOBILTRAK.

MoBILTRAK is the new car radio monitor. It’s immediate, accurate, and rolling out in U. S. markets right now. Call 1-888-772-TRAK
for information on MoBiLTRAK ’s installation status in your market. And please visit MOBILTRAK’s website at www.mobiltrak.com.

www americanradiohistorv com
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NEWSBREAKERS.

Hess Adds Atlantic
Star/Prov. PD Post

Two-year Atlantic
Star Communica-
tions Regional VP/
Programming &
Operations  Bill
Hess shifts from his
Stamford. CT base
to Providence to
take on added du-
ties as PD for the
company’s News/
Talk-Hot AC com-
bo WHIJ-AM &
WSNE-FM. WHJJ
Exec. Producer John Buckley remains
in place. while WSNE PD Scott Keith
exits after having joined in April.

Atlantic Star Regional President
Scott Bacherman commented. “Bill’s
one of the most versatile and knowl-
edgeable programmers in our compa-
ny. I'm thrilled that he will be bring-
ing his talent and vision to one of our
largest markets.”

Added Hess. “WHJJ & WSNE are
outstanding properties in a dynamic, re-
bom city. I look forward to working with
GM Bud Paras, WSNE morming team
Jones & Joan, and the rest of Provi-
dencc’s talented team.”

Hess previously spent 10 years at
WHYN-AM & FM/Springfield, MA as
Station Manager/PD/moming man and
will continue overseeing programiming
for Atlantic Star's WEZF-FM/Burling-
ton, VT, WHMP-AM, WHMP-FM &
WPKX-FM/Springfield, MA; and
WNLK-AM, WSTC-AM, WEFX-FM
& WKHL-FM/Stamford. CT.

Robbins

HEE

Hess

Louis and Asst. PD of WBBM-FM/
Chicago. The 20-year radio vet also
has been Group P for KDMX/Dal
las, KHMX/Houston, KZZP/Phoe-
nix. WOMX/Orlando. and KLUC/
Las Vegas.

“What an outstanding opportuni-
ty!” Robbins exclaimed. “It’s very
gratifying to be back with CBS Ra-
dio, working with the best broadcast-
ers in the business and the great
staffers at WAZU, WHOK. and
WLVQ. I am extremely excited
about what we will be bringing t0
the Columbus marketplace.”

Continued from Page 3

LETTERS TO THE EDITOR

Setting The Record Straight
On Music Research Study

As President of Group Dynamics | am responding to the article that Tom
Kelly wrote about his experience at our facility for a music research study
(R&R 5/15). His opening statement that he is an “expert” in his field prede-
termines that it is unethical for him to include his opinions in any market
research project. He goes on to refer to the recruiter that he spoke with as
having her phone answered by a child who “bellowed” tor her “Mom” to get
on the phone. The woman who he called “Josie” is in her 60s, lives alone,
and her phone Is either answered by her or a machine.

Mr. Kelly said that the recruiter toid him which radio station to say was
his tavorite, when in fact he was given a choice of three stations. none of
which were “right” or “wrong” answers. The clients are not identified for any
study for any recruiter. Most often even Group Dynamics is not privy to that
Information.

Kelly makes an issue of the fact that when he signed in at the facility he
gave his real name — Tom Kelly — and the office number of Kelly Music
Research. Phone numbers are not required when respondents sign in, and
his home number and address were on the screener. No one, including
myself, has ever heard of him or his company or ever laid eyes on him. Had
we ever suspected his occupation, he would have been politely asked to
leave.

Several times he mentions the $40 Incentive — how he “lied” about his
age and how concerned he was for the recruiter's job ... it sounds like he
sold his integrity for $40. Fortunately his survey was pulled from the final
sample so he was not included in the tabulation process.

As the article describes, there were eight respondents, listening to and
rating music on headsets. He states how distracting #t was in the room
because people did not have anything to lean on. There is table space in
the conference room at a conference tabie for 12 people. He demeans the
method of testing, that no one was monitoréd but there was an observer
behind the one-way mirror during this exercise.

Kelly refers to a tray of sandwiches, soft drinks, and ice being brought
into the room, which caused a “disruption” with people “battling for sand-
wiches and favorite soft drinks” This also led to the statement that “people
had not turned off their tapes” and “just returned to their surveys and filled
in scores for all of the songs that had gone by during feeding time.” How
LOUD can | say this — food was never served! There were beverages
available as the respondents entered the room at the beginning of the ses-
sion! Otherwise there were no other interruptions during the one and a half
to two hours! B

Group Dynamics has already suffered the loss of a client, and my em-
ployees are horrified that anyone could be permitted “freedom of the press”
to spread such malicious lies.

Merie Holman
President
Group Dynamics In Focus Inc.
Bala Cynwyd, PA
Tom Kelly responds: ) )

Regarding ethics: It is no more unethicat than it would be for one sur-
geon to observe another during an operation ... or for a PD and GM to
attend a competitor's promotion. We can learn as much from the experi-
ence and mistakes of others as we can from our own.

“Josie™ 1 don't know her age, byt it definitely was not an answering ma-
chine, and besides, the real issue is / {the respondent) called HER (the

LETTERS/See Page 28

Seattle

October 14 - 17, 1998

EXECUTIVE ACTION

Thompson.

on this well-deserved promotion”

already great staff even stronger”

Nashville.

Elektra Boosts Whited To VP/Promo, West 'Coast

lektra Entertainment Group has elevated Mike
Whited to VP/Promotion, West Coast. Based in
Los Angeles, he reports to Sr. VP/Promotion Greg

Thompson said, “Mike’s hard work, dedication, and
leadership skills make him an invaluable asset to Elek-
tra. The entire company joins me in congratulating Mike

Whited previously was National Director/Top 40 Pro-
motion for Elektra. He joined the company in 1995 as a
Pittsburgh-based Regional Promotion Director. Whited
began his music industry career in 1988, working for
the concert promotion firm Dicesare Engler Promotions.

BNA r_llakes Mﬂiley Sr. Dir./National Promotion

ormer Rising TideVP/National Promotion Rick Moxley has been named

Sr. Director/National Promotion for BNA Records. He succeeds Tom
Sgro, who left the Nashville label two weeks ago.

BNAVP/PromotionTom Baldrica commented,“'m thrilled to have a pro-

motion man of Rick’s caliber join the BNA team. His wealth of knowledge

from being in the field plus his experience at the national level will make an

Prior to joining Rising Tide (which closed about four months ago) in Feb-
ruary '96, Moxley worked the Southeast region forWarner Bros. and Giant/

Whited

Lippincoit

Continued from Page 1

here at Maverick as | was when 1
first got into this business.”

Betore joining Maverick. Lippin-
cott spent three years as VP/Promo-
tion at Curb Records. Between
1994-95, he was National Director/
Promotion at Zoo Entertainment.
Prior to that. he was at Morgan
Creek for nine months.

Before entering the music busi-
ness, Lippincott spent 19 years in
radio. He was OM. then GM. at
WLS-AM & FM/Chicago (1986-
89); PD at KHTZ/Los Angeles
(1983-84); OM at KYUU/San
Francisco (1984-86); and PD at
WLS-AM & FM (1980-83). He
began his radio career in 1971 at
KGMB/Honolulu.

The Doctor Is In... Seattle!

Don’'t miss Premiere Radio Network's Dr. Laura Schlessinger!
NAB Radio Luncheon Speaker, October 16.

wwWw americanradiohistorv com

Meanwhile, Maverick has elevat-
ed Fred Croshal 1o Head/Sales &
Marketing. Croshal. who also re-
ports to Rieger, most recently was
Head/Sales at Maverick. a post he
held since he joined the company
two years ago. Prior to that, he was
VP/Sales at the Work Group and
spent over 1! years at CBS
Records/Sony Music Distribution,
rising from an account service rep
in San Francisco in 1984 to Sales
Manager of the L.A. branch in
1994.

“It’s a distinct honor to elevate
someone of Fred's capabilities,”
Rieger said. “His reputation as
both an accomplished head of sales
and executive at Maverick make
him the ideal choice to head up
both the sales and marketing de-
partments.”
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Interactive Gall-Out
~ kver Si

We Invented It.

ComQuest was first to offer
Interactive Voice Response (IVR)
technology as a real solution for call-
out music research. Now it seems,
everybody and their brother is jump-
ing on the IVR bandwagon.

ComQuest’s interactive  call-out
reduces the number of interviewers
needed for your weekly in-house
research by moving the data collec-
tion process to the interactive fileserv-
er. Respondents love it, interviewers
are more productive (as they no

longer have to play song hooks from cassette decks), and PD’s enjoy
more accurate, stable and instant results in their weekly music tests.
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0.7 3.9 107 72 Sex And Candy
60.9 1231 597 72. Forgiven
142 10.0 505 72.3, Can‘t Get Enough v
140 25 727 2.9 Jam
6.1 na 61.7 e One Week
20 65.6 68.7 708 How's It Gonna Be
¥ 2.3 695 68.9 0.7 1 Wil Remember You
5.8 65.0 63.6 702 Irin.
2 5.8 70.0 5.7 70.2 . Your Searctiove
6546 15 my o 1t 4 Could Change
o e e e

g

Now, once again, ComQuest is rais-
ing the bar. This fall we’ll unveil the
all-new ComQuest Windows ‘98 at
the NAB Radio Show. Utilizing state-
of-the-art Windows graphics and
audio, multi-tasking and dynamic
data exchange with other Windows
programs, it’s gonna blow the doors
off anything else on the road!

While others toil in their basements
with IVR technology, desperately try-
ing to make it work for call-out
music testing, ComQuest interactive

call-out systems are collecting more than da million song scores
around the world every month!

I’s good to know ComQuest is blazing the trail into the next mil-
lennium so that others may follow.

-

Windows and Windows 98 are registered trademarks of Microsofi Corporation.

wwWw americanradiohistorv com

Windows 98
Compatible

To learn more about ComQuest, visit us at www.callout.com or call us at 619-659-3600.
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NEWSBREAKERS.

KTST & KXXY/OKC
Set Stecker As
Operations Dir.

Consultant and veteran Country
programmer Ted Stecker has been
named Opera-
tions Director for
[Clear Channel
Country combo
KTST-FM &
KXXY-FM/
Oklahoma City.
Along with wife
Doris Thompson,
Stecker will con-
tinue to work with
present clients and
continue to con-
sult under the Stecker-Thompson &
Associates banner.

This marks a retumn to the market
for Stecker, who was Senior Coun-
try PD for Radio Equity Partners pri-
or to its sale to Clear Channel. He
succeeds Charlie Harrigan, who left
in June and last month was named
PD at Citadel’s new Country outlet,
WCTD/Wilkes Barre.

Regarding Stecker, Clear Channel
Oklahoma City Market Manager
and KTST & KXXY GM John
Moen told R&R, “Ted’s back-

Stecker

New M Street Directory Out (Finally!)

F or an organization known for its accurate and comprehensive radio
station directory, M Street got many heads-a-scratchin’ when it decid-
ed not to publish its M Street Radio Directory last year, which it had been
putting out annually. i

According to editor Robert Unmacht, the deluge of radio consolidation
would have made anything he put out obsolete as soon as it rolled off the
presses. So Unmacht held tight untit the flood waters of acquisitions sub-
sided, and, finally, the 8th edition of the directory is available.

This 960-page soft-cover book not only lists every FCC-licensed radio
station {(along with its dial position, power, format, ownership, phone num-
ber, Arbitron share, and other vital stats), but also has format trends, radio
market guides, indexes by call letter and frequency, and a Canadian sec-
tion. In other words, better late than never.

The M Street Radio Directory is available for $65 plus $5 postage from

M Street, PO.Box 23150, Nashville, TN 37202.

ground and success — and the fact
he’s so familiar with this market,
these stations, and the personnel —
make this a hand-to-glove fit. I over-
sec seven stations and really nced
the calibre of manager who I can
just throw the keys to and not wor-
ry about the stations. I have that in
Ted, and he’ll handle a lot of the sta-
tions’ operations.”

Stecker told R&R, “I’ve al-
ways felt very close to these sta-
tions and the staffs — heck, I
even came up with the name for

‘Twister." I'm really happy to be
back working with them and with

‘Clear Channel. When not out on my

own, I’ve only worked with two
companies in the last 20 years —
ABC and Clear Channel. In fact, I
worked at the first station Lowry
Mays ever bought — so it’s great to
be back with such a great company”’

Stecker’s programming career has
included Country outlets WKXK/
Chicago, WNOE/New Orleans,
KSCS & WBAP/Dallas, WKHX/
Atlanta, and WPKX/Washington.

Magsino Nettwerk GM; Tomlinson Nat’l Dir./Promo

N ettwerk Records USA has promoted Marivi Magsino to GM. Con-
currently, thecompany has named Greg Tomlinson National Direc-
tor/Radio Promotion and Maria Alonte as Head/Soundtracks for Unfor-
scene Music/Nettwerk Records. Alt executives are based in Los Angeles.

Commenting on her new post, Magsino said, “t'm excited for what's to
come. We have an amazing team and very strong fall releases with Plastic
Volume 2 and the highly anticipated Skinny Puppy remix record” Magsino
previously was Director/Sales & Marketing for the label. She joined Nettwerk
from Capitol Records, where she was Marketing Manager.

Tomlinson, who previously was Commercial Radio Director at Alias
Records, said, “Nettwerk is a very exciting place to be right now — things
are definitely on the move. We have some incredible artists, and 'm very
glad to be part of this team.”

Renda Takes A Holiday As Ft. Myers Market Mgr.

HTT/Tulsa GM Doc Holiday has transferred to Ft. Myers as Market

Manager for Renda Broadcasting’s Jazz WGUF-FM, Hot AC WSGL-
FM, and Country WWGR-FM. The move displaces the respective GMs of
the three outlets, Joe Landon, Tim Spires, and Bernie Brobst.

Holiday, who has been with Renda for two and a half years, told R&R,
“It's exciting to be chosen for the opportunity to take Renda’s Southwest
Florida properties into the new millennium by heading up the new cluster-
management philosophy. I've always wanted to live in Florida, and the fact
that | get to do that and remain with Renda makes it even more special. |
look forward to working with three of the best-sounding stations in South-
west Florida.”

Prior to joining Renda, Holiday spent two years as VP/Sales for LBJ

ANY GLOSER TO HOLLYWOOD
AND YOU'D BE STARING
AT A BODYGUARD...

WOOD

Entertavument [{ pAate

Transport your listeners to the heart of Hollywood,
where the stories that matter are breaking;

« The hottest stars ¢ Cutting edge interviews ¢
« Timely, high-energy, tight production e
« Sixty seconds of the news... the celebrities... the pulse of Hollywood! ¢

Don't let this one go to your competition!
Get the Planet Hollywood Entertainment
Update today! Call Metro Networks o
713-407-6000.

The Planet Hollywood Entertainment Update is
another quality product from Metro Networks,
your programming pariner.

The Planet Hollywood Entertainment
Update gives you star power... get inside
stories from the one and only Hollywood
Insider with unique Hollywood connec- -
tions. Get the real stories about the
celebrities and shows everyone is talking
about, only from the Planet Hollywood
Entertainment Update!

-

s

As an affiliate, your station will benefit
from cross-promotion opportunities and
will allow you fo generate new revenue.

C_Q

MEIRO NE TWORKS

Metro Networks, Inc. is the largest provider of local news, sports, weather, traffic and information to
the television and radio broadcasting industries. In addition to The Planet Hollywood Entertainment
Update, Metro Networks also produces The Hard Copy Minute and Country Music Time.

Broadcasting in Austin.

He and Thompson formed their
consultancy in 1983. He’s working
from the KTST & KXXY studios,

although he won’t officially be a
Clear Channel employee until
September 1.

Baird Named PD At CHR WGTZ/Dayton

Dale Baird has become PD at
Clear Channel’'s WGTZ/Dayton.
He comes from Beaumont, TX,
where he served as PD/morning
host at KQXY.

“Dale has a keen sense of the en-
tertainment part of radio,” remarked
WING-AM & FM & WGTZ OM
Michael Luczak. “He gets the
‘show’ part of show business.

“We look forward to him joining

the Clear Channel family here in
Dayton. This will allow me more
time to oversee the big picture of
these fine properties. and this will
give me more time 1o practice my
pentatonic scales on my Stratocast-
er.,” Luczak joked.

Baird, who also will do after-
noon drive at CHR/Pop "GTZ, once
worked as PD at KZFM/Corpus
Christi, TX.

wwi

Continued from Page 3

WW] VP/News Bart Tessler told
R&R the Arlington operation will
be turned into “a super-Washington
bureau” with a yet-to-be-determined
number of news anchors shifting to
reporting and production positions to
handle one-on-ones and other cus-
tomizations for stations. Some an-
chors will be transterred to the New
York bureau, Tessler said.

The 1200-0dd NBC/Mutual aftil-
tates will continue to receive NBC
and/or Mutual news feeds (some
receive news feeds under the NBC
brand name. some under Mutual.
and some under both). NBC/Mutu-
al’s sports and talk programming —
including Larry King, Bruce Will-
iams, and Jim Bohannon — are un-
affected by the consolidation. Kier-
nan said star NBC/Mutual news re-
porter Peter Maer — who received
a White House Correspondents
Assn. award earlier this year — will
remain at WW1.

“The whole point of this is to

WWW americanradiohistorvy com

make the product better,” said
Kiernan. "We’re just trying to get
some.economies of scale. Clinton
only has to say once he never
kissed her. We’d like to have only
one person cut that tape up, as op-
posed to what we had earlier.”

WW1 bought Mutual. which be-
gan broadcasting in the 1930s, in
1985. NBC Radio News was pur-
chased by WW1 in 1987 for $50
million. and moved into the Arling-
ton faucility in 1989.

CBS spokesman Gil Schwartz
told R&R the company’s search
for a new home for its broadcast
operations is not tied to the possi-
bility that its news operation might
expand as a result of the NBC/Mu-
tual downsizing. CBS has long
been looking for a new, larger
building to which to move. and is
in talks to lease 400.000 square
feet in the Wanamaker Building in
New York City. Schwartz said that
CBS has and will continue to look
at a wide range of possibilities. in-
cluding staying in the Broadcast
Center.
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Need to open Format: Rock
some closed minds? ‘0’0 Market: Fresno, CA

Scarborou
Holds the Key

Listener KRZR-FMin Fresno, CA, knew it
. had some explaining to do. Some
prOﬁ le.s advertisers incorrectly believed that
get the the Rock station’s listeners were
young and that they had lower
buy income levels. This perception,
coupled with the notion that the station’s
predominantly male audience didn’t regularly
shop for clothes and household items, prevented
the station from being included in most of the
regional buys for a major department store.

By using Scarborough to profile the station’s
listeners, KRZR regional account executive Lance
Minnite turned this old assumption into a new
opportunity. “Scarborough revealed that we have
high concentrations of the department store’s
upper-income shoppers,” says Minnite. “It was just
what we needed to help the retailer see our
listeners as they really are. They changed their
demo from Women 18-49 to Adults 18-49, and
we've been part of the buys ever since.”

Contact your Arbitron representative for more

information.
MRBITRUI

a division of Ceridian Corporation

www americanradiohistorv com
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NEWSBREAKERS.

® THOMAS MCCOY has been named
Exec.VP/COO for Alliance Broadcast-
ing Group. He comes to the company
from his previous position as President/
GM of KWRP-TV/Portland, OR.

® AARON COHEN is appointed Capi-
tol Hill Bureau Chief at Metro Networks,
and PHIL BENSON is named News
and Health News Editor of Metro’s new
venture, Metro Source. Cohen was
owner/Chief Corre:spondent for Radio
News, Washington, while Benson
comes to the company from producing
and hosting health news programming
for radio and TV in Philadelphia and
several other markets.

Records

e STEVE
KARAS rises
from Sr. Dir/Pub-
licity to VP/Pub-
licity for A&M
Records.

Karas

® RICHARDBENG-
LOFF has been ap-
pointed Sr.VP/CFO
for Elektra Enter- |
tainment Group. He
was serving asVP/
Distribution & Ops
for Sony Music Dis-
tribution.

Bengloff

® SUSAN NILES is elevated from Dir/
Nat'l Publicity to VP/Publicity atWarner
Bros.-Reprise/Nashvilie.

National Radio

® RADIO AMERICA and BUSINESS
RADIO NETWORK launch Beyond The
Blue, a space exploration-themed two-
minute program hosted by Dr. Frank
Field. Itis produced in cooperation with
NASA.

—(516) 794-2401

® WINSTAR NETWORKS announces
a sales, distribution, and content-
sharing alliance with PRIMEDIA's Pro
Football Weekly (PFW) and Basketball

News (BN) publications and radio |

shows. Under the agreement... PFW
and BNwriters will appear onWinstar's
SportsFan Radio Network and provide

information to the network's website, |

SFRN@aol.com.in return, Winstar will
syndicate PFW's and BN’s weekly ra-
dio shows.

—(212)681-1947

® SW NETWORKS unveils the follow-
ing guests for its upcoming program-
ming:
August 10: author of Viagra Nation,
Lee Eisenberg
August 14: David Kersh
—(212) 833-7320

® WESTWOOD ONE has announced
the following guests for its live Celebrity
Connectionprogramming:
August 11: Wilkensons, Ernst Jor-
genson, and Dr. Joyce Brothers
— (212) 641-3088 (Booking)
~,.X2039 (Stations)

Changes

CHR: Former KKFR/Phoenix
MD/nighttimer EZ Street joins
new CHR WROX/Norfolk for af-
ternoon drive ... KHFI/Austin af-
ternoon driver Mike McKay seg-
ues to mornings, replacing Allen
Price, who moves to crosstown
sister KPEZ for mornings. Also
at "HF1, MD Leslie Basenherg
takes middays as PD Krash
Kelly shifts from middays to af-
ternoons ... KWIN/Stockton late-
nighter Pretty Boy Dante adds
MD stripes ... Longtime WSTR/
Atlanta overnighter Terry Bellow
exits ... KISV/Bakerstield morn-
ing drivers Davin & Ana join
crosstown KKXX for mornings,
while KYLZ/Albuguerque morn-
ing driver Mingo Mendoza joins
KISV for atternoons. replacing a
taped version of KPWR/L.A’s
The Baka Boys ... WPXY/Roch-
ester morning show producer/
late-nighter Athena joins KVSR/
Fresno as morning show co-host.
Stepping into Athena’s position at
WPXY on an interim basis is
WNKI/Elmira, NY personality
Jeff Walker ... WQGN/New Lon-
don, CT OM Michael Rock re-
turns to sister WFHN/New Bed-
ford to co-host mornings. and
'FHN Promo Dir. Lori Robbins
exits for middays at "QGN.

Classic Hits: Rich Hudson
moves frony KXGL/San Diego to
KCBS (Arrow 93)/L.A. for Prod.
Dir. duties.

Country: At WRBQ/Tampa, Nan-
cy Night is the new MD/evening
personality, and night jock TR
Campbell segues to afternoons as
Chuck Britton exits ... Jeff Baird
and Tammy Jo are the new mom-
ing team at KNFR/Spokane ...
Rusty Aldredge leaves WTVY/
Dothan, AL for mornings at KRY S/
Corpus Christi, TX.

Rock: WGBF’s new address is:
1133 Lincoln Ave, Evansville, IN
47714. Phones (812) 425-4226,
fax: (812) 421-0005. P.O. Box

MARRIAGES

NBG Radio Network President
John Holmes Il to Emily Neal,
August 1

WEBN/Cincinnati air personali-
ty Cousin Deke to Christy Cox;
July 28

BirTHs

Saga Communications Exec.
VP Steven Goidstein, wife Jen-
nifer, son Benjamin Joel, July 31

SportsFan Radio Network Mar-
keting Dir. Rob Scolaro, wife
Metro Networks/NY broadcaster
Chris Scolaro, son Robert Fran-
cis, July 24

CONDOLENCES

Burbach Broadcasting Presi-
dentLarry Garrett, August 1

PROS ON

THE LOOSE

Doug LaGambina — Nat'l Dir.
Alternative Promo Red Ant
Records (213) 931-3771

Anthony Michaels — Dir./Pro-
gramming WBMQ, WIXV, WSGF
& WZAT/Savannah, GA (864) 472-
9543

Irma Molina — Marketing Dir.
KMCG-FM & KXGL-FM/San Di-
ego (619) 299-7608

Rick Rice — Afternoons
WRCQ/Fayetteville, NC 910)485-
2987

remains the same ... WZXL has
moved to 8025 Blackhorse Pike.
Suite 100, W. Atlantic City. NJ
08232. Phone: (609) 484-8444,
fax: (609) 646-6331.

NAC/Smooth Jazz: KAJZ-FM/
Austin debuts its new program,
93.3 K-Jazz Sundav Swing Shift,
airing 7-9pm every Sunday and
playing swing tunes irom yester-
day and rock-swing from today.

Nat’l Radio: The Judy Jarvis
Show expands its broadcast
hours to 10am-3pm ET.

Records: Alan L. Walter is pro-
moted to VP/Finance at Famous
Music ... At the Windham Hill
Group’s Regional Sales offices.
Kathy Callahan rises to Sr. Dir./
Western and Steve Orselet is
promoted to Assoc. Dir./North-
east ... Arista Records names
Thomas “Fat Thomi” Hairston
Dir./Street Music and Dennis
Murphy Mgr./College Radio
Promo ... Rose Sokol has been
appointed Sr. Dir./Singles Sales
& Field Mktg. at A&M Records
... At Mercury Records, Jeff
Newman rises to Sr. Dir./Video
Production and Phyllis Rush is
elevated to Mgr./DJ Servicing ...
Seth Rothstein is promoted to
Sr. Dir./Jazz Mktg. at Legacy
Records ... Elise Boyan be-
comes Counsel for Sony Music
Entertainment ... Mildred Mor-
gan takes Mgr./Publicity duties
for Verity Records.

Industry: At VH1, Jim Corboy
becomes Sr. VP/Mktg. and Bob
Morrison joins for VP/Public
Affairs duties.

Sinclair
Continued from Page 3

WIMH-FM, WMQX-FM &
WQMG-FM/Greensboro.

“Joel and Jim are well-versed in
meeting the needs of listeners, ad-
vertisers, and stockholders,” said
Sinclair VP/Radio Programming
Frank Bell. “Their accomplish-
ments over the years make them
uniquely qualified to help Sinclair
maximize its investment in these
newly acquired properties.”

Burke previously has pro-
grammed KJCE-AM, KFGI-FM &

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (972} 991-9200

Classic Rock

Chris Miller
No New Adds

Hot AC

Garry Leigh
BRIAN SETZER ORCHESTRA Jump Jive An” Wail
JENNIFER PAIGE Crush

Starstation

Peter Stewart

BACKSTREET BOYS I'll Nevex Break Your Heart
OLIVIA NEWTON-JOHN | Honestly Love You
BRIAN WILSON Your Imagination

Touch

Monica Logan
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll o (800) 231-2818
Gary Knoll

Rock

OISHWALLA Once In A While
MONSTER MAGNET Space Lord
PEARL JAM In Hiding
PISTOLEROS The Hardest Part

Alternative

MONSTER MAGNET Space Lord
PEARL JAM In Hiding

RUTH RUTH Conditions

THIRD EYE BLIND Jumper

CHRMot AC

EAGLE-EYE CHERRY Save Tonight
FAITH HILL This Kiss

INOJ Time After Time

Mainstream AC

MERRIL BAINBRIDGE Loney
DAKOTA MOON Another Day Goes By
EVERYTHING Hooch

Lite AC
DAKOTA MDON Another Day Goes By
AMY GRANT | Will Be Your Friend

NAC
ALPHONSE MOUZON You Made My Dream Come True

uc

CAM'RON {/MASE Horse & Carriage
MONICA The First Night

MYA {/SILKK THE SHOCKER Movin' On

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Casey Keating
BARENAKED LADIES One Week
INOJ Time After Time

Digital AC
GARTH BROOKS To Make You Feel My Love

Hot AC
EVERYTHING Hooch
JENNIFER PAIGE Crush

Digital Soft AC

Mike Bettelli
FAITH HILL This Kiss

Delilah
No New Adds

Afternative

Teresa Cook
CANOLEBOX It's Alright
VERVE Sonnet

JONES RAOIO NETWORK
Jim Murphy e (303) 784-8700

Adult Hit Radio

JJ McKay
FAITH HILL Ttus Kiss

Rock Alternative

Doug Clifton

DADA California Gold
OISHWALLA Once tn A While
KS CHOICE Everything For Free

Soft Hits

Rick Brady
ANNE COCHRAN & JIM BRICKMAN Atter All These Years

Rock Classics

Rich Bryan
No New Adds

RADIO ONE NETWORKS
Tony Mauro ® (970) 949-3339

Hot AC

Yvonne Day
BRIAN SETZER ORCHESTRA Jump Jive An’ Wail
FAITH HILL This Kiss

New Rock

Steve Leigh

FASTBALL Fire £scape
SEMISONIC Singing In My Sleep
DADA Caifornia Gold

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer
ROD STEWART Rocks

Soft AC

Andy Fuller
GEORGE BENSON Standing Together
GARTH BROOKS To Make You Feel My Love

Bright AC

Jim Hays
No New Adds

KKMJ-FM/Austin. Kirkland has
programmed WICE & WRVR/
Memphis, and once was “Webb
Foote,” the PD/morning host at
WDCK/Richmond.

In Kansas City, meanwhile, Sin-
clair has given KCIY & KXTR GM
Randy Grossert the additional ti-
tle of Market Manager. At the same
time, KCFX & KQRC have upped
GSM Pam Malcy to GM.

“After a lengthy search, it is clear
this is the best possible team to take
over the continued growth of our sta-
tions in Kansas City,” stated Sinclair
Regional VP Lon Bason. “We have
every confidence they will provide
the inspiration and dedication that
lift the people who work at KCFX,
KCIY, KQRC & KXTR above the
competition in customer entertain-

ment and service.”

And in Greenville, Nikki Nite has
been appointed PD at WFBC, eftec-
tive August 24. Nite comes from
Myrile Beach, SC, where she pro-
grammed WWXM and had opera-
tions responsibilities for WGTR and
WWSK. Prior to joining WWXM
in 1995, Nite was Asst. PD of
WZYP/Huntsville, AL and pro-
grammed WVNA-FM/Florence,
AL.

“Nikki has amassed an impres-
sive track record of helping grow
each station she’s been associated
with into a market leader.” said Sin-
clair/Greenville Market Manager
Pat Rosiello. “Her experience, pas-
sion, and dedication make her ide-
ally suited to continue the success
we’ve enjoyed at B 93.7”
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Doug Sorensen
12/27/54 to 7/22/98

We are very grateful
to have had the benefit of
Doug’s knowledge, skill,
curiosity, leadership, enthusiasm,
humor, and kindness.

With great sadness we say goodby to
our colleague and friend.

mlournal Broadcast Group

3 wwWw americanradiohistorv com
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MANAGEMENT

Mastering The Third M: Marketing

How to attract new cume and increase TSL

ast week, I introduced you to the results of our Lund
_4dMedia Research survey, which identified the three M’s
of programming: music, mornings, and marketing. In addi
t.on, you learned the rules for effectively building the music
2nd morning aspects of the equation. This week, let’s ex-
plore the last leg of the programming triangle: marketing.

M3: Marketing

Beyond their music and moming
shows, successful sialions are aggres-
sively marketed 1o potential listeners
1o bring new cume to the station, and
they are marketed to current listeners
to increase TSL and bring in more

Know the target
demo and gender,
their music tastes

and morning

quarter-hours. The station’s strategic requirements.
plan outlines an ongoing message con-

veyed to the audience and adventising The better
community. management

Rule No. 1: Identify the target.
Become familiar with their likes and
dislikes, wants, needs. and desires.
Leam their attitudes toward radio and
your station’s programming. their per-
ceptions of your talent and the com-
peting stations. etc. Know the target
demo and gender. their music tastes

researches the
target, the easier
it will be to serve
and satisfy them.

and morning requirements. The better
management researches the target, the
easier it will be to serve and satisfy
them. Know the current listeners, the
Pls (who may contribute as mwuch as
75% of the station’s AQH), and poten-
tial listeners.

Rule No. 2: Create a1 product that

sense 10 try the product. External mar-
keting is crucial, as arc word-of-mouth
awareness and previous knowledge of
the station.

* Product Trial: Consumers try the
product once as an evaluation or es-
timate of its value to them. Is this the
kind of station they want to listen to

alot?

* Product Adoption: The consumer
decides to make tull and regular use
of the product.

Rule No. 3: Position the product
in the mind of the target. Formulate
a distinct sales proposition 1o atiraet
new audience. The packaging and sell-
ing of the station depend on who is
being reached and the message that's
conveyed. While creativity is helplul,
the most effective sales proposition is

will attract the target. The product
includes station elements — music
information, air talent, acdvertising,
promotions, commercials, logo. and
letterhead. They mwst be harmonious
and continuous. always relating 10
each other, and demographically de-
signed. The audience must always
have a clear picture of what the station
represents.

Determine what is important to the
target: contests and prizes, music sc-

lection and quantity package, news
style and story content, sports, talent
presentation, commercial load, imag-
es, etc. Theretore, isolate the target and
design programming to satisfy it.

Be aware of the five product mar-
keting stages:

* Product Awareness: When con-

specitically tailored to existing audi-
ence perceptions and needs. Before
launching a new ad campaign that may
have worked well in other markets,
many stations test it in advance. Syn-
dicated TV spots, for instance, may not
accurately sell a local station’s specif-
ic position. Testing the spot in focus

groups can be prudent. Researching a
new logo, billboard, or TV spot with
respondents in a shopping mall will
attain useful feedback.

Positioning includes an advertising
line that will correctly position the pro-

sumers become aware of the product,
they may lack information about il.
Aggressive slation marketing contin-
ually creates awarcness and beckons
station trial. The larger the qualified
cume, the greater number of AQH lis-

teners will stay tuned.

¢ Product Interest: Consumers are
stimulated to seek information
about the product. Great music, a
talked-about morning show, or a gi-
ant contest will pique interest and

gramniing in the minds of the target.
Knowing listener predispositions about
the station helps narrow the choices.
The positioning statement must meet
these criteria: It must be unique, cred-
ible, beneficial, and constantly sold on

the air and in outside media.

Rule No. 4: Promotion advances
the product’s position to the target.
Once a concrete marketing plan is de-
signed, spend the necessary dollars to
generate a return on investment. Poten-

generate trial.
* Product Evaluation: The consum-
er considers whether it would make

John Lund is |

President of The
Lund Consultants
and Lund Media
Research, a full-
service radio con-
sulting and re-
search firm fn San
Francisco. He may.
be reached at (650
692-7777 or at
lundradio @ aol.com

tial listeners should be exposed to the
slation’s message whenever they turn
to the media. Promotion is an essen-
tial ingredient for winning radio sti-
tions. Great marketing and promotions
accomplish one or more goals:

* Build cume, station visibility, and
Time Spent Listening.

* Increase “street talk” awareness in
the local market.

* Establish a personal bond between
listeners and the station.

By John Lund

* Aggressively position the station’s
image in the market.

* Generate more ad revenues that
benetit clients.

Promotions are aggressive and
listener-driven. Prizes match the lis
teners’ lifestyle. The station ofters
“things you can’t buy” whenever
possible, and there is always a ma-
jor street and community presence.
Alternative forms of marketing
like database. fax-outs, and in-street
contact — are exploited. The sales
department is integrated into every-
thing, and, most importantly. fun is
a promotional way of life! On-air
promotions are simple and palatable
1o hoth the active and passive listen-
er. Promotional and marketing ac-
tivities are always consistent with
the overall strategic plan.

Rule No. 5: Production separates
good and great stations. Production
gives Lhe station a “third dimension”
and helps stage elements 1o show the
station is fun, unique, and exciting.
Foreground production elements are
creative. unique, attention-getting, and
fresh. Commercial spots are packaged
to fit the station’s sound. and quality
control is practiced. Production plays
an important role in a station’s on-air
positioning and sound. Well-produced
stations sound slick and exciting. A
produced station voice coupled with
exciting production make a difference
in how the audience perceives the sta-
tion’s format and positioning. Live lin-
ers reinforce the position; recorded
sweepers help sell it.

Rule No. 6: Promotionally driven
stations win partisanship. Being pro-
motionally driven is the cornerstone of
every strong radio operation. It begins
with finding what's important to the
customer and delivering a solid prod-
uct. Goodl programming requires de-
veloping, improving, reinventing. and
refining the product while the compe-
tition is clawing at your heels.

Rule No. 7: The leadership pres-
ence. The radio station is always.
where the action is — it gets in the lis-
teners’ faces. It takes a proactive ap-
proach with every promotion. Presence
requires being in their eyes as well as
their ears. Visibility is key to market-
ing a station. Personalities get out of
the station, meet the public, and estab-
lish one-to-one contact with listeners
at remotes, concerts, car shows, etc.

“Presence” occurs at stalion-
created events and is remembered
when potential listeners receive
something with the station logo
on it, like stickers, key chains, T-
shirts, bounce-back cards, etc.
The station logo or banner is dis-
played with pride, and, in every
way, the station looks first-rate!

Rule No. 8: Internal marketing is
second nature. The station is built on
a strong foundation of programming
elements. like frequent call letter/sta-
tion name mentions, formatics, posi-
tioning, presentation. promoting ahead.
and recycling. Giving the calls (or sta-
tion name) is habitual. natural, and
continuous — they’re not just said,
they’re sold. On and off the air, the sta-
tion continually works to attract atten-
tion and garmer new cume. On the air,
the station is a promotion specialis,
and every contest or promotion has
three definite phases:

THE ROAD o

By Dick Kazan

How To Hire The Right Person

PART ONE OF A TWO-PART SERIES

eats me” shrugged the regional manager when con-

fronted with a difficult business situation. Regardless
of what solution I'd then suggest to him, rather than solve
the problem, he'd avoid it. Eventually, the repercussions hurt
important customer relationships and cost him his job.

The success of your career is In large part dependent upon the capa-
bility of the people you recrult. But sometimes it isn't immediately appar-
ent that you've hired the wrong person. How do spot the problem employ-
ee before this person causes you serious damage, and how do you se-
lect the right one in the first place? First, the telltale signs of a bad recruit-
ment:

1. They quit on themselves. “Beats me” Is a classic example, because
this individual immediately concedes defeat. It then becomes your respon-
sibility to recognize and resolve their issues, which devours your time and
defeats the purpose of employing them.

2.They have numerous unreturned phone calls. When you see a stack
of unanswered message slips, each represents a customer, a supplier,
an employee, or other business relationship in which the caller is irritated.
Doesn't it bother you when someone ignores your calls? We had a very
capable financial officer who was always “too busy” to return calls. This
caused so much animosity before | intervened that few people wanted any-

thing to do with him.

odds with practically everyone.

3. They are frequently critical of others. They blame other people when
things go wrong and seldom have anything nice to say about anyone. What
you have is a fundamentally insecure person who seeks reassurance by
attacking others, usually behind their backs. To retain this individual, you'll
need a striped shirt and a referee’s whistle, because they'll often be at

4. They are disorganized. Their work space is arranged as if a bomb
exploded in it, so they spend a large portion of their time searching for
essential documents. A few years ago, | guest hosted on a Talk station at
which, every half hour, the news director would frantically try to locate and
organize his material right into airtime. This problem could easily have been
solved by placing the news copy in pre-marked stacks and color coding,
but he continued his chaotic approach.

5.They are often at your door. You assign a task, define your expecta-
tions, agree upon time frames, and then receive continual drop-ins, phone
calls, or e-mail from this person, seeking clarification and approval. You
even hesitate going to the restroom, thinking they'll corner you yet again.
Either you don’t give direction well or you have an employee with so little
self-confidence that, in stages, they get you to do the work they were as-

« Not concerned with deadlines

* Avoids making decisions

signed. In effect, that person is now managing your time.
Other signs you've hired a problem employee Include:

« Indifferent to the quality of job performance
* Arrives consistently late for work or to meetings
* Responds emotionally to stress

Can these problems be solved? Yes, if you receive sincere cooperation
from the employee involved, and if you and other members of your team
make a considerable effort. But most managers dread telling marginal
employees they've got to improve or they'll lose their jobs. “Eager to avoid
conflict or be cast In the role of critical boss, many managers dodge giv-
ing frank feedback to underperforming employees until it is too late. Some
gloss over weaknesses, hoping that somehow the staffer will turn around

Carol Hymowitz, 7/28/98).

on his own. They figure theyll give him another few weeks or few months,
as if time alone will produce an improvement” ( The Wall Street Journal,

Most of these shortcomings were detectable during the job interview
process. Next week, I'll share some advice from a top recruiter and from

my own hiring experience so that you can spot many of these problems
and select the right person in the first place.

Dick Kazan is a successful entrepréneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success. the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or

questions to him at rkazan @ix.netcom.com.

» Pre-promotion: Telling the audi-
ence that something terrific is com-
ing up.

» Doing it: Actually staging the pro-
moiion, contest. or event.

« Post-promotion — Telling every-
one the station did it! This may be the
most important phase, letting everyone
know how-big, fun, and great the event
turned out to be. In fact, pre- and post-

promotion may be more memorable
than the actual event!

Stationality is established as a long-
term goal. Every stafl’ member works
on the same image-building, the same
listener approach. and the same mar-
ket involvement. Talents are person-
able, real, fun, relatable, and an inte-

Continued on Page 28
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Logo Tattoos!!!

1000 Temporary Tattoos
with your Logo,
Just $189.00 1!

or 2000, just $299.00 !!

$1000 USA Shipping
{CA 300 7 257 sales fax}

Customized! Full Color!
2" X2
« Looks Real » Easy on.
Easy off « Completely Safes
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TM. artwork. etc. that you
want reproduced.
along with a company P.O..
Amex, Visa / MC #. money
‘order or check
(payable in US dollars. drawn
on a US bank) to
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3000 Alamo Dr., Ste 201 « Vacaville, Ca 95687
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Call for our FREE 40 page catalog!
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1-800-726-9683 Leslie + Lisa * Michele * Patti + Haliemah

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful * Affordable * Dramatic

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.
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Call Toll Free
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Canada 1-800-847-5616
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More Myths Of Duopoly
Programming And Management

Continued from Page 1

gramming on different properties be
targeted at the same group of listen-
ers, or should each station deliver a
different audience? Should manage-
ment be eonsolidated under one per-
son, or should different general man-
agers handle each station? Should
one local sales force sell multiple

cal salespeople with thg power to
sell the entire package.

* Most owners place all their sta-
tions under one GM, with the ex-
ception of markets in the top 20,
where many stations have individ-
ual GMs.

Station formats are designed to
attract listenership. Back in the old
days, owners could control only

Source: Katz Radio Group

Duopoly Management

72%
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28% ¥
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properties, or should each station
have its own staff? Is there a “right”
way to run a duopoly? Not really.

Varying Approaches For
Varying Needs

KRG Research studied the ap-
proaches that group owners take in
three major areas: programming,
management. and local sales. The re-
sults clearly prove that no single ap-
proach serves the needs of all stations
or owners. While some operators
consolidate their management and
sales operations, others believe that
separate staffs maximize revenue.
Some owners implement consistent
policies for all their stations; others
vary their approach based on market
conditions.

Looking at each of the three ma-
jor areas, Katz finds that:

* There is no programming pattem
by owner or market. Owners tend to
mix formats and target demos based
on overall market conditions.

* Most owners have separate lo-
cal sales staffs, and few employ lo-

one station on each band in a spe-
cific market, and they had to appeal
to the widest possible audience.
Many competitors sounded alike as
they battled for the biggest share.
Duopoly selling has made it possi-
ble to target different audiences
with each station or to direct more
than one station toward a broader
audience or format. For purposes of
this study, KRG Research looked to
sec how many different approach-
es an owner might use in choosing
formats. They identitied tive broad
philosophies:

* Format Concentration: The
stations are programmed with
very similar formats to serve one
format category. Examples: Clas-
sic Rock-Active Rock; Rock-
Modern Rock; Young Country-
mainstream Country.

* Demo Concentration: Two or
more different formats are de-
signed to deliver one age group.
Examples: Active Rock-CHR/Pop
or CHR/Rhythmic-Hot AC 1o de-
liver 18-34s.

o T o —

WDHA-FM/Morristown, NJ.

owned Country station.

* Ken Walker rises from Director/Midwest Sales
to VP/Midwest Sales at AMFM Radio Networks.

* Sherri Carlson is appointed Dir./Sales for Clear
Channel of Southwest Fiorida (WKII-AM, WCKT-FM,
WQNU-FM, WOLZ-FM & WXRM-FM]J.

* Rich Heller rises to GSM of WMTR-AM &

* Gina Walker departs WXTU/Philadelphia’s
morning show to become an AE for the Beasley-

Salespeople On The Move

Walker

Salespeople are
paid based on what
they sell. Separate

sales staffs breed
internal
competition. This
| fact, combined with
| the lack of audience |
dominance and the |
past trends of
market costs,
| makes it clear that
duopolies have not
enabled owners to
‘ artificially raise
prices across the
board.

« Complementary formats: The
duopoly offers different formats
that fit well together. They proba-
bly share audience and deliver sim-
ilar age skews. Examples: AC/Old-
ies, Rock AC/Soft AC.

* Complementary demos: Sta-
tions offer very dissimilar formats
targeted at different age groups,
each delivering its own demo, but
which can also be sold together for
broader demo delivery. Example:
Classic Rock (men 25-44) and Soft
AC (women 35-54) can be sold to-
gether to deliver adults 25-54.

* Different formats and demos:
The duopoly features separate for-
mats and demo targets with little
likelihood of joint sales. Example:
Urban/Soft AC.

Admittedly, the classification of
many formats can be subjective. A
duopoly programmed to superserve
one format also delivers one target
demo as well, and the line between
complementary formats and com-
plementary demos is a fine one at
best. In each case, KRG Research
used its best judgment to “‘force”
each duopoly into one primary clas-
sification in order to measure over-
all patterns across markets.

Katz’s results show that pro-
gramming philosophies vary, with
no overall dominant choice. Only
one-third of all duopolies feature
the same or similar formats. while
two-thirds serve up different sounds
to the audience.

Larger Markets,
Larger Demo Focus

The pattern does vary a bit by
market size. Stations in markets
ranked [-25 tend to concentrate in
one format or demo, while stations
in smaller markets show as many
“complementary” as “concentra-
tton” approaches. That makes
sense, considering that larger mar-
kets have more stations. Owners in
these markets may perceive that it
is more beneficial to target two or
more stations toward a similar for-
mat or demo, believing that a more
complementary approach would

N

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Sales Campaign Goes To The Dogs

SITUATION: A brand-new pet store opens In the desert town of Las
Vegas. There is not a lot of competition in the area for pets and pet
supplies, but Puppies Plus didn’t want to take a gambie ... so it decid-
ed to advertise with radio for their grand opening in January of 1997.
It would be a gala showing of dogs, cats, hamsters, and birds, to men-
tion just a few of the main-stage lineup.

OBJECTIVE: Puppies Plus was just opening and needed to set a par-
ticularly bright standard to get its name out in the market. It wanted to
bulld a new customer base of 25-54-year-olds and secure a firm foot
in the market.

CAMPAIGN: The iength of the show, er, campaign was to be five days,
followed by a live remote the day of the grand opening. KFMS ran 25
10-second spots during that time, eight commercials a day. The re-
mote was for three hours on site, while the store ran in-store speci_als
on puppies and had registrations for free hamster cages, goldfish, and
birds. Only radio was used for the campalign.

RESULTS: The campaign brought down the house, with over 200 cus-
tomers showing up for the remote and grand opening of Puppies Plus.
Over nine dogs found new homes that day, and Las Vegas has a car-
ing store for its pets to boot!

———RABTOOLBOX

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Nearly four-fifths (79%) of pet owners own their homes; 27% are col-
lege graduates. Forty percent earn incomes of $50,000 or more; 79%
make more than $25,000. Pet owners spend 46% of their daily media
time on average with radio.

RAB CATEGORY FILES

“Our investment in 136 feet of space for pet supplies in our Paws Pro-
fessional Pet Food Centers has been worth the effort” Jan winn, Di-
rector/Health & Beauty Care and General Merchandise, Big Y.

BACKGROUND COLLECTION — PET SUPPLIES

Size of the Business: American Business Lists (1996) shows a total
of 10,050 pet shops in the U.S., along with 12,775 retail pet supply,
and food stores, 13,871 pet hospitals and clinics, 903 pet-sitting ser-
vices, 1157 pet training facilities, 628 pet cemeteries and crematories,
and 19,559 pet washing and grooming services. The total pet product/
pet care market of today is a $20 billion industry {American Animal Hos-

www americanradiohistorv com

pital Association, 1996).

For more information, call RAB’s Member Service HelpLine at (800)
232-3131, or log on to Radiolink at www.rab.com.

leave them open to attack in either
area. Smaller markets have fewer
stations, which provides more of
an opportunity to maintain leader-
ship positions in different formats
or demos without exposing the
duopoly to attack.

Do duopolies limit listener
choice? No.

The effects of consolidation can
definitely be seen in management,
with nearly three-fourths of
duopoly stations featuring one GM
managing all properties (see ac-
companying chart). However, the
majority of duopoly owners be-
lieve that competitive local sales
staffs maximize revenue — 77%
of duopolies in the top 100 mar-
kets have separate sales forces for
at least some of the properties.
while only 23% have one sales
force for the entire station group.

Salespeople are paid based on
what they sell. Separate sales staffs
breed internal competition. This
fact, combined with the lack of au-
dience dominance and the past
trends of market costs we referred
to earlier, makes it clear that
duopolies have. not enabled own-

ers to artificially raise prices across
the board.

The results of the Katz study
point out that there is no “best”
method for programming, manag-
ing, or selling duopolies. Some
groups make decisions based on
personal or corporate philosophy;
others look at competitive condi-
tions in each market. In general,
management has become central-
ized, local sales staffs remain sep-
arate, while programming ap-
proaches vary. Duopolies have
strengthened radio, provided more
choice to the listener, and given
better value to the advertiser. The
facts speak for themselves.

Gerry Boehme |
is Sr. VP/Infor- §
mation Systems
& Strategic Sup- ||
port, Katz Me-
dia. He can |
be reached at |
(212) 424-6784
or via e-mail at
gerry_boehme @
Katz-media.com
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It’s Summer Goncert Season

| Station imaging takes center stage in the season of sizzle

e’re in the heart of summer, radio’s busiest concert season.
Some stations have done summer concerts for nearly two
decades. WXKS/Boston’s “Kiss Concert” is one of the grand-
daddies of them all. It has become an industry event that garners

national coverage on CNN.

While it is hard to judge the fi-
nancial or ratings success of these
warm-weather staples. they are def-
initely part of radio’s branding pro-
cess, serving to bring stations one
siep closer to bonding with the lis-
tener. Just about every record pro-
moter has had a request from a radio
station for an artist performance at a
show or event. In the past couple of
years, both parties have reviewed the

“need” 10 do these events. which can *

be time-consuming, costly, and,
many times. turn into a “tit-for-tat”
relationship (“Provide us with the act,
and we'll support the record”). Yet,
overall, concerts can be a “win-win”
for all parties involved — especially
the listeners.

KROQ'’s Concert Tradition

KROQ/Los Angeles VP/GM
Trip Reeb considers the station’s
“Weenie Roast™ and “Acoustic

Six Steps
' How To Build A Client-Driven Promotion

KLS-AM, KKMK-FM & KRCS-FM/Rapid City, SD OM
Charlie O’Douglas offers small- and medium-
market PDs — whose sales departments constantly
drop next-day client promotions in their laps — a guide
to building client-driven promotions.
Follow these six steps:

1.Estabilish need. Talk with the business owner to determine what needs
should be met at the outcome of the promotion (e.g., increase in-store traf-
fic; business name or product recognition).

2. Brainstorm with other individuals to come up with several possible
methods or strategies that would motivate a potential customer to fulfill the
client's needs. The more input from others, the bigger the “idea pool” be-
comes, so keep a log of every suggestion. There is no such thing as a bad
idea at this Stage!

3. Present suggestions to the client for preliminary discussion. This
step allows the client to preview the ideas being considered and may stim-
ulate their ideas as well. Always start this step by informing the client that
these ideas originated from a brainstorming session involving radio station
staffers who really care about their business. This helps establish that the
client not only has you behind them, but also the whole company!

4. Select the best method available for fulfilling the promotion’s ideal
result and draw up a preliminary proposal highlighting the goals and execu-
tion of the promotion. Include all desired pre-promotion, on-air, and in-store
requirements. Keep in mind that most successful client promotions are
allowed at least five days of on-air pre-promotion. Distribute copies of the
preliminary proposal to the GM, sales manager, and PD for any additional
suggestions and final approval. Be sure to state an approval deadline for
each proposal.

5. Assemble the final proposal and deliver it to the client. Answer any
questions or concerns with authority. Upon the client’s approval, distribute
the finished proposal to department heads.

6. Follow up. Discuss the success of the promotion with the client. Ad-
dress any problems that occurred during the promotion and ask what.im-
provements the client would like to see. If this was a truly successful pro-
motion, now is the ideal opportunity to pitch any future advertising possibil-
ities!

Remember ...

« Time is the most important element to the success of any promotion. It
allows for an ample amount of thought and creativity to be given to the
structure of the promotion.

*» Never be apprehensive about asking for help from others. A group en-
vironment is always the best method of creating and developing anidea —
utilize it!

« Success should be shared with everyone, because it is the success of
our promotional efforts that leads to the overall success of our radio station.
Spread the good word! Praise the players pubiicly.

Christmas” concerts as enormous
assets for the station. “They are a
great promotional vehicle and a
great way 10 generate money for the
eight charities involved.” Reeb says.
“We can create an interesting pro-
motion for the radio station and
touch a large group of listeners that
we can’t do on a regular basis out-
side of a concert atmosphere.”

KROQ is very rigid on sponsorship
opportunities. “We are somewhat dif-
ferent from many stations, in that we
have no main sponsor for these
events,” says Reeb. “These are KROQ
events first and
foremost. We can
place vendors that
are consistent
with station life-
style if it makes
sense. as long as
the costs of our |
events become
self-liquidating in
terms of the reve-
nue”

KROQ gets
support from the labels because of
what the station has become nation-
ally. Reeb also acknowledges that the
station goes out of its way (o put on
the best possible show it can. “Partic-
ipants know that the artists are going
to get treated well and presented in a
way that showcases them. We spend
aton of imoney on production to make
sure that these events come off well.
If it becomes time to move onto a new
concept, we will. But these shows are
very etlective for us right now.”

Good Exposure
For New Acts

Former Warner Brothers Nat’l Dir/
Singles Promotion and current music
consultant Greg Lee thinks these
types of events are a good thing for
developing artists. “I’s a good way
10 get a new artist in front of a lot of
people in a cost-cffective way. Some-
times it helps labels sell records. In
other ways, it is a good artist-
development
thing. Kids know
a lot of music
without really
knowing the artist
by putting the
face with the ¥
sound. Inthe past,
people would
know who these
artists were, but
today. particular
artists can be dif-
ficult to identity.”

Politics between the label and the
station can be a bit overwhelning.
However, Lee says. “We did the best
we could at Warner Brothers to play
fair, and if people were supporting our
acts, we would support them.”

Lee also believes that there are

Trip Reeb

Greg Lee

www americanradiohistorv com
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KBIG/L.A. WINNER CASHES IN — KBIG/L.A. recently presented
$104,000 in its “Big Hawaiian Fantasy Contest” by awarding the cash
and a trip to the Mahalo state to one lucky winner.

more station shows now than ever.
“If we were able 10 do them [the la-
bel). we would — but they are not
cheap. Labels have to weigh the
pluses and minuses of each one; you
can’t play every single market.
Some artists can’t do the show be-
cause their music prohibits it, while
others will have huge bands that be-
come a financial burden”

Lee also believes programmers
are planning ahead more than ever
and working with a sense of overall
cooperation that makes doing con-
certs cost-effective. “It’s not all fun
and games; it’s a business.” Lee
says. “If you don’t know how to put
on a concert, hire professionals. ['ve
been to enough shows where they
have the engineer from the station
doing the show with a makeshift PA.
When making the request, be orga-
nized about when the date is and
where the show will be held. the
specific charity involved, and the
charge (if there is one). If you

. : look at some of
the best executed
shows — wheth-
er it is WXKS or
KMEL/San Fran-
cisco — they are
very organized
and go off with-

out a hitch. Those
L P stations approach

ﬂ!—_' ‘ me sometines a

¥ : ear in advance
Heidi Jo Spiegel ~ ®)
eSS RIEGE and that makes it

that much easier for me to come
through for them.”

Robbins Entertainment Head of
Promo Heidi Jo Spiegel says you
really have to weigh the advantages
to both parties (radio and the label)
and how it will expose the artist. “You
want to make sure that the artist is on
the right show and not just supply
them to a station to fill up their per-
formance billing. It’s about making it
a win-win for all parties. It does a dis-
service 10 a radio station and the art-
ist to just fill up a show and have the
station play the artist prior to the show,
then drop the rotation or the song com-
pletely, I will bend over backwards for
a radio station to support them and
my act. Most dance acts are so un-
derexposed 1o the media (including
MTV) that it provides an excellent
opportunity for the audience to bond
with my act visually”

Relationships And
Cooperation

*““The Bomb’ attracts all different
ages from various backgrounds,”
says KYLD (Wild 107)/San Fran-

cisco Director of Promotion and PR
Tolan Clark of her station’s con-
certs. ““We’ve done several of them,
and they all sold out. We are really
lucky, because we got great talent o
perform. Our PD,
Michael Martin,
has great rela-
tionships with the
record labels”
What to do,
though, about
competing with
sister Evergreen
station KMEL's
very successful
“Summer Jam™?
Clark says, “We
try to schedule our events outside of
August. when they do their Summer
Jam. They have the heritage in the
market with the show, so why jeop-

m .
You want to make
sure that the artist

is on the right show
and not just supply
them to a station to
fill up their
performance billing.
— Heidi Jo Spiegel
EE]

ardize things for the company as a
whole when we can use other dates
to do shows and create something
special and unique for ourselves?”

Charities are attached to most of
these station concerts. For example,
Wild 107 works with S AVE. a
shelter against violent environments
at home. Clark and the station are
excited that they can now make a
more substantial donation by add-
ing two more shows a year. “Our
concerts sell out fast. so we can then
go on the air for the next four weeks
and give the tickets away, which
really boosts our TSL. It creates
something special for our audience:
The only place you can get the tick-
ets is on the air”

TALK BACK T0 R&R!

e encourage your feedback.

If you have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mail at miniaci@ rronfine.com.

Tolan Clark
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i\'NE SCENE

Dr. Laura’s Diagnosis: An ‘Ogre’?

Vanity Fairdevotes seven pages
to Dr. Laura Schlessinger
under the headline“Diagnosing Dr.
Laura” The ‘zine claims the doc-
tor's life is full of contradictions, and
many who have worked with Dr.
Laura are quick to vent: “She’s writ-
ing a book on the Ten Command-
ments? She’s broken them all”
snorts veteran L.A. radio person-
ality Bill Ballance, who refers to Dr.

MUSIC & MOVIES

CURRENT

* THERE'S SOMETHING ABOUT MARY (Capitol)
Featured Artists: Dandy Warhols, Joe Jackson, Jonathan Richman
* THE MASK OF ZORRO (Columbia)
Single: | Want To Spend My Lifetime Loving You/Marc Anthony & Tina
Arena (Sony Classical/Columbia)
* ARMAGEDDON (Columbia)
Single: | Don’t Want To Miss A Thing/Aerosmith
Other Featured Artists: Shawn Colvin, Journey, Our Lady Peace
* DR. DOLITTLE (Atlantic)
Singles. Woof Woof/69 Boyz
Are You That Sombody?/Aaliyah
In Your World/Speed Knot Mobsters
That's Why | Lie/Ray-J
Other Featured Artists. Jody Watley, Ginuwine
« BASEKETBALL (Mojo/Universal)
Single: Take On Me/Reel Big Fish
Other Featured Artists. Soul Asylum, Cherry Poppin’ Daddies, Goldfinger

Laura as "this ogre I created.”

Says writar“friend” Shelley Her-
man:“Tracy Miller, Marilyn Kagan,
Barbara De Angelis, Mother Love
— she systematically set out to de-
stroy each of these women. She
was the most vengeful, evil person”

Former KOST/L.A. personality
Laurie Sanders claims Schlessing-
er allowed her son Deryk to run
screaming through the station un-
supervised while Schlessinger did
her show at sister station KFI. Sand-
ers complained, and a short time lat-
er was released from the station.
“She ran around singing, ‘Ding,
dong, the witch is dead.”

A Tribute ... Of Sorts

Sean “Puff Daddy” Combs is
still so affected by the death of friend
Notorious B.I.G., he's considering
buying the magazine Notorious and
turning it into a slick hip-hop ‘zine
(New York).

Meanwhile, Biggie's wife, Faith
Evans, is featured in a six-page
spread in Elle, where she lets loose
on a few of her peers. She is unfor-
giving when it comes to Lil’ Kim,
the rapper. Biggie discovered and
with whom he became lovers. Re-
calls Evans, "Missy [Elliott] was the
one who called me to [Puff] Daddy’s
studio, where | beat Kim up for the
first time. So | went and roughed her
up a littie bit, and | left”

No Novelty Here

“You'd be hard-pressed to listen
to any one of our records and then
call us a novelty act” — Barenaked
Ladies singer/guitarist Ed Robert-
son takes offense at the charge (En-
tertainment Weekly).

Stop ... Or I'll Sue

The Spice Girls are suing their
former chauffeur Paul Attridge
for allegedly breaking a confiden-
tiality agreement when he claimed
in a British newspaper that Geri
Halliwell (Ginger Spice) was
bullied out of the group by Scary
Spice (People).

Not A Team Player

Apparently, things aren’t going

PLAY BALL — “We've always
been sympathetic to artists’
wishes. But we expect artists to
work at their product. God, | feel
like such a politician,” Matador
co-President Chris Lombardi on
the poor sales of Liz Phair’s
sophomore effort, Whip-Smart,
for which she refused to tour.
Says Phair in the two-page
spread in Newsweek: “If you're
not going to shoot for selling a
million copies, the record com-
pany’s not going to have much
fun with you. So | said, ‘I want
to play ball."”

too well on Korn'’s “Family Values”
tour. According to the Korn colo-
nels, tourmate Rob Zombie has
been expelled from the tour for lack
of “community spirit” and misrep-
resenting the fact that he'd be play-
ing solo rather than with White
Zombie. Zombie, who refers to
Korn’s announcement as*“the press
release from the Twilight Zone,
claims he quit the tour (Time, En-
tertainment Weekly).

I Like To Watch

Country bad boy Tracy
Lawrence was walking in a park in
Medford, OR, when he came upon
a kinky bondage escapade going on
under a bridge. Police arrived on the
scene, and Lawrence tried to es-
cape, only to be caught. It turned out
it was just a woman and her boy-
friend acting out a sexual fantasy.
Poor Lawrence was in the.wrong
place at the wrong time (National
Enquirer, Star).

Post-Fame Syndrome

“On one hand, it's pretty much
the same in that | think a ot about
the same things. On the other, it's
different, because there’s quite a
fuss made over people who are on
TV for some reason. Personally,
watch TV with the sound off” —
Oscar-nominated singer/songwrit-
er Efliott Smith on life after his 15
minutes of fame (Interview).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

* DISTURBING BEHAVIOR (Trauma)
Singles: Got You (Where | Want You)/Flys

Monsterside/Addict

Other Featured Artists: Phunk Junkeez, Eva Trout
* SMALL SOLDIERS (DreamWorks/Geffen)
Single: Bone Thugs-N-Harmony ../War
Other Featured Artists: Pat Benatar w/Queen Latifah, Pretenders w/

Kool Keith, Cheap Trick
* MULAN (Walt Disney)

Singles: True To Your Heart/98 Degrees & Stevie Wonder
Reflection/Christina Aguilera

* HOPE FLOATS (Capitol)

Single: To Make You Feel My Love/Garth Brooks
Other Featured Artists: Rolling Stones, Mavericks, Deana Carter
* CAN'T HARDLY WAIT (Elektra/EEG)

Singles: High/Feeder

Can't Get Enough Of You Baby/Smash Mouth
Other Featured Artists: Third Eye Blind, Blink 182, Busta Rhymes
* CITY OF ANGELS (Warner Sunset/Reprise)

Single: Iris/Goo Goo Dolls

Other Featured Artists: U2, Paula Cole, John Lee Hooker
* GODZILLA (Sony Music Soundtrax)
Single: Come With Me/Puff Daddy f/Jimmy Page
Other Featured Artists: Jamiroquai, Ben Folds Five, Days Of The New

CYBERSPACE

Hot, new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

’Net Chats

Squirrel Nut Zippers, Mon-
day (8/10) at 8pm ET/5pm PT,
America Online (keyword: LIVE).

Culture Club, Tuesday (8/
11) at 9pm ET/6pm PT, Ameri-
ca Online (keyword: LIVE).

B-52's, Wednesday (8/12) at
9pm ET/6pm PT, America On-
line (keyword: LIVE).

Dishwalla, Thursday (8/13)
at 8pm ET/5pm PT, America
Online (keyword: LIVE).

On The Web

San Jose Jazz Festival live,
Friday through Sunday (8/7-3);
check www.LiveConcerts.com
for each day's schedule.

Lenny Kravitz, chat,
Monday at 10pm ET/7pm PT
(www.sonicnet.com
chat.yahoo.com).

Seven Mary Three, chat,
Tuesday at 7pm ET/4pm PT
(www.sonicnet.comy.

Primus, chat/concert,
Wednesday at 7pm ET/4pm PT
(www.sonicnet.com).

Squirrel Nut Zippers, con-
cert, Wednesday at 10:15pm
ET/7:15pm PT (www.skxlivelink.
broadcast.com/snz).

Counting Crows, chat,
Thursday at 7pm ET/4pm PT
(www.sonicnet.com).

MUSIC DATEBOOK

MONDAY, AUGUST 17

1964/The Kinks' “You Really Got Me" is
released in the UK.

1970/Christine McVie joins Fleetwood
Mac, the band husband John
McVie co-founded.

1973/0riginal Temptations member Paul
Williams, 34, is found dead of an
apparent suicide.

1986/Def Leppard drummer Rick Allen
performs in concert for the first
time since having one arm severed
in a car accident.

1990)Jazz vocalist Pearl Bailey, 72, dies.

1995/Depeche Mode frontman Dave Ga-
han attempts suicide.

Born: Belinda Carlisle 1958

Releases: Deep ‘Purple’s “Hush” 1968,
Bad Company's “Can't Get
Enough” 1974

TUESDAY, AUGUST 18

1962/At Liverpool's Cavern Club, Ringo
Starr performs with the Beatles for
the first time.

- ———
- -
- -
—
i .

A
4 e
; A
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A Starr is born.

1977/Funeral services begin for Elvis
Presley at Graceland. Afso ... In En-
gland, the Police perform in con-
cert for the first time.

1978The Whb release Who Are You; this
will be their last album featuring
Keith Moon.

OHIStOI’V.WmI e ———

WWW americanraal

1981/The Moody Blues begin recording
their ninth album, Long Distance
Voyager.

1992/Kurt Cobain and Courtney Love be-
come parents to daughter Frances Bean.

1995/Bobby Brown is arrested and
charged with assault in West Hol-
lywood.

Born: Jon Fariss (INXS) 1961

Releases. Peter, Paul & Mary's “If | Had
A Hammer” 1962, the Doobie
Brothers’ “China Grove” 1973

WEDNESDAY, AUGUST 19

1964/The Beatles' first U.S. tour begins
in San Francisco.

1995/Death Row Records CEO Suge Knight
opens Club 662 in Las Vegas.

Born: Ginger Baker (Cream) 1940, John
Deacon (Queen) 1951

Releases: Elvis Presley’s “Burning Love”
1972

THURSDAY, AUGUST 20

1969/Frank Zappa decides to disband his
Mothers Of Invention.

1978/Dexy's Midnight Runners are
formed.

1981/In Los Angeles, Bruce Springsteen
performs a benefit concert for Viet-
nam War veterans.

Born: Jim Reeves 1924, Isaac Hayes
1942, Robert Plant 1948

Releases: the Temptations’ “Beauty Is
Only Skin Deep” 1966, the Mar-
shall Tucker Band's “Can't You
See” 1977

FRIDAY, AUGUST 21

1980/Linda Ronstadt begins her principal
role on Broadway in The Pirates Of
Penzance.

1993/Bernie Taupin marries Stephanie
Haymes.

1996/Rick James is released from pris-
on after serving three years for as-
sault.

Born: Count Basie 1904, Kenny Rogers
1938, Joe Strummer (Clash) 1952

Releases: the Lovin' Spoonful’s “Do You
Believe In Magic” 1965, Linda Ron-
stadt's “That'll Be The Day” 1976

SATURDAY, AUGUST 22

1964/The Beattes perform at the Holly-
wood Bowl.

1979 ed Zeppelin release their final al-
bum, In Through The Qut Door.

198(/Barry Manilow receives a star on the
Hollywood Walk Of Fame.

1992/Sting marries Trudy Styler.

1993/Queen Latifah launches her TV act-
ing career on Fox's Living Single.

Born: Collin Raye 1959, Roland Orzabal
(Tears For Fears) 1961, Tori Amos
1963

Releases: Martha & The Vandellas’
“Dancing In The Streets,” the
Shangri-Las' “Remember (Walkin’
In The Sand)” 1964

SUNDAY, AUGUST 23

1962/Jotn Lennon marries Cynthia Pow-
ell in Liverpool; they divorce six
years later when she discovers
Yoko Ono has been living in their
London home.

1993/Duran Duran receive a star on the
Hollywood Walk Of Fame.

Born: the late Keith Moon (Who) 1946

Releases: the Four Seasons’ “Who Loves
You,” the Jefferson Starship’s
“Miracles” 1975

—Mark Selovicos
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MUSIC TELEVISION®
69.7 million households
Galluzzi/Benson

MUSIC FRST
50.8 million households
Isaak/Tierney

[ADDS |

| ADDS |

TATYANA ALI Daydreamin’ (M Work)

MELANIE B. UMISSY ELLIOTT I Want You Back (EastWestEEG)
CREED What's This Lite For (Wind-up)

EAGLE-EYE CHERRY Save Tanight (Work)

FATBOY SLIM The . (SK aroling)

[HEAVY ]

AALIYAH Are You That Somebody? (Atlantic)

AEROSMITH | Don't Want To Miss A Thing (Columbla)
BACKSTREET BOYS I'li Never Break Your Heart {uive)
BARENAKED LADIES One Week (Reprise)

BEASTIE BOYS Intergalactic (Grand Royal/Capitol)
BRANDY & MDNICA The Boy Is Mine (Atiantic)

(OAVE MATTHEWS BAND Stay (Wasting Time)(RCA)
£VE 6Inside Out (RCA)

GOO GDO DOLLS Iris (Warner Sunsel/Repnse)
HARVEY DANGER Flagpale Sitta { StastvLondor/Island)
JANET Go Deep (Virgin)

PRAS MICHEL... Ghetto Supastar... (interscope)
RAMMSTEIN Du Hast (Siash/Londonv/isiang)
SEMISONIC Closing Time (MCA)

WILL SMITH Just The Two Of Us (Columbia)

USHER My Way (Laface/Arista)

'JAM OF THE WEEK |

DMX {/FAITH EVANS How's tGoin' Down? (DefamMercury)

|STRESS |

B81G PUNISHER 1/JOE Still Not A Player (Lovd)

BRANDY 1/MASE Top Of The World (Atfantic)

BRIAN SETZER ORCHESTRA Jump Jive. .. (Inferscope)
JERMAINE DUPRI JAY-Z Money Ain't.. (S0 So DetColumbia)
GARBAGE | Think I'm Paranoig (Almo Sounds/inferscope)
NATALIE IMBRUGLIA Wishing | Was There (RCA}

MDNICA The First Night (Arista)

BREAKTHROUGH |

ESTHERD Heaven Senit (Work)

| ACTIVE |

TATYANA ALI Daydreamin’ (M/Work)

MELANIE B. YMISSY ELLIOTT I Want You Back (EastWestEEG)
CAM'RON /MASE Horse & Carriage (Untertainment/Epic)
CREED What's This Lite For (Wind-up)

EAGLE-EYE CHERRY Save Tonight (Work)

EVERYTHING Hooch (Blackbird/Sire)

FATBOY SLIM The (Skint/ Caroline)

FOQ FIGHTERS Waliing After You (Elektra/Roswel/Capitol)
K-C1& J0JO Don't Rush (Take Love Slowly) (MCA)
MASE 1/PUFF DADDY Lookin® At Me (Bad Boy/Arista)
MASTERPYSILKK. .. Goodbye. (o Limd/Froriy)
MONSTER MAGNET Space Lord (A&M)

MYASILKK TK.E SHOCKER Mowrv On (University/Interscope)
NICOLE Make It Hot (EastWest/EEG)

"N SYNC Tearin” Lp My Heart (RCA)

RAGE AGAINST THE MACHINE No Shetter (Epic)

SAVAGE GARDEN To The Moon And Back (Columbia)

Video airplay from August 10-16

CULTURE CLUB Miss Me Blind (Virgin)
EVERYTHING Hooch (Blackbird/Sire)

LENNY KRAVITZ Thinking Ot You (Virgin)
JENNIFER PAIGE Crush (Edel America/Hollywood)

XL L]

AEROSMITH | Don't Want To Miss A Thing (Columbla)
GO0 GOO DOLLS Iris (Wamer Sunset/Reprise)
NATALIE IMBRUGLIA Torn (RCA)

MATCHBOX 20 Real World {Lava/Atlantic)

SHANIA TWAIN You're Still The One (Mercury)

[NEW ' ]

BARENAKED LADIES Orie Week (Repriss)

BRIAN SETZER ORCHESTRA Jumip Jve An‘ Wail (Interscope)
NATALIE IMBRUGLIA Wishing | Was There (RCA)

SAVAGE GARDEN To The Moon And Back (Columbia)

|LARGE |

CELINE OIDN To Love You More (550 Music)
FASTBALL The Way (Hollywood)

MADONNA Ray Of Light (Mavenck/W8)

EDWIN MCCAIN 1l Be {Atiantic)

SARAH MCLACHLAN Adia (Arista)

NATALIE MERCHANT Kind & Generous (Elektra/EEG)
SEMISONIC Closing Time (MCA)

| MEDIUM

* | MARIAH CAREY My All (Columbia)

CHERRY POPPIN’ DADDIES Zoot Suit Riot (MojoUniversal)
DAVE MATTHEWS BAND Stay (Wasting Time) (ACA)
EAGLE-EYE CHERRY Save Tonight (Work)
FOUNDATIONS Build Me Up Buttercup (Capitol)

GREEN DAY Time Of Your Life... (Reprise)

SMASH MOUTH Can't Get Enough Of You Baby (Elektra/EEG)

| CUSTOM ]

ACE OF BASE Cruel Summer (Arista)

ANGGUN Snow On The Sahara (Epic)

JON 8. They Don't Know (Yab Yum/550 Music)
BRANDY & MDNICA The Boy Is Mine (Atiantic)
CULTURE CLUB Miss Me Biind (Virgin}

DES'REE Life (550 Music)

GLORIA ESTEFAN Oye (Epic)

EVERYTHING Hooch (Blackbird/Sire)

DAVID GARZA Discobali World (Lava/Atiantic)

JANET Go Deep (Virgin}

JANET You { Virgin)

LENNY KRAVITZ Thinking Ot You (Virgin)

MAXWELL Luxury: Cococure (Columbia)

1AN MCKNIGHT The Only One For Me (Mercury)

NEW POWER GENERATION The One (New Power Soul)
HEATHER NOVA London Rain (Nothing ...) (Big Cat/Work)
JENNIFER PAIGE Crush (Edel Amenica/Hollywood)
BONNIE RAITT One Beliet Away (Capitol)

RICHIE SAMBORA In It For Love (Mercury)

SQUIRREL NUT ZIPPERS Suts Are Picking Up... (Mammoth)
TONY RICH PROJECT Silty Man (LaFace/Arista)
LUTHER VANDROSS Nights In Harlem (LV/Virgin)
BRIAN WILSON Your Imagnation (Giant/W8)

Video airplay trom August 10-16

TELEVISION

TOP TEN SHOWS
JULY 27-AUGUST 2

Total Audience
(98 million households)

60 Minutes

Just Shoot Me

Seinfeld

ER

Dateline NBC (Tuesday)
Dateline NBC (Monday)
Touched By An Angel
Movie (Tuesday)

(The Pelican Brief)

9 GuinnessWorld Records

@ N A W -

Primetime
(tie) Primetime Live

Adults 25-54

Just Shoot Me

Seinfeld

ER

Dateline NBC (Tuesday)
GuinnessWorld Records

G A W N -

Primetime

Dateline NBC (Monday)
Friends

Suddenly Susan (Thursday)
The Drew Carey Show

10 Law And Order

(tie) Primetime Live

(tie) Working

w S N>

Source: Nielsen Media Research

Coming NExT WEEK

All show times are ET/PT
unless otherwise noted, sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Friday, 8/7

+ Squirrel Nut Zippers, The
Tonight Show With Jay Leno
(NBC, check local fistings).

« Tori Amos, Late NightWith
Conan O'Brien (NBC, check lo-
cal listings).

Saturday, 8/8

« Delbert McClinton and
Miss LavelleWhite perform on

"' PBS’ Austin City Limits (check

local listings).

* Big Mountain, Dennis
Brown, Capleton, Common
Sense, Sugar Minott, and Judy
Mowatt perform on PBS' On
Tour (check local listings).

Sunday, 8/9

« Gloria Gaynor is profiled on
VH1’s Behind The Music (9pm).

Monday, 8/10

* Backstreet Boys, Jay Leno.

Tuesday, 8/11

« Tories, Viva Variety (Com-
edy Central, 10pm).

Wednesday, 8/12

« The PBS biography Tina
Turner: Girl From Nutbush fea-
tures comments from lke Turn-
er, Mick Jagger, Elton John,
David Bowie, and Dire Straits’
Mark Knopfler (check local list-

ings).

« Liz Phair, Late Show With
David Letterman (CBS, check
local istings).

Thursday, 8/13

* PBS' John Fogerty:InThe
Spotlight, a 1997 concert perfor-
mance, showcases two songs
notincluded in last June's cable
telecast (check local listings).

* Pete Townshend, David
Letterman.

- 36 million
) W Lydia Cole,
AN VP Music Programming

| Video Playlist |
USHER My Way (Laface/Ansta)

NICOLE Make It Hot (Eastwest/EEG)

AALIYAH Are You That Semebody? (Atiantic)

CAM'RON I/MASE Horse And Carriage (Untertainment/Epx)
JANET Go Deep {Virgin)

MYA (/SILKK THE SHOCKERMovin' On (Unnersay/Interscope)
JERMAINE DUPRIAAY-ZMoney Ain't . (S0 So Det/Columbi)
MAXWELL Luxury: Cococure (Columbia)

MARIAH CAREY My All (Columbia)

JOHN FORTE Ninety. . (Retugee Camp/Rutfhouse/Columbia)

Video piayiist for week ending Aug. 7

| RapCityTop 10 |

MEMPHIS BLEEK/JAY-2 5. (Roc-A-FellaDel JamvMercury)
CAM'RON #/MASE Horse And Carriage (Untertainment/Epic)
GANGSTARRMilitia (Moo Tryba)

XZIBIT What You See (Loud)

NOREAGAN.O.R.E. (Penalty)

GOODIE MOB Black Ice .. (Laface/Arista) <

JOHN FORTE Ninety ... (Refugee Camp/Rutthouse/Coumbia)
BLACK EYED PEAS Joints And Jams (Interscope}
JERMAINE DUPRI 1AY-ZMoney Aint . (So So et Columbia)
KING T Got It Locked ¢Aftermath/Interscope)

Video piaylist for week ending Aug. 7

v H
21 million households
. b Peter Conen,
l VP/Programming

MUSIC TELEVISION
YOU CONTROL..

[ NationalTop 20 |

K-C1 & JOJO Don't Rush (Take Love Slowly) (MCA)
AALIYAH Are You That Somebody? (Atlantic)

FIVE When The Lights Go Out (Arista)

MYA1/SILKK THE SHOCKER Movin' On (Unersity/Inferscope)
MASTER PYSILKK ... Goodoye To My Homies (No LimitPriory)
PUBLIC ANNOUNCEMENT It's About Time (ASM)

QUEEN LATIFAH Bananas (Fiavor UnivMotown)

BIG PUNISHER 1/JOE Still Not A Player (Loud)

GERALD LEVERT Thinkin' Bout t (FastWesVEEG)
BACKSTREET BOYSI'll Never Break Your Heart (ive)
LORD TARIQ & PETER GUNZ We Will Ball (Codeme Columba)
BRANDY & MONICA The Boy Is Mine {Atianic)

USHER My Way (Laface/Ansta)

BLACK EYED PEAS Joints And Jams (interscope)
SPARKLE Time To Move On (Rock Land/interscope)
SARAH MCLACHLANAdia (Arista)

*N SYNC Tearin’ Up My Heart (RCA)

GARBAGE | Think 'm Paranoid (Aimo Sounds/interscope)
LIMP BIZKIT Sour (Flip/Interscope)

UNWRITTEN LAW Cahitornia Sky (interscope)

Most requested frozen from the week ending July 26

PRLISTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 GEORGE STRAIT $1829.6
2 OZZFEST 98 $953.9
3 ERIC CLAPTON $855.1
4 DAVE MATTHEWS BAND $526.3
5 PEARL JAM 3514.4
6 PAGE/PLANT $502.6
7 SPICE GIRLS $483.8
8 "FURTHUR FESTIVAL" $480.2
9 SHANIA TWAIN $377.8
10 YANNI $335.8
11 ALLMAN BROTHERS BAND $280.3
12 MICHAEL CRAWFORD $269.1
13 JAMES TAYLOR $264.8
14-STEVIE NICKS $252.0
15 _GIPSY KINGS $198.7

Among this week’s new tours:

ANTHRAX
JASON BONHAM BAND
BROTHER CANE
NEIL DIAMOND

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; Calitornia (209) 271-7900.

FILMS

WEEKEND BOX OFFICE ‘
JULY 31-AUG. 2

$23.60 i

1 Saving Private |
Ryan (DreamWorks) |

2 The ParentTrap $11.14
(BuenaVista)*

3 There’s Something $10.91
About Mary (Fox)

4 The Negotiator $10.21
(wB)*

5 Ever After $8.52 ;
(Fox)"

6 The Mask Of $8.32
Zorro (Sony)

7 Lethal Weapon 4 $7.78
(wB)

8 Armageddon $7.56
(Buena Vista)

9 Dr. Dolittle $4.58
(Fox)

10 Mafia! $3.69 |

(Buena Vista)

Alf figures in millions
* First week n release

Source: Entertainment Dala Inc,

COMING ATTRACTIONS:
This week’s openers include
Snake Eyes, starring Nicolas
Cage. The film's Hollywood
soundtrack sports new songs by
Meredith Brooks (“Sin City”) as
well as LaKeisha Berri (“The
Freaky Things"); score by Ryui-
chi Sakamoto completes the ST.

Opening in limited release is |
First Love, Last Rites, starring
Giovanni Ribisi. The film's Epic
soundtrack features original
music by Shudder To Think, |
including “l Want Someone Bad-
ly" (featuring Jett Buckley),
“Erecting A Movie Star” (f/Liz
Phair), “When | Was Born, |
Was Bored” (#/Billy Corgan),
“Jelly On The Table” (f/Matt
Johnson), "Automatic Soup” (f/
Robin Zander), "Speed Of Love”
(t/John Doe}), “Appalachian Lull-
aby” (t/Nina Persson),“TheWed-
ding Is Over” (fLena Karlsson),
and “Day Ditty” (f/Angela Mc-
Clusky). Other cuts: “Diamond,
Sparks & All,"Lonesome Dove,’
“Just ReallyWanna SeeYou, and
“IWant Someone Badly”

Rounding out this week’s
openers is Halloween: H20,
starring Jamie Lee Curtis. Look
sharp for recording artist L.L.
Cool Jin a supporting role.

www americanradiohistorv com

VIDEO

NEW THIS WEEK

* JACKIE BROWN (Miramax)

This teature film co-stars Pam
Grier, who contributed“LongTime
Woman" to the movie’s A Band
Apart/Maverick/WB soundtrack.
Also on the ST: Foxy Brown's
“(Holy Matrimony) Letter To The
Firm. Randy Crawford's “Street
Life," the Delfonics ™ Didn't | Blow
Your Mind This Time,” the Grass
Roots’ “Midnight Confessions,’
Minnie Riperton's “Inside My
Love,” Bobby Womack’s
“Across 110th Street," Brother
Johnson's “Strawberry Letter
23" Johnny Cash’s “Tennessee
Stud,” Bloodstone's “Natural
High," the Vampire Sound Inc.’s
“The Lion And The Cucumber” |
and Bill Withers’ “Who |s He
(AndWhat Is HeTo You)?"
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How Long Gan You Afford
To Ignore It?

Over 25,000 Units Scanned

This Week! Approaching Gold!

HEAVY
BUZIWORTHY

MUSIC TELEVISION

On Family Values Tour!

R&R Active Rock (- €D

Monitor Active Rock 10
Monitor Maingstream 22

Exploding At Alternativel
Huge Requests & Researach Everywhene

T H E

From the album Sehnsucht

S

[E"“@—sTREET TALK-

If You Get A Brick, It Must Be Rick

ees, that is. The KIIS/L.A. morning

man sent staffers over to the site of

O.J. Simpson’s former Brentwood
estate as it was being demolished last
week. Dees’ henchmen became fast
friends with the folks in the catering truck,
who had access to the folks on the
demolition crew, and before long, the KIIS
crew was in possession of several bricks
from the home’s fireplace. Dees and the
station plan on making pieces of the
infamous house available to listeners.

KiIS has also doubled to $200,000 its
offer to Monica Lewinsky. All she has to do
is fill in for Dees for just one day. The
station has assured Lewinsky that she
would not have to discuss the presidential
scandal.

A

A

2%

ham

7.29.9

| = e e

,n Aotbestic Piece of Q.. Simpson's
Bl Rockisgham Estate. Los Angekes!

sSPORYS

11S0AM

KIIS’ piece of the Rock(ingham)

Sixteen Indianapolis stations have
teamed up to donate 1350 minutes of
commercial time to raising awareness of
children’s issues. From now until August
30, WFMS, WGRL, WGLD, WMYS, WTPI,
WZPL, WTLC AM & FM, WENS, WIBC,
WNAP, WFBQ, WRZX, WNDE, WHHH,
WGGR, and WYJZ will air spots drawing
attention to efforts to increase voluntary
kindergarten enrollment and increase the
availability of health care for children
statewide.

CMI HAS GIVEN BIRTH TO TRIPLETS.

“No Gimmicks” the original Dancing Baby Spot is
radio’s #1 campaign for Fall '98. Now there’s “DB2,
The Arbitrator.” And coming soon, “Bahy Bond.”

o Call CMI and brand your station with the pop icon
USA Today calls “An international hit.”

310-392-8771

Congrats to Talentmasters Morning
Show Boot Camp maestro Don Anthony.
As you read this, the event is celebrating
its 10th anniversary, bringing together
some of the industry’s top talent in Atlanta.

} The Interns Are Running
The Asylum!

Here’s a promotion that certainly fits
the bill in the timeliness department.
Taking its cue from current affairs in
Washington (or was it a past affair?),
WNNJ-FM/Newton, NJ is letting its interns
run the station to celebrate the newly
created “Intern Appreciation Weekend.”

In a cross-promotion that went cross-
country, CBS Alternatives WXRK/NY and
KROQ/L.A. broadcast a special Smashing
Pumpkins performance from outside NY’s
Ed Sullivan Theater, where the band was
appearing on CBS-TV’s Late Show With
David Letterman.

The ‘I-Man’ Becomes 4
The Owe-Man

WFAN/NY and WW1 morning host
Don Imus will reimburse the state of New
Mexico $6696 after he tore down some
19th-century structures to make way for
his proposed ranch for sick children. The
ranch will sit on land owned by Imus and
his brother, Fred, as well as adjacent state-
owned land. The buildings were on the
state-owned portion, but the Imus brothers

Continued on Page 24

Rumors

« Is Chancellor about to swap its two frequencies in
Dallas, sending Alternative KDGE 10 102.1 and Rock
KTXQto 94.5?

¢ Is Alternative KICT/Wichita moving back in a
Rock direction?

* Is KGO/SF’s Ronn Owens about to lose his mid-
day simulcast on KABC/L.A.?

¢ Is former KKFR/Phoenix morning driver Bruce
Kelly being courted for mornings by a new crosstown
competitor?

WWW americanraadionisiorv corm
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#3 MOST REQUESTED
ROCK TRACK
NATIONWIDE!!!

#2 BEST SELLING
ROCK RECORD
NATIONWIDE!!

| § i
andiecr s Alrig

the first single from their forthcoming album

Happy Pills

In stores July 21

2* MAINSTREAM ROCK NOW OVER 300,000
MONITOR UNITS SHIPPED
4* ACTIVE ROCK MONITOR STRONG FIRCST WEEK SALES
INCLUDE:
ON OVER <
NEW YORK 1162 CHICAGO 955
70 MODERN ROCK STATIONS!! LOS ANGELES 1121 SEATTLE 1166

R&R ALTERNATIVE -3 BOSTON 987 PHOENIX 666 4

www.candlebox.com 1398 Mavercs Recording Compary
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EMBRACE

Thank You...

“ALL YOU GOOD
GOOD PEOPLE”

MOST
ADDED!

including:

KDGE WXDG
KZNZ WXDX
WENZ KWOD
WBRU KKND

WMRQ WHTG
WPBZ WRAX
WEQX WKRL
WXZZ WMAD
WJSE WRRV
WGMR KHLR

KACV WDOX

“This is one of those rare cases
where | feel it’s my duty to share this
record with my listeners. Nothing
short of a majestic anthem.”

— Tim Schiavelli, PD
WBRU/Providence

From the Debut Album
The Good Will Out
(in stores now)

Produced by Youth, Embrace and Dave Creffield
Management by Tony Perrin, Jazz Summers and Tim Parry
© 1998 Geffen Records, Inc.
www.geffen.com

Yo

DAVID GEFFEN COMPANY

Continued from Page 22

had not yet received permission to raze
them.

Radio Hall Of Fame Names 4
Inductees

WJMK/Chicago personality Dick
Biondi, crooner Bing Crosby, Interep
Chairman/CEO Ralph Guild, Detroit Tigers
voice Ernie Harwell, ABC syndicated
morning man Tom Joyner, and NPR Car
Talk hosts Tom & Ray Magliozzi will be
inducted into the Radio Hall Of Fame on
October 11. The ceremony will be
broadcast nationwide from the Chicago
Cuiltural Center.

Charlie Van Dyke will officially take
over mornings on KRTH/L.A., starting
August 31. It's the second time he's
succeeded late legend Robert W. Morgan.
Back in 1973, Van Dyke took over for him
as KHJ/L.As morning man. Now, 25 years
latet, he'll do the same following Morgan's
retirement and subsequent death.

KZZU/Spokane “Breakfast Boys” Dave
& Ken celebrated ABC News anchor Peter
Jennings’ 60th birthday in a unique way.
Using his near-perfect impersonation of
NBC News anchor Tom Brokaw, Dave
Sposito was able to acquire Jennings' home
phone number ... and was able to fool him
with the imitation as well!

’ Y108 Wearing 4
A Gray Suit?
WDSY/Pittsburgh is facing a lawsuit
from two hosts who were both fired earlier
this year, according to the Pittsburgh Post-
Gaczette. Jimmy Roach, 48, and Mark
Lyons, 45, say they were the oldest and
second-oldest announcers employed by
ARS/Pittsburgh when they were iet go in
February and March, respectively, and that
the station violated federal laws against age

Rumbles, Pt. 1

* WKQX/Chicago Dir./Mklg. Ray Mena rises to
GSM for the Emmils station. Station Promo Mgr. Steve
Levy takes over Mena'’s previous duties.

* KOSY/Salt Lake City began simulcasting its
AC format on former Nostalgia station KSNU-FM,
extending the station’s coverage into Davis and
Weber counties.

* KGGi/Riverside middayer Sonny Loco joins
KISQ/SF for simitar duties.

» Satellite Soft AC KEZF/Albuquerque flips to Rock
under PD Dave Scott.

* WBBM/Chicago hires AP Radio Network's Ken-
neth Herrera for mornings, partnering him with long-
time anchor Felicia Middlebrooks.

* WXFG/West Palm Beach — which was WCLB
when it was relaunched a year ago — is relaunched a
third time as*“Thunder Country”

* KWCY/Phoenix PM driver Bo Reynolds joins
afternoon host Greg Thunder at KALC/Denver. |

* Former Anaheim Angels radio announcer Bob
Starr, 65, died Monday (8/3).

discrimination. The station could not be
reached for comment.

As Chancellor Classic Rocker WAXQ/
New York moves toward a more music-
intensive presentation, morning host
Darian O’Toole comes off the air.
Chancellor reportedly is exploring other
opportunities for O'Toole within the
company. Night jock Marc Coppola moves
to mornings on an interim basis.

While those teenagers who were
going to lose their virginity on the Internet
were just a hoax, KBOS/Fresno morning

Continued on Page 26

i

A

WHAT? NO BALLOON? — Keeping their feet on terra firma during a meeting with V2 label head Richard Branson (c)
are (I-r) WLUM/Milwaukee GM Dan Manella, V2 Head of Promotion Matt Pollack, KROQ/L.A.'s Gene Sandbloom, and
Susquehanna's Brian Philips.

-
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The Smasl'xina PumF]&ins %
.eef'fec’(

the new single and video from the .platinum album Adore

Produced l)y Billy Corgan

Incredible Multi-Format Radio Story

Modern Rock Pop Rock
Monitor 6* B80S Modern AC - Debut 24* Closing Out
ReJR @ 20 Adds This Week Including: KISS  WRCX KTXQ_

+rssCLOSED*** KLLC KFMB KLLY KALC kzzo ~YZTA WRR WLZR
WRQC WMMS KQRC

And many more!
Triple A
Monitor 17*—15*
RefR Adult Alternative

@-0

B

Management: Q Prime, Inc. www.virginrecords.com AOL Keyworcl: Virgin Records ©1998 Virgin Records America, Inc. and The Smashing Pumpkins
V- |
et
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Rumbles, Pt. 2

* WJPZ/Syracuse VP/Prog. Dave Obenshine
exits. Harry Waring becomes interim PD.

* WKKG/Columbus PD John Paul is named APD/
MD atWYRK/Buffalo.

* KDUK/Eugene, OR PD Barry McGulre joins
KUMX/New Orleans for afternoons.

* Active Rock WALC/St. Louis picks up new
WXTM calls to match its “Extreme” handle. Mean-

while, WJLK/Monmouth-Ocean, NJ Creative Servic- * Tom Baldrica is boosted to BNA Records
es Dir. Jeff Fife joins for afternoons. VP/National Promotion.
* Following PD Liz Janik’s return to her consultan- * Mark Gorlick named Head/Promotion of
cy, WXXY & WYXX/Chicago Prod. Dir. Harry Legg DreamWorks Records.
assumes acting PD duties. * Lee Hansen upped toVP/OM of KKSF/San Francisco.
* WRNO/New Orleans personality Ron Chatman * Rob Morris promoted to KDWB/Minneapolis PD.
adds Interim PD duties. * The Real Don Steele dies of lung cancer at age 61.
» At Caribou's KPO1, KQMQ & KUHL/Honolulu
GM Bernie Armstrong and KOMQ PD Kimo Akane v
exit.‘QMQ MD Kathy Nakagawama is handling in-
terim PD duties. » PolyGram purchases Motown Records for $325
* WKRQ/Cincinnati morning hostJohnJay exits. million; Clarence Avant s installed as Chairman
« Congrats to WQHT (Hot 97)NY morning show while Jheryl Busby remains as President/CEO.
mixer DJ Skribble, who won first place at the 1998 * KFRC-AM & FM/San Francisco sets David
Mountaln Dew DJ Mix-Off. Bramnick as VP/GM, BrianWhite as PD, and

"

M cﬁ athv P ro m ot I o ns » CF Radio has completed its acquisition of Sharon Warren as Director/Sales.
WRCQ/Fayetteville, NC, and PD/MD Greg Patrick * Ron Atkins tapped as OM of WVAZ/Chicago.
is now in place.

c o n ratu I ate * WYZB/Ft. Walton Beach, FL PD Nancy Knight v
picks up MD/night duties atWRBQ/Tampa. Night jock

TR Campbell segues to afternoons, and Chuck * AC WPIX/New York becomes NAC WQCD, with Bob
Britton exits. Linden as PD.
A * WGTZ/Dayton MD/middayer Dani Steele exits. * Harry Nelson named PD atWROR/Boston.
Dave RﬂSSl a nd the staff « Sam Weaver recruited as PD of WAMO-AM & FM/
e Pittsburgh.
Continued from Page 24 » Lite Rock KLTY/Kansas City becomes CHR KXXR
host Hal Abrams made good on his with Betein Bikd]as ROI

at WRAX Birmingham,

» KROQ/Los Angeles moves Poorman to mornings and

promise (er, threat?) to become the first Richard Blade to afternoons.
Alabama radio personality to cybercast a morning
show #rT the nude. As part of the event, v
Ab.rams attempted t(? regain his virginity, ) * Lee Larsen lands at KOA & KOAQ/Denver as
and using a hypnotherapist to return him to his VP/GM.
teen years. * Mike McVay promoted to Station Manager of WBBG
& WMJI/Cleveland.
'I'ed swanson and the staff , . « Hal Moore renamed PD of KHOW/Denver
With KJQY/San Diego about to move to « Erin Riley appointed MD of WMMR/Phitadelphia.

KXGL'’s frequency on Monday (8/10), it's * Stef Rybak tapped as MD for WKCI/New Haven.

at WG M R Altoo na 5 expected that KXGLs entire airstaff will exit. v

Meanwhile, crosstown KKLQ has been driving

-a
Pen HSVIvan ia its cume to co-owned CHR KHTS using * Dave Parks picked as National PD of Rahall
promos ... and if that doesn’t get them to make Communications.
n itch. th top “M * willl * Dave Martin tapped as WBZ/Boston PD.
the switch, the nonstop “"Macarena” will! « Phil Hendrie joins WSHE/Miami as MD.

* WORJ/Orlando MD Bob Church adds duties for sis-

for haVing two Of the highest Best wishes for a speedy recovery go terstationWi_ﬁLY. .
ra[ed a“erna[ive sta“ons in out to record promotion icon Moe *Moon MuIIlnsmovestoWDAF/Kansaanyas%

Preskell, who is recovering from a

* . N
the countr ! successtul bypass operation at Mt. Sinai
v Medical Center in Miami. Also, congrats to Recards
Moe and wife Sophie on their 54th * Interscope founding member and rock promo
H H g Y domo Michael Papale exited the label last week;
For more Inform atlon on how anniversany thb_ week. he'll open his own full-service consulting compa-
- ny this fall.
We can hEIp VOU W|n On vour Condolences go out to the friends ¢ Mercury/Nashville VP/Promotion Larry
and family of radio/TV pioneer “Buffalo byagirse exits. - .
wn i g * The Left Bank Organization forms a new inde-
0 terms ca" MCGathv Bob” Smith. The former Howdy Doody pendent label, Beyond. It will be headed up by Left
Pro m otions host, 80, died Thursday (7/30). Bank CEO Alien Kovac, and Jeff Sydney will be-

come President/COO. BMG will handie distribution

1 '800'448'7625 - 'or-"gelzssl.r\lat'i Dir./Promo Kevan Rabat has left

the label

* Red Ant Entertalnment and National Dir./Alter-
native Promotion Doug LaGambina part ways.

* Richard Bengloff is named Sr.VP/CFO for Ele-
I;:O:VIO ?F IHE tWEE': ktra Entertainment Group. He replaces Marty Green-

(L= SN ox:ia ng field, who left to join Warner Bros:

new Evinrudes single, “Orive =
Me Home,” DAS Communi- * The U.S. Bankruptcy Courtin New York has ap-
cations sent programmers proved distributor Alliance Entertainment’s reorga-
their very own portable nization plan, clearing the way for the company to
breathalyzer test. emerge from Chapter 11 sometime this month.

Mark Fischer
Mike Childs

Send us your Street Talk! Call Frank Miniaci at 310-
788-1650 or by e-mail at miniaci@rronline.com.

*Arbitron Spring Book 1998 (12+ M-S 6A-MID)

. .
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NEWS

Letters
Continued from Page 10

recruiter)! Mr. Holman does not dispute the fact that he does not randomly re-
cruit participants. In fact, this is standard procedure for many local recruiters
who rely on professional test-takers. e

“Right & Wrong Station”: The other witnesses can verify they were prompted
as | was. Otherwise, | would not have known that it was a station in myportfolio.

Conference Room?The test area was not a room at all. It was directly behind
the reception desk separated only by a partition. The table in this smali area was
approximately 28 inches wide and six feet long — certainly not suitable for 12
people. There are no mirrors in this area. The only glass is the window overlook-
Ing the parking lot. Some participants were seated in what they described as a
‘waiting area” with “school desks” along the wall — no table and no mirrors in
this room either.

Food. | ate two sandwiches: tuna and turkey. Food was promised during
recruitment to get us there at dinnertime — 5:30. Participants at later sessions
were also given food: cookies and snacks instead of sandwiches.

To sum up, Mr. Holman wants the opportunity to call me a liar. Witnesses will
testify that my accounts are accurate.

Tom Kelly
Kelly Music Research
Havertown, PA

No Connection Between Programming & Sales

| don't want to attack Dan Mason because I'm sure the quote in the July 24
edition of Street Talk was taken from an insightful presentation at the Conclave.
However, telling programming people to get into sales is like asking a singer to
open a record store. Both are honorabie professions that have no connection
other than the product. E

The best salespeople and programmers work together for the good of the
station, but they come from different worlds. Good salesmen ¢an sell bad radio
and great programmers can get ratings for stations that lose money, but profes-
sional broadcasters have to know it is the combination of great management,
programming, sales, engineering, promotion, and support staff that buiids a great
radio station. Rather than “diversify your skill set” and get into sales, a program-
mer should eat, sleep, and breathe every aspect of programming ... including its
relationship to sales. If you don't have the desire to create the best damn radio
station on the dial, then you shouid get out of radio programming.

The worst salespeople | have had to deal with are those who really wantto be
on the air or programming the station. Mason is misleading those who probably
shouldn be in radio. Radio has become a well-researched but boring product.
The deregulation that aliows mega-ownership has created cookie-cutter for-
mats that are good enough to attract an audience and generate sales. This Is
great from a strictly business standpoint, but when was the last time you tuned in
a station that sounded so0 good you couldn't turn it off? This is the tragedy of Dan
Mason radio.

Owners may be happy to make lots of money on the emerging media with
Internet sites that program to fragments, digital satelite about to bring us 200+
formats (without personalities), and other new ways to get CD-quality music to
the listener. This does not address the question of what happens to AM and FM
radio. To attract listeners, radio will have fo offer what is now missing: entertain-
ment, personality, companionship, and all of the qualities that make radio great
— qualities that require a great programmer.

Ed Graham
LW Radio Network
Baltimore

Those With New ldeas Aren't ‘Crackpots’

What an interesting and sad commentary it Is that our industry is as out of
touch with such a large group of listeners as your July 31 issue clearly illus-
trates. On the front page, Americans for Radio Diversity state they are constant-
ty receiving comments of “I can't stand the radio anymore,” and how people
would rather listen to their CD players. We've all heard those kinds of remarks
and, sadly, sometimes they are warranted.

On Page 3, we have the results of a national survey clearly indicating dissat-
isfied listeners overwhelmingly crave variety. Then on Page 15 in the Manage-
ment section, “The Three Ms of Radio Programming;,” rule No. 1 is “Play the hits”
Rule No. 4 goes on to slam variety and even claims familiarity breeds content.
This comes from a consultant, all of whom treat music as “product” and have no
passlon for it. Period. As the joke goes, the difference between God and a radio
consultant is God doesn't think he's a radio consultant.

The debate on consolidation and radio blandness rages on, but come up with
a different idea and youYe treated like a crackpot. Over the last four years or so,

I have developed a new rock format — from music to marketing — and I'll ke **

damned if | can get anyone In the position to be able to implement it to listen to
the idea.

Those | have talked to are so jaded and cynical about the business in general,
particularly the relationship between radio and the music business, that they
clearly underestimate people’s intelligence, and thus continue the status quo.

There are clearly voids in service to some demographics making more and
more lose interest in music radio — not in music. just music radio. This is a real
shame because as we all know, radio at its best Is magic.

John C. Price, PD
2 KRRO-FM/Sioux Falls, SD

Gambling

Continued from Page 3

the ban was an infringement of free
speech and ruled, jn part. that commer-
cial speech does not have the same pro-
tection as that given in the First
Amendment.

“It is a very poorly writlen opinion
and flies in the face of recent Supreme
Court rulings on similar matters,” said
GNOBA Exec. Director Don Cooper.
“And it lets stand the 9th Circuit Court’s
decision, which rules this law is uncon-
stitutional.”

Cooper said thal some 25 radio and
television outlets could benefit from
carrying gambling ads, but “what’s
more important than revenue is that a
decision [by the Supreme Court] would
give this issue clarity. It’s an issue of
what 1s legal and what is not.’

Cooper said the issue has become an
expensive legal baule, but one with
“such broad free speech implications
that we think it’s important to fight.
Gambling is a legal activily in the State
of Louisiana and is promoled by the
state. To prevent broadcasters from talk-
ing about it on the airwaves is an in-
fringement of our freedom of speech”

And that argument has caught the
attention of the 5th Circuit’s Chief
Judge Henry A. Politz, who pointed out
in his dissenting decree that in a similar
case in Rhode Island regarding the ad-
vertisement of alcohol — known as the
44 Liquormart case — *a majority of
the court felt strongly that truthful com-
mercial speech about lawful services
should enjoy greater First Amendment
protections than that previously atford-
ed.” In the New Orleans case, Polilz
concluded that “the government has
lotallytailed (o meet its burden of prov-
ing that a nationwide ban is mandated.”

On a national level, news of the deci-
sion was also unwelcome. “We are dis-
appointed with the 5th Circuit Court’s
decision,” NAB spokesman Dennis
Wharton told R&R this week. “We think
broadcasters have a First Amendment
right to carry advertising tor legal prod-
ucts. But it is the court’s decision.”

The decision by the 9th Circuit Court
in San Franciscoin 1992 in the case U.S.
vs. Valley Broadcasting overturned Lhe
ban and cleared the way for broadcast-
ers in nine Weslern states — including
Nevada and California — Guam and
the Northern Mariana Islands to air ca-
sino spots.

The New Orleans court rendered the
same decision upholding the ban in
1994, but broadcasters asked the Su-
preme Court to listen to their argument
since it contlicted with the Sun Fran-
cisco circuit court’s ruling. The Su-
preme Court declined. remanding the
case 1o the New Orleans panel in De-
cember 1996. Cooper — who acknowl-
edged that while it is unusual for the
same court Lo render the same decision
after the Supreme Court has asked it 1o

Bloomberg

Continued from Page 8

-

| Management
: Continued from Page 16
gral part of listeners’ lives and families.

A Quick Review

Winning stations have this in com-
mon: They’re the best at what they do in
terms of music, momings, and market-
ing. They have a “third dimension” not
found at most stations. Management has
mustered the intangibles and taken pro-
gramming elements beyond an execu-
tion level. They’ve realized that excel-
lence is much more than a mathematical
equation: it's spirit. belief, dedication,
and the refusal 1o be ordinary. Talents
have a passion for their profession. They
consistently provide entertainiment, com-
panionship. and information in new and
innovative ways. And the slation be-

reconsider its finding, it has happened
before — added. “We are just happy (o
have this moving again” He 1old R&R
that the group's lawyers are preparing a
request for the case to be heard by the
Supreme Court. Cooper and NAB law-
yers agree there are increased chances
of areview by the highest court due to
the contlict by the circuit courts.

Further adding 1o the confusion, a
U.S. District Court in New Jersey six
months ago ruled that banning such
spols was unconstitutional, clearing the
way for New Jersey outlets only to car-
ry the spots. The Department of Jus-
tice and the FCC have jointly appealed
that decision to the 3rd Circuit Court
in Philadelphia.

Meanwhile. an FCC lawyer (old
R&R the commission will continue to
enforce the ban in arcas where there is
no conflict in the law.

ESPN

Continued from Page 3

almost 30 years of media experience
Lo the position, including nine at
ESPN."

Schoenfeld, who was most recent-
ly senior coordinating producer for
ESPN’s SporisZone, is also a former
coordinating producer for the net-
work s studio production department.
Schoenteld’s prior credits include
Exec. News Producer for WPVI-TV/
Philadelphia, and Assignment Editor
and Asst. News Director for WKBW-
TV/Buffalo.

“I've always enjoyed new chal-
lenges,” said Schoenfeld. “I simply
wanl to start by taking the momen-
tum Drew and Len and the entire
team have created and keep it going.”

Weiner has been with ESPN since
1993. His previous sports radio back-
ground includes positions as Exec.
Producer at WFAN/New York and PD
at KMPC/Los Angeles.

BUSINESS
BRIEFS

Metro New York Union Vote Ends In Tie

0 n-air staffers at Metro Networks'New York operations split 22-22
on July 29 on whether to be represented by the American Feder-

DATA PROCESSING

The views expressed in a lefter to the editor are those of the writer only. The
writer is solgly responsible for the content. R&R reserves the nght to edit lefters.

ation of Television and Radio Artists. While the union needed a major-
ity to win the election, five votes are being contested. AFTRA says that
three employees who participated in the vote have management re-
sponsibilities, while Metro says two other staffers who showed up for
the election were not on the fist of eligible voters. The National Labor
Relations Board is expected to hold a hearing on the dispute this month.

WWW americanracdlionistiory com

comes a part of the lifestyle of the audi-
ence and the community.

To summarize, the truly greal radio
stations maximize the three M’s:

* The music is perfect for the target
audience. Familiarity breeds content.
Listeners can always count on hearing
a favorite hit.

* The morning show is memorable,
with listener contact. anticipation. and
local and topical relatables. 1t challeng-
es the listeners. and the audience pro-
vides word-of-mouth in return.

« The station is marketing-oriented.
It's marketed externally to build cume
trial, and internally to build reported
recall of call letters or station name. The
station is highly visible throughout the
community. and its marketing is inno-
vative and aggressive.

PusLisuer/CEQ: Erica Farber
GeneraL Manager: Sky Daniels
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12+ SPRING ’98 ARBITRON RESULTS

Providence-

Phoenix Riverside-
e comy i e%  San Bernardino
KZZP-FM (Hot AC) 57 58 Wi '98 Sp '98

KTAR-AM (News/Talk) 5.7 5.6
KKFR-FM(CHR/Rhy) 53 54
KMLE-FM (Country) 6.2 54
KFYI-AM (News/Talk) 4.7 51 |
KOY-AM (Nostalgia) 54 45

KFRG/KXFG (Country)12.3 11.2
KGGI-FM (CHR/Rhy) 56 6.1
KFI-AM (Talk) 77 60
KOLA-FM (Oldies) 37 46
KKBT-FM (Urban) 38 36

KESZ-FM (AC) 52 44 KLOS-FM (Rock) 27 32
KOOL-FM (Oldies) 50 44 KIS-FM (CHR/Pop) 32 30
KUPD-FM (Rock) 47 41 KWRP-FM (B/EZ) 22 30
KYOT-FM (NAC/SJ) 36 3.8 KOST-FM (AC) 29 29
KZON-FM (Alternative) 3.3 3.7 KSCA-FM (Reg. Mex.) 46 238
KDDJ/KEDJ (Alternat)* 32 3.2 KCAL-FM (Rock) 19 27
KDKB-FM (Rock) 33 3.0 KCXX-FM (Alternative} 3.0 2.7
KKLT-FM (AC) 34 29 KLVE-FM (Spanish AC) 2.8 2.3

KGLQ-FM (CI.Hits) 24 27
KSLX-AfF (Cl.Rock) 22 27
KPTY-FM (CHR/Rhy) 22 21
KHOT-FM (Urban AC) 15 1.7
KWCY-FM(Country) 1.9 1.4
KGME-AM (Sports) 78 W

KPWR-FM (CHR/Rhy) 1.7 23
KTWW-FM(NAC/SJ) 22 21
KNX-AM (News) 22 19
KBIG-FM (AC) 18 1.8
KRTH-FM (Oldies) 16 1.8
KSSE-FM (Span. Con.) 27 1.8
KCBS-FM (Cl. Hits) 28 17
KLSX-FM (Talk) 16 1.6
KROQ-FM (Alternative) 1.8 1.5
KACE/KRTO (Urban/O) 8 1.3
KCMG-FM (Oldies)* 11 13
KXRS/KXSB (Reg. Mex) 1.3 1.2
XTRA-AM (Sports) 5 11
KLAC-AM (Nostalgia) 1.0 1.0
KTNQ-AM (SpanishN/T) .7 1.0

* KDDJ-FM was KHOT-FM until
January 29

* Was KIBB-FM until February

Salt Lake City-
Ogden-Provo

Wi 98 Sp 98
KZHT-FM (CHR/Pop) 68 7.1
KSL-AM (News/Talkk) 6.2 6.6
KSFI-FM (AC) 86 6.4
KODJ-FM (QOldies) 45 53
KFNZ-AM (Sportsj 26 52
KSOP-A/F (Country) 4.7 51 |
KUBL-FM (Country) 4.2 46
KXRK-FM (Alternative} 5.2 4.3
KBER-FM (Rock) 36 4.1
KRSP-FM (Cl.Rock) 4.2 3.8
KENZ-FM (Adult Alty 41 3.6
KURR-FM (Ci.Rock) 3.2 3.6
KISN-FM (Hot AC) 45 35
KKAT-FM (Country) 39 34
KQMB-FM (Hot AC) 26 3.2

. KBEE-FM (Hot AC) 36 29 |

KDYL/KOVO (Nostalgia) 2.8 2.9
KNRS-AM (News)" 25 29
KUMT-FM (Rock AC) 2.7 21
KOSY-FM (SoftAC)* 6 1.9
KALL-AM (News/Talk) 26 1.8
KBZN-FM (NAC/SJ) 16 1.7
KSVN-AM (Reg. Mex.) 4 1.1

Buffalo-
Niagara Falls

Wi’98 Sp 98
WJYE-FM (AC) 80 85
WYRK-FM (Country) 8.7 83
WBEN-AM (News/Talk) 85 7.9
WHTT-FM (Oldies) 72 77
WGRF-FM (Cl.Rock) 7.5 76
WKSE-FM (CHR/Pop) 66 7.6
WBLK-FM (Urban) 78 75
WGR-AM (News/Talk) 56 5.5
WECK-AM (Nostalgia) 6.1 4.8
WEDG-FM (Alternative) 4.5 4.6
WMJQ-FM (AC) 46 4.2
WLCE-FM (Hot AC) 46 4.0
CKEY-FM (Hot AC) 12 15
WWWS-AM (Uban/Q) 15 1.4
WDCX-FM (Religious) 1.0 1.3
CILQ-FM (Rock) 8 12
WNUC-FM (Country) 1.3 1.0
WUFO-AM (UrbanAC) 4 1.0

SAME-DAY
RATINGS RESULTS

www.rronline.com

* Was KISN-AM (Sports) until
January 12
** Was KBKK-FM until January

Format Abbreviations

AC-Adult Contemparary, Adult Alt-Adult Alternative, B/EZ-Beautiful/Easy
Listening, CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit
Radio/Rhythmic, Cl. Hits-Classic Hits, Cl. Rock-Classic Rock, Full Serv-Full
Service, Misc-Miscellaneous, MOR - Middle of the Road, NAC/SJ-New AC/
Smooth Jazz, Reg. Mex-Regional Mexican, Spanish AC-Spanish Adult
Contemporary, Span. Con.-Spanish Contemporary Span N/T-Spanish News/Talk,
Spanish/O-Spanish Oldies, Urban AC-Urban Adult Contemporary, UrbarrUrban
Contemporary, Urban/O-Urban Oldies.

Warwick

Wi'98 Sp '98

WHJY-FM (Rock) 6.5
WPRO-FM (CHR/Pop) 7.3
WWLI-FM (AC) 92
WSNE-FM (Hot AC) 49
WWBB-FM (Oldies) 5.9
WPRO-AM (Talk) 4.4
WAKX/WWKX (CHR/Rhy) 4.4
WCTK-FM (Country) 5.1
WLKW-AM (Nostalgia) 4.9
WBRU-FM (Alternative) 3.3
WWRX-FM (Cl. Rock) 3.1
WHJJ-AM (News/Talk) 4.2
WJMN-FM (CHR/Rhy) 1.8
|  WCRB-FM (Classical) 2.3
WFHN-FM (CHR/Rhy) 1.7
WHKK-FM (CI. Hitsy 1.9
WBZ-AM (News) 1.6
WXEX-FM (Alternative) 1.3
WPMZ-AM (Span. Con.) —
WPLM-FM(NAC/SJ) 1.3
WAAF-FM (Rock) 1.5
WBMX-FM (Hot AC) 9
WCIB-FM (Cl. Rock}) 1.3

Norfolk-

Virginia Beach-

Newport News
Wi '98 Sp 98
WOWI-FM (Urban)  13.0 133
WCMS-A/F (Country) 7.2 6.7
| WGH-FM(Country) 6.3 6.1
WAFX-FM (Cl.Rock) 3.2 538
WWDE-FM (HOtAC) 62 57
WNVZ-FM (CHR/Pop) 5.0 5.1
WPTE-FM (HotAC) 6.1 5.1
WNOR-A/F (Rock) 63 48
WSVVWSVY (Utban AC) 4.0 4.7
WJCD-FM(NAC/SJ) 46 46
WFOG-FM (AC) 43 40
WVKL-FM (Oldies)” 4.4 35
WNIS-AM (Talk) 23 33
WKOC-FM (Adult At) 1.9 3.0
WXEZ-FM (AC) 27 24
WROX-FM (Alternative) 3.1 1.9
WPCE-AM (Religious) 9 15
WTAR-AM (News/Talk) 1.4 1.5
* Was WVCL-FM until April
Orlando
Wi’98 Sp 98
WWKA-FM (Country) 83 8.2
WDBO-AM (News/Talk) 5.7 7.6
WJHM-FM (Urban) 6.7 7.6
WXXL-FM (CHR/Pop) 7.6 7.1
WMGF-FM (AC) 61 65
WTKS-FM (Talk) 75 62
WOMX-FM (Hot AC) 57 59
WJRR-FM (Rock) 45 45
WOCL-FM (Oldies) 6.0 4.4
WCFB-FM (Urban AC) 4.2 4.3
WLOQ-FM(NAC/SJ) 4.0 39
WMMO-FM (Rock AC) 4.9 33
WSHE-FM (Hot AC) 28 33
WHTQ-FM (Cl.Rock) 3.1 3.1
WHOO-AM (Nostalgia) 3.1 2.8
WPCV-FM (Country) 7 14
WTLN-FM (Religious) 1.0 1.4

Milwaukee-
Racine

Wi '98 Sp '98

" WTMJ-AM (News/Talk) 92 9.2

WMIL-FM (Country) 69 77
WKKV-FM (Urban) 66 6.7
WLZR-FM (Rock) 64 6.2
WOKY-AM (Nostalgia) 4.6 5.9
WKLH-FM (Cl.Rock) 6.7 5.6
WKTI-FM (Hot AC) 49 53
WMYX-FM (HotAC) 51 53
WISK-AM (Talk) 49 45
WPNT-FM (Hot AC) 38 4.2
WZTR-FM (Oldies) 41 4.2
WLTQ-FM (AC) 50 441
WAMG-FM (AC) 24 3.0
WFMR-FM (Classical) 2.3 2.8
WLUM-FM (Altern)** 26 2.7
WJZI-FM (NAC/SJ) 27 26
WMCS-AM (Uban AC) 2.1 24
WNOV-AM (Urban) 1.7 1.6

* Switched to CHR/Pop on June 19
** Switched to a Rock format on
June 23

San Antonio

Wi’'98 Sp '98
KTFM-FM (CHR/Rhy) 10.6 10.0
KZEP-FM (Cl.Rocky 63 7.7
KSMG-FM (Hot AC) 62 65
KISS-FM (Rock) 55 6.2
KONO-A/F (Oldies) 52 55
KXTN-FM (Tejano) 61 52
KAJA-FM (Country) 53 50
KCYY-FM (Country) 44 49
KQXT-FM (AC) 42 47
KSJL-FM (Urban) 44 44
KROM-FM (Reg. Mex.) 4.4 4.0
KTSA-AM (News/Talk) 50 3.8
WOAI-AM (News/Talkk) 3.1 3.8
KCJZ-FM (NAC/SJ) 27 27
KCOR-AM (Spanish/O) 1.8 2.7
KLUP-AM (Nostalgia) 3.1 24
KKYX-AM (Country) 2.4 22
KROX-FM (Alternative} .7 1.1
KRIO-FM (Tejano) 1.5 10

Greensboro-
Winston Salem-
High Point

Wi ‘98 Sp '98
WTQR-FM (Country) 9.7 111
WJMH-FM (CHR/Rhy) 7.6 92
WMAG-FM (AC) 63 69
WQMG-FM (Urban/O) 6.5 6.1
WMQX-FM (Oldies) 59 57
WKRR-FM (Cl.Rock) 49 49
WHSL-FM (Country) 5.7 4.8
WSJS-AM (News/Talk) 5.3 4.7
WKZL-FM (Hot AC) 54 43
WKSI-FM (Hot AC) 43 4.1
WXRA-FM (Alternative) 2.4 2.7
WKXU-FM (Country)* 2.0 1.9
WQMG-AM (Religious) 1.9 1.7
WEND-FM (Alternative) 1.7 1.6
WDCG-FM (CHR/Pop) 1.4 1.3
WFMX-FM (Country) 1.1 1.3
WAAA-AM (Uban AC) 15 11

* Was WPCM-FM until January

Columbus, OH

Wi 98 Sp '98
WNCI-FM (CHR/Pop) 9.6 88
WSNY-FM (AC) 77 84

WCOL-FM (Country) 62 7.7
WCKX-FM (Urban) 68 76
WTVN-AM (Full Serv) 7.7 7.3
WBZX-FM (Rock) 53 54
WLVQ-FM (Rock) 59 48
WHOK-FM (Country) 4.3 4.0
WBNS-FM (Oldies) 62 39
WZAZ-FM (Alternative) 3.6 3.9
WMNI-AM (Nostalgia) 3.0 3.3
WJZA/WZJZ (NAC/SJ) 30 2.7
WCLT-FM (Country) 22 286
WKFX-FM (Cl. Hits) 20 22
WWCD-FM (Alternative) 1.4 1.8
WLYR-FM (AC) 11 16
WBNS-AM (Sports) 1.3, 15
WVKO-AM (Gospel) 17 15
WFII-AM (News/Talk) 1.1 1.3
WSM2Z-FM (Urban) 8 13
WAZU-FM (Rock) 1.2 11

Charlotte-
Gastonia

Wi ‘98 Sp '98
WPEG-FM (Urban) 99 98
WSOC-FM (Country) 74, 7.7
WKKT-FM (Country) 63 7.3
WLYT-FM (AC) 66 73
WBAV-FM (UrbanAC) 56 6.1
WNKS-FM (CHR/Pop) 56 6.1
WRFX-FM (Cl.Rock) 6.8 6.1
WWMG-FM (Oidies) 5.8 5.0
WBT-AM (Talk) 63 48
WLNK-FM (Hot AC) 47 42
WSSS-FM (Oldies) 31 4.2
WEND-FM (Alternative) 3.5 3.6
WXRC-FM (Alternative) 2.7 2.3
WCCJ-FM(NAC/SJ) 24 19
WNMX-FM (Nostalgia) 2.5 1.8
WMIT-FM (Religious) 1.2 1.4
WFMX-FM (Country) 9 13
WFNZ-AM (Sports) 9 13

New-Orleans

Wi 98 Sp '98
WQUE-FM (Urban) 139 138
WYLD-FM (Urban AC) 87 8.3
WWL-AM (News/Talk) 84 75
WNOE-FM(Country) 55 58
WTKL-FM (Cldies) 53 55
WLMG-FM (AC) 46 53
KKND-FM (Alternative) 4.3 4.6
KUMX-FM (CHR/Pop)* 4.6 4.3
WEZB-FM (CHR/Pop) 48 43
WRNO-FM (Cl. Rock) 3.7 42
WCKW-FM (Rock) 29 40
KMEZ-FM (Urban/O) 34 39
WLTS-FM (AC) 36 39
WYLD-AM (Religious) 4.1 29
WBYU-AM (Nostalgia) 25 2.3
WBOK-AM (Religious) 1.8 1.4
WTIX-AM (Nostalgia) 1.0 1.4
WSMB-AM (Talk) 8 12
WODT-AM (News/Talk) .7 1.0

* Was KHOM-FM until February

©1998 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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Survival In A Brave New World

Leading consultants offer tips to keep News/Talk talent thriving

I’s not exactly news that over the past several years the radio
business has changed a lot, especially for talent. Once it was an
industry that was made up primarily of mom-and-pop operators
and small, privately owned radio companies that were willing to
take chances on unproven talent.

But consolidation has caused

: The Audition Begins
many stations — now owned by When You Apnl
big corporations that must an en You Apply

swer to shareholders

to seek out only proven.
ratings-getting syndicat-
ed and local hosts. And
new technology has even
allowed many operators
to reduce the number of
on-air personalities they
actually need to cover
their co-owned stations
in multiple markets
through so-called “virtu
al hosting.

In what most acknowledge as a
shrinking job market for on-air
personalities, how can up-and-
coming talents and veterans keep
their careers on track? In my
search for tips and insights from
some of News/Talk’s leading con-
sultants. all seemed to agree on
one thing: The rules may have
changed somewhat, but smart tal-
ents who recognize that fact and
respond to these new challenges
can survive and thrive in the years
to come.

As MediaVision President Bill
McMahon says, “After the
broadcast license, air personali-
lies are a station’s most important
and valuable asset. That fact was
true yesterday, it’s true today, and
it will be true tomorrow.”

Holland Cooke

McVay Media News/
Talk consultant Holland
Cooke says talents need
to understand that their
audition has begun from
the very first moment
they apply for the job.
Recently, Cooke took a
national survey of News/
Talk managers, the re-
sults of which can be
found in his book Ger
The Job: How Tulk Ra-
dio GMs Hire On-Air Talent
(available through Cooke's web-
site, users.aol.com/cookeh). “A
common complaint from manag-
ers.” says Cooke, “is that the ma-
jority of applicants for on-air open-
ings send them a generic package
that looks as though it was just an-
other part of a mass mailing. Not
taking the time to personalize your
presentation 1o a station is a big
mistake that many applicants
make.” Managers also noted appli-
cations with spelling mistakes,
smudges. type-overs, and gaps in
employment information. Overall,
managers indicated that many ap-
plicants look alike to them because
most make the same mistakes.

Cooke continues, “It’s always
been true. You never get a second

\

chance 10 make a first impression.
The most common misconception
among Talk radio job applicants is,
‘My work will speak for itself.’ ”
Cooke suggests that talents need to
better understand the dilemma that
managers face when hiring Talk tal-
ent. “Every Talk show is a poten-
tial minefield.” he says. “Un

checked facts can provoke lawsuits
and license challenges. Multimillion-
dollar franchises are on the line,
and the person you are applying to
is the one responsible. So look me-
ticulous. Double-check everything
you.send. Proof it twice and make
sure your materials look like
they’ve come from a very thorough
person.”

Intense Competition

Cooke notes that recent transac-
tions, otten at eye-popping prices,
have saddled owners with big mort-
gages. “Every station expense is
questioned.” he says. “And since
something’s got to give, many lo-
cal on-air positions have been elim-

@

After the broadcast
license, air talent and
personalities are the
most important and
valuable assets of
any radio station.
— Bill McMahon

2

Top 10 List For Talk Talents

W Do’s and don’ts when sending tapes to
potential employers

Sabo Media Executive VP Harry Val-
'entine put together this Top 10 list of
things their company looks for when lis-
tening to talent audition tapes. And while
these suggestions were developed spe-
cifically for those talents seeking a posi-
tion with one of Sabo Media’s clients, they
also serve as a pretty good list of Talk for-
mat reminders for both developing and
veteran Talk talents.

Harry Valentine

1. Real and unedited show tape. Potential employers want to
hear how you sound on one typical show, not your “greatest hits”

2. Line-of-sight topic. Talk about stuff that’s top-of-mind with .

your listeners. Talk about them, and they'll talk about you.

3. Get right to the point. Listeners don't have time to wait
around to get to what you are talking about.

4. Give your opinion! It's your show, so the most important
thing is what you think. Listeners react to how you feel.

5. Explain everything. If you want new listeners, assume that
everyone tuning in is doing so for the very first time.

6. Do frequent reminders. Structure your show so that listeners
can figure out what is going on no matter when they tune In.

show.

7. Take lots of phone calls. It's easier, and you will get better
ratings, when you maintain a constant flow of fresh ideas into the

8.Don't bog the show down with formatics. Say the call letters
and the phone number a lot. Don't waste time on other stuff.

9. Avoid topics that have been overdone to the point where
people don’t really care about them anymore. These topics
include politics, gun control, abortion, and the death penality.

real people.

10. No interviews! Don't break the bond with your listeners. Let
the potential employer hear how you sound on the air talking with

inated.” It’s a fact that high-quality
syndicated programming and inex-
pensive, PC-based automation al-
low stations to operate with fewer
on-air talents than it ook just a few
years ago. “But what most money-
making News/Talk and Sports/Talk
stations have in common,” says
Cooke “is engaging station person-
alities who bond with the commu-
nity and who can move the adver-

tiser’s product off the shelf. Like
any industry, radio cost-cutters can
only slash so much before they hit
bone. No business has ever down-
sized its way 1o greatness.”
Competition for the remaining
jobs is more intense than ever.
“While the quantity-of local Talk
jobs may have shrunk, the quality
bar has. in fact, been raised,”
Cooke says. “Because every hire

KLSX Los Angeles * WLS Chicago * KFYI Phoenix * KIRO Seattie * WIBC Indianapolis - WCNN Atlanta

WRVA Richmond * KXNT Las Vegas

Ratings & Revenue! Awesome.

Weekends or Weekdays

The Computer Minute. Perfect for morning or afternoon drive! Fits all formats!
Available Monday through Friday via Stereo compact disc.

Live Talk Radio, three full hours Saturday mornings! Listen in at €5,123, Sedat 14

Saturdays 10:00 am to 1:00 pm Eastern.

The Kim Komando Show. America’s #1 Internet & Computer Show.
So what are you waiting for? Call'us, We're WestStar TalkRadioNetwork.

602-912-9458 ext. 206
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has to be a slam-dunk, managers
are hiring more caretully than ever.
Like anyone buying anything, an
employer does so based on how he
or she feels about information they
have gathered. Think about the
big-ticket items you’ve purchased
in your life, and you’ll likely find
that you favor the choice you
know the most about. We tend to
choose what we feel best about.”

New World,
Same Old Rules

Shane Media Services Talk con-
sultant Keith Rovell offers his
opinion about how the world of
job hunting has changed. “It’s the
same as it’s always been,” says
Rovell. “If you have talent and
ability and you are willing to work
hard, you will survive. Everyone
else will be fodder for consolida-
tion and replacement by syndicat-
ed programming.”

So what are some of the quali-
ties that Rovell feels set the win-
ners apart from the also-rans? “Re-
member that you are an entertain-
er. It’s not your job as a Talk host
to save the world.” He also sug-
gests that the business is overrun
with hosts who have no originali-
ty. “Develop your own signature
style. There are enough copies in
the business already,” says Rovell.
He also strongly urges hosts to
have a life outside of radio. “Your
job as a Talk host is to talk to real
people about real things that they
care about.” Rovell suggests. “You
can’t do that if you don’t exist out-
side of radio. Join a club, church,
or social group. Have a hobby.
Make friends outside of the station
and the broadcasting business.
Otherwise, all you wili relate to is
other radio folks, and there aren’t
enough of them in your market to
make you No. 11”7

Personality Still Rules

Consultant Valerie Geller, au-
thor of the book Creating Powerful
Radio, outlines what traits she
looks for most in a Talk host.
“What has worked for talents in the
past will work for talent in the fu-
ture,” offers Geller. “Personality,
personality, personality! To be a
successful Talk host, you need to be
someone who is smart and interest-
ing. And you need to possess the
ability to both listen and process in-
formation through your own indi-
vidual and unique creative talent”
Geller also values a host’s ability to
react immediately to something. In
other words. a good Talk host needs
prep, but not a script. “I look for
someone who informs and enter-
tains,” says Geller. “Good hosts are
always those who are great story-
tellers. But most of all, 1o succeed
you need to be an alive human —
that is to say a talent who is inter-
ested in and who participates in
lite”

FM Talk Offers
New Opportunities

Consultant Walter Sabo sug-
gests that there has never been a
better time in radio history for air
talents who want to work in Talk ra-
dio. “In 1983, there were 53 full-
time Talk radio stations,” he notes.
“In 1990, there were about 350. To-
day, there are over 1200 Talk radio

Keith Rovell

Valerie Geller

stations across America, and that
number will grow as smart owners
realize that it is much better to be
the first FM Talk station rather than
the third or fourth Country or AC

"station in a market.”

Sabo cites what he calls two
universal facts about every host
who succeeds in Talk radio. “They
give their opinion without fear, and
they prepare for their show obses-
sively to the exclusion of every-
thing else in their life.” Sabo be-
lieves that this combination of
show prep and opinion is critical
to becoming a Talk radio star. “The
host who gives his or her opinion
without wimping out is golden.
They only acknowledge the exist-
ence of their opinion, and it never

changes! When you combine ob- |

sessive show prep and strong opin-
ions with an appreciation of pop-
ular taste, then you will always
work.”

Tougher Times

For Unknowns
Sinton, Barnes & Associates
President Jon Sinton believes that,
although it has always been diffi-
cult for new and unknown talents
to get on the air, it’s tougher than
ever today. “Time was, it was dif-
ficult to find some traction as an
air talent in Talk radio.” he says.
“These days, it’s nigh unto impos-

sible. Through the years, we've |

managed to put some unknown
talent on the radio both nationally
and locally. It was never easy, but
up until 1996, an unknown was at
least able to get a listen.”

Sinton also says he sees a cou-

ple of dangerous trends develop- |

ing at the local radio level.

“More and more, local radio is |

national radio on a micro-scale,”
he says. “And less competition
means less pressure on manage-
ment 1o find the next big thing”
Sinton feels that, in theory. ev-
erybody wants to find the next

TALK BACK TO R&R!

if you have questions or comments that you'd like
to add, cali Al Peterson at (619) 486-7559, fax
(619) 486-7232, or e-mail alpeterson@aol.com.

Dr. Laura or Rush Limbaugh, but
that risk-aversion on the part of
PDs is at an all-time high. In his
opinion, programmers are less
willing today to take a chance on
a new talent. They only want
proven winners. “By some esti-
mates,” says Sinton, “there are
35% fewer PDs than there were
three years ago. And those ranks
have narrowed based more on

Walter Sabo Jon Sinton
who acquired who than on who
has the superior job skills. With
this thinning of the ranks, there
is a commensurate thinning of
necessary skills and experienced
ears. So how can you get hired if
the responsible party can’t hear
your talent?”
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Develop your own signature style. There are
enough copies in the business already.
— Keith Rovell

What About Sports/Talk?

One of the fastest-growing areas
of non-music radio is Sports/Talk.
Is breaking into that format any
easier than it is in News/Talk? Con-
sultant Rick Scott observes, “The
same hurdles exist in Sports radio
too. Talent that can actually deliv-
er results for a station is at a pre-
mium, so Sports/Talk GMs and
PDs are often looking. into other in-
dustries for prospects.” Echoing the
sentiments of those in News/Talk,
Scott advises talents, “Just be your-
self. False personality wears thin
quickly, like a fad. Develop your
on-air personality around your ev-
eryday personality.”

Making The Switch

Let’s say you aren’t someone who

is trying to break into radio for the
first time. Perhaps you are one of the

9

many music DJs who just can’t
stand playing “another 57 songs in
a row,” and you’ve decided that you
want 1o leave music radio — and all
those boring liner cards — behind
and move into Talk where your true
personality can shine. Are you real-
ly ready to make that move?

Sabo probably sums things up
best with an interesting scenario.
“Imagine that you're doing over-
nights at a music-formatted sta-
tion,” he says. “Therc are no
spots on the log, no news, and
the phone system is down. Sud-
denly, the CD players die one by
one until it becomes impossible
to play a song. You are looking
at four hours of nothing but you
talking live, with no assistance.
Congratulations! Now you can
begin to feel what it is like to
host a Talk show!”

THEY’RE SAYING
GREAT THINGS!!!

DR. JOY BROWNE

BoB GRANT

BitL BRATTON OF WFIR, ROANOKE, SAYS ‘“MORE THAN
y JUST A TALK SHOW, SHE’S BECOME A WAY OF LIFE FOR
2 WFIR’S LISTENERS, A ROANOKE HABIT THAT MAKES HER A
NUMBERS MAGNET!”

CHRIS BAILEY OF WAEB, ALLENTOWN, TOLD US
“HE’S OPINIONATED BUT LOVEABLE! SINCE BOB GRANT
REPLACED GORDON LIDDY OUR AFTERNOON NUMBERS
HAVE GONE UP!”

THE DOLANS

AT (719) 579-6676.

FOR MORE INFORMATION, CONTACT RICH W00D
OR RON NAHOUM AT (212) 642-4533
OR SKIP JOECKEL IN OUR WESTERN OFFICE

LEE MALCOLM OF WIRL, PEORIA, BELIEVES “OUR
HIGH END ADVERTISERS APPRECIATE THE DOLANS’
ENTERTAINING, CREDIBLE ENVIRONMENT. THEY REALLY

PLAY IN PEORIA!”
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, DECISIONS

The Beastie Boys, Capitol Get ‘Nasty’

| Capitol’s Mann, Costello on how they sold a million records in two weeks

Nearly one million copies sold in 14 days. One of the big-
gest first weeks at retail in the "90s. Needless to say, the run-
away early success of the Beastie Boys’ new album, Hello Nasty,
is turning a lot of heads in the radio and record industries, with
many execs wondering how the group and Capitol did it.

To shed a little light on the record
company’s marketing and promo-
tion plan for the group and album,
I walked with Capitol Sr. VP/GM

Beastie Boys Task Force

Given that background. plus the
anticipation for the album, Capitol

-~ C
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HELLO, MULTIPLATINUM —The

. J -

Beastie Boys’ Mike D. recently joined

Capitol Records execs to celebrate the stunning debut sales week for
the group’s album Hello Nasty, which, according to the record compa-
ny, sold over 680,000 copies the first week at retall. Pictured (I-r) are
Sr.VP/Promotion & Marketing Phil Costello, Sr. VP/Sales Joe McFad-
den, Sr. VP/GM Lou Mann, Gold Mountain’s John Silva, Mike D., Sr.
Director/Marketing Stacy Conde, President Roy Lott, VP/Marketing

| Steve Rosenbiatt, and VFP/international Paddy Spinks.

|

|

Lou Mann and Sr. VP/Promotion
& Marketing Phil Costello. The
two execs talked at length about the
label’s six-month campaign leading
up to the release of the album.

Not Just For Kids

Before I dive into the details of
the label’s plan, it's important to re-
member that the numbers are a di-
rect reflection of the music the
Beastie Boys recorded. Over the
past decade, the trio has locked into
the public’s consciousness in a way
few bands have been able to. The
Beasties’ rambunctious blend of
hip-hop, rap, electro-funk, alterna-
tive, and punk is simply about as
good as it gets in contemporary
alternative-leaning music.

Another big plus: The band con-
tinues to stay in the limelight de-
spite the gap between albums. One
big benefit during the release of the
alhum was the Tibetan Freedom
Concert. While that project is a sep-
arate issue, it nonetheless height-
ened interest in the album.

Lastly, the group appeals to a
wide demographic. Gen-Xers and
younger bahy hoomers remain loy-
al fans, and the band has deftly
been ahle to reinvent itselt to keep
appealing to the t¢ens. Because of
that, MTV and radio continue to
come along for the ride, giving the
group the kind of exposure few art-
ists have enjoyed.

began galvanizing the troops at the
beginning of the year. Spearheading
the project was former Capitol
President/CEO Gary Gersh, who
directed weekly two-to-three-hour
meetings devoted only to Beastie
Boys business.

Mann recalls, “We basically
had a Beastie Boys task force that
met just to talk about the record
and how we wanted to enter the
market. People like [Gold Moun-
tain exec and Beasties’ manager]
John Silva and people from [the
Beasties’ record company] Grand
Royal were there at the get-go.
The meetings were like big think-
tank sessions where we would
talk about different ideas, and
then someone would go off and
explore an idea and report back as
to how it would work. .

“I can’t say enough about Gary’s
involvement, but also about the lev-
el of participation from the band.
The guys were absolutely great. We
couldn’t be happier with the level
of co-operation. These guys get it.”

Mann says Gersh got the ball
rolling early on by playing task-
force members snippets of songs
the band was recording. “Some of
it was very rough. He would
come out of the studio and piay
it for us, and from that a lot of
ideas were born.”

What eventually came out of
those meetings were the following

h—

key elements of the marketing and
promotion plan: a teaser campaign
carly in the year to heighten aware-
ness that the album was forthcom-
ing; a 30-minute infomercial origi-
nated and created by the Beasties
that was televised on late-night
public-access channels beginning
two wecks before the release date;
a videography of the band sent to
MTYV and local outlets; a publicity
blitz timed to appear prior 10 the re-
lease date; use of the band’s web-
site 10 sell the album for home de-
livery on the day of release; and se-
lect broadcast, print, and billboard
ad buys.

“It was a textbook case of how
to set a record up,” says Mann.
“I've never seen a setup this good
for an album, and it’s all because
we devoted enough time to do it
right” Commenting on some of the
specifics, he continues, “We took a
very top-down approach and
Tooked at all of the activities that
were going on with~the record.
With the infomercial, we bought
mostly in the top 25 markets, but
there were some other markets we
were in as well. We used it as a 100l
to fill in some holes and get into
markets we couldn’t ordinarily get
into because of radio or whatever.”

As for the videography, he notes,
“We needed to give MTV some-
thing more than just a video. We
basically gave them a program they
can use right up to the present day.”

Keep Focus Off Numbers

Mann readily admits the label
didn’t anticipate the demand the
first week at retail. First-week pro-
jections were anything from
350,000 to 800,000. “We knew we
had something hot, but we didn’t
know what the consumer accep-
tance would be. We weren’t focus-
ing on any particular figure, be-
cause we knew it would be a No.
1 record. When you focus on a
number, you run the risk of getting
an organization all fired up, and if
you fall short of that, then every-
body becomes disappointed. We
took a lot of care not to get ob-
sessed with a number. It was all
about market coverage.”

Capitol also let the momentum
take over during the first couple of
weeks and elected not to make any
significant changes to the plan.
“There was nothing more we could
have done. We didn’t want to, be-
cause we all felt the plan was sol-
id. If you start fo deviate. something
is going to get screwed up. It was
okay for some retailers to be out of
stock, because we knew that if peo-
ple couldn’t get it there, they would
buy it at another store.”

Productions’ Terry McBride.

MCLACHLAN’S SURFACING RISES TO TRIPLE PLATINUM ~— Arista
Records President Clive Davis recently hosted a party to celebrate the
triple platinum success of Sarah McLachlan’s album Surfacing. Join-
ing the festivities in addition to McLachlan's management firm, Nettwerk
Productions, were actress Gwyneth Paltrow and artists Liz Fair, Tracy
Bonham, and members of Luscious Jackson. Pictured (I-r) are
Nettwerk Productions’ Dan Fraser, MclLachlan, Davis, and Nettwerk

.

Mann declines to cite the cam-
paign’s budget, stating simply,
“We’ve already gotten our return
back. We and all of the financial
people couldn’t be happier — and
Irarely get to say thal”

Based on the body of research
collected by Capitol on the Beasties
over the years (no new research was
commissioned prior to the launch),
the label made sure to target a broad
demographic. Costello comments,
“We have all kinds of research about
who the Beastie Boys’ consumers
are and how die-hard they are. And
[ think a lot of people would be
shocked. Their demo is 14-40-year-
olds. males as well as females.

@

We didn’t want to
leave any stone
unturned, because the
audience we were .
dealing with includes
upper-end males and
females who go to
Borders to buy
records, as well as
the kids who buy at
the rap accounts,
where the record
came in at No. 1.
— Phil Costello

“We didn’t want to leave any
stone unturned, because the audi-
ence we were dealing with includes
upper-end males and females who
g0 to Borders to buy records, as
well as the kids who buy at the rap
accounts, where the record came in
at No. 1. It was a pretty broad cam-
paign: One minute we were work-
ing on a street campaign with fli-
ers and stickers at bus stops and
subways, and the next we were try-
ing to figure out how to get a one-
off tear sheet that goes in the Bor-
ders mailing”’

And despite MTV’s program-
ming changes over the years, Capi-
tol was also able 10 tap into the mu-
sic channel. “With MTV’s research,
it wouldn’t have mattered which
way they were swinging. The Beast-
ies stand way above other acts. We
knew going in they would be reaily

supportive of the project. We just
had to find something creative that
15 other bands haven’t done”

As for the infomercial. Costello
says the label bought inexpensive.
late-night time on public-access TV,
usually Thursday-Saturday from
midnight to 3am. “We timed it so
that when the kids were comin
back from the clubs or shows or
were channel surfing, they eventu
ally would come across it — or if
they heard about it, they could go
looking for it

Working Radio
On the radio side, Capitol target
]
K( HR/
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gle, “Intergalactic.”” Costello contin-
ues. “The Beastie Boys have recent-
ly seen the bulk of their support at
Alternative. Prior to /ll Conununica-
tion, they’d had tracks pop on mix
shows and things like that. So we
sent out 12" vinyl and mix-show
tapes the same day the CD Pro went
to Rock radio and Alternative.”

As for crossing the song to Pop,
Costello waited until the first week
sales became public. “We knew it
was going to be a big week and
that ‘Intergalactic’ might be per-
ceived as a little strange to be
played at Pop radio at the time.
But we really didn’t care what the
initial reception was going to be.
We didn’t go out and solicit Pop
airplay, because we knew what we
were going to get back.”

Not surprisingly, Capitol learned
a ‘thing or two during the process.
Costello, who says he can’t re-
member ever starting a campaign
six months in advance of a release
date, observes, “One thing I did
learn is that you can’t set up a
record early enough; you can’t get
too far in front of people.” Mann
also says the infomercial is an idea
worth exploring for other artists.

Going forward, Capitol natural-
ly is in maintenance mode, buy-
ing ad time around the band’s up-
coming tour and continuing to
work the publicity side. Addition-
al efforts are planned during the
Christmas holidays. Some of
those plans are still being worked
out. As for others, Capitol de-
clines to tip its hand.

For now, as Costello notes, “It’s
time to get out of the way and not
[expietive] anything up.”
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Multiformat Airplay Growing

All in the tamily. That’s just one
of the stories behind the career of
Work’s latest singer/songwriter,
Eagle-Eye Cherry. Yet perhaps the

night” also broke airplay records in
the UK by jumping from No. 10 to
No. | in one week.

Work, which has North Ameri-

Eagle-Eye Cherry

biggest story so far is the growing
multitormat success of the Swed-
ish artist’s debut single. “Save To-
night,” which two weeks ago debut-
ed at CHR/Pop at No. 47 at the
same time that it continued its up-
ward climb at Alternative (No. 25)
and Adult Alternative (No. 11). The
song also is receiving considerable
support at Hot AC.

Nearly every key Alternative and
Adult Alternative outlet is reporting
“Save Tonight.” On the Pop side.
major-market fans include CHRs
WXKS/Boston, KDWB/Minneap-
olis, KBKS/Seattle, WSTR/Atlan-
ta, and KSLZ/St. Louis. Hot ACs
on the song include KYSR/LosAn-
geles, WBMX/Boston. WWMX/
Baltimore, WDRV/Pittsburgh.
WSSR/Tampa, KHMX/Houston,
KALC/Denver, KZZP/Phoenix,
KFMB-FM/San Diego, and
KBBT/Portland.

First, some quick history. The
story goes that Eagle-Eye’s father,
renowned jazz musician Don
Cherry. gave him his name after
the newborn looked at him with
one eye. Some further family mat-
ters: Eagle-Eye’s half-sister is
Neneh Cherry.

Cherry was raised in Stock-
holm. but moved with his family to
New York when he was 14 and at-
tended and graduated tfrom the
prestigious New York School Of
Performing Arts. Upon graduation,
he pursued an acting career and
landed 'small parts in TV ads, pi-
lots, and sitcoms. as well as some
theater. Eventually, the music bug
bit him, and he moved back to Swe-
den to pursue it full-time.

While Cherry’s star has only be-
gun to rise in the U.S., he’s already
platinum-plus in Europe. “Save To-

can rights to the artist, was forced
to crank up the promo heat on Cher-
ry and “Save Tonight” around early
June, when Alternative KROQ/Los
Angeles and, next, KYSR jumped
on the track.

Sr. VP/Promotion Burt Baum-
gartner comments, “Ordinarily,
we wouldn’t have come out with a
pop hit first, because we believe
he’s an alternative artist. But be-
cause the record was breaking so
tast in Europe and some great sta-
tions started playing it here, we had
to go with it. Normally, we would
have taken to time build up the
song and the artist. but we also
know we have great follow-up sin-
gles. so people will be playing this
artist for a long time.”

For Work’s Eagle-Eye Cherry

Following that reasoning, Work
initially targcted Alternative and
Adult Alternative in June and al-
lowed the song and artist to build a
base at those two formats. One Al-
ternative programmer who's high on
the song is KZON/Phoenix PD Paul
Peterson. “I loved it the first time |
heard it, but we just didn’t have room
at the time. It has a great melody and
hook and is an instant reaction record
with adults. It's a great summertime
record that we believe in and are
moving to power.”

On the Pop side, KYSR APD/
MD Chris Ebbott first heard “Save
Tonight” during the tail-end of the
basketball scason and was ready at
that time to commit to the song. Af-
ter waiting a while, he eventually
played the song during a music
meeting. and it got the same reac-
tion from stafters.

“We ended up putting in on the
air one Friday, and everyone at the
station really liked it. It also imme-
diately got phones, so it’s stayed on
the playlist ever since.”

As to why the song is reacting
so well, Ebbott says. “It’s a great
female-appealing record that has
great lyrics and hooks. It also has
tempo, which is what we need at
this time of year when we have so
many down-tempo songs.”

Ebbott also expects other Cher-
ry songs to receive airplay on
KYSR. “There definitely are a cou-
ple of other songs we could play.”

Cherry is about to wrap up the
summer concert season in Europe,
opening the door for a tour in the
U.S. His album, Desireless. is al-
ready at retail.

latest signing, the Chapel Hill-based Flat Duo Jets, is currently wrap-
ping up its debut album for the label. The Scott Litt- and Chris Stam-
ey-produced disc, téntatively titled Lucky Eye, is set for release this
fall. Shown (I-r) are engineer Victor Janacua, Slick-Winston Manage-
ment’s Ben Wingrove, Litt, Stamey, and Flat Duo Jets drummer Crow
and vocalist/guitarist Dexter Romweber.

Music News & Views

Korn Hits The Streets

Korn is at it again. This time around the band has
organized “Korn Kampaign '98" and will be jetting into
most major markets to visit retailers and meet fans. Each
appearance is expected to turn into quite an event, with
special guest appearances by local celebrities, star ath-
letes, and artists. The band kicks off the campaign on
August 17 in Los Angeles and will be visiting major mar-
kets including San Francisco, Seattle, Minneapolis, Chi-
cago, Detroit, Atlanta, Dallas, and Boston.

Beck Mutates On Oct. 20

Alterna-pop artist Beck’s long-rumored new album is
slated for release on October 20. Titled Mutations and
produced by Nigel Godrich — who helmed Radiohead's
Grammy-winning disc, OK Computer —the album was
recorded with Beck's touring band. The music, accord-
ing to various published reports, is said to be a blend of
folk rock and Space Age alterna-pop.

idol, XTC At Work On New LPs

In other studio news, Billy Idol and Glen Ballard have
begun working on Idol's first album for Ballard's Java
Records. The as-yet-untitled disc is slated for release
in early '99 ... XTC has started working on its new TVT
album. Expect a fall '99 release ... Pioneering rapper
Slick Rick is in the middle of recording his new album,
which is slated for a fall release. Joining him are Snoop
Doggy Dogg, Jermaine Dupri, and Nas ... Seattle-
based aiternative group Sebadoh are close to complet-
ing work on their new album, The Sebadoh.

On the live concert front, Celine Dion will bring out
some surprise guests during her 30-date tour, which
kicks off on August 21 in Boston ... Hootie &The Blow-
fish will immediately hit the road upon the release of
their forthcoming album, Musical Chairs, on September
15. The band, which will perform in venues such as the
House Of Blues and the Roxy in Atlanta, will donate a
portion of the proceeds to the Save The Music Founda-
tion ... Rob Zombie returns to the road after an abbrevi-
ated jaunt on Korn's “Family Values” tour. Joining Zom-
bie are Fear Factory and Monster Magnet, beginning
on October 6 ... Garbage hits the road on September
17 with Girls Against Boys supporting. Dates are ex-
pected to be announced soon ... Legendary jazz group

‘Herbie Hancock &The Headhunters embark ona 17-

city tour on August 8 in Indianapolis to support their re-
union album, Return Of The Headhunters ... The B.B.
King Blues Festival kicked off in Vancouver. In addition
to featuring the legendary guitarist, the 43-city tour in-
cludes performances by Dr. John, the Neville Broth-
ers, Storyville, Jonny Lang, Jimmie Vaughan, Koko
Taylor, SusanTedeschi, and Colin James.

This 'n’ that: On September 22, Motown will release
an 18-song collection of pteviously unreleased record-
ings from such artists as the Supremes, the Jackson
Five, the Isley Brothers, and the Temptations titled
Ultimate Rarities Collection ... Ex-Pixies member Frank
Black has signed a digital-distribution deal with Inter-
net record company Goodnoise to release his new al-
bum and single. Goodnoise is charging 99 cents for
the singles and $8.99 for the album ... Bette Midler
will release her new album, Bathhouse Betty, on Sep-
tember 15. The first single — penned by David Foster,
Carole Bayer Sager, and Carole King — is “My One
True Friend.”

Celluloid snippets: David Bowie plans to make a
movie based on his landmark album The Rise And Fall
Of Ziggy Stardust & The Spiders From Mars. Bowie will
also complete previously unfinished songs from the Ziggy
era for inclusion in the movie and soundtrack. The mov-
ie will be released sometime next year ... Members of
Kiss are about to make their feature film debut. New
Line Cinema has cast the group in its film about four
teenagers in the '70s who try to get tickets to a Kiss
concert ... Rapper Master P has landed a role in the
computer-hacker movie Takedown.
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TWV (THE WAVE)/LOS ANGELES PD CHRIS BRODIE,
recounting the birth of that $tation and, in essence, the
entire NAC/Smooth Jazz format 11 years ago, compares its

creation to building the first space shuttle: Research and
development was done. Clocks and categories were created.
“It all made sense,” Brodie recalls, “but would it fly?”

Flight is an apt metaphor in tracing the rise of
NAC/Smooth Jazz over the past decade. Since The Wave’s
debut gave the format enough velocity to get it off the ground,
maybe the beverage carts haven’t always been properly
stowed, but over the course of these 11 years we’ve seen
NAC/Smooth Jazz progress from being an “experimental”
format to a “niche” format to a full-fledged, money-making
ratings winner — today’s sophisticated hit radio format for
grown-ups. Cruising altitude has been achieved.

This special, “NAC/Smooth Jazz Takes Flight,” honors
the tenacity and resulting achievement of the visionaries
who’ve guided NAC/SJ on its flight path. In it, some of
NAC/Smooth Jazz’s most successful GMs share their
strategies for leading a radio staff across today’s slippery
consolidated terrain. Two of the format’s winningest
programmers, KTWV’s Brodie and KKSF/SF VP/Prog.
Paul Goldstein, provide a detailed flight plan for taking
NAC/Smooth Jazz stations to new heights. Assorted music-

. loving programmers enter “the fitting room” to discuss
what makes a song right for NAC/SJ. Superstar Luther
Vandross gives us gives us a charming glimpse into his
life, work, and dreams. We join the party as heritage
NAC/SJ outlet WQCD/New York celebrates its 10th

oo

{ Music, The Brain, And Ecstasy Page 1
; How GMs Can Lead Through Significant Change Page 43
E The Winningest PDs' Secrets For

4 Taking A Station Stratospheric Page 47
At Home With Luther Vandross Page 48
. It Don't Mean A Thing If It Ain't Got That ... Fit Page 51
E What Is A Hit? Page 55
E Happy 10th Birthday!

: WQCD Celebrates Its First Decade Page 56
- Executive Notes Throughout
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.

anniversary. In “Executive Notes,” leading record. industry
executives discuss their current challenges, And Robert
Jordain, author of the book Music, The Brain, And-Ecstasy,
demystifies the science behind music’s power to capture
our imaginations.

Nearly everyone working in NAC/S]J today started their
careers in other for_mats, and we know it’s very different
here. Scratch the surface of an NAC person, and layers of
passion, integrity, and respect for artistry are laid bare. I am
deeply grateful to all who contributed to this special,
including Broadcast Architecture’s CEQ Frank Cody and
NAC/SJ Asst. Editor Renée Bell.

I extend my gratitude to my colleagues on the staff of
R&R for their confidence in me and support of NAC/Smooth
Jazz, especially Publisher/CEO Erica Farber, Kevin McCabe,
Sky Daniels, Ron Rodrigues, Lanetta Kimmons, Richard
Lange, Jeff Axelrod, and our incredible design and
production team.

Touting NAC/Smooth Jazz’s triumph, Frank Cody
frequently exclaims, “Is this a great format, or what?” To
that I say. “Amen, Brother!” We may have achieved cruising
altitude, but there’s not a soul on board who thinks the ascent
is over. It’s time to take this format into the stratosphere!
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because sound is a very
important mechanism in

survival. We have very

scenes. If you're walking
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once. And yet, if a twig
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wind is blowing, our

complex acoustical

hundreds of sounds at

Continued from Page I

CA: Why is it that music is universal in its ability to
touch people so deeply?

RIJ: Music is patterns of sound that are unfolding across
time, and our brains are designed to perceive patterns —
and also to make pattens — in the sense that we create
patterns of motion across time whenever we move any-
where. Consequently, this ability is not alt that remarkable
in itself — no more remarkable than being able to see the
scenery around us, for example. That we’re able to com-
prehend very large-scale sounds is a point of some debate,
because it wouldn't seem that, in the natural world. for
which our auditory systems evolved, we have the same kind

of acoustic challenges as we have visual

We are so smart challenges all the time — like looking

through a forest and trying to see a leop-
ard that’s waiting there. Probably we are so
smart acoustically simply because sound is
a very important mechanism in survival.
We have very complicated acoustical

est and the wind is blowing, our brains do
an cnormously complex acoustical anal-
ysis and will hear hundreds of sounds at
once. And yet if a twig breaks, we’ll hear
it. If you happen to be a gazelle or a Ne-
anderthal, hearing that twig break will
save your life. It’s for mundane reasons
that we are able 10 listen to a Beethoven
symphony and make so much sense of it.
FC: It was fascinating to learn that
each eye has a million fibers 1o the brain,
but, in contrast, there are about 30,000 fi-
bers from each ear. Yet music (and sound)
has this tremendous advantage: It seems
10 be the most immediate of all the arts,
and it's the one that can rake over our
spirit and actually seem 10 possess us.
RJ: Right. and yet it’s also interesting
that we can be in the presence of music
that will drive us nuts, or that, it we're dis-
tracted by something, we won't be taken
over by it. We can hear it, and yet it just

breaks, we’ll hear it. If ~ doesn’t possess us. There’s huge variabil-

gazelle or a Neanderthal,

you happen to be a

ity in how a given picce of music will
move us at any time. That whole paradox
immensely complicates understanding
music, because we not only hear music
and make sense of it. but we then repre-

hean‘ng that t-wig break sent il in our nervous system ~— partly to
remember it from moment to moment —
will save your hfe because there’s a big problem for the brain

in keeping track of what's just happened

50 that it can draw relationships between
sounds that arc separated by some seconds. We mostly
represent it kinesthetically — that is to say, in our motor
systems — and at least a third (maybe even a half ) of
our brain is concerned with movement. All the relation-
ships that are in music and that give us pleasure and bring
emotion, we can represent in our bodies.

{ don’t know anyone who is an aficionado of classical
music who doesn’t talk about an elaborate pattern of mus-
cular strain and stresses, feefing it in their bodies through
their musculatures. All sorts of complex harmonic trans-

scenes. If you're walking through that for-—cause otherwise we’d

formations are represented, so what's in the music is am-
plified that way. In the book, I draw the parallel of how,
with a violin, there’s actually very little sound coming off’
the string. but it resonates in the wooden body of the in-
strument and gives this marvelous tone and makes it so
much more powerful.

CA: I'm curious about the role familiarity plays in our
enjoyment of music.

RJ: There are several issues: Familiarity; what makes
music of high quality; and the listener’s ability to hear that
quality. There's a traditional view of perception that, when
some stimulus comes your way — whether it’s sound.

- sight, taste, or smell — you receive it passively, that it mas-

sages your brain somehow. But the dominant theme in
perceptual psychology in

chemistry, with the periodic table of clements. We don’t
have anything like that for the theory of mind yet; we're
practicing alchemy. I suspect what happens is that really
good melodies have some kind of intrinsic symmetry that
we can intuitively hear without any troublc but are not in
the position yet to explain.

CA: Just how does music captivate our imaginations
and emotions?

RJ: In neurophysiological terms, we're still awlully far
from pointing to a particular tiny patch of neurological
real estate and saying. “It happens right there.” We know
that it has a lot to do with the right frontal lobe in most
people and with certain very ancient structures in the cen-
ter of the brain. The predominant theory of emotions to-
day explains that, as we listen to music and spew

our time is that perception
is nothing like that, that the
brain is not passive at all:
it"s hard at work building
a little model. And it has to
build these models, be-

spend all our lives as if
we'd just been born.

We all have in our
minds a library of musical
devices, difterent kinds of
relationships that we are
able to perceive that have
to do with rhythm, harmo-
ny, melody, and other as-
pects of music. Someone who hears a Beethoven sym-
phony and understands it first of all necds to have a li-
brary of all the ditferent devices in that symphony. which
takes a while to acquire. It’s even more complex than that,
because you actually have to grow up in the culture of
Beethoven — Western culture — and be familiar with the
scales and have it built into your nervous system. In ad-
dition, it helps 1o have knowledge of an individual piece
so that you can anticipate what’s coming over long peri-
ods. Because when you build these models as you’re lis-
tening to music, they form the basis of short-term mem-
ory. Consequently, they’rc waiting in your mind as more
notes come 10 seconds or a minute later, and you then
have those as a repository of what's preceded, and you
can build even larger relationships. Without the benetit of
that. our auditory systems echo for about two
seconds, and you couldn’t have a musical struc-
ture any larger than about two scconds. It's for
that reason that it takes a lot of listening before
you really start to enjoy a complex picce.

FC: Why is it that there is such tremendous
power in melody?

RJ: Any harmony textbook will give a num-
ber of rules for building a successful melody.
Sure enough, the universality of these rules is
amazing. If you're writing music and something
doesn’t work. you often find that, indeed, you're
breaking one of these rules. Nonetheless, it
doesn’t explain why some melodies drive us to
distraction and others are just a nice tune. We
build all of our explanations upon a few centu-
ries of accumulated knowledge descending from
the time of Newton. We have a framework about
how to think about things in mathematics or in

Robert Jourdain

forth this long chain of anticipation. we create an
expectation that a clever composer will then de-
viate from, and that deviation is what cmotion is
about. That sounds kind of arcanc. but if you
think about riding a roller coaster, it becomes in-
tuitive right away: You stant flying down a slope,
and even though you know you're going to make
a tum or start zipping upward. you fcel this sud-
den tug right in the center of your being. The lis-
tener anticipates a certain outcome — whether it’s
rhythmic, melodic, or harmonic — and the com-
poser takes them elsewhere. If you look at the
points in a picce of music that are particularly poi-
gnant for you, you'll sce this happen every time.

There is a strong theory of emotion that 1s
based on the notion that you always experience
cither negative or posilive emotions, because there is re-
ally no such thing as neutral ¢emotion. Negative emotions
are always a shortfall from expectation and positive ones
are always a surplus of experience in exceeding the ex-
pected. The truth is that what we call emotion is a special
case that we have at the core of our being. a gencral pulse
that pushes us through the world. What we call emotion
are the special cases where we fail to achieve equilibri-
um. We are emotional beings in all moments in our life,
but we only notice emotion when our experience devi-
ates greatly from expectation.

FC: You mention the right brain’s superiority for iden-
tifying melody and that the left ear channels primarily to
the right brain, displaying a clear superiority. In an ai-
Continued on Page 38

Executive N

i.e. music President Mark Wexler

“The greatest challenge as an
executive today is the ability to
effectively balance art and
commerce. Making sure that the
creative process is held up to the
highest standard while still being
able to show profit is something
that I wrestle with on a daily
basis. One thing’s for sure: In this

business, without the highest quality of art, there is
no commerce. | never lose sight of that!”
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“Broadcast Architecture knows the NAC format better
than anyone in the country. They have the results to
prove it."

— Tim Pohiman, General Manager, KTWV Los Angeles

“With BA as our partner, we've created a strong, unique,

and very successful radio station.”
— Bernie Kimble, Program Director, WNWV Cleveland

"Working together with BA, we've been able to grow

Smooth Jazz to new heights in Fresno.”
- Mike Vasquez, Program Director, KEZL Fresno

“They're great coaches. No one else has as much

knowledge and genuine passion for Smooth Jazz."
— Kenny King, Program Director, WJZW Washington DC

MIX-MASTER"
Digital Testing

The most effective test available.

BROADCAST ARCHITECTURE
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You'll walk into a room
and be blind to it, but
you live there and have
been through it
thousands of times. If
there is some change,
you'll notice it right
away, because with
vision — as in music and
everything else — we're
always spewing out

these expectations.

e » "

Music, The Brain, And Ecstasy

Continued from Page 36 “

rempt to find what songs are the most popular, some peo-
ple play music over the telephone for a listener and ask
them 1o rate it. Couldn’r you affec the outcome depend-
ing upon whether a person is listening with their left or
right ear?

RJ: Metody 1s actually a secondary aspect of music.
We'd like to think that melody is most fundamental, but,
in fact, we have a brain that’s highly specialized for har-
monic perception on the right side. This
has to do with tens of millions of years
of being ablc to analyze the sounds of na-
ture — like the calls of other animals
and understanding all the sounds and lan-
guage. On the other side of the brain, we
have a very mild specialization for chop-
ping up time — that’s to say, for rhythm

that is not nearly as strong, localized.
highly evolved. or as capable. Melody is
the most basic functioning of the two to-
gether, because melodies are basically just
chords spread out across time with rhyth-
mic accentuations placed upon their notes
and with notes intervening in order to
shape contour. So | would think that if
you did play melody to the right car so
that it went tirst to the left brain and then
crossed the bridge in the middle of the
brain to get back to the center of the right
side, which specializes in melody, there
might be more emphasis on the rhythmic
qualities of the melody rather than the
harmonic ones. But speculation’s easy.

FC: [ think of composers like Cole
Porter, Jobim, Duke Ellington, and
Lennon and McCariney. In your book,
you mention the importance of notes ascending, that
Jumps should be few, and that a good melody should
have only one instance of its highest note and one of
its lowest, but that sometimes those rules can be bro-
ken. You give the example of “The Girl From Ipane-
ma,” in which Jobim breaks the rules and somehow
gains by it.

RJ: It’s been found in studies of musical preference
that, relative to a person’s musical sophistication, what
people like best is music that is mildly challenging. What
they like least is music that’s very challenging or that is

0o simpl'e. it’s a lot like playing tennis. You want your
partner to be someone slightly better than you. You can’t
stand the humiliation of not being able to give anything
back at all when they’re too good, and you're bored to
death when a person’s too easy to beat.

CA: Smooth Jazz radio is often described by its critics
as a “mood service,” but doesn't all music create its own
mood? Surely heavy metal is a mood service, roo, only
some other mood.

RJ: I agree with you entirely. I think the question is
whether music manages to get beyond mood. When | give
walks in bookstores, I like to point at the shelves, and say,
“Look at the fiction in here. There's Western. romance,
adventure, fantasy, and mystery.” It’s very easy to write
something like books in one of those genres. because the
fundamental tension that keeps the whole plot moving is
provided by a standard mechanism, certain rules that you
have to obey. But if you walk over to the literature shelf.
you have no idea what’s going to pop out at you from
those pages. The question is not mood. because you can
read Dostoevski and find a nice murder mystery in the
middle of it.

The pertinent point is to try and get to some notion of
what art is all about. because mood is fairly casy, where-
as art is famously hard to do. Ant is about building struc-
tures of very high-order relationships. We live in messy
world, and our brains go through that world day after day.
making the best sense of it that they can. Art is an artifi-
cial world in which every stimulus that comes your way
is carefully chosen and carefully ordered. There is noth-
ing waslted there, ideally, no noise at all. Conse-
quently, our brains are able to perceive much
higher levels of complexity to build structures that
are more like a cathedral than like a house. Mood
is everywhere, and emotional response can be ev-
erywhere. But the more layers of complexity
there are, the more experience there is to have.

CA: Are you saying that art makes us smart-
er and better and advances our evolution?

RJ: That's a big debate. At UC Irvine, Mozant
was played to one group of students for a half
hour while another group listened to heavy met-
al. Afterwards, they were given certain kinds of
math tests and, sure enough, the Mozart listcners
did better, because their brains are doing much
more complicated things modeling it. With peo-
ple who have been brain damaged and sutfer
from amnesia, or in cases where people who are

highly talenied musically get whacked on the head or have
a stroke, they will suddenly become much less musical,
yet will continue to have a lot of lower-level musical skills.
If you listen to their own reports, you find that they are
no longer able to sec the kinds of musical relationships
that extend way over time. If you look at what elsc is
wrong with them, you find that they can no longer orga-
nize their lives in some of the most fundamental ways, like
finding their way home. They just can’t organize them-
sclves to do a lot of activities that we would associate with
being highly evolved. So, there’s some indication that
music does have impact upon parts of our brain that we
think of as having to do with human advancement. That’s
sor of an old-fashioned idea these days, but. nonetheless,
it’s necessarily pertinent. -

CA: You say music makes us larger than we really are
and the world more orderly than it really is; thal, as our
brains are thrown into overload, we feel our very exist-
ences expand.

RJ: That’s because of the brain’s ability in the presence
of art — and it’s not just music — to perceive things
to understand things — much larger than we nomally do
just because the world doesn’t present things in an order-
ly enough tashion that our brains are up to it. It can brief-
ly give us the intelligence that we might have il our brains
were the size of a beach ball.

FC: I saw an article in the New York Times a few years
ago about the uning of instruments, how, over the course

Continued on Page 40

Shanachie Entertainment Natl. Dir./Promotion
Claudia Navamro

“The greatest challenges
1 face as an NAG/Smooth Jazz
record executive are finding the
hit that may or may not be the
consensus track, generating the
same first-track enthusiasm for a
second track, and creating more
time to go on the road to visit
stations.”

-’SX; 3«9 to ,s‘ Atlantic City-Cape May

= KJJZ 501 tQ “ Palm Springs

Source: Arhitron, Falt 1997, Spring 1988,

) JONES RADIO NETWORK

JONES RADIO NETWORK ™

N

WWW americanraadionistory com

Persons 25-54, Mon.-Sun,, 6am-12 midnight

market exclusivity, call Michael Henderson,
Director of Affiliate Sales 303-784-8700
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RECORD-BREAKING £ =
FOUR CHARTED ’
TRACKS

FROM HIS

#1 ALBUM

SWEET THING!

“Nothin’ But Love” 1* (7/4/97)
"Sweet Thing” 3* (10/31/97)
“"After The Rain” 1* (4/3/98)

“Innocence” 22* (8/7/98)

Thanks to NAC/Smooth Jazz Radio...

Produced by Paul Brown and Boney James
Management: Howard Llowell, Shooting Stars Media Consultants

Warner Bros. JazzSpace wbjazz.com @m ©1998 Warner Bros. Records Inc.
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that, relative to a
person’s musical
sophistication, what
people like best is music
that is mildly
challenging. What they

is too simple.

Music, The Brain, And Ecstasy

Continued from Page 38

of time, they've been tuned higher and higher, 1o middle-
A, from 440 up to 450. 460. In fuct, there was a contro-
versy that some of the instriuments couldn’t stand the stress
of being so tightly uned. What's going on? Is everything
Just speeding up?

RJ: That’s usually described as being a contest be-
tween the strings and the woodwinds.You stand out if
you're tuned a little bit higher, you’re more noticcable,

but just marginally so. What stopped it

I¥’s been found in studies was air travel. because when musicians

started moving all around the world,

Of musical preference they couldn’t just tune for their local au-

dience and for their own orchestra; the
world had to get on the same footing. It
was sometime in the 1930s when it was
finally regularized.

FC: There is something I recall
Sfrom my early days in radio. A program
director who I worked for tuned up the
pitch of the turntables back when we
used records rather than CDs. He was
competing with a radio siation that
also did the same thing, and thev tuned
up their pitch even a liule bit higher,
until finally the music sounded like
Minnie Mouse. The psychological effect

-, : . ,
like least is music that's evervone claimed was that the sta-

tion sounded more exciting, so when

very challc’nging or that vou'd listen to the other station, it

would seem 10 drag. But we have this

note, and it can be above or below the
prescribed frequency for that note, and
ver somehow we manage to compensate.

RJ: Pleasure comes in exceeding expectations, even
marginally. [(’s been shown that even people withoul mu-
sical training have a remarkable ability to remember pitch
levels, even people without absolute pitch. It’s not an ac-
tive skill, hut a passive skill, in the sense that it only re-
lates to their listening, but not to their production of mu-
sic. But it you ask some people to sing quietly to them-
sclves a certain piece, you’ll find the length that they re-
ported for doing this is almost identical 10 the piece. We
do keep a map, and this, too, shouldn’t he all that remark-
able to us. We walk through the world and we know
where everything is. You'll walk into a room and be blind

- I've listened 1o a fair amount of jazz — I"m cer-

abiliry to be able ro hear a particular __trained composer. since he could sit on the side

10 it. but you live there and have been through it thou-
sands of times. If there is some change, you'll notice it
right away, because with vision, as in music and cvery-
thing else, we’re always spewing out these expectations.
It makes the nervous system cfiicient.

CA: If we were consciously aware at all times, at full
attention on every detail, wouldn’t our heads blow up?

RJ: Exactly, and we couldn’t anyway. because it would
require a huge brain. As it is, you use up almost a quarter
of your calories just for a three-pound brain. That's prob-
ahly why we’re the only intelligent critters around, be-
cause it’s an accident that something so inefficient would
evolve at all.

CA: If Frank and I came to your house in Mendoci-
no, what would we hear you listening 10?

RJ: | listen exclusively to classical music — contem-
porary, experimental art music — from any part of the
planet. Other kinds 1 find just very boring. My view is,
why settle for less? Lite is short. I'd rather eat the 20-
pound cheese than Velveeta, and ! find a tot of pop mu-
sic is Velveeta compared to the richness I find clsewhere.
I like certain foreign, non-Western music as well

Indian music and Indonesian gamelan music.

tainly no expert on it, so 1 don’t want to pontifi-
cate — but it’s long struck me that its clﬁpha_s';i
on variation — something which, in fact, makes:
Jazz so much fun to watch and gives it such an
interesling sociology — has been a real impedi-
ment o its progressing.

Look at Duke Ellington, who scored music
who looked in many regards just like & wetts

of the stage while his orchestra was playing and
write music that was coming to him. entirely dif-
ferent music than was being played. That's the
Kkind of musical imagery that you find in a real-
ly good composer. I've always felt that ghe di:
rection that Ellinglon was laking jazz in was ¢x-
actly where it should go — toward ant, toward
building these larger structures. But it required a
score to do that and required a difterent kind of
organization on the part of the composer.

FC: Smooth jazz is often criticized beguuse-it
is more structured than traditional jazz, but it's
hecome very successful in reaching so many peo~
ple because it has enough structure that people
can understand it. At the same lime, it saves room

ExeCZ/ltZ'Z)e NoteS

Warner Bros. Sr. Dir. Natl. NAC Promotion
Deborah Lewow

NAC/SMOOTH j,,, Takes rr1607 R

within its structure for improvisation, which gives it that
serendipirous qualiry that keeps it fresh and viral.

RJ: Improvisation has been a form of discovery in all
kinds of music always. But the problem is that, since its
definition is haphazard. it’s prone to errors. Improvisation
is at odds with notion of art as being an antificial environ-
ment in which no resource is wasted. Great things happen
with improvisation. It's wonderful as a kind of sporting
event, and it’s so much fun to watch. Another problem is
that there is a tradition in jazz where every musician in an
ensemble has his turn at improvisation and rights are passed
around. That can really limit what can happen in a piece of
music. It’s not nearly so much fun to watch a symphony or-
chestra, which is sort of this big, fascist machine where ev-
eryone has (o be extremely precise and do exactly as they
are told. It’s sort horrific to watch, but the result is incompa-
rable, and in that way it’s maybe a parallel of all civiliza-
tion. There are a whole bunch of things about the way we
run the world that we don’t like, but. on balance, we are able
to do things that are really quite something.

Continued on Page 60

“We must find better and more
effective ways to connect to the
consumer and complete the record
company-to-radio-to-consumer
triangle. Upper-demo adults have
so many other places to spend
their entertainment dollars, and we
have to compete actively and
intelligently for our share. My
other challenge is to stay true to

our department’s mission statement: To do our very
best at all times to further the careers of our artists.
That may sound simplistic, but when you apply it to
each artist, each release, each concept, and each
market, it can become much more complex and
challenging.”

The new single from

@@Zﬁonzo hlackwell

New & Active NAG/Smooth Jazz
Already in power rotation at WJJZ

“This track picks up where “Hermina” left off...It’s sweet, soulful and passionate.”
- Michael Tozzi APD/MD WJJZ

from the LP Body Of Soul IN STORES NOW!

S ( 5
£

for more info call All That Jazz: 310-395-6995 or Steve Lake at Street Life/All American 310-392-8881

N
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This is Love

Lee Ritenour

R&R NAC/Smooth Jazz #
Gavin Smooth Jazz #
Gavin Jazz #

Blue Tquch

BREGE KARUKAS BLUE TOUCH

)

b

Whether it’s topping charts or crossing bouridaries,
the team o} Verve Forecast and i.e. Music is the
new powerhouse in adult music.

Chart Toppers!

Gregg Karukas

LAY

R&R NAC/Smooth Jazz #
Gavin Smooth Jazz #
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hat's the Word
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‘What's the Word _

“Ain’t it Good to Know"
#1 most added at Urban AC.

“Seduction” now at NAC/Smooth Jazz.

Vesta

Relationships

DYNAMIC

“Somebody For Me”
impacts at Urban AC 8/10 and __
at NAC/Smooth Jazz 8/20.

A Family Affair

| \
“Summer Soft” now at NAC/Smooth Jazz.
Album impacts at Jazz 8/13.

Will Downing &
Gerald Albright

Pleasures of the Night

“Stop, Look, Listen to your Heart”
impacts at Urban AC 8/31 and
at NAC/Smooth Jazz 9/3.

wwWw americanradiohistorv com

New boundary-benders!
Christian McBride

Eric Marienthal
Walk Tall

“Here in my Heart” impacts at
NAC/Smooth Jazz 8/27.

Album impacts at Jazz 8/27.

Coming This Fall!

Najee

Morning Tenderness

“Sapphire Love” impacts at
Urban AC in October.

“Room to Breathe” impacts at
NAC/Smooth Jazz in October.
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It's hard to keep a secret
with something so good

®
Brian Culbertson
! | -"So Good" #1 - 5 Weeks - R&R Nae/Smooth Jazz
- Secrets #1 - 6 Weeks - R&R Nac¢/Smooth Jazz Albums

-
Produced & co-wrote Steve Cole's smash album Stay Awhile

- Produced, wrote and performs two tracks on Rick Braun's
upcoming release Full Stride

- Performs and wrote one track on Peter White's
upcoming release

- Produced, arranged and performs Smooth Jazz station
promos for WNUA, W]JZ, KHIH, KKSF, W]J], WSJZ,
WJZW AND J-WAVE-TOKYO

"Straight To The Heart"

the new single

. Here's what they're saying:
"Brian Culbertson's interpretation of "Straight to the Heart"
is so uniue and compelling that he takes it to another level.

My lisieners love this track!" - Kevin Brown, KBLX

"What a beautiful remake of a stellar song..Brian Culbertson's

"Straight to the Heart" consistently tests really well." - Michael Fischer, KOA

“Brian Culbertson marries intricate melodies with some awfully

mean grooves to create the most compelling combinations in smooth
jazz today...his sound has a huge presence on WJJZ. Brian's on the

fast track of hecoming one of our core artists!" - Anne Gress, WJJZ

"Brian Culbertson is a major talent both as a musician and a producer.
He understands what makes for good Smooth Jazz radie.”

- Steve Stiles, WNUA

| IMPACT DATE - 8/13

Brian Culbertson...

1998 Adlantic Recordig Corp. A Tise Warner Cotpany. An artist who goes straight to the heart!
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OPEN COMMUNICATION, TAKING RESPONSIBILITY,
AND HUMOR ARE KEY TO WEATHERING THE STORM

although radio’s landscape has been inalterably transformed, the industry is surviving — and
ourishing — amid the dizzying changes wrought by passage of the Telecommunications Act of 1996.
But anyone will tell you the transition hasn’t been an easy one. At many stations, a consolidated
environment has meant doing more with less, plus the imperative to increase top-line billing in order to

keep pace with debt service has never been greater.

Harry Truman said, “The buck stops here,” and
in a radio station, keeping that motto in mind may
be the ultimate measure of its general manager.
The GM’s leadership role has always
been an evolving one, but at this mo-
ment in radio history. it has taken on
its greatest significance to date. A
survey of some of this format’s most
skilled GMs reveals how they guide
their stations through the eddying
waters of change.

Rise To Expectations

KTWV (The Wave)/Los Angeles
VP/GM Tim Pohlman believes that if
you hire the best people, put them in
a conducive setting, clearly
convey your expectations for
their performance, and keep
humor in the picture, you'li
win every time.

“Keep your sense of hu-
mor, because if you lose
that. you're in big trouble.

Look for the fun so you can avoid taking

this all too seriously. Business is serious,

but you have to know when to back off,

and. ideally. you have to lead people

through times they may find so intense that
5 they lose perspective by making them step

back to see the light. People associate
change with stress, but ex-
pectations can’t be lowered. In fact,
expectations are raised now. The GM
can promote balance by not overem-
phasizing staying loose or the need to
keep the intensity and focus. Wheth-
er you do that as a group or individu-
ally, it's crucial.

Our company is pretty
conservative in our
marketing and
operations, but we're
aggressive in our sales
program and
contemporary in our

programming.

— Gary Kneisley

“You also need to increase com-
munications at all levels. There
must be a lot of pats on the back.
Expect a lot out of people. Hire the
best people you can. Give them a
good environment. But don’t forget
1o step back, breathe. and enjoy life
in general. I might set the tone. but
you have to have quality people, and
that’s a primary responsibility. Communicating
goals and the plan to carry them through is a big
part of it too. But don’t panic! At The Wave, we're
not going through anything that everyone else isn’t
going through as expectations increase. But when
you have quality people, they already put demands
on themselves to do well, and they flourish.”

Tim Pohiman

Gary Kneisley

Stick To Your Knitting

While WNWV/Cleveland (along with sister sta-
tions WEOL-AM: WKFM/Huron. OH: and
WY XZ/Crestiine-Mansfield, OH) has remained,
more or less, under the same ownership since be-
ing licensed in the late 1940s, the rest of the
Cleveland markel is heavily consolidated. But
Elyria-Lorain Broadcasting’s Pres./GM Gary
Kneisley says his management style. which was
inspired by John Naisbitt’s Megatrends, is con-
stant in any ownership landscape. His philoso-
phy? *“Stick to your knitting.”

“Despite consolidation, it’s still radio. We think
we know what works and what doesn’t, and when
we learn more about what works, we try to imple-
ment that. Our company
is pretty conservative in
our marketing and opera-
tions, but we’re aggres-
sive in our sales program
and contemporary in our
programming. We stick to
our knitting and do the
best we can as a radio
station.

“I manage generally, not
specifically, and I try very
much to get good people
on the staff, give them
their marching orders, then
get out of their way. With
guys like Bernie Kimblc in programming and Dave
Harrison in sales, we have a dynamite team that takes
our station to new levels every year. We know that
consolidation of stations is going to have an impact,
and no one at this stage can predict what it will be.
But ratings are all: They generate dollars, payroll,
and well-being.”

Kneisley describes the tone of Elyria-Lorain’s
culture: “Don’t make any promises you can’t
keep. Be ethical. Deliver what you say you
will. Treat your people well. I've got a high-
ly motivated staff that really wants to do the .
right things to make the station succeed, and.

GRP

nicating a des-
tination for the
radio station

a vision with
specific goals,
expectations
and a lime line
attached to the
blueprint.

“It is also im-
portant to in-
clude the staff
in the architec-
ture of that
biueprint — not
just through a
suggestion box, but through a constant, vigorous, and
genuine solicitation of ideas. Keeping a door open is
key. If you encourage ideas and demonstrate a will-
ingness Lo lake
risks, people real-
ly do come for-
ward and begin
to take owner-
ship of the vision

Doug Sterne

People are really what

these companies are

and enterprise. buying. They're buying
That’s when peo-
ple do their best the value of the radio
work.

“One final station based on people

note: Honor your
predecessors (in
my case. il was
easy). Demon-
strate an under-
standing for the culture and/or heritage on which you
are building”

doing a good job.
— Terry Hardin

Listen, Ask Tough Questions

WIJZ/Philadelphia VP/GM Sil Scaglione champi-
ons staying in close touch with his staff. He notes,
“First and foremost, you’ve always got to be com-
municating. That doesn’t necessarily always mean
talking as a general manager. but you must spend

Continued on Page 44

Executipe Notes

Sr. VP/Promotion Suzanne Berg

the corporate culture fosters that wish.”
Design A Blueprint

KKSF/San Francisco VP/GM Doug Sterne
says his role is akin to that of a master build-
er. “Change is uncomfortable to most peo-
ple when information is missing and when
the reasons for change are not conveyed
clearly. So I believe the general manager is
most helpful to the staff by clearly commu-

wwWw americanradiohistorv com
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“My greatest challenge is
finding innovative ways of maxi-
mizing exposure for our artists.
With the window of opportunity
shrinking by formats becoming
more and more niched, it's
essential to reach beyond the
expected.”
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The transition’phase from
one way of conducting
business to a new way

can be an awkward
period that produces
anxiety. The GM must
guard against the ‘that’s
not the way we used to

do it’ attitude.

— Ozzie Sattler

How GMs Can Lead Through Significant Change

Continued from Page 43

time listening to your people and their concems. In-
evitably, when there’s any kind of significant change
at a company — whether it’s bought, sold, or restruc-
tured — folks get scared for their
jobs. But the reality of it is, you al-
ways need a station manager,
you've got to have a program di-
rector, you need on-air talent, and
people have to sell commercials
and answer the telephone, so you
try to put people at ease.”

But can a general manager al-
ways be reassuring, especially
when he may not know himself
what will happen? “They can. IU’s
up to you o do that. You've got to,”
he says. “As big as companies have
gotten, people still work for a ra-
dio station, and, in our case, they
work either for the department
head or they work for me. They
know I'm the general manager be-
cause | set the tone. And 99% of
the time. the people who get af-
fected by this turmoil are the busi-
ness managers. The business departments get turned

place and, ultimately, that means your piece of the
marketplace — your station — will have to be part
of the change in order to grow and survive. You

“You have to remind people that we are living
in a world economy where mergers are common-
place. There are mergers every day between air-

must acknowledge to your team that you
understand change is difficult, but that it
is a fact of life. Everything changes.

“Acknowledge that the traditional
methods might not be valid in the new en-
vironment.

“Act 1o communicate to your staff how
the changes will affect the world in which
they operate, because people are most in-
terested in how changes affect them. The
GM should provide information and ideas
on how to deal with the change. Share
with your staff how the change can bene-
fit them by providing growth, knowledge.
and opportunities, for example.

“Act quickly to avoid missing the op-
portunities that change always presents.

“Accept that change is hard. The transition phase
from one way of conducting business to a new way
can be an awkward period that produces anxiety. The
GM must guard against the ‘that’s not the way we
used 10 do it" attitude.

“Accept that not everyone is willing 10 be part of
a changing business environment.”

Because change is upsetting, Sattler conciudes.
*“The GM must. to borrow

upside down, and that gets the general man-
agers. That’s about the extent of the turmoil
for me and my colleagues.”

Scaglione says it’s the quality of the
GM's leadership that counts. “The GM
must be open and honest and be able to
look the staff squarely in the eye and re-
assure them that they, in. addition to work-
ing for part of a company, work for the ra-
dio siation and that they ail have a job to
do. At the same time, I try to offer comic
relief in times like this to keep people
loose and get them to not take everything
quite so seriously. It’s critical that I just
be there to listen and to hear what people
have to say. I can reassure them that, as
long as we keep doing what we’re good at.
everything will be tine.”

- He asserts that the effective GM
must act as a liaison to corporate op-
erations 100. “I'm fortunate that Bill
Figenshu is the gentleman 1 report to,
and he is great. He goes out of his
way to listen and to talk to my de-
partment heads. He's empathelic,
very open, and honest in communi-
cating what's going on with the com-
pany. And, as a general manager. you
must be willing to speak up and ask
questions — sometimes the tough
questions — 1o find out what’s going

a famous quote. keep his/
her head when all about
are losing theirs.”

Nothing To Fear
But
Fear Itself

KYOT/KZON&KOY-
AM GM Terry Hardin
says, “We have gone
through four ownership
transitions in the last
three years. We were
originally owned by Sun-
dance Broadcasting. then
Colfax and Chancellor
Broadcasting. Then Chancellor Media bought our
stations. Having gone through those multiple tran-
sitions, we did not lose one employee as the result
of a sale. A lot of that has to do with keeping ev-
erybody focused on the business at hand and know-
ing that we're in a people business and that the peo-
ple are really what these companies are buying.
They’re buying the value of the radio station based
on people doing a good job.”

Like his peers, Hardin emphasizes communica-
tion. “The GM must keep people informed as to
exactly what's going on. What you know is criti-
cal, because when they get nervous, it’s ha-
sicaily their fear of the unknown. If you

Ozzie Sattler

lines, grocery stores,
banks, and telecommunica-
tion companies. The GM
has to inform people of
that reality and say,
‘There's not a negative ef-
fect from this merger.” In
the case of the one be-
tween Chancellor Broad-
casting and Evergreen. it
was positive. | always say,
*You're working with a
large company, and.it’s
wonderful because you
have such amazing re-
sources — particularly in
Smooth Jazz. where we
have WNUA, WJJZ, KKSF. KYOT, and WIiJJ as
part of the same family.’ That’s amazing to me.
“My management style is to create an environment
where people wake up realizing they have 1o go to
work, but without any sense of dread. Instead, they
feel. ‘I get to go to work. 1 get to go do something
productive. 1 get
to have a posi-

Terry Hardin

tive impact on  We're not going through
the business.” As
their GM. that anything that everyone

feels good. We
have to remem-
ber that the 50 or
60 people here
are working hard
and doing a good’
job. With consol-
idation, we have
raised the bar
and expect a lot
of people. By
being involved,
the GM can lct
them know that
he’s aware of
their efforts and
productivity. no
matter where they are in the radio station. Everybody
wants recognition, and in terms of creating a posi-
tive working environment, it’s something they re-
spond o very weli.

“Qur industry is at a point where change is going
10 be the constant. You're going 1o see a lot more
change in how we run our companies People have
to shake hands with that and accept it in order to
grow in this business today.”

else isn't going through
as expectations increase.
But when you have
quality people, they
already put demands on
themselves to do well,

and they flourish.

— Tim Pohlman

give them an understanding — an intellec-
tual basis — for making a decision, then
they are going to have a lot better premise

on. Hopefully, you've got somebody
on the other end of the phone who's
going 10 give you a straight answer.

Sil Scaglione

Executive Notes
Atlantic Records Dir. Jazz/Progressive Music

Yes, the GM detfinitely has to manage up. but wheth-
er up or down, the GM should not close his door and
hide behind the telephone receiver. Just get out and
hang with your people.”

The Three A’s

WVMV/Detroit VP/GM Jeff “Ozzie™ Sattler ob-
serves, “The key to leading through times of change
is a strong commitment 1o communication. 1 believe
that, especially in times of change, the three A’'s —
acknowledge, act, accept — are crucial.

“Acknowledge that there is change in the market-

to operate from. What I told everybody
here was. "We are being sold, and none of
us can control that. 1 look at it as a com-
pliment that we are being bought as a com-
modity. They feel that there is great valug.
in what all of us do. You have two thoic-
es: Stay here and continue to wor{ hard
and do a good job, or run away, go work
somewhere else, prove yourself all over,
and. in a year or two. get back up to the
speed you're at now.” Everyone said.
‘Okay. that makes sense. I'll stay.

prgp

Promaotion Erica Linderholm

“My greatest challenge is doing
" the most I can for increasing
exposure-of new releases and
'_developing artists while being
fiscally responsible. It's necessary
to work smart, coordinate with
retail; -and, uitimately, set up. -

- promotions that will have an
-_impact on the m;!rketpbca.-" =
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“Soul Temptation”

GAVIN SJ&V: 31*
R&R NAC: NEW & ACTIVE
KTWV KOAI WNWV KBLX

KAJZ WSMJ KNIK KJZY
KMGQ KCLC- KSBR ...

Promotion: All That Jazz 310-395-6995
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“Cafe L.A.”

GAVIN SJ&V: DEBUTS 48*

KIFM KMJZ KCJZ KNIK WGUF
KSBR KRVR KMGQ KJZY...

Promotion: New World n Jazz 415-453-1558

“Holding Back The Years” -

KTWV WJZW KSSJ KMJZ WLOQ
WSMJ WJZT WGUF KTNT KOAS KNIK...

ON TOUR:
AUG. 22/ NAPLES, FL
SEPT. 5/ DENVER, CO

SEPT. 11/ WEST BEND, WI Promotion:
Ross Harper 818-786-7380

GRANT GEISSMAN

“Did | Save?”

The first track from Grant’s Higher Octave Jazz debut “IN WITH THE OUT CROWD”

“Geissman kicks out the jams ON TOUR WITH CHUCK MANGIONE:
in the style of George Benson August 25-30 / New York, NY  September 26 / Sedona, AZ
] or Cornell Dupree ... September 12 / West Bend, Wl  October 177 St. Louis, MO
| ~ Los Angeles Daily News (7/24/98) September 13 / Portland, OR November 19/ Newark, NJ
September 14 / Salem, OR November 20 / Greenvale, NY

| a September 15/ Seattle, WA November 21/ New York, NY
ADD DATE: | September 19/ Toledo, OH November 22 / Peekskill, NY
AUG. 6th { § N R
| Promotion: Ross Harper 818-786-7380

Experience the timeless romance of exotic guitar
melodies with contemporary rhythms.

CD SINGLE INCLUDES: | ADD DATE: September 10th

“Bahia Bay” — “ HIGHER

" ” Roger Lifeset/ OCTAVE
What Would Love Do Now e e ML L

(featuring guest vocalist Glenn Medeiros) 818-991-7668
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N2K Encoded Music
~ would Iike to thank
NAC/Smooth Jazz Radio
4 for your extraordinary support.
s been  around here..
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oyl
and it's about to get
MARCUS JOHNSON CANDY DULFER INNER SHADE
‘ \ﬁjﬁo B
kY
g T ' B
" B
(A 3 e
’ A}l of her hits plus twe " Produced by Jean-Paul "Bluey” Maunick
never before released tracks Featuring Maysa. Mark Whitfield

and introducing Christopher Ballin

. ENCODED
: MUsIC.
’;x www.n2kencodedmusic.com
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lf ever two program directors have eamed bragging rights for the power and consistency of their accomplish-

Approach everything you

making it as emotional as

great emotional lift, and
make sure the air talent

_presents the music in as

possible within the
context of the format’s
vibe. Play the absolute
best songs, so that

whoever listens getsa  can he”

compelling a way

as possible.

— Paul Goldstein

Winner of R&R’s first Industry Achievement Award
for NAC/Smooth Jazz PD of the Year. Brodie has pro-
grammed The Wave for more than nine years. She’s
secured no less than a four share 25-54 — top five or
better! — in each Arbitron since fall '95. ensuring The
Wave's place near the pinnacle of the Los Angeles adult
radio heap. a feat that has also allowed
it to become the top-bitling NAC/
Smooth Jazz radio station in the coun-
try — earning more than $30 million in

do with the goal of ~ 1997!

“When you talk about English-speaking
listeners.” Brodie begins, “The Wave is
usually between first and third. But it’s
as big. or more of, a burden than what
Paul accomplished a1 "NUA [WNUA/
Chicago] and will do in San Francisco.
too. because consistency is very close 10
complacency and one must be very care-
tul about that” Her first requisite for
success? “Know thy target and
have a vision about how big it

Goldstein’s successes build-
ing KOAI (The Oasis)/Dallas
are well-documented, but he re-
detined NAC/Smooth Jazz ra-
dio’s mass-appeal potential
when he attained an unprece-
dented level of mainstream ac-
ceptance for WNUA. garnering
the biggest ratings in major-
market fonmat history in spring
98 — third 12+ with a 4.8
share, a 5.5 share for fourth 25-
54, first 35-54 with 6.7. and a
phenomenal 7.2 share for first
35-64! Now thai he’s made the transition to KKSF. ex-
pect 1o see him weave his ratings magic by the Bay, too.

*“| can’t overstate the importance of emotion,” Gold-
stein says. “Approach everything you do on-air with
the goal of packing it with as much emotion as you can
within the context of the format’s vibe. Play the abso-
lute best songs. so that whoever listens gels a greal emo-
tional lift, and make sure the air talent presents the mu-
sic in as compelling a way as possible.

“John Parikhal talks about ‘the programming fog,’
which is a state a PD can gel into when distracted by
a million other, nonprogramming things that take away
his or her focus. That fog can also come through on
the air. so there’s not a sense of clarity aboutwhat your
station is really about. That’s a dangerous thing. The
goal should always be 10 keep it as emotional as pos-
sible, but very clean as well. The combination of the
two is powerful. If those greal songs, greal promos,

ments, they are KTWV(The WaveyLos Angeles PD Chris Brodie and KKSF/San Francisco VP/Prog. Paul
Goldstein. They were colleagues at this format’s launch at The Wave 11 years ago and remain friends to this day,
50 it was no surprise that their discussion was warm as well as insightful.

and great breaks are not diluted by all that other crap.
then the station will be illuminated”

Brodie adds. “l always take myself back to
what radio is, the most intimate medium. With
a pure-audio medium, you're in the position of
evaluating whether what you’re doing is valu-
able and important to the listener. We have to
have control of everything, including commer-
cials (1o the best of our ability), but you must
always ask yourself whether each element will
create a genuine connection across the micro-
phone. Whatever the format. every minute gives
you the opportunity to make that intimate con-
nection as only radio can. ['s not an casy task,
but if you keep your focus in that direction and
don't settle for mediocrity, you can find the
things that make listeners respond to you.”

Both PDs know the value of air talent and
recognize the nced to nurture them. “l give
mine an incredible amount of emotional suppert when
they do a good job.” Bro-
die observes. ‘I make
them feel appreciated.
There’s no better way 10
coach than to praise. I'm
blessed with talent that
has a solid vision of the
station today. Their jobs
are hard. so communica-
tion is key.”

“The more positive
feedback you can give
them. the better.” Gold-
stein concurs. | not only
call on the phone, I’ll go
in the booth to tell them
why something
they did was so great. Giving detail is impor-
tant, because it lets them know you are paying
attention and being honest. whether you're giv-
ing compliments or gonstructive criticism.”

Goldstein and Brodie also enjoy the luxury
of talented music directors whose abilities can
be heavily relied upon. “I’'m blessed with a
phenomenal MD in Blake Lawrence.” Gold-
stein says. “He has experience from a wide
variety of formats, and we share the goal of hit
songs that will work here. That pact is essen-
tial. Blake has two important skills: He knows
the hits, and he’s open to digging deep and ex-
ploring many genres to find them”

“A PD’s job is a blend of art and science,
but it's especially important that an MD be that
way. 100,” Brodie maintains. *“(Wave APD/
MD] Ralph Stewart and 1 have worked togeth-

Chris Brodie
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KTWVis Chris Bropie AND KKSFis PauL GOLDSTEIN
DESCRIBE THEIR VISIONS FOR SUCCESS

er for eight years, so it’s like a marriage in some ways.
We’re both flexible to the possibility that one of us may
be wrong. There’s a yin and yang aspect 1o our rela-
tionship because we occupy slightly different eras of
the demo, plus there is the difference in our genders.
But there’s an innate scnse for picking the hits. Some-
times one of us will admit. *This one can’t be my call,
because my ear isn’t there.” | look at music logs be-
cause | have great anticipation for what we do, but
we're all better served by
my ear o the station than
my eye to the log. A mu-
sic director like Ralph is
a major part of keeping
me from ‘the fog.”
Brodie and Goldstein
share a palpable respect
for the role production el-
ements play in their sta-
tions™ presentation, al-
though they execute their
visions quite differently.

“Production adds emo-
tion and projecis the per-
sonality of the product.”
Brodie offers. Goldstein
adds, “!l love the production that you and |Prod. Dir.]
Michae! Sheehy do. The custom music adds the per-
fect sound and fits the vibe of The Wave so well. In
Chicago, the sound of the production evolved from be-
ing more background to much more toreground over
a year and a halt. We had a key word in mind. ‘ele-
gant” In the same way that much of the music is el-
egant. so is the production. Instead of using generic
production music that's heen tapped by a million sta-
tions. we’ll use music from movie soundiracks or clas-
sical themes. such as ‘Carmina Burana’ or
Beethoven’s ‘Ode To Joy,” both great enhancements
to the smooth jazz sound. When "NUA listeners heard
Vivaldi. they knew that was the cue we were announc-
ing the next winner of a trip to Paris.”

Brodie and Goldstein also stress the role of market-

Paul Goldstein

Continued an Page 60

Blue Note GM/VP Tom Evered

“My greatest challenge as a
record executive is getting our
artists’ music exposed to the
general populace. The public is
being denied enjoyment of great
creative musicians by barriers and
preconceived notions of what
music they (the public) would
enjoy. Innovative artistic ideas

require time and multiple exposures for listeners to
learn and enjoy.”
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Suther Pandross

ONE OF THE FORMATiS MOST VALUED VOICES

ENJOYS HIS SUCCESS

‘ » ith 13 platinum records to his credit — that’s one for each release since he
began a solo career in 1981 — Luther Vandross is one of the most successful artists of
our time. Singer, writer, producer, and arranger, Vandross® role in the NAC/Smooth

Jazz format can’t be overestimated.

KSSJ/Sacramento PD Steve Williams says his re-
search shows Vandross is by far the most valued vo-
calist for this format, and is second only to Kenny G
in overal} imporiance to the NAC/SJ audience. On the
eve of the release of his debut project. /
Know, for Virgin. 1 spoke with Vandross
at his home in the countryside of New
York state.

I don’t believe in living

beyond my emotional

R&R: Did you sing as a little boy?

LV: From my earliest memories, 1
was always musical. | wasn’t athletic at
all, and when my older brother was out
playing baskeiball, 1 was waiching the
Supremes, the Shirelles, or Dionne War-
wick on The Ed Sullivan Show. No one
really encouraged me, except the exam-
ple of the artists ! loved. My motivation
seemed to come from somewhere inside
myself.

R&R: You've achieved the stature
most artists only dream of. What’s your
definition of success?

LV: I've had my struggles — such as
the failure 10 lose weight that 1 find so frusirating —
but [ don’t harbor any dark, menacing thoughts that
keep me from sleeping. I'm pretty happy. A lot was hap-
pening [before signing to Virgin] that didn’t meet with
my approval, but the new record company is so sup-
portive. They never came 10 the studio €xcept o say,

means. I'm never again
going to fall in love with
someone who can’t return
my love. I'm going to
heed the signs of that,
because it ruins your life

for so long.

r——

gz tuther vandross

“We’'re excited,” or, “We
hope everything’s going
well.” They were so respect-
ful that 1 really want to do
well. I finally feel that | have
cohorts, and that’s something
I’ve missed. You can see it in
[Arista President] Clive
Davis' eyes when he listens
1o Whitney sing. He thinks
the world revolves around
her voice, her incredible tal-
ent. Everybody needs that
kind of support. 1 didn’t feel
1 had that at all before, and
now | do. Success for me
means having this album be
my most successful yet.

R&R: What music are
you listening to these days?

LV: Mostly, 1 listen to an-
thologies of favorite artists
from when I was a kid. You'd find Aretha Franklin, but
most likely you'd find Rodney Dangerfield, Eddie Mur-
phy. or Joan Rivers’ Whar Becomes A Semi-Legend The
Most. They're so great! I just laugh to myself as 'm
chopping the onions or whatever I'm doing and have
myself a personal little party.

R&R: When you're not writing, recording, or tour-
ing, how do you spend your non-working life?

LV: | have a new house now with a pool and fabu-
lous pool deck. I like to have friends come over for a
barbecue. Last weekend, I had my nephews here —
they’re in the 7-to-10-year-old range — and the house
is still trying 10 recover!

R&R: If you could record with any artist
Sfrom any time, who would you choose?

LV: I say this and I mean it, but at the same
time I'm glad I'm here now: 1 would have
loved 10 have been one of the Temptations —
the way music was allowed to happen then,
and the acwal goings-on of music where the
rule was. if it sounded great. it was great. That
was allthat counted, not that it had x-number
of beats per minute, not that it conformed 1o
the sound of artists who were already success-
ful or to a format.

R&R: To be a Tempt, you'd sure have to be
a good dancer. Are you?

LV: I would have been the sexiest Tempta-
tion. They would have kicked me out for tak-
ing it too far on the super-sexy side of things
[laughs] — at least before 1 kicked over the
microphone.

R&R: Can you imagine what you'll be doing five
or 10 years from now?

LV: Given my personality, I can’t imagine being
in any kind of trouble. I agree with Huey Lewis, who
said, “It’s hip to be square.” I live by thai. 1 don’t
believe in living beyond my emotional means. I'm
never again going to tall in love with someone who
can’t return my love. I'm going to heed the signs of
that, because it ruins your lite for so long. You wake
up realizing how much time has gone by. In five
years, I'd like to be doing just what I'm doing now,
because I’m loving it!

Executipve Notes

Verve Records VP/Promotion Bud Harner

“My greatest challenge as a
record executive today is
concentrating on creating new
stars in a burgeoning genre of
music like NAC/Smooth Jazz
while simultaneously living
through an age of company
mergers and takeovers and the
politics involved therein. At

Smooth Jazz, we can still take brand-new artists to
the top of the airplay charts, but we have to find the
way to make those artists stars with star-like sales of
their product.”
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FEEL THE RHYTHM!

“Papaya Moon™
featured cut from §¢ moon [\

the /new album from %, | '| ¥

“Through the haunting and tranquil use of .... guitar, bass, percussion
and keyboards, [Serah]... creates a sound that is distant and exotic,
which, at the same time, easily fits into mainstream appeal.”

‘J TOTALLYADULT

“Senegal Moon is a beautiful set of songs which offers lovely vocal
work and a real crosscultural collaboration. It's a good lesson in
J being willing to check out new titles.”

NAV

distribating ¢o.

DI uri

GREAT NORTHERN ARTS

Visit Serah’s website at www.serah.com

1 - wwwW americanradiohistorv com
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2 weeks of airplay - already top 10!

#1 Most Increased Plays 2 Weeks In A Row!

Ji5

_ :‘)’/“‘ T
. ..'Mwul,’ii,lmfﬂg luther vandross
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the title track from the new album | KNOW

Produced by Luther Vandross
Management: Larry Tollin Entertalnment

Album in stores 8-11
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i it ain ¥ got that ...

. THE FORMATIS KEENEST MUSIC MINDS GO INTO
° 1 THE FITTING ROOMI TO DISCUSS HOW THEY
° MAKE SURE EVERY SONG IS THE RIGHT ONE

JAZZ Takgs FLIGHT

nwone has developed the perfect test for format fit, but every music maven has their own formulas to
ensure that a song works in their station’s context. Still, questions remain: When a song tests well, is the

wdience always telling you they want to hear it on your station? How does one decide?

Blake Lawrence

Mark Edwards

WQCD (CDI101.9Y/NY MD Rick LaBoy: “We (PD
John Mullen. Emmis VP/Prog. Steve Smith, and I) in-
terpret auditorium music test scores very carefully and
understand that they are. at best. representations of the
Kinds of songs that our audience is mostly interested
in. A high-testing song doesn’t always mean that a lis-
tener wants to hear it on our station. Some listeners
come o us primarily to escape the clutter of other sta-
tions: they don’t necessarily always want to hear he
same things they can hear elsewhere. Others come to
us out of passion for the format, and sometimes they
are the most difficult to please.

“The three of us monitor our on-air product con-
stantly and meet regularly to discuss music. There
are many concerns. We want to make sure we sound
fresh, but also familiar. Listeners who complain
about repetition also want to hear their favorite tunes.
Mostly. complaints will be about songs that don’t ap-
peal to a particular listener, yet the same listener
will, most likely, tolerate (if not welcome) daily rep-
etition of his favorite tune.

“It’s difficult to describe the perfect tune for this sta-
tion. T've lived in this city most of my life, and I know
it has attitude. To some extent. CD101.9 reflects that.
Whether it's Sanborn’s ‘The Dream,” ‘Brooklyn
Heights,” or Chuck Loeb’s “The Music Inside.” it's got
to have the right ingredients to make it on WQCD.”

KTWYV (The Wave)YL.A. APD/MD Ralph Stewart:
“We decide what we're going (o test, and fit is the first
filter. If you. in your heart of hearts. don’t feel a song
is right for your station.
why waste that test slot?

lope to find out where the

friend. If not, you'll be consumed by it. Use research to
find the hits and place them next to your risks so they
present less of a liability. But
you've got to push the enve-

sound should be evolving. If
you continue to look behind
you., you can’'t move for-
ward, and that’s why you’ve
got to continually test the
waters.”

KKSF/San Francisco's
recipient of R&R’s first In-
dustry Achievement Award
for MD of the Year, Blake
Lawrence: “Fit is why hu-
mans are still in the loop
when it comes to radio pro-
gramming. Hard research
facts can help you figure out

Through testing, our
clients have been able to
find songs from other
adult formats that fit the
Smooth Jazz environment
and have successfully
incorporated them into the

mix, increasing the

3
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strumentals and wish we were a little more vocal.
As for P3s. let's just say they tolerate both.

“While regionality should define music for format
fit through research. it’s always a crap shoot when
it comes to new music. If we ask Pls if they love
Mariah Carey as much as David Sanborn, the re-
sponse would be obvious. When asking which of
these artists fits with our sound, that, too,
would be obvious. Measuring fit can be es-
pecially dangerous if’ your research sam-
ple is heavy with Pls (a criterion usually
employed in this format). While many AC
and Urban artists spark controversy among
our core, they are clearly the ‘glue’ that
makes us mass-appeal, a fact documented
time and again in major markets.

“Format fit would be better described as
*flow.” Our music needs 10 hang like a well-
tailored suit. Everything should fit according-
ly in each set of music, hour to hour. Here's
the question we really need 0 answer: Do all
the songs share the same integrity? If the an-
swer is yes, it probably fits”

WIZF/Atlanta PD Mark Edwards: “We
have always asked-the question about format

rotations. but it’s sound and f amlhanty quOhent Of fit in our music tests. For instance. our lis-
gut feel that tell you if a e ! d . teners can rate Marvin Gaye's ‘Sexual Heal-
song will ultimately work in their music an convertmg ing’ as an all-time favorite. but they are also

your music mix.

“Seeing a song test well
is one thing, but a high-
testing song that incorpo-
rates all your values of
texture, tempo, lyrical
content, elc.. is the one

that really fits. In music tests. listeners have
told us that they like lots of different kinds

When it comes 10 curTents. While many AC and of songs, but in most cases they also have
there’s no question that a lots of other places to hear them. It’s up to
good MD can do this job Urban artists Spark us as programmers to decide what fits lis-

better than a monkey. We
have to lead the research
and use it as a tool 10 check
ourselves. but when it
comes 1o fit, that’s our de-
cision.

“As 1o whether a high
lest score means it’s right
for your station, you can ar-
gue either side. After watch-
ing respondents” scores for a

few minutes in the test set- again in goals, that still tits as much as one
ting, it's pretty obvious what that's texturally and sonically a more
station they listen 10. The major markets. perfect mawch for your sound.

songs of questionabie fit are

ones thal may be 100 mainstream-sounding or that tex-
turally stand 100 far from the sound of your station. You
know when you’re 1aking a risk ... and you should! it’s
like combustion: Taking risks is the fire in program-
ming, and if you can capitalize on its power. it's your

controversy among our
core, they are clearly the
“clue” that makes us
mass-appeal, a fact

documented time and

tener expectations for our individ-
ual stations.

“Fit is not always strictly a sound
issue, either. A song may sound a bit
out of place at first, but it still fits if
it helps you achieve station goals.
We’ve all added a track at one time
or another designed to broaden out
our listener base. and it feels — or
perhaps sounds — risky at first. Yet
if it helps you achieve your specific

“KOAI! (The Oasis)/Dallas PD
Mike Fischer: It’s clear that Pls; P2s, and
P3s all have a different view of what is ac-
ceplable on Smooth Jazz radio. Basically,
the Pls love the instrumentals and are very
opinionated about the vocals. P2s like the in

wwWw americanradiohistorv com

casual workplace listeners

into first preference fans.

— Renee DePuy

asked (o judge whether or not the song is one
they expect to hear on a station they listen
to for smooth jazz. We make sure an over-
whelming majority of participants say yes
before we decide to play it. Incidentally. in
Gaye’s case, it's 80% positive.

“Over the years, we’ve seen a cONsis-
tent performance in Urban and AC crossover titles.
People’s favorite songs remain their favorite songs,
but we've seen greater acceptance of playing these

Continued on Page 52

nuGroove Records VP/Promoiion
David Kunert

“Our greatest challenge at
nuGroove is to continue to
deliver music to radio that is as
innovative, dynamic, and
listener-reactive as our projects
Down To The Bone and Peace Of
Mind have been. Supplying our
friends in the format with a
continuous flow of high-quality,
fresh, and exciting hit product

is our goal as a growing label.”
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Nick Francis
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NAC/SMOOTH JAzz TAKES FLIG“T

It Don’t Mean A Thing If It Ain't Got That ... Fit

Continued from Page 51

titles on our station. We always make sure the lis-
tener has been the one leading the way to this evo-
lution.

*“To be sure, if there's a song that raises eyebrows.
we'll doublecheck test scores from the heaviest users,
but the true test comes when you hear the song on the
air. If it just doesn’t sound right or feel right to us, we
have no problem not playing a particular song.”

KYOT/Phoenix PD Nick
Francis: “Issues of whether
songs fit the format are not as -
confusing as they once were.
Way back in 1990, when |
was in Seattle, Brown Broad-
casting head Phil Melrose

Taking risks is the fire in
programming, and if you

can capitalize on its

centage of listeners, but it’s alt data in the mix. In the

scientific approach, it’s important how you ask ques-
tions of your listeners. [t's not whether a song fits
Smooth Jazz or some vague description of a
station, but whether it’s right for, say, KSSi:
‘Would you like to hear this song on rhis sta-
tion?" It’s about the context in which it’s
asked. Listeners may not think of your sta-
tion as a jazz station, but as their favorite ra-
dio station. In a test. you’rc only testing 100
people, so the responsibility rests on
the programmer’s depth of under-
standing. The PD should build
clocks that surround your Phil Col-
lins’ and Toni Braxton's with pay-
offs for your Pls. Luckily, Pls are
the most forgiving. loyal listener

teners while scoring well enough with existing Pls.

“The Smooth Jazz songs that work best — instru-
mentals and vocals — seem to share the following

Fit is not always strictly

a sound issue. A song

may sound a bit out of
place at first, but it still

fits if it helps you achiece

station goals.

— Blake Lawrence

characteristics: a strong,
memorable melody: high
production quality: an
adult sensibility; and a
smooth sound. Through
testing. our.clients have
been able 1o find songs
from other adult formats
that tit the Smooth Jazz
environment and have
successtully incorporated
them into the _mix, in
creasing the familiarity
quotient of their music
and converting casual

Steve Williams was mostly a matter of the

taste of the programmer rath-
er than the 1aste of the audi-
ence. Now there is a solid li-

consumed by it.

—~ Ralph Stewart

once remarked to me that one power, it's your friend,  you've got”
day there would really be a KIFM/San Diego. APD/MD Kelly Cole:
tormat. hecause at the time it Iant, yoy’ll be  “We just completed strategic meetings with

Coleman Research. When they surveyed the
music, they played clusters of songs to deter-
mine which people liked and which they
though fit KIFM. Some songs that scored well

workplace listeners into first preference fans.

“As in any other format. there are songs that fit bet-
ter for some stations than for others. That's. one of the
ways lesting is so useful in helping you shape the mu-
sical personality of the station into something that re-
ally speaks to the audience.

Renee DePuy

brary of material that has
tested well across various years and various markets.
“If you break it down, the fit goes like this — a great,
memorable melody; a smooth groove that moves you:
and an atmosphere and texture that create a comfort-
able ‘musical space’ The top musicians and producers
in the format all understand this. The challenge to mu-
sicians and radio programmers comes down 1o this:

How memorable is the melody. how well does it move—member. this was not a music test. but a strate-

you, and how compelling are the atmospheres and tex-
tures? It’s a formula, but it
still demands creativity and
new ways of approaching the
material. [’s not an issue of
fitting the format — it’s one
of enhancing the format.”
KSSJ/Sacramento PD
Steve Williams: “Evaluating
fit is where the talent of PDs
and MDs comes into play, and it is a direct reflection
of how well you know your market and what you've
learned from listener feedback. We log every single
call we get about music. Granted, that's a small per-

It’s not an issue of fitting
theformat, it's one Of format-friendly for us is NAC, Rock,

enhancing the format.

— Nick Francis

such as rock vocals by Sting, Boz
Scaggs, and Steely Dan — were second in pop-
ularity only to in-pocket NAC vocalists like
Bobby Caldwell, but appealed strongly to the
youngest part of our demo, which is not our
core. Upper demos preferred NAC format vo-
cals, but liked rock vocals, too. By far the most
polarizing songs were AC crossover vocals. Re-

gic test asking basic questions, such as about |
fit. In adding new music, I’'m staying ‘
away from AC vocals, because the au-
dience has spoken. The material that's

and some Urban artists, like Luther
Vandross.”

Broadcast Architeciure MD Renee
DePuy: “It's always tempting to say.
‘I can’t explain specifically what

makes a song fit, but | know it when I hear it,
and that can be partially true. if one conducts
research regularly enough to have a sense of
what songs are likely to attract potential P1 lis-

el
>

Unity Entertainment President Hyman Katz

; | “The biggest challenge | face as
i m i arecord executive is to prove to
the industry that the NAC genre is a
' powerful, potent one. Until the
l NAC community realizes the
importance of creating superstars
unique to our format, it will

continue to be perceived as a
niche format, and its true potential

will be limited. I|am also con-

cemed that, as the financial risks associated with
developing new artists rise {due to tighter playlists
and increased cost'of retail ‘real estate’), breaking
new artists will become almost impossible.”

...where NAC is our middie name
Contact: Claudia Navarro (310) 390-8636 All That Jazz (310) 395-6995

Walter Bearsley

=heel ywz

the debut single from the forthcoming
Shanachie release For Your Pleasure.

~ Add date:
_August 20, 1998 -

-
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one name says it all...
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A That Vo

Consulting and Marketing

Jason Gorov Cliff Gorov

310-395-6995
Suzy Peters Adam Leibovitz
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The first sing.le-

~ “Fire Of Love”

4 . oduced By Paul Brown
!e" _ )
pr -t S he album: Wanting
a Anders the voice n  waiting for.
EXOT.!C andy%(;f AZZY with a major infusion of Latm-troplcaLheax
iela forges the sound you've been li g for.
/ “Aultry and vibrant set of songs from a magrca nre-defying artist.
f = _‘) Musical gussts an the abum include Erfe Benét, Bohey ]ames. Kirk Whalum, Rick Braun and George Duke.
*é‘l

@ BNy

c 1999 Warner Bros Recorth Inc.
Warner Bros. jazzSpace whiazz.com M.

Dan Cleary M,
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* THE AIRPLAY / RESEARCH / SALES CONNECTION 6
: 7
8.
a . X
sk a record executive to define a hit record, and the answer is sure to be, “One that sells”” Buta 4,

ing charts allow you to make your own appraisal of the interrelationship between airplay, favorable music 12
13.

14,
15.

test scores, and sales.
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BA’s Top-Testing Gurrents Of 1997
. GROVER WASHINGTON JR. Soulful Strut
. TONI BRAXTON Un-break My Heart

NATALIE COLE When | Fall In Love
KENNY G Eastside Jam
SLASH Obsession Confession

. WHITNEY HOUSTON | Believe In You And Me
. DAVID SANBORN Rikke

DANCING FANTASY When Dreams Come True
GOTA European Comfort

. JIM BRICKMAN You Never Know
program director or a researcher will tell you that a radio hit is one that listeners want to hear. The follow- 11.

KENNY G Havana

BONEY JAMES Nothin’ But Love

ERIC MARIENTHAL Easy Street

ART PORTER Lake Shore Drive
BABYFACE Every Time | Close My Eyes

R&R’s Top 20 Airplay Tracks Of 1997
RICK BRAUN Notorious
GATO BARBIERI Straight Into The Sunrise
SPECIAL EFX Since You've Been Away
LEE RITENOUR Water To Drink
PAUL TAYLOR Pleasure Seeker
BONEY JAMES Nothin’ But Love
ERIC MARIENTHAL Easy Street
DANCING FANTASY When Dreams Come True
3RD FORCE In The Full Moonlight
. GOTA European Comfort
. NELSON RANGELL Turning Night into Day
. AVENUE BLUE Nightlife
. WARREN HILL U R The 1
14. RICK BRAUN Missing In Venice
15. CHRIS BOTTI The Way Home
16. BRAXTON BROTHERS When Love Comes Around
17. PHILLIPE SAISSE Moanin’
18. JIM BRICKMAN You Never Know
19. STEVE WINWOOD Plenty Lovin'
20. JOYCE COOLING South Of Market

W o N e N

—_ =
w N = O

Borders’ Top-Selling NAG/Smooth Jazz
CD Titles Of 1997

KENNY G Moments

KENNY G Greatest Hits

PETER WHITE Caravan Of Dreams

KEIKO MATSUI Dream Walk
RIPPINGTONS Black Diamond

BONEY JAMES Sweet Thing

FOURPLAY Best Of Fourplay

PAT METHENY GROUP maginary Day
SPYRO GYRA 20/20

10. GROVER WASHINGTON JR. Soulful Strut
11. RICK BRAUN Body & Soul

12. EARL KLUGH Journey

13. DAVID BENOIT American Landscape

14.. KENNY G Breathless

15. ERIC MARIENTHAL Easy Street

16. INCOGNITO Beneath The Surface

17. URBAN KNIGHTS Urban Knights Il

18. DAVE KOZ December Makes Me Feel This Way
19. ACOUSTIC ALCHEMY Arcanum

20. CHRIS BOTTI Midnight Without You

© @ N o s N

16. SOUL BALLET N.Y.C Tripin

17. GATO BARBIERI Straight Into The Sunrise
18. ALFONZO BLACKWELL Hermina

19. PAUL HARDCASTLE Jokers Wild

20. PAOLO Paisa

Executive Notes

Zebra Records President Ricky Schultz

=

“My current challenges are a
balancing act that is: operate
profitably without compromising
our artistic standards, keep
abreast of the ever-changing
techno/business environment to

find efficient ways to connect
‘ﬁ with our consumers, provide
o inspiration and empower our team
- Staff and artists — to do their best work, and
stay In touch with the creative side and remain
unafraid to take chances.”

MICHWAEL

Thank You NAC Radio For Your Support

got groove:

BOBER L BUARY, 5T M AR KR

Pil
I

Charles Fambrough

Down To The Bone

i) (b =t
y@w

a division of Major Broadcasting Music, Inc.
980 N. Michigan Ave #1880 Chicago, IL 60611

Peace Of Mind

Souls Of The NuGroove

wwWwW americanradiohistorv com
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THERELS EXCITEMENT AT EMmisi CD101.9 AS THE STAFF
LOOKS BACK O AND ANTICIPATES THE FUTURE

WQCD (CD101.9)/New York became an NAC/Smooth Jazz station on Aug. 1, 1988, when WPIX
flipped from a Love Songs format. In its first decade of existence, the station has been one of the
format’s most influential outlets, and not only because it’s in the nation’s largest market. WQCD pio-
neered a brand of sophisticated, big-city radio in a market that has a deep jazz tradition — and lots of

attitude, too.

A number of PDs have passed through
WQCD's portals — Bob Linden consulted
briefly at sign-on, followed by former MD
Wendy Leeds, Gary Peters, Chuck Crane (a
dentist from Tampa). Shirley Maldonado,
Fleetwood Gruver, and Steve Williams. The
turnover is a sure sign that CD101.9 has
gone through its share of changes over the
past 10 years. but five of the
station’s air personalities —
Pat Prescott and Ray White
in moming drive, afiernoon
drive personality Dennis
Quinn, night host Maria von
Dickersohn, and weekender
Steve Harris — are original
cast members.

We'd like to raise the roof

on the format's appeal in
the market by doing fun
things that pull people in

New Vision

Emmis bought WQCD from Tribune
Broadcasting in 1997. and today the sta-
tion is clustered with WQHT (Hot 97)
and WRKS (Kiss). In recent months, the
station’s current playlist was cut to a
dozen songs and its library whittled to
less than 400 titles. Prescott and White
have been reunited in morning drive,
and a new programming vision has been

and make them feel they
don’t have to be a
connoisseur of the music

to learn and enjoy it.

— Steve Smith

OVER TEN YEARS OF TESH AT NAC

Thank You Radio!

Grand Passion (1998)

Sax All Night (1997)

Avalon (1997)

The Choirs 0f Christmas (1996)
Discovery (1996)

John Tesh Live At Red Rocks (1995)
Sax On The Beach (1995)

A Family Christmas (1994)

Sax By The Fire (1994)
Monterey Nights (1993)

Winter Song (1993)

A Remantic Christmas (1992)
Garden City (1989)

v

vV vV vVV vVV VYV V VvV VY
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instituted. I spoke with Em-
mis’ NY radio VP/GM Judy
Ellis, Emmis’ VP/Prog.
Steve Smith, and WQCD’s
current PD John Mullen
about the anniversary and
their plans for the future.

“We’re very proud of
WQCD,” Ellis states. “And
we have pride in the
changes that we've
made, because it's
really been moving
at a fast pace in
terms of audience
appreciation. which.
of course. translates into ratings. Demograph-
ically. half the population are baby boomers,
and we realize what potential there is for NAC
music. This is the music of the baby boomers.
It was the Beatles then. and it’s this now. We're
going to music that is soothing and makes us
feel good. Music today makes us feel good in
the way rock 'n’ roll made us feel good then.
And it’s not background!”

Ellis is very clear on the position WQCD
occupies in Emmis’ New York radio scheme:
“*QCD’s on the older end of our three.

Judy Ellis

 Slother I SAlliss ym”

John Tesh featuring Dalia
NAC/Smooth Jazz Impact Date: August 13th!

The sensational vocal follow-up to
“Give Me Forever (I Do)’

“This song (Mother | Miss You) is so incredible, we couldn’t even
wait for the add date! John Tesh does it again! A definite
NAC/Smaath Jazz hit!!”

For more info, contact:

There’s Hot, which is young; there’s Kiss, which
is 25-54 with a strong 30-40 core; and then there’s
’QCD, which is strong 25-54 but has a 35-45 core.
Each radio station crosses over into the others
just a litle. If you draw three circles to repre-
sent the stations, they are like a chain-link fence.
We deliver a (otal mass audience with just enough
duplication on each of the three to give a really
good frequency.”

Star Turns

“We are going to see an evolution in the form of art-
ists becoming stars and being much bigger than they
are today.” Ellis continues. “The talent in this format
is just overwhelming: David Sanborn, George Benson,

Continued on Page 58

Executive Notes

Virgin Dir. Natl. Promotion/Field Operations
Patty Morris

“My greatest challenge is
remembering to think like a
consumer, not like a music-
business person, which I believe
is the key to marketing success.
While we all need to have a
bottom line in mind, the day |
lose touch with what the real
world wants is the day | shouldn’t
be doing this anymore.”

- Earl Taylor/WVCO-Myrtle Beach

Toll Free: 888-54-TUNES

' (818) 991-7668

Scott Meyers - Dir. of National Promotion

Roger Lifeset - Peer Pressure Promotion

Daren Hill - Nat'l Promotion Cocrdinator
(818) 385-3889

w PolyGram

eEcoRDSs
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For info contact Beth Lewis - 615.331.8913, Roger Lifeset - 818.991.7668
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Steve Smith

NAC/SMOOTH

JAZZ Taw " -“'\‘
- /4 AKES FL1G

Happy 10th Birthday! WQCDINY Celebrates Its First Decade

Continued from Page 56

Grover Washington Jr. ... these artists
are incredible! One of the problems so
far has been that the big stars of the for-
mat don’t have identifiable faces for the
most part. If you put Billy Joel’s or El-
ton John’s face out there, everyone
knows who they are, which is why TV
is a good marketing tool for NAC. If
you've got George Benson, you're play-
ing ‘Broadway,” and you can put his
name under it. Play his
product, show his face, and
people will start to get it.
We did our first new TV
campaign in the winter. an-
other in spring. and we are
going to do another in the fall. We have a
great TV spot that pictures Kenny G. Sade,
George Benson. and David Sanborn.”

Ellis’ confidence in NAC/Smooth Jazz
runs deep. “We're using something of the
formula that we've used at the other 1wo ra-
dio stations 1o develop passion for the for-
mat and the radio station. We're really high-
lighting artists. We’re letting them talk
about the formal. We're trying to define
*Smooth Jazz' for the audience — so that
when they hear the term, they’ll know what to expect

in the same way we did ‘classic soul’ and ‘hip-hop.’
We know that there is passion for Smooth Jazz. It’s a
greal formal, and one we are really proud of. We are
proud of how it sounds, our personalities, our employ-
ees, and our music stars.”

Smith shares Ellis’ enthusiasm for the format and
CD101.9’s place in the market. “It’s sensational.” he
says. “We have been given an opportunily here to
celebrate the music and the format, 10 get the artists
very involved, and 10 do some great events and spe-
cial features. And iUs a nice excuse (o freshen up the
overal] presentation of the radio station, and we're
having tun doing that.

“We'd like 1o see the station become bigger and more
listened-to. We’d like to raise the roof on the format’s
appeal in the market by doing fun things that pull peo-

ple in and make them feel they don’t have to be a con-
noisseur of the music to learn and enjoy it.

“We showcase the music and the artists that live at
our radio station. There’s a lot of music that you can
only hear on "QCD and nowhere else in the market. We
just need to make sure that people know that the home
for smooth jazz is our radio station. I'm having a ball.
I love the format, and it's fun to program a station
where I'm in the target audience.”

On The Hip Tip

“Everybody at the radio station is very excited
about our 10th year of Smooth Jazz in New York
City,” PD Mullen adds.
“For the 10th anniversary,
we're doing some really
exciting weekends that fea-
ture listeners’ favorite Top
10 artists of the last i0
years, artists like George
Benson, Kenny G. Sade,
Luther Vandross. Joe Sam-
ple. Anita Baker, Pat Meth-
eny, and Grover Washing-
ton Jr. We've also got the
10th Anniversary
Smooth Cruises ev-
ery Thursday. We
embark from Pier
16 of the South
Sireet Seaport and have a live act, such as
Chieli Minuci. Paul Taylor, or Dave Koz.
We load up the boat with about 500 people

it’s always sold out — and we cruise
around Manhatian and past the Statue Of
Liberty while playing smooth jazz. IU's so
much fun to see these guys play live

“l remember when the first TV spots hit for
this station 10 years ago. | was just out of col-
lege. beginning my first job in radio in New
York City. The spot showed cartoon characters
and the slogan ‘CD101.9 is cool 10 be cool’
That was the most hip. incredible. memorable
television campaign of all time on the New
York airwaves. [t was so memorable that, to this
day, people stiil sing that ‘CD 101.9 is cool 1o
be cool” It's amazing!

John Mullen

“We've given
the radio station
a personality re-
cently. We bring
artists in to play
live on the morn-
ing show, which
adds a sparkle
and shows the

We deliver a total mass
audience with just enough
duplication on each of the

three stations to give a

audience that
there are funny really good frequency.
human beings — Judy Eilis

behind the mu-

sic, people with

great personalities and stories to tell. We've put
some fun jingles on the air. 1I'd love to keep grow-
ing 25-54. building cume and TSL — especially
among 25-34s, because those are the future listen-
ers of the format. If you don’t keep building those
new cumers. you end up with a problem down the
line. You have 1o always invite the younger audi
ence 1o participate. You have to make it soothing
enough and relaxing enough for the adults. but you
have to make it hip enough for younger people 10
say, ‘You know. I really like this music.””

Executipe Notes

N2KEncoded Music VP/Jazz Promotion
Eulis Cathey

“There are several challenges,
but the one that comes quickly to
mind is the issue of station
events — such as listener parties
— and the costs of satisfying an
ever-increasing number of
requests from stations. The
‘challenge is in continuing to find
creative ways to route perform-
ers, covering a few stations and

cities in a certain area during the course of, say, a
week. A station event could also be scheduled when
an artist is actually on tour as well.”

Chris Camozzi
"My Dancing Heart”

Impacting NAC Radio Now!

Michael Tozzi
APD/MD WJJZ Philadelphia
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Congratulates to R&R and NAC Radio.

As the format soars to new and greater heights, < X

r
e

Jeff Lorber Marilyn Scott

Jack Ashton Leanne Meyers Jeff Nehen

phone (323) 658-8744 or fax (323) 653-0482

zebra Records Salutes The NAC Family
PROUD TO BE THERE SINCE THE BEGINNING

* BRIAN BROMBERG “Hero” e CHAKA KHAN “You And | Are One”

featuring Rick Braun & Jeff Lorber From the all star collection A SONG A DAY
- Breaking Big NOW COMING SOON

ADD DATE: August 27

e JEFF LORBER “Watching The Sunset” ¢ ERIC ESSIX
on your desk NOW Focus track ships in September

ADD DATE: August 20

Watch for Zebra artists touring this fall:
-« BRIAN BROMBERG
» JAZZ IS DEAD
» JEFF LORBER
* JOE ZAWINUL

cool, contemporary, contagious

www.zebradisc.com

4 i = ?‘

{

we’re proud to fly side by side. ..-.:--Q%

NN N\ { £

l
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Music, The Brain, And Ecstasy

Continued from Page 40

FC: I've always been attracted to the Ellington/Straylom ar-
rangements — and Bill Evans’ for Miles Davis — because they were
very meticulously arranged, but left space for improvisation, so that
they were like an Indian rug, in that there was a thread left im-
perfect so that it could somehow breathe and be alive.

RJ: | would like to think that it could be pulled off well
in the kind of music that people are writing today among art
composers. Obviously. jazz performers really work a lot to
learn to improvise well.

CA: To think that Miles Davis was soundly criticized when
he first siarted playing fusion — what became the next wave
i jazz — in the late "50s.

RI: Mozart-is full of folk tunes, and | don’t think there is a
prohibition in the Western classical tradition against bringing
in other kinds of music. All kinds of jazz came into the music
of Stravinsky, for example, early in the century. It's just a ques-
tion of whether the new devices can be successfully incorpo-
rated into the other things that are going on.

FC: One thing we've noticed in our research is that women
clearly recognize and analyze the lyrics to songs much faster

than men.

RJ: The biggest issue in brain differences between the sexes

. is the degree of lateralization — specialization — between the

two parts of the brain. Each side of the brain has different func-

Lions, but it’s not wholly given to those functions. Both

sides do everything, for the most part, but there is a
predominant function of one side or the other.

In general, men are more lateralized than women,
and recent research has shown the critical factor is
actually the onset of puberty. Girls develop a couple
of years younger than boys, and they tend to be less
lateralized. Boys who develop especially early show
the same patterns as most women, and vice versa. The
result of this is that women show a clear skill and su-
periority in verbal processing all through their lives,
academically and in everyday behavior. Men seem to
show a skill in abstract, mathematical reasoning that
parallels women's verbal reasoning. Women are bet-
ter at language, in general. They’re more skilled at
picking up meanings. I don’t know whether they are
better at perceiving and actually hearing the phonics, which is a
problem in a lot of music, actually just figuring out the words.

I'd like to raise a question of what music is for, because there
is a huge divide in the way people approach music. You said
how it gives relief and relaxation, and certainly music can have

I suspect what happens is
that really good melodies
have some kind of intrinsic
symmetry that we can
intuitively hear without
any trouble but are not in

the position yet to explain.

that role, but it’s a shamne if it has only that role. It's a bit like
cating only to feed a hungry belly. Gourmet cooking is an en-
tirely different mentality, a whole other world in which you don'l
just shove food down your throat as fast as you can. I think that
there is 100 much “feeding” on music.

Concerning radio. there is a danger in general of dulling
our musical appetites by having
music pour into our ear all the
lime, whether we are attending to
it or not. It’s a bit like munching
on potato chips all day long. | re-
fer to it as “musical obesity.” Neu-
rologically, the problem is that
anything that comes our brains’
way all the time, our brains habit-
uate to and ccase to sense. Our
brains really only sense things that
are changing, that are different, in
the environment. In that way, hav-
ing music droning on the radio
constantly assuredly does often de-
sensitizé¢ people to music. Having
said that, it can also have the opposite role t0o. | know no
better way to find good music than to go tuning around, lis-
tening and seeing what’s out there. It’s sure a lot cheaper
for me than spending a zillion bucks on CDs that I don’t
even listen to once.

The Winningest PDs’ Secrets For Taking A Station Stratospheric

Continued from Page 47

ing in wrning a good station into a great one. “You’re not go-
ing to be a major player without a major marketing campaign,”
Brodie emphasizes. “What I’ve noticed.” Goldstein adds, “is
that stations that have gone stratospheric have a look to their
marketing that is not typical or generic. The Wave’s outdoor
is the perfect example. It’s dynamic and compelling. not like
the typical logo that’s been churned out a million times. The
look of the station needs 1o capture what's on the air*

As important as music, talent, and imaging are to achiev-
mg huge success, Brodie says it’s in the rest of the radio
station where everything must come together. “That means
sales. traffic. and the guard in the parking lot. That syner-
gy exists at The Wave, where sales is in one hall and pro-
gramming in the other, but there’s no imaginary line drawn
separating the two. This is the age of consolidation, and
there’s a lot of new world thinking we all have 1o do in terms
of how the station is operated. Everyone plays a role. but

believe me, the traffic depariment is just as important 1o
stratospheric anything as programming.”

“Everyone is involved,” Goldstein continues. “It’s not easy
for the receptionist to make everyone who calls the station feel
good. but it makes a difference. When you speik to a
staff member of a well-run restaurant or hotel and, they.
treat you like gold, that one-lo-one touch really makes
a difference, and it should be that way in a radio sta
tion, too.

“The rcal key is 1o have strong convictions,” he con-
linues, “but you’ve got to remain flexible, wo. Eleven
years ago, we generally believed that covers were some-
thing we shouldn’t embrace in this format, but we've
learned how important they are. Whatever your point
of view. if you don’t have strong convictions, peopie
won’t want o jump on the bandwagon™

“l echo Paul’s statements.” Brodie concludes, “but
you have to be a student, 100. and know what else is
occupying people’s time out there. 1t helps ygu cre-
ale your vision to know where your target is.” It's a

large target for this format, so it's important to acl and live
outside your industry role. If you can react as the person.on
the street would. you’ll be able to understand what is emo-
tional and compelling o them.”

Windham Hill Mgr. NAC Promotion Eric Talbert

“For me, the most challenging aspect
of being a record executive is success-
fully marrying the creative process with
business. We all got into this business
because of our passion for music, but
sometimes that passion can skew one’s
business sense. It's a lot like poker:
You've got to know when to fold ’em and
know when to hold ’em.”

Put Your Station In Your ﬂsteners’ Hands!

¢ Lock In Audience Loyaity
¢ Lengthen Time Spent Listening
¢ Increase AQH and Boost Cume
¢ Liquidate Costs/Generate
Advertiser Results

From About 25¢ Each ...
How Many Do You Want?

CusTOM PUBLISHING &
MARKETING GROUP, INC.

561-743-0548

/ Customized Station Magazines, CD/Cassefte Mailers and ra’«di-o By Definition™ Audience Profiling
See color samples @ www.cpmgroupinc.com



www.americanradiohistory.com

soul hallet “biu girl”

Radio & Records NAC/SJ Tracks

16-14

Radio & Records NAC/SJ Album

1o-'12

Gavin Smooth Jazz and Vocals

keiko matsui “forever, forever”

"New & Active" Radio & Records NAC/SJ Tracks
32 Gavin Smooth Jazz & Vocals

"One of the most beautiful songs i've heard all year'
-Michael Fischer, KOAI Dallas

“"Forever, Forever' is a beautiful piece that fits 8.9 Smooth
Jazz perfectly. It's a softer piece but definitely cuts through.
This | know because it's making the phone ring"
-Carol Handley, KW JZ Seattle

"One word says it all...fantastic!”
-Kenny King, WJIW Washington DC

& N
ey

: CONTACT: Bill Clodfelter 503.231.7078 All That Jazz 310.395.6995

Kim Clark Promotion 609.728.0091

im clarkD!

representing the very best at smooth jazz

Smooth Jazz / NAC Promotion

321 Balsam Road Williamstown, NJ 08094 ph: 609.728.0091

www americanradiohistorv com

fx: 609.728.0046
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AUGUST 7, 1998 LUTHER VANDROSS
= t Know (LVNVirgin)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
TOTAL PLAYS ————— TOTAL 568170 45/7
W W W ™w ARTIST TITLE LABEL(S) ™ Lw 2w 3w STATIONS/ADDS
. . DOWN TO THE BONE
5 ©  STEVE COLE When | Think Of You (BluemoorvAtiantic) 987 868 ~ 744 689 51/1 Staten Island Groove (Nu Groove)
s @ FOURPLAY Still The One (Warner Bros.), 864 725 709 651 50A1 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADOS CHART
s « @ LEERITENOUR Ooh-Yeah (I.E./Verve) 862 797 697 643 5100 402107 409 19)
4« KENNY G Baby G (Arista) " 811 818 826 810 44/0
Moo © MARC ANTOINE Sunland (GRP) 742 692 657 572 49/0
‘ s GREGG KARUKAS Blue Touch (1.E.Verve) 1 763 166 730 42n |, u!fluﬂs}OST ADDED =
KIM WATERS Nightfall (Shanachie) 720 837 954 969 44/0
| BRIAN BROMBERG Hero (Zebra) 12
GEORGE BENSON Standlng Toge1her (GRP) 643 649 707 723 48/0 DOWN TO THE BONE Staten Island Groove (N Groove) 9
i2 12 1w o  CHRIS STANDRING Cool Shades (/nstinct) 599 623 591 566 451 LUTHER VANDROSS | Know (LVVirgin) 7
BReAKER ) LUTHER VANDROSS ! Know (LV/Virgin) 568 398 55 - 457 OPEN DOOR The Curved Sky (Helicon) 5
15 1w 1 @  JIMBRICKMAN {/DAVE KOZ Partners In Crime (Windham Hill) 567 545 521 460 46/0 JONATHAN BUTLER New Life (N2K Encoded Music) 4
2 2 FOUR 80 EAST Eastside (Cargo/MCA) 57 594 704 723 360 ;g;%ﬁgg&ggfﬂ'r"ggg:‘c‘; T(';j;r(n*gagfogj’) i
20 17 16 @  SOUL BALLET Blu Girl (Countdown/_L{n/ty) 561 475 431 384 48/1 KEIKO MATSUI Forever, Forever (Countdown/Unity) 4
6 6 5. ) RONAN HARDIMAN Love Song (Philips) 538 519 485 456 39/0 " GEORGE BENSON Fly By Night (GRP) 3
8 RICHARD ELLIOT In The Groove (Metro Blue/Blue Note) 527 663 781 839 39/0 CHRISTIAN MCBRIDE Summer Soft (Verve) 3
13 13 1 16  PAUL HARDCASTLE Shelbi (JVC/JMI) 520 541 528 520 421 NOVA MENCO Aliigator Alley (Baja/TSR) 3
w n 117 CANDY DULFER Smooth (N2K Encoded Music) 503 619 601 604 317/0
2 1w 7 @  PEACE OF MIND Peace Of Mind (Nu Groove) 453 438 419 396 4011 MOST INCREASED
BReEAKerR () DOWN TO THE BONE Staten Island Groove (Nu Groove) 402 295 274 237 40/9 PLAYS TOTAL
s = @ CHUCK LOEB Beneath The Light (Shanachie) 392 349 312 281  40%2 ARTST TITLE LABELS) INOREASE
u 15 1s € B-TRIBE Sometimes (Atlantic) 376 375 494 492 35/1 LUTHER VANDROSS | Know (L V/Virgin) +170
2 2 @ BONEY JAMES Innocence (Warner Bros.) 375 358 305 259 42/4 FOURPLAY Still The One (Warner Bros.) +139
% 2 € JOE MCBRIDE Midnight In Madrid (Heads Up) N 337 308 272 39/0 STEVE COLE When | Think Of You (Bluemoon/Atlantic) +119
w 19 2 @ RAMSEY LEWIS Fragile (GRP) - 363 353 392 308 360 | DOWN TO THE BONE Staten Isiand Groove (M Groove) +107
@  GEORGE BENSON Fiy By Night (GRP) 3 212 172 36 403 | DOULBALLET BluGin (Countdown/Uniy) o
o y By , LEE RITENOUR Ooh-Yeah (L.EVerve) +65
26 20 22 2  AVENUE BLUE Seventh Heaven (Mesa/Bluemoon/Atlantic) 335 336 361 342 38/2 GEORGE BENSON Fly By Night (GRP) +63
s 2 2 2 SIMPLY RED Mellow My Mind (FastWest/EEG) 320 Ky | 339 315 25/0 BRIAN BROMBERG Hero (Zebra) +54
~ x » @ JOYCE COOLING Imagine That (Heads Up) 319 301 304 283 35/4 MARC ANTOINE Sunland (GRF) ' +50
2 2 2 2  BRIAN CULBERTSON On My Mind (Bluemoon/Atlantic) 298 323 343 368 300 CHUCK LOEB Beneath The Light (Shanachie) +43
2 283 7 BOB JAMES Love Is Where (Wafnef BI'OSA) 283 303 338 349 29/0 Breakers: Songs registering 400 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. If two songs are
This chart reflects airplay from July 22-28. Songs ranked by total plays -Highlighted songs indicate Breaker. ilff.".‘,.22{",22;‘;'52?{3.3','Z’..Z?,"?h?il"’ngfmT&";‘?L"..i';"ﬁlik"lﬁdiﬂ
53 NAC reporters. 51 current playlists. © 1998, R&R Inc. e s
ED HAMILTON Fly Like An Eagle (Shanachie) SHAKATAK Walk In The Night (/nstinct) DUNCAN MILLAR Little Ray Of Sunshine (/nstinct)
Total Plays: 281, Total Stations: 30, Adds: 0 Total Plays: 175, Total Stations: 16, Adds: 0 Total Plays: 121, Total Stations: 14, Adds: 1
MARILYN SCOTT The Look Of Love (Warner Bros.) LOUIE SHELTON Satin Dreams (Sin-Drome) ALFONZO BLACKWELL Passion (Street Life/All American)
Total Plays: 276, Total Stations: 27, Adds: 2 Total Plays: 141, Total Stations: 14, Adds: 0 Total Plays: 113, Total Stations: 11, Adds: 1
‘ BRYAN SAVAGE Soul Temptation (Higher Octave)
BRIAN MCKNIGHT Anytime (Motown) BRIAN BROMBERG Hero (Zebra) . s 4
Total Piays: 261, Total Stations: 21, Adds. 0 Total Plays: 135, Total Stations:(26, Adds: 12 Total Plays: 196' Total Stations: 1'1' Adds: 0 .
KEIKO MATSUI Forever, Forever (Countdown/Unity) KIRK WHALUM All | Need (Warner Bros.) o g it PP
Total Plays: 220, Total Stations: 28, Adds: 4 Total Plays: 132, Total Stations: 16, Adds: 1 — | - '
2 . ) GINO VANNELLI Slow Love (Verve Forecast)
KHANI COLE You've Made Me So Very Happy (Fahrenheit) FATTBURGER Spice (Shanachie) Total Plays: 104, Total Stations: 12, Adds: 2
Total Plays: 194, Total Stations: 18, Adds; 0 Total Plays: 129, Total Stations: 18, Adds: 2
Songs ranked by total plays
_\\ ff_'_\
bradisc
ZEBRA RECORDS IS PROUD TO WELCOME OUR NEWEST SIGNING e
before IIDNIGHT we'n all be
" "
WATCHING THE SUNSET
THE FIRST HIT TRACK
ADD DATE: AUGUST 20
] COOL, CONTEMPORARY, CONTAGIOUS
CAREER DIRECTION: Leanne Meyers for VISION Management
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AUGUST 7, 1998

% NAC/SMOOTH JAZZ ALBUMS

W oW W TW ARTIST TITLE LABEL(S) W ks
« » 1 @ GEORGE BENSON Standing Together (GRP) 998 456 Btanding” (643)
7 s 2 @ STEVE COLE Stay Athile (Bluemoon/Atlantic) 993  +116  “Think" (987)
s o s @ LEERITENOUR This is Love (/.E./Verve) 900  +81  “Ooh-Yeah” (862)
s 7 7 @) FOURPLAY 4 (Warner Bros.) 872 +114  “Still" (364)
3 3 4 5 KENNY G Greatest Hits (Arista) 822 -6 ‘Baby” (811)
s « s o GREGG KARUKAS Blue Touch (L.ENerve) 783 -20  "Blue" (721)
210 s € MARC ANTOINE Madrid (GRP) 745  +53  “Sunland” (742)
1 s & KIM WATERS Love's Melody (Shanachie) 726 117 “Nightfall” (720)
1w 1 1 s CHRIS STANDRING Velvet (/nstinct) 609 -24  “Shades” (599)
s & 12 10 FOUR 80 EAST The Album (Cargo/MCA) 591 24  “Eastside” (567)
% 13 13 ) JIM BRICKMAN Visions Of Love (Windham Hil) 578 +22  “Partners” (567)
19 @ LUTHER VANDROSS | Know (LV/Virgin) 568 +170  “Know” (568)
2 5 9 13 RICHARD ELLIOT Jumpin' Off (Metro Blue/Blue Note) 567 117  [Groove” (527)
% 17 16 ) SOUL BALLET Trip The Night Fantastic (Countdown/Unity) 561 +86  “Blu" (561)
716 15 @ RONAN HARDIMAN Solas (Philips) 538  +19  “Love” (538)
1 14 14 16 PAUL HARDCASTLE Cover To Cover (JVCAUMI) 524 22 “Shelbi” (520)
w0 12 1 1 CANDY DULFER For The Love Of You (N2K Encoded Music) 511  -108  “Smooth” (503)
25 20 20 ) DOWN TO THE BONE From Manhattan To Staten (Mu Groove) 479 +86  “Staten” (402)
2 15 17 Q) PEACE OF MIND Journey To... (Nu Groove) 453 +15  “Peace” (453)
w 25 12 @) BONEY JAMES Sweet Thing (Warner Bros.) 440 +22  “Innocence” (375}
27 2 @ CHUCK LOEB The Moon, The Stars... (Shanachie) aA +42  “Beneath” (392)
25 @ JOE MCBRIDE Double Take (Heads Up) 398 436 “Madrid” (371)
27 2 27 @@ AVENUE BLUE Nightlife (Mesa/Bluemoon/Atlantic) 388 +39  “Seventh” (335)
s 22 @ MARILYN SCOTT Avenues Of Love (Warner Bros.) 386 +10  “Look” (276)
1 15 23 @ B-TRIBE Sensual Sensual (Atlantic) 376 +1  “Sometimes” (376)
o 19 22 € RAMSEY LEWIS Dance Of The Soul (GRP) 315 +10  “Fragile” (363)
2 22 26 27 SIMPLY RED Blue (EastWest/EEG) 346 -4 “Mellow" (320)
30 @ JOYCE COOLING Playing It Cool (Heads Up) 338 +31  “Imagine” (319)
2 25 28 29 BRIAN CULBERTSON Secrets (Bluemoon/Atlantic) 324 -18  “Mind” (298)
DEBUTPEY ED HAMILTON Groovology (Shanachie) 301 +31  “Fly” (281)

EMPHASIS TRACKS (PLAYS)

“Fly” (335)
“Again” (6)
*Dream” {17)
“Vest” (8)
“Send” (8)
“Havana™ (27)
“Saravana” (3)

“Victoria” (10)
“K-Town" (13)
“Heart” (11)

“Kiss” (20)

“Paradise” (4)
“You” (8)
“Brooklyn” (77)

“Good" (32)
“Just” (21)
“Greenville” (18)
“Always” (31)
“Starting” (81)

“Sub” (8)
“Air” (23)
“South” (17)
“Day” (12)
“Way" (14)

. 63
MOST ADDED-
ARTIST TITLE LABEL(S) ADDS
LUTHER VANDROSS | Know (LVVirgin) 7
BRIAN BROMBERG You Know That Feeling (Zebra) 5
DOWN TO THE BONE From Manhattan To Staten (Mu Groove) §
OPEN DOOR North From Riverside (Helicon) 5
JOYCE COOLING Playing It Cool (Heads Up) 4
BONEY JAMES Sweet Thing (Wamer Bros.) 3
KEIKO MATSUI Full Moon And The Shrine (Countdown/Unity) 3
CHRISTIAN MCBRIDE A Family Affair (Verve) 3
NOVA MENCO Flight To Paradise (Baja/TSR) 3
GABRIELA ANDERS Wanting (Warner 8ros.) 2
JONATHAN BUTLER Do You Love Me? (N2K Encoded Music) 2
TONY DARREN Sun Song (Telarc) 2
| JK What's The Word (Verve) 2
RICKY JONES Ricky Jones (Cherry/Universal) 2
CHUCK LOEB The Moon, The Stars... (Shanachie) 2
GINO VANNELLI Slow Love (Verve Forecast) 2
MOST INCREASED
PLAYS
TOTAL
PLAY
ARTIST TITLE  LABEL(S) INCREASE
SHAKATAK Shinin’ On {Instinct) +175
LUTHER VANDROSS | Know (LVVirgin) +170
STEVE COLE Stay Awhile. (Bluemoon/Atlantic) +116
| FOURPLAY 4 (Warner Bros.) +114
DOWN TO THE BONE From Manhattan To Staten (M Groove) +86
| SOUL BALLET Trip The Night Fantastic (Countdown/Unity) +86
LEE RITENOUR This Is Love {/.E.Verve) +81
GEORGE BENSON Standing Together (GRP) +56
MARC ANTOINE Madrid (GRP) +53
CHUCK LOEB The Moon, The Stars... (Shanachie) +42
| AVENUE BLUE Nightlife (Mesa/Bluemoor/Atlantic) +39
| JOE MCBRIDE Double Take (Heads Up) +36

| ALFONZO BLACKWELL Passion (Street Life/All American) +33 |
FATTBURGER Sugar (Shanachie) +33
i JOYCE COOLING Playing It Cool (Heads Up) +31

This chart reflects airplay from July 22-28. Albums ranked by total plays, with plays from all cuts from an album combined. 53 NAC reporters. 51 current playlists. © 1998, R&R Inc. |

NAC NOTES By Anthony Acampora

S

like

Ritenour (I.LE/Verve), which leaps 4-3%, is just two plays
behind Fourplay. Expect Rit's latest to be right there.
Surging 18-10* and noted as a Breaker is the title track
from Luther Vandross' / Know CD. It increases 170 |
plays over last week (more than any other track). Don’t i

teve Cole retains the top spot on this week’s Tracks
chart with “When I Think Of You™ (Bluemoon/At-
lantic). Cole is 123 plays ahead of his closest competitor.

“Still The One”" by Fourplay (Warner Bros.) vaults
6-2* on the Tracks chart with +139 plays. “Still” looks

it may be the next No. 1. “Ooh-Yeah” by Lee

KCJZ/San Antonio.

San Francisco and KSSJ}/Sacramento.

miss the interview with Luther in this week's NAC special.

The other Breaker this week is “Staten Island Groove”
by Down To The Bone. “Staten” floats upstream 29-19%
with an increase of 107 plays over last week -- in addition
to being second Most Added with nine stations. Getting
into the groove for the first time are WJJZ/Philadelphia
(which adds it with 32 plays), WVAE/Cincinnati, and

Most-added honors go to “Hero” by Brian Bromberg
(Zebra), which picks up 12 new stations, including KKSF/

George Benson’s Standing Together (GRP) tops the
Album chart once again -- thanks to the continued suc-
cess of the new single, “Fly By Night.” which moves 30-
25* on the Tracks chart. Benson currently leads Steve
Cole’s Stay Awhile by five plays.

And if you haven't already, check out this week’s NAC/
Smooth Jazz special that begins on Page 1. It’s our an-
nual tribute to the format and is highlighted by a look
back at 10 years of WQCD/New York. There are inter-
views with key GMs and PDs as well. Spend some time
and enjoy this very special 1ssue.

What do these great stations have in common?

KIIS-FM Los Angeles * Z100 New York * WQIK Jacksonville * Magic 95.5 Reno

and many more

They’ve tapped into the incredible marketing power of Banners on a
Roll, — the premium banner product designed to give you maximum
impact for your station promotions.

Banners on a Roll, is ideal for indoor and outdoor appearances. Put
your call letters and logo everywhere you go and display them over and
over. Take advantage today of the surprisingly affordable way to
generate visual impact.

Call Susan Van Allen today for your personal consultation on

harnessing the power of repeatability.

Premium Banners from Lehrer &Van Allen Promotions

1-800-786-7411

On the Web: www.bannersonaroll.com

www americanradiohistorv com
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Stations and their adds by track listed alphabetically by market

WHRL/Albany, NY

OM/PD: Brant Curtiss
GABRIELA ANDERS “Fire”
PAUL HARDCASTLE “Sheibi*
AVENUE BLUE “Seventh”™

KNIK/Anchorage, AK
GM/PO: Dean Williams
MD: John Clarke

FATTBURGER “Spice”
OPEN DOOR “Curved”
MICHAEL MARTIN “Talk"
ANGELIQUE KIDJO “Never”

WJZF/Atlanta, GA

PD/MD: Mark Edwards
LUTHER VANDROSS “Know"
AVENUE BLUE “Seventh”
BONEY JAMES “innocence”

KAJZ/Austin, TX
PD: Ted Carson
MD: Candace Andrews
MARILYN SCOTT “Look”
CHRISTIAN MCBRIDE “Summer”
BOB MAMET "29th"

KSMJ/Bakersfield, CA

PD/MD: Joel Widdows
No Adds

WSJZ/Boston, MA
PD/MD: Shirtey Maldonado
CHUCK LOEB “Beneath”

WCCJ/Charlotte, NC
PD/MD: Greg Morgan
BRIAN BROMBERG “Hero”

WNUA/Chicago, (L
VP/Prog: Paul Goldstein
APD/MD: Steve Stiles

No Adds

WVAE/Cincinnati, OH
OM: T.J. Holtand
APD/MD: Steve Wiersman
DOWN TO THE BONE “Staten”

WNWV/Cleveiand, OH

PD/MD: Bernie Kimbie
KEIKO MATSUI “Forever”

WZJZ/Cotumbus, OH

PD/MD: Bill Harman
JONATHAN BUTLER “New"
LUTHER VANDROSS “Know"
SONNY SOUTHON “Mine”

KOAl/Dallas, TX

PD: Michael Fischer
CHRIS STANDRING “Shades”

JRN/Denver, CO
PD: Steve Hibbard

MD: Greg Alten
No Adds

KHIH/Denver, CO
PD: Becky Taylor

MD: Cheri Marquart
No Adds

WVMV/Detroit, MI
PD: Tom Steeker

MD: Sandy Kovach
No Adds

WGUF/Ft. Myers, FL

PD/MD: John Conrad
JIMMY SOMMERS “How"
TONY DARREN “Late”
GEORGE BENSON “Fly”
BRIAN BROMBERG “Hero”

KEZL/Fresno, CA
PD/MD: Mike Vasquez

BRIAN BROMBERG “Hero"
MARILYN SCOTT "Look”

WFSJ/Jacksonville, FL
PD: Hank Dote

MD: Craig Williams
BRIAN BROMBERG “Hero™

OOWN TO THE BONE “Staten”

KCIY/Xansas City, MO
PD/MD: Bob Miller
FOURPLAY “Stift”
KEIKO MATSUI “Forever”

|

KTWV/Los Angeles, CA
PD: Chris Brodie
APD/MD: Ralph Stewart

No Adds

WLVE/Miami, FL
PD: Bret Michael
BONNIE RAITT “Belief”
LUTHER VANDROSS “Know"

WJZIMilwaukee, Wi

PD: Chris Moreau
JOYCE COOLING “Imagine”
GEORGE BENSON “Fly”
BRIAN BROMBERG “Hero”

KMJZMinneapolis, MN
PD: Rob Moore
GIL PARRIS “Lie”
CHRISTIAN MCBRIDE “Summer”
SPYRO GYRA “Friends”
OPEN DOOR “Curved”

KSBR/Mission Viejo, CA
OM: Terry Wedel
MD: Judy Davila
SHAHIN & SEPEHR “Cafe”
DUNCAN MILLAR “Ray”

KRVR/Modesto, CA

PD: Jim Bryan

MD: Doug Wulft
BRIAN BROMBERG “Hero”
TONY DARREN “This"
JK “Seduction”
NOVA MENCO “Alligator”
OPEN DOOR “Curved”
KEITH ROBINSON “Peaceful”

KXDC/Monterey, CA
PD/MD: Scott 0'Brien

DOWN TO THE BONE “Staten”
ALFONZO BLACKWELL “Passion”
LUTHER VANDROSS “Know”
FATTBURGER "Splce”
NOVA MENCO Alligator”
BRIAN BROMBERG “Hero™
JONATHAN BUTLER “New”
OPEN DOOR “Curved”

WVCOMyrtie Beach, SC
OM/PD: Earl Taylor
JOHN TESH F/DALIA “Mother”
KEIKO MATSUI “Forever”
BRIAN BROMBERG “Hero™

WQCD/New York, NY
PD: John Mullen

MD: Rick Laboy
GREGG KARUKAS “Blue”
STEVE COLE “Think”

WJCD/MNortolk, VA
OM/PD: Maxine Todd
MD: Larry Hollowell

BONEY JAMES “Innocence”
RANDY CRAWFORD “Silence”
LUTHER VANDROSS “Know”

KTNT/Okiahoma City, 0K
PD: Steve English
MD: Stephanie Stewart
BONEY JAMES “Innocence”
KEIKO MATSUI “Forever”
KERRY MOY “Jasmine”

WJJZ/Philadelphia, PA
PD: Ann Gress
MD: Michael Tozzi
DOWN TO THE BONE “Staten”

KYOT/Phoenix, AZ

PD/MD: Nick Francis
SOUL BALLET “Biu"
KIRK WHALUM “Need”
PEACE OF MIND “Peace”
LUTHER VANDROSS “Know”
RICHARD ELLIOT “Tell”

WJJJ/Pittsburgh, PA
PD: Cart Anderson

MD: Herschel
DOWN TO THE BONE “Staten”

KKJZ/Portland, OR
PD: Paul Warren
MD: Hal Murray

No Adds

WSMJ/Richmond, VA
PD/MD: Tommy Fleming
OPEN DOOR “Curved”

CHRISTIAN MCBRIDE “Summer”

ALPHONSE MOUZON “Made”
DEBORAH FRANCO “Sunshine”
RICKY JONES “Lost”

KSSJ/Sacramento, CA
PD: Steve Williams
APD/MD: Ken Jones

MARIAH CAREY “Buttertly”
BONEY JAMES “Innocence’
BRIAN BROMBERG “Hero™

KCLC/St. Charles, MO

PD: Rich Reigert

MD: Chris Kurtz
LISA LAUREN “Spooky”
ACOUSTIC ALCHEMY “Passion”
JONATHAN BUTLER “New”
KIM PENSYL "Mind”
GABRIELA ANDERS “Fire
SCOTY RUSSELL “Latina”

KBZN/Salt Lake City, UT

PD: Rob Riesen
JOYCE CODLING “Imagine”
DOWN TO THE BONE "Staten”

KCJZ/San Antonio, TX
PD: Norm Miiler
MD: Bobby Duncan
DOWN TO THE BONE “Staten”
BRIAN BROMBERG “Hero®
GIND VANNELLI “Slow”

KIFM/San Diego, CA
APD/MD: Kelly Cole
No Adds

KBLX/San Francisco, CA
PD: Kevin Brown
MD: Ken Glaser

No Adds

KKSF/San Francisco, CA
PD: Paul Goldstein
MD: Blake Lawrence

B-TRIBE “Sometimes”
BRIAN BROMBERG “Hero”

KMGQ/Santa Barbara, CA
APD/MD: Steve Bauer
DOC POWELL “Ellie’s™
NOVA MENCO “Alligawr_"

KJZY/Santa Rosa, CA
PD: Gordon Zlot
MD: Rob Singleton
RICKY JONES “Finalty”
GEORGE BENSON “Fly”
CHUCK LOEB “Beneath”
BRIAN BROMBERG “Hero™

KWJZ/Seattle, WA
PD/MD: Carol Handley
No Adds

WHCD/Syracuse, NY
PD: Butch Charles
APD/MD: Kenny Dees

JOYCE COOLING “Imagine”

WJZT/Tallahassee, FL

PD: Denny Alexander
LUTHER VANDROSS “Know"
JONATHAN BUTLER “New”
JK “Seduction”

WSJT/Tampa, FL
PD/MD: Ross Block
No Adds

KOAS/Tulsa, 0K

PD/MD: Ron Ailen
GINO VANNELLI “Slow*
DOWN TO THE BONE “Staten”
CRAIG CHAQUICO “Holding"
INDIGO CITY Altos™

WJZW/Washington, DC
PD: Kenny King
No Adds

KWSJ/Wichita, KS
OM: Dennis Kinkaid
MD:.Dallas Scott
TIM WEISBERG “Summertime™
DOWN TO THE BONE “Staten”
JOYCE COOLING “Imagine”

53Total Reporters
52 Current Reporters
51 Current Playlists

Did Not Report,
Playlist Frozen (1)
WLOQ/Orlando, FL

Did Not Report For Three
ConsecutiveWeeks;
Data Not Used (1):
WEZV/Lafayette, IN

SOME

SHAKATAK

“Walk in the Night”

and “Fly By Night”
from their first US
release in years,

SHAKATAK IS BACK!

?,_llN

DREAMYOURDREAM

LIKEIT H

IYTi71.1 DUNCAN MILLAR

“Little Ray of
Sunshine” the
new single on the
rise from his
debut release,
Dream Your Dream

CHRIS STANDRING

“Cool Shades” the Top 10
single from his debut
release Velvet

Instinct Records puts the heat in the NAC summer of ‘98
Thanks radio for your continued support

contact: Marla @ PROMARK phone: (718)575-5573, fax:(718)263-6326

-
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FIND-COMPLETE PLAYLISTS FOR ALL NAC/SMOOTH'JAZZ REPORTERS ON R&R ONLINE

Tt

WNUA

KBLX'

M A

95.5
WQCD/New York KTWV/Las Angeles WNUA/Chicago ! A W’g/ KBLX/San Francisca [0} 7 KKSF KKSF/Sar. Francisco
(212) 352-1019 (310) 840-7180 f,,_,, (312) 645-9550 i0z9FM ‘5 v (415) 284-1029 3 (415) 97575555
Mullen/Laboy 7 KTWV Brodie/Stewart j..n'“— Stiles Brown/Glaser \j,,,,,,//,/)"_, Goldstein/Lawrence
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARNSETITLE PLAYS ARTIST/MITLE PLAYS ARTIST/TITLE
W 2W LW TW Iw 2w Lw Tw IW W LW W IW W W TW IW 2W LW
27 32 34 MARC ANTOINE/Suniand 18 22 20 25 STEVE COLE/Mhen | Thigk Of You 23 22 24 24 EO HAMILTON/Fly Like An Eagle 16 16 16 15 PAMELA WILLIAMS/Escape To Paradise 20 20 22 22 PAUL HARDCASTLE/Shetbi
24 31 33 33 PEACE OF MIND/Peace 01 Mind 20 19 21 21 LEE RITENOUR/Ooh-Yeah 27 22 24 24 MARC ANTOINE/Sunland § 9 13 13 FOUR 80 EAST/K-Town 22 22 21 22 KIM WATERSNightlaH
31 34 32 32 B-TRIBE/Sometimes 19 20 21 20 JOYCE COOLING/Imagine Thal 23 19 24 23 CHUCK LOEB/Beneath The Light 14 14 13 13 KENNY G/Baby G 22 22 24 21 MARC ANTDINE/Sunland
3 32 34 32 DPEN DOOR/The Curved Sky 19 17 20 19 RICHARD ELLIOT/In The Groove 24 28 24 23 FOUR 80 EAST/Eastside 1112 12 13 FOURPLAY/Still The One 22 22 22 21 STEVE COLE/When ) Think 0f You
20 23 24 31 LEE RITENOUR/Ouh-Yean 20 20 21 19 KIM WATERS/Nightfall 24 24 25 23 DOWN TO THE BONE/Staten Island Groove 12 12 12 13 LEE RITENOUR/Doh-Yeah 20 22 20 21 ED HAMILTON/Fly Like An Eagle
19 25 LUTHER VANDRDSS/I Know 15 17 14 18 JONATHAN BUTLER/Dancing On The Shore 21 25 24 22 KENNY G/Baby G 12 11 91 11 CANDY DULFER/Smooth 22 21 23 20 BRICKMAN F/KOZ/Pariners In Crime
M 33 33 25 GEORGE BENSON/Standing Together .20 21 21 18 BOB JAMESfLove Is Where 19 19 20 21 SOUL BALLET/Bu Girt 1111 11 11 BONEY JAMESANS Al Good 23 22 20 20 FOUR 80 EAST/Eastside
2 22 24 24 FATTBURGER/Groovin' 12 13 13 16 LOUIE SHELTON/Satln Dreams 20 17 23 21 LEE RITENOUR/OoN-Yeah 1111 11 11 KIM WATERS/Nighttal 16 13 17 16 FOURPLAY/Stil The One
23 24 22 23 BAIAN BROMBERG/Hero 9 9 12 16 GEORGE BENSON/Fly By Nigh! 22 20 19 21 RAMSEY LEWIS/ragile 1111 11 11 CHRIS STANORING/Cool Shades 7 11 13 16 BONEY JAMES/Annocence
22 24 23 23 RIGHARD ELLIOT/In The Groove 13 41 16 16 SOUL RALLET/Blu Girl 20 20 21 21 BONEY JAMES/'S All Godd 10 10 10 10 RICHARD ELLIOT/In The Groove 8 13 12 16 CHUCK LOEB/Beneatn Tne Light
20 FOURPLAY/Stll The One 12 13 14 15 CANDY DULFER/Smooth 20 22 22 21 FOURPLAY/SKYl The One 8 B 9.9 BRIAN BROMBERG/Hero 1111 13 15 CHAIS STANDRING/Cool Shades
- 19 KIM WATERS/Nighttall 11 14 15 14 BAYAN SAVAGE/Soul Temptation ! 22 24 22 21 RICHARD ELLIOT/In The Groove 9 9.79 8 JONATHAN BUTLER/Dancing On The Shore 9 14 15 GEORGE BENSON/Fly By Nigh!
. - GREGG KARUKAS/8iue Touch 12 15 16 14 DOWN TO THE BONE/Staten Island Groove 19 20 20 21 STEVE COLEWhen | Think 01 You - - 6 8 LUTHER VANDROSS/I Know 16 15 17 15 LEE RITENOUR/Ooh-Yean
- - STEVE COLEWhen 1 Think Of You 12 11 13 14 BRICKMAN F/KOZ/Paniners In Crime 19 21 19 20 BRICKMAN F/KOZ/Partners In Crime 8 8§ B 8 PAMELA WILLIAMS/Love In. 11 13 15 15 SOUL BALLET/BIu Gir
13 12 12 13 B-TAIRE/Sometimes 15 17 18 19 BRIAN HUGHES/One 2 One 10 10 9 8 CHRIS CAMOZZISwing Shift 15 16 13 14 CANDY DULFER/Smooth
11 15 14 13 PEACE OF MIND/Peace Of Mind - 10 13 16 LUTHER VANDROSS/! Know 7 77 8 CHRIS CAMDZZISuede 14 16 14 13 TiM WEISBERG/Summertime
10 10 10 12 MARIAH CAREY/My Al 13 12 18 16 DAKOTA MOON/A Promise | Make 8 B, 8 B AAMSEY LEWIS/Sub Dude 14 13 14 12 RAMSEY LEWiS/Fragile
1110 9 12 BRIAN MCKNIGHT/Anytime 14 16 16 16 BABYFACE & DESREEfire 7 77 8 8 GEORGE BENSON/Poquito Spamish - 11 12 LUTHER VANDROSS/I Know
12 11 11 12 MARC ANTOINE/Sumiand 16 16 14 15 BRIAN CULBERTSON/On My Mind 8 8 8 8 GREGG KARUKAS/Blue Touch 9 9 8 11 ERIC CLAPTON/My Father's Eyes
1413 11 31 BRIAN CULBERTSON/On My Mind 12 19 18 14 CHRIS STANDAING/Cool Shades 14 13 9 7 FOUR B0 EAST/Easisite 118 10 11 DAKOTA MOON/A Promise | Make
10 13 12 11 GREGG KARUKAS/BIue Touch 6 9 14 GEORGE BENSON/Tly By Night 77 7 7 KIRK WHALUMJAIL | Need 11 11 8 10 BAIAN CULBERTSON/Straight To.
148 16 11 KIRK WHALUM/AN | Need 13 12 13 13 GEORGE BENSON/Standing Together 7 7 7 7 AVENUE BLUE/Seventh Heaven 12 11 11 10 BRIAN HUGHES/One 2 One
10 10 12 11 CECE WINANS/What About You 10 10 10 10 PEACE OF MIND/Peace Of Mind 7 7 7 7 MARILYN SCOTT/Starting To Fan 8 t2 8 9 AVENUE BLUE/Seventh Heaven
1111 11 10 ERIC CLAPTON/My Father's Eyes 4 5 13 6 CANDY DULFER/Smootn 7 7T 7 7 LONNIE LISTON SMITH/Quiet Moments 14 13 7 3 CHRIS CAMOZZYSwing Shirt
13 11 10 10 AVENUE BLUE/Seventh Heaven 7 7 { 7 JOYCE COOLING/Imaglne That - 10 9 OPEN DOOR/The Curved Sky
119 8 10 RONAN HARDIMAN/Love Song 11 11 1t 7 BOB JAMES/Love s Where 1192 12 7 GEORGE BENSON/Standing Together
-2 10 10 LUTHER VANDROSS/ Know 7 7 7 1 PEACE OF MIND/Peace Of Mind 11 14 11§ CHAIS BOTTUML. Wah
9 11 11 9 GEORGE BENSON/Standing Together 7 7 7 1 GEORGE HOWARD/You Caughl Me.. 13 13 10§ JOYCE COOLINGAmagine Thal
7 7 6 4 CAAIG CHAQUICOMolding Back . 7 7 7 7 FATTBURGER/Show Me The Honey 1413 10 5 JOE SAMPLE/Night Flight
. - - 2 BAIAN 77 7 7 JOE ower Greenville 10 10 103 RANDY CRAWFORD/SH
MARKET #6 = ¢ MARKET &8
- WJJZ/Philadelghia "3 IS 1075 KOAI/Dallas 98,2 WVMV/Detroit WJZW/Washington M%«? WSJZ/Boston
Smooth Jazz (610) 667-3939 2-«,; - || @14 630-3011 — | ] 1248) 855-5100 105.8 (202) 895-2300 s & (617) 254-9267
W__UZ 106.1 Gress/Tozzi Fischer L Sleeker/Kovach . King Maldonado
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W AW TW IW 2W W W IW 2W LW TW W 2W W W AW 2W W T
14 14 21 32 STEVE COLEMhen | Think Of You 28 27 25 23 KIM WATERS/Nighttall 19 20 20 23 FOUR 80 EAST/Easiside 28 28 27 28 FOUR B0 EAST/Eastsice 9 7 8 21 STEVE COLE/When | Think Of You
32 31 32 32 RICHARD ELLIOT/In The Groave 28 28 28 28 STEVE COLE/Wnen | Think Of You 2t 21 20 21 BRIAN CULBERTSON/On My Ming 11 12 21 28 STEVE COLEMWnen | Think Of You 9 16 21 20 FOURPLAY/Still The One
32 32 32 32 KENNY G/Baby G 13 14 22 28 BONEY JAMES/Inocence 9 10 10 21 FOURPLAY/Stilt The One 21 28 28 28 PAUL HARDCASTLE/Sheibi 22 19 21 20 LEE R(TENOUR/OoM-Yeah
- - 32 OOWN TO THE BONE/Staten Island Groove 8 9 19 28 MARC ANTOINE/Sumanid 10 10 21 20 STEVE COLEMnen I Think Of You 21 28 28 20 GREGG KARUKAS/Bue Touch 23 18 20 20 PAUL HARDCASTLE/Shelbi
12 17 32 32 FOURPLAY/SIll The One 28 27 27 21 LEE RITENOUR/Ooh-Yeah 8 9 17 20 CANDY DULFER/Smooth 28 27 27 25 KENNY G/Baby G 28 18 22 13 FOUR 80 EAST/Eastside
13 12 13 32 ALFONZO BLACKWELL/Passion 27 28 13 23 FOURPLAY/SHill The One 20 18 17 20 PAUL HARDCASTLE/Sheldi 28 28 28 21 KiM WATERS/Nighllall 10 19 20 19 BRICKMAN F/KOZ/Partners In Crime
24 13 15 LUTHER VANDROSS/I Know 23 26 28 16 FOUR 80 EAST/Eastside 21 20 20 19 CHRIS STANDRING/Cool Shades 12 10 11 20 FOURPLAY/Stil The One 9 18 16 18 BRIAN MCKNIGHT/Anytime
13 14 11 14 FOUR 80 EAST/Eastside 12 10 13 14 CANDY DULFER/Smooth 18 18 17 17 KENNY G/Baby G - 9 17 LUTHER VANDROSS/I Know © 11 17 18 LUTHER VANDROSS/I Know
12 12 13 14 BONEY JAMES/Innacence 13 12 14 14 BRIAN CULBERTSON/On My Ming 9 10 11 12 B-TRIBE/Somenimes 16 15 16 17 MAALAH CAREY/My All 26 19 21 18 KENNY G/Baby G
32 32 25 14 MARC ANTDINE/Sunland - 8 17 14 PEACE OF MIND/Peace 01 Mind 10 10 191 12 KEIKO MATSUI/Steps In The Nigh! 15 17 16 16 RONAN HARDIMAN/Love Sorig 12 14 17 17 DAKQTA MOON/A Promise | Make
18 32 25 14 JONATHAN BUTLER/Dancing On The Shore % 24 17 14 KENNY G/Baby G 9 10 11 12 RAMSEY LEWIS/Fragile 16 17 17 16 BRIAN MCKNIGHT/Anytime 23 18 19 17 GREGG KARUKAS/Blue Touch
1 14 12 14 RICK RHODES/Eurotica 12 14 11 14 SOUL BALLET/Blu Girt 9 12 8 12 MARIAH CAREY/My Alt 12 1t 11 13 B-TRIBE/Sometimes 15 17 17 16 GEORGE BENSON/Standing Together
5 12 11 13 SOUL BALLEV/Blu Gir 13 14 14 14 BRAXTON BROTHERS/Happy Again -« - 11 SOUL BALLET/Blu Girl 7 10 11 12 JOYCE COOLING/Amagine That 17 18 17 14 RONAN HARDIMAN/Love Sang
13 13 14 13 LEE AITENOUR/Ooh-Yeah 14 12 10 14 CHRIS CAMOZZI/Swing Shitt 10 10 10 11 JOYCE COOLING/Imagine That 15 16 13 12 GEORGE BENSON/Sianding Together - - 11 DOWN TD THE BONE/Staten Island Groove
14 13 13 CHRIS CAMOZZI/My Dancing Heart 13 13 15 14 GREGG KARUKAS/Simone - - - 11 EARL KLUGH/Belore You Go 11 12 9 12 CANDY DULFER/Smooth 7 9 8 10 FATTBURGER/Spice
13 13 12 13 GEORGE BENSON/Standing Together 14 15 14 13 RICHARD ELLIOT/In The Groove 1111 10 11 MARC ANTOINE/Sunland 129 10 11 RAMSEY LEWIS/Fragile 1117 20 8 KIM WATERS/Nightrall
13 14 12 13 BRIAN TARQUIN/Freeway Jam 1412 12 13 BAYAN SAVAGE/Soul Temptation - - 11 11 LUTHER VANDROSS/I Know 1110 11 11 BRICKMAN F/KOZ/Partners fn Crime 11 10 7 8 JDYCE COOLING/Imagine That
13 12 13 13 BABYFACE & DES'REE/Fire 13 13 13 13 BRICKMAN F/KOZ/Partners In Crime 9 10 11 11 GREGG KARUKAS/Bive Touch 10 10 11 11 LEE RITEROUR/Ooh-Yeah - - 8 ED HAMILTON/Fly Like An Eagle
13 13 14 13 ED HAMILTON/Fly Like A Eagle -~ 9 12 LUTHER VANDROSS/I Know <« 11 11 BRIAN MCKNIGHT/Anytime 5 5 8 11 ED HAMILTON/Fly Like An Eagle 9 7 7 SOUL BALLET/BIu Gid
13 13 13 13 CHRISTION/I Wanna Get Next 1110 13 12 TESH F/INGRAM/Glve Me Forevei. 8 9 9 10 BRICKMAN F/KOZ/Pariners In Crime 10 10711 10 BOS JAMES/Love Is Where 119 6 7 MARC ANTOINE/Suniand
13 12 13 13 DUNCAN MILLAR/Little Ray Ot. 11 10 12 12 PHIL PERRY/One Heart One Love 10 8 12 10 LEE RITENOUR/Oan-Yeah 5 5 5 10 SOUL BALLET/Iu Gl - - 9 7 BONEY JAMES/Innocence
13 12 14 12 SOUNDSCAPE/Brand New Day 10 9 8 11 DOWN TO THE BONE/Brookiyn Heights 10 9 10 10 BOB JAMES/Love Is Where 27 28 16 10 RICHARD ELLIOT/In The Groove 9 9 7 7 PEACE OF MINO/Peace Of Mind
11 11 11 12 TONY DARREN/Late Night 1112 12 11 RONAN HARDIMAN/Love Song 23 21 21 10 KIM WATERS/Nightrall 1112 10 10 CHAIS STANDRING/Cool Shades < 9 6 6 TIM WEISBERG/Summertime
4 10 11 12 CULBERTSON/ALBRIGHT/One More Day 10 13 11 11 BABYFACE & DESREE/Fire 7 9 11 9 GEORGE BENSON/Standing Together 12 10 10 9 MARC ANTOINE/Sunland 9 7 8 6 KEIKO MATSUWForever, Foreves
1413 13 12 BRIAN MCKNIGHT/Anylime 11 12 12 10 BRIAN MCKNIGHT/Anytime - 7 9 8 BONEY JAMES/Innocence - 5 t0 8 GEORGE BENSON/Fly By Night 7 9 6 5 B-TAIBE/Sometimes
13 10 13 11 BRYAN SAVAGE/Kalewdoscope 5 9 6 10 JOE MCBRIDEMidnight In Madrid - - 8 & GEORGE BENSON/Fly By Night 8§ S 7 8 BONEY JAMES/Innocence - 6 6 5 GEORGE BENSON/Fly By Night
5 12 9 GEORGE BENSON/Fly By Night < 5 11 9 ED HAMILION/Fly Like An Eagle 1" 10 6 PHIL PERRY/One Heart One Love 9 8 6 7 BRAXTON BROTHEAS/Happy Again 4 8 8 5 JOE MCBRIDE/Midnight In Madrig
- - 7 BRICKMAN F/KOZ/Partners In Crime 6§ 9 5 9 LDUIE SHELTON/Satln Dreams - 6 TESH F/INGRAM/Give Me Forever. 17 11 7 7 JONATHAN BUTLER/Dancing On The Shore S 7 9 5 CHAIS STANDRING/Cool Shades
13 14 9 6 RAMSEY LEWIS/Fragile 11 10 10 9 BOB MAMET/At Midnight 6 ERIC MARIENTHAL/Last Day 01 Summer 4 6 4 6 CRAIG CHAQUICO/Molding Back, = - -t CHUCK LOEB/Beneath The Light
10 7 7 8 GEDAGE BENSON/Fly By Night 5 _3R0 FORCE/You Gotta Be Real 17 117 6 BRIAN The Firepiace
Tz Flavors— P MARKET #14
loveod.. 2 A aui
A b 4 WLVE/Miami l _1 FM WJZF/Atlanta KWJZ/Seattle KMJZ/Minneapolis 081 Je | | KIFM/San Diego
SMOGTH IATT G5 (305) 654-9494 (404) 897-7500 (206) 441-3699 1044 (612) 836-1041 vl veze || 619) 291-9797
Michael w , ZF Edwards Handley =) Moore = Cole
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARUIST/TITLE PLAYS ARTISTMILE
IN W LW Tw IW W W TW IW W W TW IW W W Tw IW W LW Tw
20 19 16 21 GREGG KARUKAS/Blue Touch 31 33 30 33 KIM WATERS/Nighttall 9 10 27 27 STEVE COLEMWhen ) Think Of You 18 18 18 18 RONAN HARDIMAN/LOve Sang 16 16 16 16 AVENUE BLUE/Seventh Heaven
21 18 14 20 BOB JAMES/Love is Where 25 29 30 32 GREGG KARUKAS/BIue Touch 26 26 26 27 B-TRIBE/Sometimes 18 18 18 18 DAKOTA MODN/A Promjse | Make 15 16 16 16 BAIAN CULBERTSON/On My Mind
21 19 19 19 B-TRIBE/Sometimes 16 17 31 31 LEE AITENOUR/OaN-Yeah 2 26 27 27 KENNY G/Baby G . 18 18 18 18 LEE AITENOUR/DoN-Yeah 16 16 16 15 FOUR 80 EAST/Eastside
12 13 12 17 KENNY G/Baby 6 16 16 30 30 CANDY DULFER/Smootn 19 27 27 27 FOURPLAY/SHIl The One 18 18 18 18 KIM WATERS/Nignttal 9 10 14 16 JOE MCBRIDE/Midnight In Madsid
1317 11 17 AAMSEY LEWIS/Fragile 33 31 32 30 RICHARD ELLIOT/In The Groove 27 27 26 26 GREGG KARUKAS/Blue Touch 77 12 18 KEIKO MATSUl/Forever. Forever 9 13 15 16 KENNY Gibaby G
13 17 13 14 RICHARD ELLIOT/In The Groove 16 17 17 18 FOURPLAY/Still The One 2 27 27 26 FOUR B0 EAST/Eastside 18 18 18 18 GEORGE BENSON/Standing Together 11 13 15 16 SOUL BALLET/Blu Gin
" 14 BONNIE RAITT/One Beliet Away 16 17 PAUL HAROCASTLE/Shelbi 1113 11 13 LEE RITENOUR/Doh-Yeah 18 18 18 18 BONEY JAMES/Innocence 16 16 16 16 STEVE COLEWnen | Think Of You
13 16 12 13 KIM WATERS/Nighttall 18 16 18 17 BRAXTON BROTHERS/Happy Again 11 12 11 13 SIMPLY RED/Mellow My Mind - 18 18 LUTHER VANDROSS/I Know 11 10 14 15 MARC ANTOINE/Suniand
- 10 LUTHER VANOROSS/I Know 16 17 16 47 STEVE COLE/When | Think Of You 8 5 8 12 FATTBURGER/Spice 18 18 18 18 BRICKMAN F/KOZ/Partners In Crime 1110 11 14 KIM WATERS/Nighttall
14 9 10 10 BADI ASSADWaves © . 15 17 RONAN HARDIMAN/Love Song 12 10 12 GEORGE BENSON/Fly By Night 18 18 18 18 CHRIS CAMOZZI/Swing Shit 16 16 16 13 KERRY MOY/Jasmine Flower
12 14 8 10 RANDY CRAWFORD/Sitence 16 17 18 17 B-TRIBE/Sometimes 1112 11 12 RONAN HARDIMAN/Love Song 18 18 18 18 DOWN TO THE BONE/Staten Isiang Groove 1112 11 12 SIMPLY REDMellow My Mind
14 12 9 10 DAKOTA MOON/A Promise | Make - 16 16 SOUL BALLET/Bu Girl 27 26 9 12 KIM WATERS/Nightfal 18 18 13 18 MARILYN SCOTE/Starting To Fall 10 8 10 11 ACDUSTIC ALCHEMY/The Better Shoes
3 6 & DON DIEGO/Top Of The World - 5 17 16 BRICKMAN F/KOZ/Partners In Crime 111 10 12 BRIAN MCKNIGHT/Anytime 12 12 18 18 SIMPLY RED/Meliow My Mind 11 11 10 11 GEORGE BENSON/Standing Together
109 11 8 FOUR B0 EAST/Eastside 29 32 14 16 GEORGE BENSON/Standing Together 5 12 11 11 BRICKMAN F/KOZ/Partners In Crime 18 1B 18 18 GREGG KARUKAS/Blue Touch 5 10 11 11 BRICKMAN F/KOZ/Partners In Crime
7 7 6 8 CANDY OULFER/Smooth . 17 16 MARILYN SCOTT/The Look Ot Lave 12 11 11 11 CHRIS STANDRING/Caot Shades 13 18 18 18 JONATHAN CAIN/A Day To Remember 1412 11 11 KHANI COLE/You've Made Me So
9 12 4 7 GEORGE BENSON/Standing Togelher -~ - 13 THOM ROTELLAWnat's The Story? 129 11 11 GEORGE BENSON/Slanding Togetner 12 12 12 18 FOURPLAY/SIN The One 8 9 11 LEE RITENOUR/Ooh-Yeah
9 5 5 7 FOURPLAY/Still The One - 12 AVENUE BLUE/MNIghilite 10 11 11 11 KHANI COLE/You've Made Me So. 12 12 12 12 PAUL HARDCASTLE/Sheibl 10 19 LUTHER VANDROSS/I Know
1112 8 7 MARIAH CAREY/My Al 23 12 BRIAN BROMBERG/By The Fireplace 1111 11 11 AVENUE BLUE/Seventh Heaven 7 7 12 12 STEVE COLEMnen | Think Of You 1111 11 11 MARILYN SCOTF/The Look Of Love
5 9 4 7 ROB MULLINS/Wednesday - = - 12 BOB MAMET/At Midnight 10 12 10 11 MARC ANTOINE/Suniand 5 5 5 12 JOE MCBRIDE/Midmight tn Madrid 9 9 10 11 RICHARD SMITH/A Minor Love Atfair
6 7 6 7 PATRICE RUSHEN/Days Gone By 12 BRIAN TARQUIN/One Arabian Knight 9 10 11 11 RICHARD ELLIOT/in The Groove 12 12 12 12 BRIAN TARQUIN/Crazy Horse 1111 11 11 RONAN HARDIMAN/Love Song
5 5 5 6 JOE SAMPLE/Chain Reaction 12 DOWN TO THE BONE/Brooklyn Heights - 1111 LUTHER VANDROSS/I Know 18 18 18 12 RICHARD ELLIOT/In The Groove < 11 11 SHAHIN & SEPEHR/Cate LA
5 6 5 6 LEE RITENOUR/Oon-Yeah - 12 PIECES OF A DREAW/Knikks's Smile 11 11 11 1% CANDY DULFER/Smooth 12 12 12 12 MARC ANTOINE/Suniand 9 9 9 10 CHAIS STANDRING/Cool Shades
6 6 5 6 ACOUSTIC ALCHEMY/The Better Shoes - - 12 JOYCE.COOLING/South Of Market 10 12 10 11 AANDY CRAWFORD/Siience 12 12 12 12 FATIBURGER/Spice 4 10 10 CHUCK LOEB/Beneath The Light
6 & 5 & BOB MAMET/MNews From The Blues - 12 EARL KLUGH/Lasi Song 6 8 1D 10 SOUL BALLET/BIu Girl 1212 12 12 CHRIS BOTTUMr. Wah 2 2 10 10 DAN SIEGEU/Starry Night
6 6 5 6 BONEY JAMES/nnocence < 11 AVENUE BLUE/Always There 6 6 9 10 CHUCK LOEB/Beneatn The Light 12 12 12 12 PEACE OF MIND/Peace Of Mind 9 10 10 10 FOURPLAY/SIill Fhe Bee=
4 5 5 6 GROVER WASHINGTON. JBordertown - LUTHER VANDROSS/I Know 6 7 12 10 BONEY JAMES/Innocence 12 12 12 12 GEDRGE BENSON/Fly By Night S 10 10 10 PAUL HARDCASTLE/Shelbl
6§ 5 4 6 AVENUE BLUE/Mightlite - AVENUE BLUE/Seventh Heaven 10 10 12 10 JOYCE COOLING/Imagine That 12 12 12 12 B-TRIBE/Sometimes - 5 10 10 PEACE OF MIND/Peace Of Mind
6 6 4 6 EARL KLUGH/Last Song - - BONEY JAMES/Innocence 10 7 9 10 ED HAMILTON/Fiy Like An Eagle 12 12 12 12 KIM PENSYL/Quiet Cate 4 4 11 93 LOUIE SHELTON/Salin Dreams
§ 3 5 6 PAUL HARDCASTLE/Shelbi 129 10 10 KEIKO MATSUI/Forever, Forever 5 5 12 12 ALFONZO BLACKWELL/Passion .- 3 SHAKATAK/Walk In The Night
6 7 6 6 CHAIS STANDRING/Coot Shades 27 10 10 10 PAUL HARDCASTLE/Shelbi 12 12 12 12_CHRIS Shades 109 10 8 GREGG KARUKAS/Blve Touth

KYOTS&'95.5tM
S € Tar

KYOT/Phoenix
(602) 258-8181
Francis

MARKET %20
WJJ/Pittsburgh

(412} 471-9950
Anderson/Herschel

4.1

Bmooth Jazz wsJT

WSJT/Tampa

(813} 577-7131
Block

m”v 957
L ot }n

KHIH/Denver

(303} 694-6300
Taylor/Marquart

THE WAVE

M:a‘

WNWV/Cleveland

(440) 236-9283
Kimble

ARTIST/TITLE

MARC ANTOINE/Suniand
FOURPLAY/StiN The One
BRICKMAN F/KOZ/Pastners In Crime
STEVE COLE/When | Think Of You
MARION MEADOWS/January Spring
KENNY G/Bady G

BRAXTON BRDTHERS/Happy Again
TURNING POINT/EI Greko

LIONEL RICHIE/The Closest Thing
JOE MCBRIDE/MIdnight In Madrid.
BRIAN BROMBERG/September
B0B MAMET/At Midmght

GEORGE BENSON/Standing Together
KEIKO MATSUI/Steps in The Night
PAMELA WILLIAMS/Love In

KIM WATERS/Nighttall

BRIAN MCKNIGHT/Anytime

KHANJ COLE/You've Made Me So.
BABYFACE & DES'REE/Fire

DAKOTA MOON/A Promise | Make
RAMSEY LEWIS/Fraplle

GREGG KARUKAS/Blue Touch

TONY DARREN/This Will Be

LEE RITENOUR/Ooh-Yeah

PAUL HARDCASTLE/Shelbi

SOUL BALLET/Biu Girl

KIRK WHALUM/AI | Need

PEACE OF MIND/Peace O1 Mind
LUTHER VANOROSS/ Know
RICHARD ELLIOT/Tell Me About It

17

~
|- R PRRNIN

ARTIST/TITLE

FOUR 80 EAST/Eastiside

STEVE COLE/When | Think Of You
KIM WATERS/Nightfal

KENNY G/Baby G

PAUL HAROCASTLE/Shelbi
GREGG KARUKAS/Blue Touch
RONAN HARDIMAN/Love Song
LUTHER VANDROSS/I Know
BRIAN MCKNIGHT/Anytime
GEORGE BENSON/Standing Together
MARIAH CAREY/My All
BRICKMAN F/KOZ/Partners |n Crime
CHRIS STANDRING/Cool Shades
GEORGE BENSON/Fly By Nighl
BOB JAMES/Love Is Where
FOURPLAY/SHill The One

LEE RITENQUR/Qoh-Yean

BRIAN CULBERTSON/On My Mind
RICHARD ELLIOT/In The Groove
CANDY DULFER/Smooth

RAMSEY LEWIS/F ragite

BONEY JAMES/Innocence
B-TRIBE/Sometimes

MARC ANTOINE/Sunland

ED HAMILTON/Fly Like An Eagle
SOUL BALLET/Blu Girl

JOYCE COOLING/imagine That
JOE MCBRIDE/Midnight In Madrid
CHRIS CAMOZZI/Swing Shilt
BRAXTON BROTHERS/Happy Agaln

8 12 15
12 15 14
15 14 15
16 14 15
10 16 14

15 15 |
1415 15
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16
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15
15
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15
14
14
14
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ARTIST/TITLE

RICHARD ELLIOT/n The Groove
CHRIS STANDRING/Cool Shades
B-TRIBE/Sometimes

CHRIS BOTTI/Mr. Wah

CANDY DULFER/Smooth
FOURPLAY/SUH The One

LEE RITENQUR/Ooh-Yeah-

FOUR 80 EAST/Eastside

GREGG KARUKAS/Blue Touch
STEVE COLE/When | Think Of You
KENNY G/Baby G

BOB MAMET/At Midnight

BRYAN SAVAGE/Kalzidoscope
RONAN HAROIMAN/Love Song
JOYCE COOLING/Imagine That
PHIL PERRY/QOne Hean One Love
AVENUE BLUE/Seventh Heaven
MARC ANTOINE/Sunland

PETE BELASCO/Love Train

PAUL HOWARDS/Elegance And..
DAKOTA MOON/A Promise | Make
SIMPLY REDMellow My Mind
BONEY JAMES/Innocence
FATTBURGER/Spice

GEORGE BENSON/Standlng Togeifer
BRIAN CULBERTSON/On My Mind
SPYRO GYRA/Mornlng Dance
ERIC CLAPTON/Needs His Waman
KIM WATERS/Nighttall

PEACE OF MIND/Peace 01 Mind

ARTIST/TITLE

STEVE COLE/When | Think Ot You
KENNY G/Baby G

FOUR 80 EAST/Eastside

PAUL HARDCASTLE/Shelbi

GREGG KARUKAS/Blue Touch

KIM WATERS/NIghttalt
FOURPLAY/StIH The One

AONAN HARDIMAN/Love Song
GEORGE BENSON/Standlng Together
DAXOTA MOON/A Promise | Make
MARIAH CAREY/My All

ED HAMILTON/Fly Like Ao Eagte
BRIAN BROMBERG/By The Fireplace
CHRIS STANDRING/Cool Shades
LEE RITENOUR/Ooh-Yeah

MARC ANTOINE/Sunland

RICHARD ELLIOT/In The Groove
LUTHER VANDROSS/! Know
JONATHAN BUTLER/Dancing On The Shore
BONFY JAMES/Innocence

GIND VANNELLI/Stow tove

CANDY OULFER/Smooth
BRICKMAN F/KOZ/Partners In Crime
BOB JAMES/Love Is Where
RAMSEY LEWIiS/Fragile

BRIAN MCKNIGHT/Anylime

BRIAN CULBERTSON/Dn My Mind
FATTBURGER/S pice

GEORGE BENSON/Fly By Night
JOYCE COOLING/tmagine Thal

PLAYS
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14 14 15 26
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1717 1 18
24 24 26 18
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15 15 13 13
14 12
1414 12 12
14 14 11 12
4 10 91
24 14 18 1
7 10
14 14 11 10
- 7 310
16 16 10 10
1% 16 11 10
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ARTIST/TITLE

STEVE COLE/When | Think O You
FOUR 80 EAST/Eastside

LEE RITENQUR/Qoh-Yeah
FOURPLAY/Still The One

KIM WATERS/Nighttah

PAUL HARDCASTLE/Shelbi

LUTHER VANDROSS/I Know

KENNY G/Baby G

GEORGE BENSON/Standing Together
BRIAN MCXNIGHY/Anytime

SIMPLY RED/Meilow My Mind
BRIAN CULBERTSON/On My Mind
RONAN HARDIMAN/Love Song

€D HAMILTON/Fly Like An Eagle
RICHARD ELLIOT/In The Groove
CHRIS STAKDRING/Cool Shades
B-TRIBE/Sometimes

GEORGE BENSON/fly 8y Night

BOB JAMES/Love Is Where

BOKEY JAMES/Innocence

JOYCE COOLING/Imagine That
SOUL BALLET/Biu Glrl

CANDY DULFER/Smoolh

MARC ANTOINE/Suniand
BRICKMAN F/KOZ/Pariners In Crime
PEACE OF MIND/Peace Of Mind
RAMSEY LEWIS/Fragile

BRYAN SAVAGE/Soul Temptation
KEIKO MATSUl/Toward The Sunrise
JONATHAN BUTLER/Dancing On The Shoce|
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TOP 20

R&R's exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

[— TOTAL PLAYS —

LW TW ARTISTTITLELABEL(S) ) ™ Lw sunor]élhoos —t—
GOO GOO DOLLS Iris (Wamer Sunset/Reprise) 1966 2019 410 s
3 NATALIE MERCHANT Kind & Generous (Elektra/FEG) 1575 1585 390
i Most Pop/Alternatives are playing some great music, because
4 MATCHBOX 20 Real World (Lava/Atiantic) 1562 1581 4010 there’s obviously a lot of terrific product out there right now.
+ FASTBALL The Way (Hollywood) 1523 1504 380 This voriely is heling to make Pop/Altermative stranger thon
ever. For a while, we ha same artists, li x 20,
6 o SEMISONIC Closing Time (MCA) 1478 1401 3910 Tonic, and Hootie & The Blowfish. We've seen that it’s okay to
L . play songs like Shania Twain’s “Yau're Still The One” because |
ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 1416 1458 3770 it's  hit. This can’t be a “cookie-cutter” format. ¥
s @ BARENAKED LADIES One Week (Reprise) 1332 1247 4000 But what will separate Pop/Alternatives from the rest of the %
o @ SMASH MOUTH Can't Get Enough Of You Baby (FlekiraEG) 1244 1174 3100 pock — ond whal wil conlinue fo make the format grow — wil
e great morning shows and persanality radio. What will really
9 NATALIE IMBRUGLIA Torn (RCA) 1231 1263 330 matter after the music will be what falls between the records.
7 10 SARAH MCLACHLAN Adia (Arista) 1230 1319 330 Star/San Diego [KFMB-FM] is a perfect example of that. It's a station that's right
EDWIN MCC. P . on target musically, yet is able to incorporate so much personality throughout the
! m MCCAIN Fll Be (Lava/Atiantic) N4 115 321 day. Whenever someone tunes in, they know they’ll be hit with great music and
1+ @ DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) 1039 963 380 great personality.
12 1= EVERCLEAR ! Will By You A New Life (Capitol) 1025 1043 310 At least for us, the Pop/Alternative talent Pool has been exceptional. We've been
able to oftract some great people. Our rotings success has been one reason for
o () NATALIE IMBRUGLIA Wishing | Was There (RCA) 959 880 38A that, and our signal is another.
GREEN DAY Time Of Your Life (Good...) {Reprise 850 83 230 We have the largest FM signal in the country — 105,000 wotts at 2980 feet.
" : . ifgpe) We're one of a handful of stations in the country that can cover four different
@ EVERYTHING Hooch (Blackbird/Sire) 765 664 331 Arbitron markets — and cover them well. In addition to Santa Barbara, we can be
@ BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (Interscope) 724 543 33/4 heard i.n Sor\to Maria, San Luis Obi§po, oand Oxnord-Vent.uro. It's been a red flag
MARCY PLAYGROUND Sex And Cand (Capitol) 649 748 240 for stations in these markets to possibly enter Pop/Alternafive.
6 18 ex And Candy (Capito
@ AEROSMITH | Dont Want To Miss A Thing (Co/umb/'a) 616 418 228 Mike O’Brian is PD of Pop/Alternative KRUZ/Santu-Barbara, CA.
@@ EAGLE-EYE CHERRY Save Tonight (Work) 594 481 29A

Forward-thinking executives lend their perspectives about

This chart reflects airplay from July 27-August 2. Songs ranked by total plays. Contributing stations Pop/Alternative music and formatics each week

combine from the Custom Chart function on R&RONLINE. © 1998, R&R Inc.

New & Active Contributing Stations

ANGGUN Snow On The Sahara (Epic) HEATHER NOVA London Rain...(Big Cat/Work) KPEK/Albuguergue, NM (HAC) KMXB/Las Vegas, NV (HAC| WINERochesler, NY (HAC)
Total Plays: 539, Total Stations: 23, Adds: 1 Total Plays: 395, Total Stations: 21, Adds: 3 KAMX/Austin, TX(HAC) KUAL/Little Rock, AR (HAC} K210/Sacramento, CA (HAC)
KLLY/Bakerstield, CA (HAC) KYSR/Los Angeles, CA (HAC), WVRV/SI. Lous, MO AR}
FOO FIGHTERS Walking... (Flektra/Roswell/Capitol) | SMASHING PUMPKINS Perfect (Virgin) WBMX/Boston, MA(HAC) WPNT/Milwaukee, W1 (HAC) KENZ/Salt Lake City, UT (AA)
Total Plays: 477, Total Stations: 22, Adds: 4 Total Plays: 393, Total Stations: 18, Adds: 4 WLCE/Buttalo, NY {HAC) K0S0/Modesto, CA(HAC) KFMB/San Diego, CA(HAC)
WLNK/Chartotte, NC (HAC) KCDUMonterey-Salinas. CA{HAC) 1 KLLC/San Francisco, CA{HAC)
ATHENAEUM What | Didn't Know (Atiantic) GRANT LEE BUFFALO Truly, Truly (Slash/WB) WTMX/Chicago, 1 (HAC) WPTEMNarfolk, VA(HAC) KRUZSanta Barbara, CA (HAC)
Total Plays: 455, Total Stations: 17, Adds: 0 Total Plays: 309, Total Stations: 15, Adds: 1 WXEG/Daylon, OH(AH) KYIS/Okiahoma City, OK (HAC) WHPT/Tampa, FL (AA}
KALC/Denver, CO {HAC) | WSHE/Oriando, FL (HAC) WSSR/Tampa, FL (HAC)
SAVAGE GAROEN To The Moon And Back (Columbia) | EVE 6 Inside Out (RCA) KXPK/Denver, CO (AA) WPLY/Philadelphia, PA(Alt) KZPT/Tucson, AZ(HAC)
Total Plays: 401, Totai Stations: 17, Adds. 1 Total Plays: 257, Total Stations: 15, Adds: 3 WPLT/Detrolt, Mt (Ait) KZON/Phaenix, AZ (Al) WMBX/Wes! Paim Beach, FL(HAC)
KVSR/Fresno, CA (HAC) KZZP/Phoenix, AZ {HAC) WXLO/Warcester, MA(HAC)
HARVEY DANGER Flagpole Sitta (SiasivLondon/Isiand) | FUEL Shimmer (550 Music) o i t(m’ ‘ :ﬂ":‘k”ﬂ?b"a";hmfc’ i
y P reensdoro, orlland, .
Totat Plays: 399, Total Stations: 21, Adds: 3 Total Plays: 135. Total Stations: 10, Adds: 1 KOZNKansas City, MO(HAC) wDCG/R:IeI:h,NC(CHR/P) 42Total Stations
Songs ranked by total plays HAC-Hot AC Ait-Alternative AA-Adult Altemative CHR/P-CHR/Pop

SIXPENCE NONE THE R1ICHER

“Sixpence is a perfect summer record,
phones every time we play it!”
— Louis Kaplan, KLLC (23 spins last week!)

“This record is perfect for my radio station.
| love this song and this band.”
— Garett Michaels, WPLT

“If you haven’t listened yet, you’re an idiot!
If you haven’t put it in rotation yet,

what are you waiting for?”
~ Mike Halloran, XHRM

pEE

Radio remix by Ben Grosse www.squinterland.com
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EXL‘LUSIVE NATIONAL MUSIC HESEARCH ESTIMATES AUGUST 7, 1998 ;

CaLLout AmeRicas SoNg selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of July 13-19.

CHR/POP

TOTAL AVERAGE FAVORABILITY ESTIMATE (1-5) TOTAL% TOTAL%
ARTIST TITLE LABEL(S) ™ w 2W 3w FAMILIARITY  BURN
AEROSMITH | Don't Want To Miss A Thing (Columbia) 4.07 4.09 3.78 3.91 80.2% 15.3%
GOO GOO DOLLS Iris (Warner Sunset/Reprise) 405 411 403 413 87.1% 20.0%
PRAS MICHEL f/ODB & MYA Ghetto Supastar... (Interscope) 3.95 3.80 3.80 3.84 72.8% 16.8%
BRANDY & MONICA The Boy Is Mine (Atiantic) i 390 399 3.8 389 79.7% 23.5%
EDWIN MCCAIN 1'll Be (Lava/Atlantic) 389 389 364 379 745% 15.6%
NEXT Too Close (Arista) 382 378 38 376 653% 19.8%
FAITH HILL This Kiss (Warner Bros.) 3.79 368 3.77 371 48.0% 11.1%
MATCHBOX 20 Real World (Lava/Atlantic) 3.77 364 356 3.64 79.0% 19.8%
FASTBALL The Way (Hollywood) 373 354 361 359 851% 27.5%
BACKSTREET BOYS I'll Never Break Your Heart (Jive) 370 376 — — 54.0% 9.2%
HARVEY DANGER Flagpole Sitta (Slash/London/Isiand) 370 355 353 353 40.6% 8.2%
WILL SMITH Just The Two Of Us (Columbia) 3.70 372 358 371 8.1% 25.7%
VOICES OF THEORY Dimelo (Say It) (H.0.L.A/Red Ant) 3.68 — — — 35.9% 1.7%
SEMISONIC Closing Time (MCA) 365 374 373 373 785% 21.5%
EVERCLEAR | Will Buy You A New Life (Capitol) 360 368 3.61 349 545% 13.6%
CELINE DION To Love You More (550 Music) 359 343 340 358 73.5% 20.5%
BEASTIE BOYS Intergalactic (Grand Royal/Capitol) 3.58 — — — 324% 8.1%
ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 357 360 356 357 83.2% 31.4%
SARAH MCLACHLAN Adia (Arista) 357 362 346 3.60 78.0% 27.0%
ALL SAINTS Never Ever (London/Island) 349 353 343 348 54.2% 121%
CREED My Own Prison (Wind-up) 348 368 358 356 34.2% 7.4%
JENNIFER PAIGE Crush (Ede/ America/Hollywood) 348 334 296 3.22 48.0% 13.1%
SMASH MOUTH Can't Get Enough Of You Baby (Flektra/£EG) 3.45 3.42 321 332 67.8% 17.3%
FIVE When The Lights Go Out (Arista) 340 331 345 3.28 52.0% 11.9%
‘N SYNC Tearin’ Up My Heart (RCA) 33 352 329 — 52.0% 13.9%
SAVAGE GARDEN To The Moon And Back (Columbia) 33 345 317 315 67.3% 18.3%
NATALIE MERCHANT Kind & Generous (Elektra/EEG) 323 324 311 336 80.4% 32.4%
ACE OF BASE Cruel Summer (Arista) 322 323 306 317 61.1% 14.4%
MADONNA Ray Of Light (Maverick/WB) 299 315 3.03 315 725% 29.2%
SWIRL 360 Hey Now Now (Mercury) 2% — = . 20.0%  5.0%

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on females aged 12-34. who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST. Baltimore, Boston,
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orfando, Tampa.
MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portland, Sait Lake City, San Diego, San Francisco, Seattle.
Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc.

CaLLout AMERICAe

Hot Scores

By ANTHONY ACAMPORA

Movic music grabs this week's top
three positions on Catlout
America — R&R’s exclusive survey
of 400 women aged 12-34.
Twenty-two years after their first
top 10 hit, “Dream On.” Aerosmith
tops Callout America for the first time

with “I Don't Want To Miss A Thing,”
(Columbia), from the movie Armaged-
don. *“Don’t” posts a 4.07 total fa-
vorability score. while ranking second
in teens (4.31) and 18-24s (4.01). and
fourth 25-34 (3.83).

“Iris” by Goo Goo Dolls (Warn-
er Sunset/Reprise), from the multi-
platinum soundtrack to City Of An-
gels. is second overall with a 4.05
“Iris” is 1ops among 18-24s (4.11)
and 25-34s (3.93).

“Ghetio Supastar (That Is What You
Are)” by Pras Michel /ODB & Mya
(Interscope), from the movie Bulworth,
leaps 10 third overall with a 3.95. “Su-
pastar” is tops among teens (4.32) and
third with women 18-24 (4.00).

“This Kiss” by Faith Hill (Warner
Bros.) is testing across the board.
~Kiss™ is seventh overall (3.79). eighth
12-17 (3.92). 10th 18-24 (3.66), and
fifth 25-34 (3.81).

“Flagpole Sitta” by Harvey Danger
(Stash/London/Island) is raised 3.55-
3.70 overall (tied for 10th), while rank-
ing sixth 18-34 (3.85). and second in
the South (4.00).

An important component in callout
research is to constantly review your
hooks. This week, after hearing success
stories at key stations that used an al-
ternate hook, the Callout America
hook for “To Love You More™ by Ce-
line Dion (550 Music) was revised. The
track went 3.43-3.59 overall and made
the top 10 25-34.

“Dimelo (Say It)” by Voices Of
Theory (H.O.L.A/Red Ant) and “In-
tergalactic™ by the Beastie Boys (Grand
Royal/Capitol) both debut with quali-
ty first-week scores (3.68 and 3.58, re-
spectively). Both titles are already top
10 18-24.

“Crush” by Jennifer Paige (Edel
America/Hollywood) continues to
grow along with its familiarity, trend-

ing 2.96-3.34-3.48 in total favorability.
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R&R #7 Rank Overall

America #10 Rank 18 - 24 Female
#5 Rank 25 - 34 Female

“John and I tested ‘This Kiss’
in middays and afternoons and
loved the way it sounded on
the air. Now we’re-at 100 spins
and seeing very promising
potential in call-out, plus good
phones. We believe in this record.”

3.
Callout #8 Rank 12 - 17 Female 3.
3.
3

-KENT PHILLIPS, KPLZ/SEATTLE

“ ‘This Kiss' beat every song for two weeks solid in our nightly New Music Challenge. We had
to retire it as our champ, opting for an early add. Now, based on early research potential, we're
moving “This Kiss’ into power rotation.” —-LORRIN PALAGI, KHMX/HOUSTON

“When Dan and I first heard ‘This Kiss,” we both knew the record was a hit. Since that
first listen, I have seen nothing to make me think otherwise. The response on the phones

has been positive, album salcs in Atlanta have been strong and carly call-ont says that '
*This Kiss® a gC 5 " —J R.AMMONS, STAR94/ATLANTA .

This Kiss' will be a very good record for Star94

R&R CHR/POP ©- D
Top 40'Mainstream Monitor Debut 36*
Billbqard Hot 100 28* -

DAVID COREY, WXKS/BOSTON
“Faith Hill’s “This Kiss’ is an awesomc record. The positive response from our listeners was
immediate. Call-out and phones arc both Top 5. and we're just getting started

.81 Mean Score

~ 2

79 Mean Score
92 Mean Score
66 Mean Score

25*
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TONY NOVIA

CHR

CONTEMPORARY HIT RADIO

The Key To Our Future

GM and programmers discuss investing in and training talent

So much has been said about talent and, in many cases,
the perceived lack of talent in radio at the present time. This
was a hot issue at this year’s Conclave, a convention widely
respected for its dedication to training people to become better
programmers and talent. In part two of our fottow-up to the
CHR session, KDWB, KTCZ & WRQC /Minneapolis VP/
GM Marc Kalman; KDWB PD Rob Morris; WDCG,
WRDU, WRFN & WTRG/Raleigh OM Brian Burns; and
WSNX/Grand Rapids PD John Thomas discuss their hands-
on experience with talent at their winning radio stations. The
session was moderated by KRBE/Houston PD John Peake.

Peake: Let's discuss training.
There are a lot of young people
searching for mentors and looking
to move up in our business. I be-
lieve we can agree that there is a
serious lack of training in the ra-
dio industry. To the best of my
knowledge. there is no PD school
and no major university that offers
courses 1n anything remotely sim-
ilar to what my
job is. Most of
you who have
gone to school
know there is not
a class in college
that teaches you
how to deal with
the record indus-
try. Do you feel
our  industry
needs a training
program for per-
sonalities and
programmers?

Morris: Three days prior to
this year's R&R Convention,
Chancellor Media conducted their
first group programming meeting.
Steve Rivers scheduled it, and it
was great. Steve brought in speak-
ers from research companies. Ar-
bitron, and other media-related
companies. It was a great meeting
and learning experience for every-
one. John is right when he says
much of what we do cannot be
taught in college. The best place
to learn is on the job. I was fortu-
nate 0 move up to an Assistant
PD position where | saw myself as
training to someday be a PD. [ be-
lieve companies like Chancellor,

Entertaining and
creating that
relationship with the
listener are what this
business is all about.
If we don’t forget that,
everything else will

take care of itself.
~— Brian Burns

Marc Kalman

by holding these types of meet-
ings and making such a commit-
ment to talent, are on the right
track to helping people learn and
providing them with the opportu-
nity to expand their duties. | can
tell you, during the presentations
1 found myself writing everything
down. While I wanted to absorb it
at that moment. | also wanted to

Brian Burns

Rob Morris

have as much as possible in writ-
ing to put away and go back to at
some time for a point of reference.

What drove me to be a PD is a
deep passion to be in this busi-
ness; | want to do this job. If this
description fits you, then [ advise
you to learn everything about this
job that you can when you get
yourself into a station. At my first
job, | remember asking questions
like, “Why do you cart up the mu-
sic? Why do you play that song
there and follow it with this
song?” This is how I began my
learning process.

Peake: All of you love radio,
and you probably swept the
floors, cleaned the bathroom, did
weekends, drove the van, wrecked
the van — anything at all 10 get
your foot in the door and the op-
portunity to work at a radio sta-
tion. Today. the talent pool. for
whatever reason, does not secem as
hungry, and we have technology
like Virtual Radio breathing down
our necks and taking away radio
jobs: Where's it all going?

Burns: We can never forget that
we are still a people business. Ma-
chinery will never take our place.
because we are entertainers. Enter-
1aining and creating that relation-
ship with the listener are what this
business is all about. If we don’t

forget that. everything else will
take care of itself. I don’t think we
will forget our roots.

Peake: Is there advice that each
of you can offer to young people
who want 1o get into radio as a DJ
or even a PD? What can they do
to get your attention and get a job
at your radio station?

Thomas: | get disturbed when
I hear that there is a lack of alent.
There are hundreds of young and
talented people out there, but
sometimes, as PDs, we get so busy
in our own day-to-day situations
that we don’t go out there and find
them. We also have 10 be willing
to work with them through the
process. Unfortunately. the 1alent
pool does not seem to be as hun-
gry as it was when | came up
through the system. I would work
a full-time job, and the PD would
call me at 7:00 and tell me he

John Peake

John Thomas

needed me to do overnights, and
| was there.

That type of stuft does not hap-
pen much anymore. but we still
have to invest in talent. It we
don’t, we are not going to recycle,
and the great radio stations are
going to go away. The key for
programmers when it comes to tal-
ent is, yes, we are busy and we get
tons of calls, but we have (o take
the time to teach and work with
talent. My definition of a talent is
someone who is hungry, passion-
ate, and driven. If they have those
qualities, they are teachable.
While colleges and broadcasting
schools help provide the basics.
when they come out of those
schools, they are handed a piece
of paper that sometimes does not
mean anything.

Young talent also has to get in-
volved with talented programmers
like Brian [Burns] and Rob [Mor-
ris]. who can help shape and guide
their careers. There are many pro-
grammers who ook care of me for
three or four years before | ever
met them in person. {Consultant
and former KDWB PD] Mark
Bolke picked up the phone every
week 1o lalk' to me for two years
until [ finally met him a year ago.
Brian Kelly in Chicago did same
thing. We have to take it upon our-

-

s

@

At my first job, | remember asking questions
like, ‘Why do you cart up the music?
Why do you play that song there and follow
it with this song?' This is how | began
my learning process.

— Rob Morris

selves to give back to the people
who are sitting out there trying to
make it. Let’s help them cut their
teeth and become the great talent
and PDs of the future. If we don’t,
we are in big trouble.

Burns: We end. in this business,
to hire skills. Well. you can help
people develop skills, but what you
can’t help people develop is char-
acter. My recommendation is to
find people who have the work eth-
ic and character and help them de-
velop their skills. If you hire skills
and they don’t have that character
and work ethic, there is nothing
you can do to change that.

Peake: What advice can you
ofter about getting that opportuni-
ty? What do people need to do to
get your attention?

Kalman: There is nobody that
we won’t talk to. Every day betore
1 go home, | return every call that
is on my desk. and I don't leave
until I return all the calls. Every-
one is welcome to come sec us at
KDWB. If we have a young pro-
grammer, Rob [Morris] will see
them, and that goes for whoever it
might be. Mark Bolke can tell you
about a young kid from Fairmont,
Minnesota. Quite a few years ago.
he wrote us a letter explaining
how his dream was (o one day
work at KDWB. I called him and
spoke with his father. and when
the kid was a senior in high
school, we invited him to come
and spend a day with our pro-
gramming pcople. He 100k us up
on the offer, and while he was at
the station. [ encouraged him to
g0 1o the university and get an ed-
ucation. Now he is on the air in
New York. We all have to remem-
ber that we were all helped some-
where along the line.

Peake: Mark, when you are in-
terviewing PDs, what do you ook
for? What skills are important to
you?

Kalman: People skills and pro-
gramming skills are obvious re-
quirements for the job. You need
the programming skills and you
need to know the basics, but even
beyond the basics. how do you
keep the family together? For ex-
ample. at KDWB we’ve had our
talent on the air a long time, and
we don’t need a genius to come in
and disrupt it. We don’t need to
hire a new morning show or new
night person. What you need to
know is how 10 keep the continu-
ity and how to appreciate the his-
tory of the station, what we built
and how we built it. It's your job
to continue on, evolve, and grow
the radio station to new heights
and new levels without being dis-
ruptive. Theretore, the heart and
soul of the person are almost the

key. Programming skills are also
vital, but you have to be a good
soul to get to the other part of the
acquisition.

Peake: John, you are in a small-
er market. How do you find young
talent, and when do you give them
their shot? :

Thomas: [ don’t put anyone on
the air who is not ready. What I try
to do is find someonc who has the
ability. the passion and the drive,
then I try to work with them. 1
brought in an afternoon guy who
worked overnights at WKBQ in St.
Louis. Everyone said, “Don’t hire
him; he’s too much work.” Those
are the type of guys | want. | want
someone who is going to go out
there and push the envelope a lit-
tle bit. I’d rather bring them back
than have to push them.

@

There are hundreds of
young and talented
people out there, but
sometimes, as PDs,
we get so busy in our
own day-to-day
situations that we
don’t go out there and

find them.
— John Thomas

The game is won in the trench-
es with your people. If you are not
explaining to them what the goal
of the radio station is, you are go-
ing to fail. So I'd rather take
someone who has a lot of raw tal-
ent and ambition. When they are
passionate, they will deliver the
numbers. My guys walk around
like they own that building, and
I’d rather have it that way.

Peake: How much time do you
spend with your talent?

Thomas: 1 meet with my morn-
ing show every day. | might do this
differently, but I don’t sit down and
critique a tape cvery day. That is a
waste of time. I try to teach them
what we are trying to do. I work
with my midday girl every week.
because she needs that. | work with
my alternoon guy omnce cvery six
weeks, and my night guy once ev-
ery couple of months. I think the
key is not 1o overmanage them. be-
causec they are creative people.
When you sit across the desk from
a talent and you talk to them about
something they did on the air or
something that they are not doing
on the air, they are defensive. You
have to win them over and almost
partner with them.
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70 CHR/POP TOP 50 | e
AUGUST 7, 1998 NATALIE IMBRUGLIA
- Ll Wishing | Was There (RCA)
s TOTALPLAYS — TOTAL PLAYSANCREASE ~  TOTAL STATIONS/ADDS CHART
W W W W ARTISTTITLELABEL(S) I ™ w w w STATIJNOS.:-AA;DS 2480/500 114/3
@ GOO GOO DOLLS Iris (Warner Sunset/Reprise) ~ 7515 7489 7178 7021 136/0 s
©  AEROSMITH | Don't Want To Miss A Thing (Columbia) 7118 6595 5066 5138  137/1 WIRL 360
; BRANDY & MONICA The Boy Is Mine (Atiantic) 6041 6054 5861 5524  129/0 Hey Now Now (Mercury)
« @ MATCHBOX 20 Real World (Lava/Atiantic) 5808 5776 5669 5457 12972 ’°"‘2‘1"gf/"2“§"5““ '°"L15‘61,";3"S"‘°°5 %‘
5 ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 5145 - 5686 6476 6748 129/0
9 O NEXT Too Close (Arista) 5031 4992 5247 5026 117/2 BARENAKED LADIES
o w o @  JENNIFER PAIGE Crush (Edel America/Hollywood) 4905 4518 4194 3740 13411 One Week (Reprise)
4 s s  FASTBALL The Way (Hollywood) 4557 5170 5657 5866 116/0 | TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
2 12w @  WILL SMITH Just The Two Of Us (Columbia) 4497 4055 3796 3604 1213 2014/57 113/15 D
w 1w @ SEMISONIC Closing Time (MCA) 4378 4055 3702 3498 12411
9 & 1 SHANIA TWAIN You're Still The One (Mercury) 4175 4706 5184 5706 106/0 MOST ADDED.
7 12 NATALIE IMBRUGLIA Torn (RCA) 4063 4521 5270 5945 140 | e s -
w 15 13 )  ALL SAINTS Never Ever (London/Island) 3674 3515 3292 2997 124/3 | EVERYTHING Hooch (Blackbird/Sire) 51
w2 1 @ 'NSYNC Tearin’ Up My Heart (RCA) 3620 3157 2693 2260 121/1 | BEASTIE BOYS Intergalactic (Grand Royal/Capitol) 21
o 6 5 () SAVAGE GARDEN To The Moon And Back (Columbia) 3404 3367 3236 2972 124/0 | INOJ Time After Time (Columbia) 19
of % a0 ) BACKSTREET BOYS I'll Never Break Your Heart (Jive) 3369 2911 2450 1899 12471 | EVE6 Inside Out (RCA) _ 17
0 0 s K-Cl & JOJO All My Life (MCA) 3270 3397 4028 4392 105/0 | ANGGUN Snow On The Sahara (Epic) 16
» 7 w5 SMASHMOUTH Can't Get Enough Of You Baby (FektrafEG) 3153 3157 3043 2775 12012 f:gg?gﬁfgetsgﬁfg%e Wk (reaiioc) -
20 o @ FIVEWhen The Lights Go Out (Arista) 3065 2918 2869 2723 1131 | EAGLE EYE CHERRY Save Tonight (Work) e
2 2 2 €@  ACE OF BASE Cruel Summer (Arista) 3019 2847 2745 2483 109/2 | FAfTH HILL This Kiss (Warner Bros.) 10
5 2 @  EDWIN MCCAIN Il Be (Lava/Atlantic) 2722 2500 2341 2198 88/6 | DAKOTA MOON Another Day Goes By (Elektra/EEG) 7
@ 14 1 »  NATALIE MERCHANT Kind & Generous (Elektra/EEG) 2649 3447 3548 3550 89/0 | FOO FIGHTERS Walking After...(Elektra/Roswell/Capitol) 7
BREAKER @ NATALIE IMBRUGLIA Wishing | Was There (RCA) 2480 1980 1263 511 114/3 | SISTEB HAZEL Concede (Universal) 7
% 2 x @ PRAS MICHEL F/ODB & MYA Ghetto...(That Is..) (Interscope) 2272 2168 1961 1743 811
% m 2 2  BRIAN MCKNIGHT Anytime (Motown) 2207 2481 2843 3267 61/0 MOST INCREASED
v 1w 2 2 SARAH MCLACHLAN Adia (Arista) 2168 2677 2946 3042 76/2 PLAYS TomL
BREAKER €D  SWIRL 360 Hey Now Now (Mercury) 2161 1896 1560 1136 107/3 | anmst e wasewsy INCREASE
% 2 2 25 CELINE DION To Love You More (550 Music) 2077 2167 2248 2259 97/1 | BARENAKED LADIES One Week (Reprise) +571
BREAKER € BARENAKED LADIES One Week (Reprise) 2014 1443 587 251 113/15 | AEROSMITH | Don't Want To Miss A Thing (Columbia) +523
% 2 2 %  MARCY PLAYGRDUND Sex And Candy (Capitol) 1899 2313 2701 3249 Ty | ANALIE IASGH GYASMThy | WasTherei(AGA) w508
. N SYNC Tearin' Up My Heart (RCA) +463
v w2  €) -USHER My Way (LaFace/Arista) 1775 1566 1205 919 8973 BACKSTREET BOYS I'l Never Break Your Heart (Jive) +458
43 38 33 @ JANET Go Deep (V/rgln) 1772 1429 1173 779 99/11 WILL SMITH Just The Two Of Us (Columbia) +442
v 3 on € DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) 1651 1456 1246 1033 88/4 | JENNIFER PAIGE Crush (Ede/ America/Hollywood) — +387
- @ @  FAITH HILL This Kiss (Warner Bros.) 1534 1156 748 406 92/10 | BEASTIE BOYS Intergalactic (Grand Royal/Capitol) ~ +381
s 3 3 €@  GREEN DAY Time Of Your Life (Good...) (Reprise) 1289 1177 1261 1147 4771 | FAITH HILL This Kiss (Warner Bros.) +378
© v €  BRIAN SETZER DRCHESTRA Jump Jive An’ Wail (Interscope) 1284 1126 887 659 775 | JANET Go Deep (Virgin) +343
s« €  INDJ Time After Time (Columbia) : 1249 907 585 422 78/19
s « « € VDICES OF THEDRY Dimelo (Say It) (HO.LA/RedAnt) 1211 1000 921 884 63/5 HOTTEST
% 2 u 3 EVERCLEAR | Will Buy You A New Life (Capitol) 1109 1365 1563 1527 50/1 RECURRENTS
2 « u @ HARVEY DANGER Flagpole Sitta (Slash/London/island) 1096 1028 905 820 68/4 [ semst TmE Lees ,
o @ EAGLE-EYE CHERRY Save Tonight (Work) 969 791 554 131 6510 | WILL SMITH Gettin' Jiggy Wit It (Columbia)
% w1 w « MADDNNA Ray Of Light (MaverickWB) 818 1073 1474 2070 311 ?:Jf:ggﬁ:g&a'}‘ (Caahapni) .
] | ruly Madly Deeply (Columbia)
CEEUTP (P  BEASTIE BDYS Intergalactic (Grand Royal/Capitol) 813 432 303 195 63/21 | .\ 'SYNC | Want You Back (RCA)
s % @  MISTER JONES Destiny (A&M) 804 793 668 551 66/2 | THIRD EYE BLIND How's It Going To Be (Elektra/EEG)
3 3 a4 BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 793 996 1258 1531 3711 JANET Together Again (Virgin)
% 3w a4«  DESTINY'S CHILD No, No, No (Grass Roots/Columbia) 788 879 964 1102 28/2 SMASH MOUTH walkin’ On The Sun (/nterscope)
50 « (P DREAMHOUSE Stay (Trauma) 751 665 571 585 51/3 | BACKSTREET BOYS As Long As You Love Me (Jive)
DEEUTP @ DAKOTA MOON Another Day Goes By (Elektra/EEG) 719 576 329 46 56/7 | ROBYM Show Me Love (RCA)
@  MERRIL BAINBRIDGE Lonely (Universal) 523 257 19 @ — e, i PLEE BNRD SamiCiverou Ly et EG)
s 4 s s INNER CIRCLE Not About Romance (Republic/Universal) 499 587 667 682 25/0 = T W
awarded to songs gaining plays aver the previous week. If two songs are
This chart reflects airplay from July 27-August 2. Songs ranked by total plays. Highlighted songs indicate Breaker. ::f:.'TMZZ{".:2i;';:':'p’}a',Z"..Z‘Z:?..Z‘l?,%;’f,’,f.‘é‘.’.?,_.";‘Z,'_.i.i':."ﬁ,ﬁiﬁmiﬁ
140 CHR/Pop reporters. 136 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R inc. y InitEtallplay: Weighled|chart 3bpesrs,on R R/ONLINE.
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CHR/POP

NEW & ACTIVE

BIG PUNISHER FAJOE Still Not A Player (Loud)
Total Plays: 473, Total Stations: 26, Adds: 3

4 THE CAUSE Stand By Me (RCA)
Total Plays: 441, Total Stations: 22, Adds: 0

PURE SUGAR Delicious (Geffen)
Total Plays: 413, Total Stations: 34, Adds: 5

AALIYAH Are You That Somebody? (Atiantic)
Total Plays: 358, Total Stations: 14, Adds: 4

CLEQPATRA Cleopatra’s Theme (Maverick/WB)
Total Plays: 336. Total Stations: 26, Adds: 2

EVERYTHING Hooch (Blackbird/Sire)
Total Plays: 280, Total Stations: 63, Adds: 51

EVE 6 Inside Out (RCA)
Total Plays: 228, Tota! Stations: 37, Adds: 17

DEBORAH COX Things Just Ain't The Same {Arsta)
Total Plays: 211, Total Stations: 23, Adds: 6

TATYANA ALI Daydreamin’ (A Work)
Total Plays: 175, Total Stations: 11, Adds: 2

NICOLE Make it Hot (FastWestFEG)
Total Plays: 140, Total Stations: 16, Adds: 5

ANGGUN Snow On The Sahara (Epic)
Total Plays: 137, Total Stations: 25, Adds: 16

FUEL Shimmer (550 Music)
Total Plays: 137, Total Stations: 13, Adds: 2

SMASHING PUMPKINS Pertect (Virgin)
Total Plays: 128, Total Stations: 19, Adds: 6

FOO FIGHTERS Walking After You (Elektra/RoswellCapitol)
Total Plays: 86, Total Stations: 11, Adds: 7

KELLY PRICE Friend Gt Mine (T-Neck/Isiand)

Total Plays: 82, Total Stations: 11, Adds: 2

| SISTER HAZEL Goncede (Universal)
i Total Plays: 63, Total Stations: 11, Adds: 7
|

CHRISTINA AGUILERA Reflection (Walt Disney)
| Total Plays: 47, Total Stations: 10, Adds: 2

Songs ranked by total plays

EIGHT IS ENOUGH ... — especially with this group. Planning mischief and mayhem are
(I-r) Arista’s Tom Matfei, Motown’s Davey D., Jeff McClusky's Rick Cooper, Jeff McClusky,
WBBM/Chicago PD Todd Cavanah, R&R’s Tony Novia, Columbia’s Lee Leipsner, and
WBBM/Chicago MD Erik Bradley.

BIRTHDAY BUDDIES — One candle for these two egos, you've got to be kidding. Seen
here sharing the same birthday cake are WBBM/Chicago MD Erik Bradley and Jeff
McClusky.

Apbpbs Aucust 11

CHERRY POPPIN' DADDIES Brown Derby Jump (Mojo/Universal)
CULTURE CLUB
KENNY LATTIMORE

I Just Wanna Be Loved (Virgin)
Days Like This (Columbia)
MONIFAH Touch It (Uptown/Universal)
98 DEGREES Because Of You (Motown)

QUEEN f/WYCLEF JEAN Another One... (DreamWorks/Geffen)
SISTER SOLIEL

WILD ORCHID

Torch (Universal)

Be Mine (RCA)

PARTY PARTNERS — During a recent event, these fine people wanted to take a balloon
ride across the world. However, they decided to stay grounded. Happy to be on solid ground
are (standing) V2 Head/Promotion Matt Pollack; (sitting, I-r) MTV VP/Programming Ken
Benson, wife Lori, and Richard Branson.

TELL ME ... — what a diva Universal artist Billie Myers is. After performing at KMXV/Kan-
sas City's Red, White, and Blue concert, Myers (c) does some post-concert posing with
Universal's Jodi Ryan Bland and KMXV PD Jon Zeliner.
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Stations and their adds listed alphabetlcally by market

WFLY/Albany, NY
DM: Michael Morgan
PD: Rob Dawes

MD: Ron WEIIiaATsv

KQ10/Alexandria, LA
PD: Kahuna
APD/MO: Jay Stevens

NCOLE “Make'
ANGGU S

AUDRA & ALAYNA T

WAEB/Allentown, PA
PO: Brian Check
MD: Chuck McGee

KQIZ/Amarillo, TX
Interim PD: Cisco Kidd
INCJ "Ts

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Paul Walker

NG “Time™

WSTR/Atlanta, GA
PD: Dan Bowen

MD: J.R. Ammons
EVE b “lnsige”

WINY/Augusta, GA
PO: Bruce Stevens
MD: Michael Chase

IN0) “Time’
EDEN “Enemy”

KHF)/Austin, TX
PO: Krash Kelly
MD: Leslie Basenberg

16 AALIYAM “Somebody”
11 BEASTIE BOYS “(rter”

WXYV/Baltimore, MO
PO: Dave Ferguson
APD: MD Throhb
“Another”
19 VDVLES 0‘ ‘NFG?V mebo
IIICO\E_I‘IIJ
EVEAYTHING "Hooch™

WLSS/Baton Rouge, LA
PD: Robert Elfman

MD: Todd Chase
EVERV" NG "Hooeh™

WSYI( BOYS “inter”

KQXY/Beaumont, TX
APD: Pam Pace

MD: Brandin Shaw
EVERYTHING “Hooch™

WXYK/Biloxi, MS

PD: Patty Steele

MD: Kenny Ves1
ENWNS'INA AGUILEHA “Aetlection”

F00 FIGHTERS “Walking™
98 DEGAEES “Because

WMRV/Binghamton, NY
DM: BIlt Sheridan

PO: Jacko

MD: Lovie G.

HMNA “Fust”

mmrrmnu “Hooch
USHER “Way

WXKS/Boston, MA
PD: John tvey
APD/MD: David Corey

THIRD EYE BLIND “Jumper

WKSE/Buffalo, NY
OM: Sue D'Neil
PDMD: Dave Universal

NICOLE
BRANDY rmst “Worid”

WRZE/Cape Cod, MA

PD: Mike D'Donnell

MD: Kevln Mzmhews
1IN

WSSX/Charleston, SC
PD: Billy Surt
MD: Christine Cross

BACKSTREET BOYS “Everybody

WVSR/Charleston, WV
PD: Mark Summer
16 EAGLE-EVE CHERRY “Save

WNKS/Charlotte, NC
PO: Brian Bridgman
MD: Danny Wright

WILL SWITH ©
EVERYTHING “Hooc

KLRS/Chico, CA
PD/MD: gnrif!nphev Cair

EVERYTHING “Hooeh

WKRQ/Cincinnati, OH
OM: Mike Marino

PO: Bill Klaproth
MD: Jim I(elly

NEXT “Close

WZIM/Cleveland, OH
PD: Dave Eubanks

MD: Action Jackson
DREAMHOUSE Stay”

KKMGLolorado Co
PD: Bobby Irwin

APD: Paut Johnson

MD: Rob Ryan

£VE 6 “Inside”
EVERYTHING “Hooch”

WNOK/Columbia, SC
PO: Jonathan Rush

MD T.J. McKay
BAGLEEYE CHENRY Sae
|2 SEASTE govs
T4
SWIRL k) ‘Nty
SHER “Way”

WNCI/Cotumbus, OH
PD: John Dimick
APOMD: Neal Sharpe

OREAMMOUSE ~Stay*

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambert

MD: John Reynolds
SHAQUILLE O'NEAL  "way"

WGTZ/Dayton, OH
DM: Michael Luczak
PD: Dale Baird

MD: Dani Steele

WKMX/Dothan, AL
PD: Phil Thomas

MO: Tim Godwin
ANGGUR Sahau

WNKI/Elmira, NY
PD: Bob Quick

APD/M[) Eric Moon
[UWIN MCCAIN ™
ooch”
PUR( SIIGAR Othuou:
SISTER HAZEL “C:
ANGGUN ‘Slmu

WRTS/Erie, PA
PD/MD: Jon Reilly

APD Beth Ann McBride

] ,AVAGE  SARDEN “Truy™

S«Asmuﬁ Puupms “Perdect”
HEATHER NOVA “London™

KDUK/Eugene, OR

MD: Valerie Steele
rvgg\_nmn'- "Hooch™

EVE 6 “Insue
JANET “Deep’

KMCK/Fayetteville, AR
PD: Scott Johnson

MD: Mike Chase

FOO FIGHTERS Wilam
EVERYTHING “Hooc!
SAROTA WO “Amter

WWCK/Flint, Mt
PD: Scott Seiple
MD: Nathan Reed
«d

SMASHING Puumns “Perect
EVERYTHING

‘WJMX/Florence, SC
OM/PD: Keith Mitchell
APD MVD Kyle

FM VOuI.:JLNE; “Good

SISTER 1

BEASTIE BOVS “imer”

WXKB/Ft. Myers, FL
PO: Chris Cue
B Sherwyn

€D LAmEs Weet

KISR/Ft. Smith, AR
PD/MD: Fred Baker

1N0J
DAVE lumczws BAND “Stay”
Ev(ﬂwn »5 Hooch

00 ‘8
AUDM & ALAYMA T

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PD/MO: Captain Chris
Didier

APD: Ange Canessa

SISTER HAZEL “Concese

WYKS/Gainesville, FL
PD: Jeri Banta
MD: Nick Vance

e oy
\NGGUM “Sanar
e ANERIOGE “Looely

WSNX/Grand Rapids, mi
PD: John Thomas

APD/MD: Keith Curry
k<] SHAGGY FAJAMET “Luv"
% MORIFAH “Touch®

WVTI/Grand Rapids, Ml
PDMD: Jetl Andrews

48 NATALIE tMBRUGLIA “Wishing:
INOJ “Time™

WIXX/Green Bay, Wi
PD: Dan Stone
MD: David Burns

No Ads

WRHT/Greenville, NC
PD: J.T. Bosch
APD/MD: Gina Gray

ANGGUR “Sahara”

WFBC/Greenville, SC

PO: Nikki Nite

APDMD: J. Love
“Somebody”

WNNKMarrisburg, PA
PO: John D'Dea

“Week™
oiwnm cox ‘Imnqs

WKSSHarttord, CT

PD: Jay Beau Jones

MD: Mike McGowan
No Agas

KXMEMonolulu, Hi
Co-PD: Jamie Hyatt
Co-PD: Kid Leo Baldwin
9% PARK “Betch*

KRBEMouston, TX
PD: John Peake
APD: Scotty Sparks

MD: Jay Michaels
JENNIFER PAIGE “Crush®

WZYPMuntsville, AL
PO: Bill West
MD: Chris Catlaway

No Adds

WZPLAndianapolis, IN
PO: Tom Gjerdrum
MD: Dave Decker

WYOY/Jackson, MS

GM/PD: Dick D'Neil

APD/MD: Kevin Vaughan
VE 6 “inse

WAPE/Jacksonville, FL
0M/PD: Cat Thomas

APD/MD: Tony Mann
BARENAKED LADIES “Week

WAEZ/Johnson City, TN
OM: Bill Hagy

PD: Gary Blake

MD: Lisa Jo Elliot

£VE 6 “ingade”
EAGLE -EYE CHERRY “Save’
REAMHOUSE ~Stay

WGLU/Johnstown, PA
PD: Rich Adams
MD Mllch Edwards

mﬁv(v nAnGEl ‘Fque
FAITH HILL e

WKFR/Xalamazoo, Mi
PD: Dave Michaels
MD: Craig Russell

BEASTIE BOYS “Inter™
EVE 6 “inude”

KMXV/Xansas City, MO
PD: Jon Zeltner

MD: Dylan
T4 BARENAKED LADIES “Weew
10 PRAS MICHEL F008 . “Supastar

WWST/Knoxville, TN
PO: Rich Bailey

MD: Jake Edwards
DAVE MATTHEWS BAND “Stay’

KSMB/Lafayette, LA
PD: Larry LeBlanc
MO: Brad Newman

fVERV" G
SVASHING PUUBRRS Pertect”

WLAN/Lancaster, PA
PD: Jordan Walsh

APD/AMO: Vince D'Ambrosio
§ BARENAKED LADIES “Weer™

WHZZA ansing, Mi
PDMD: Woody Houston
% INOJ "Time

me
EVERYTHING “Hooch™
BEASTIE BOYS “later”

"~ WLKT/Lexington, KY

PD: Jill Meyer
MONIFAH Tauch™
CLEOPATRA “Theme™
ANGGUN “Sahara”

-KFRX/Lincoln, NE
PD: Sonny Valentine
APO: Larry Freeze
MD: Joe Tyler

MERRIL BAINBRIDGE L onely
EVERYTHING “Mooch

KHTE/Little Rock, AR

PD: Neal Ardman

MD: Myne Honvev
BM[NAKED LM)T[: wm
&oonanvms wm Aq

WBLIAongJsland, NY
PD: Ken Medek
MD: Al Levine

I E

KIIS/Los Angeles, CA
PD: Dan Kieley
APDMD: Trar:y Austin

12 LAUR “Cant
H !ARENAKED ABES et
10 SARAN MCLACHLAK “Ada*

WOJXLouisville, KY
OM/PD: C.C. Matthews
APD/MD: Rod Phillips

P DAWN 'nqm
EVERYTHIN
EOWN RN T

KZl/Lubbock, TX
PO: Jay Shannon
MD: Steve Lngan

MATCHBOX 20
CLEQPATRA °T

g

WMGBMacon, GA
Group PD: James Gregory

WZEE/Madison, WI
PD: Jimmy Steele
MD: Tommy Bodean

DAKOTA
PURE SUGAR “Deficious

KBFM/McAllen-
Brownsville, TX
OM: Billy Santiago
APD/MD Jefl DeWitl

SHAGGY FAJANET “Luv
5 GI.ONIA ESTEFAN “Oye”
ﬁ( SMGM Demous

DéBon cox ings

WADAMelboume, FL
DM/PD Mike Lowes
' BEA.,lIi BOVS “toer”
VOICES N THEORY *Dimelo™
EAGLE-EYE CHERRY Sne
DEBORAN COX “Things”
URE SUGAR “Delrcious

WKSL/Memphis, TN
DM: Chris Taylor
MD: Robin Cole
NATALIE IMBRUGLIA “Wishing’
iG "Hooch™

N
BEASTIE BOYS “inter
DAVE MATTHEWS BAND “Stay”

WHY|/Miami, FL
PD: Rob Roberts
AP[) AI Chio

PAPAY)
USHER way®

KOWB/Minneapolis, MN
PD: Rob Morris
APDMD: Rich Davis

1 1Oy Time
BARENAKED LADIES “Week™

WABB/Mobile, AL
DM: Jay Haslings
PD/MD Damn Slone
HICN(LLE uvns 'Ncw v
MOOK *
Iluiﬂml IAANBR!DG( Lm!ly

WBB0/Monmouth-Ocean,
NJ

PD: Neil Sullivan

APD/MD: Alan Fox

21 BARENAXED LADIES “Werk®
EVERYTHING “Hooch™
FAITH HILL Kiss™

WVAQ/Morgantown, WV
PDMD: Lacy Neﬂ

21 EVERYTHING THoocn
MERRIL sAmslwu( “Lonely
BEASTIE BOYS

DAKDYA MO0 Antoer”

WWXM/Myrtle Beach, SC
APD/MD‘ Marty Caliaghan

sv[rvmmc Hooe
T00 JOKES “Good™

WRVW/Nashville, TN
OM: Chartie Quinn

PD/MD: Tom Peace
No Agds

WKCI/New Ha.ven. CcT
PD: Kelly Nash

EVERV“‘WG Hooch™
EDEN “Enem,

WOQGNMNew London, CT
OM: Franco
PO: Jim Reitz
APD: Brent McKay
EVE6

VOICE HEORY “Dimelo’
JANET “Detp

KUMX/New Orleans, LA
OM: Dave Stewart
PDMD: Kandy Klutch

AALIYAH “Somebody

WEZBMNew Orleans, LA
Dir./Ops: Nick Ferrara
PD: Rob Wagman

7!

XSG

PUBLIC ANNOUNCEMH' Booy™
LE-EYE CHERRY “Save”

THIAD EYE BUND “Jumper

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly
MD: Cubby Bryant

Mo Adds

WNVZNortolk, VA
PD: Don London

MD: Jay Wesl
16 SWIRL 360 “Hey"
2 TATYANA ALY “Daydream,

WKPK/NW Michigan

PD: Rob Weaver

MD: Brent Carey
EAGLE-EVE CHERRY “Save”
HEATHER NOVA 'L ondon”
PURE SUGAR “Dehcrous”
iVERVTHIMG “Hooch™

KJYO/Okiahoma City, OK
PO: Mike McCoy
MD: Jlmmy Barreda

Foo nomsas mm»g
EAGLE e
swsmuc Puwxms Fertect

KQKQ/Omaha, NE
PD: Wayne Coy
APDMD: J.J. Morgan

BERTORE Hooch

WXXL/Orlando, FL
OM: Adam Cook
APD/MD: Pete DeGraafi

DESTINY'S CHALD “No™

wI0Q/Philadelphia, PA
OM: Glenn Kalina
APD: Robyn Bentley
MD: Jay Towers

“Can't”

SMASH MOUTH
CELINE DION “More™

KPTY/Phoenix, AZ

PO: Byron Kennedy

MD: “Dead Air” Dave
gIG PUNISHER F/'.‘IO( St

SMASH MOUTH “Cam*

WBZZ/Pittsburgh, PA
PO: David Edgar

4 AEDF Bf cw

2 WILL SMI

THAD EVE !LmD “Jumpet”

WJBQ/Portland, ME
PD: Tim Moore
MD: Keith Scott

EVERYTHING "Hooch™

KKRZ/Portiand, OR
PD: Tommy Austin
MO: Lara

NICOLE “Make
EAGLE-EYE CHEARY “Save’

WSPK/Poughkeepsie, NY
VP/Prag.: Brian Krysz
APO/MD: Casey

PAPAVA “Hero”

KELLY PRICE “F:
m.cEs oF mEoﬂv Dimeto
EAGLE-EYE CHERRY “Save”

WPRO/Providence, RI
PD: Tony Bristol

MD: Dave Morris
Ko Adds

WHTS/Quad Cities, IA-IL
OM: Tony Waitekus
MD: Brlan Scon

mnmmc “Hooch

WOCG/Raleigh, NC

OM: Brian Burns

PO: Kip Taylor

APD/MO: Chris Edge
AN

WRFY/Reading, PA
PD: Al Burke
MD: Scotl Parks
BRIAN SETZER OACH *Jump’
SISTER 2

EVERYTHING “Hooch

WRVQ/Richmand, VA
PO: Lisa McKay

Interim MD: Travis Dylan
No Aads

WXLK/Roanake, VA

OM/PD: Russ Brown

M[) Lisa Jo Elliot
;mmcﬂ kOVA “London

" DEEDRAN COX vn.m

10 M IM

10 SMASHING PUMPKKNS Pertact’

ANGGUN “Sahar
EVERYTIING Tionch

WPXY/Rochester, NY
OM/PO: Clarke Ingram

MD: Mike Danger
BARENAKED LADIES We
BIG PUNISHER FUOE SMI

WZOK/Rockford, IL
PD: Scott Chase

MD David Jay
MERERIK BAINBRIDGE "L onety

195 HONTERS “Wahng

WTCF/Saginaw, Mt
PD: Mark McGill
APD: Juli Jay

MD: Tom Grimm
BEASTH 8OYS “imer™

KSLZ/St. Louis, MO
PD: Jeft Kapugi
M[) Rich Stevens

|n wwmucu?n e

AN SCTZEN
BIG PURISHER mo( snn

KZHT/Salt Lake City, UT
POD: Marc Summers
MD: Jetl McCartney

PM DAWN “Right”
EVE 6 Insige”

KHTS/San Diego, CA
PD: Todd Shannon
APD: Ron Geronimo

MD: Hllman Hayes
2 FO Wy~
WENMEB LADIES “weer™
MONIFAH “Touch™

KSLY/San Luis Obispo, CA
OM/PD: Dave Christopher

MD: Adam Burns
f: NAYALI( II‘BRUG‘IA ’wrsshmq'

10 B oy smsn ORCH_“jump’

lg swww UDI(S Weer”

I Mc

g SARAN umcnun “Adi
ANGGUN

ARva uAnGn Flagpole™

KZQZ/San Francisco, CA
PD: Mark Adams
Interim MD: Femando

Venlura
TATYANA AL “Dayareamin®

KBKS/Seattie, WA
PD: Mike Preston
MD: Paul Anthony

EVERYTHING “Hooch

KRUF/Shreveport, LA
PDMD: Gary Robinson
VEG 3

d
EVERYTHING “Hooch™
ANGGUN “Sahar”

WNOU/South Bend, IN
PD/MD: Casey Daniels

HARVEY DANGER “flagpok
FAITH WILL “Ks

JANET “D:
GRIAN SETZER ORCH “jumyp

K2ZU/Spokane, WA
PO: Ken Hopkins
MD: John Conner

BACKSTREET BOYS “Breax

WOBR/Springfield, IL
PDMD: Rik Blade
i B

KHTO/Springtield, MO
OM: Dave Alexander
PD: Ray Is

EVER!
EVE 6 “Insige’
ARGGUN “Samara

WNTQ/Syracuse, NY

PD: Tom Mitchell

MD: Jimmy Disen
SISTER HAZEL “Concedge
ARGGUN “Sahar3

EVERYTHING “Hooch
FOO FIGHTERS “Walking

WWHT/Syracuse, NY

PDMD: J.J. Rice
SUIISO‘lIC Clusw

Intet
!AR[NAK(D LADIES “Week

WWLO/Tallahassee, FL
POMD: Dave Dunaway

EAGE( EYE cn[nﬂv “Save”
DAKOTA uuon “Angthe:”

WFLZ/Tampa, FL
OM/PD: B.J. Harris
APD/MD: Dnmlno

it FM flm

EOWN MCCAN T
HARVEY DANGER “Flagpoie”

WMG|/Terre Haute, IN
PO: Rich D'Brien
MD: Steve Smith

EVERYTHING “Hooch
ANGGUN “Sahara”

WVKS/Toledo, OH
PD: Mike Wheeler
APD/MD: Bill Michaels
? B[LSII( IUVS lmer
T S
EVERYTHING “Hooch™
ALL SAINTS “Never™

WPST/Trenton, NJ
PD: Dave McKay
MO: Chris Puorro
1 JANET “Deeg®

FIVE Lights™

KRQQ/Tucson, AZ

OM: Tim Richards

APD: Mark Medina

MD: Dan (Dino) Nespall
Mo Agds

KHTT/Tulsa, OK
DM: Sean Phillips
PD: Carly Rush
MD:Scotty Mac

No Adds.

WWKZ/Tupelo, MS
PDMD: Rick Stevens

ANGGUN “Sahara
EVERYTHNG “Hooch®

KISX/Tyler, TX
Interim PD: Larry Kent
MD: Mick Fulgham

N

WSKS/Utica, NY
PD. Stew Schantz
APD/MD: Gina Jones

A
SMASHING PUMPKINS “Pertect

KWTX/Waco, TX

PO: Flash Philllps

MD: Jefi Miles
ANGGUN “Sana

WWZZMWashingtan, OC
PO: Dale O'Brian
APD/MD Ron Ross

R[vﬂnlu\w( Weer
EASTIE 80YS
TATER JONES ety

WIFC/Wausau, Wi
PO: Paul Kraimer
MD: Jefi Murray

MERRIL BAINBRIDGE “Lonely

KKRO/MWichita, KS
PD: Jack Dliver
MD: Craig Hubbard

EVERYTHING “Hooch™
DAKOTA MOON “Anotner
1NOS “Tome”

WBHT/Wilkes Barre, PA
PD: Steve McKay

MD: Mark McCarthy
BEASTIE BOYS “imer”
N0 “Tome”

WKRZ/Wilkes Barre, PA
PO: Tony Banks

MO: Jerry Padden
WISTER JONES “Destiny

WSTW/Wilmington, OE
PD: John Wilson

APDMO: Mike Rossi
NEXT “Ciose”

KFFM/Yakima, WA
PO: Jim Aflen

MD: Harrison Wood
BAREMAKED LADIES “Week

WYCR/York, PA
OM: Rick McCauslin
PD: Davy Crockett
MD: Sallyv

(vﬂmmnﬁ “Hoocn®
DEBORAN COX “Things:

WHOT/Youngstown, OH

POD: Tom Pappas

MD: Mike Thomas
[V[RVTN\!IG nou.n

IGGUR
:w,nu AGUIIEM “Reftection”
KELLY PRICE "Frend

140 Total Reporters

139 Current Reporters

136 Current Playlists

Reported Frozen Playlist (3):

WAY V/Atlantic City, NJ

KZMG/Boise, ID
WSTO/Evansville, KY

Did Not Report For Two Consecutive
Weeks; Data Not Used (1):
WERZ/Portsmouth, NH

wwWw americanradiohistorv com
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_ CHR/POP PLAYLISTS
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N 4 > ST e 4 P B TR S
FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE
MARKET #4 == MARKET 26
N /! KiIS/Los Angeles KZ02/San Francisco i i KHKS/Dallas
iyt KIS {818, 045-1027 {415) 957-0957 bl el 1061 KISSFM || 214 891-3400
Poleman/Bryant 1027 Kieley/Austin e o Adams Xalina/Towers Lambert/Reynolds
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE eLAYS ARTISTIITLE PLAYS ARTISTATITLE PLAYS ARTISTAITLE
{ 3w Iw W Tw IW 2w tw Tw IW 2w Lw TW IW IW W TW IW W LW Tw
62 66 99 89 GOO GOO DOLLSAns 76 75 74 78 GOO GOO DOLLSMs 86 73 74 T2 PRAS MICHEL F/ODB. /Ghefto Supastar. 61 51 42 61 SHANIA TWAINYou'Tre Stil The One 67 65 71 71 ALANIS MORISSETTEUminvited
43 45 51 89 AEROSMITHA Dont Want To.. 64 75 75 76 NDX/loo Close 77 69 69 69 NATALIE IMBRUGLIATom 58 60 63 58 GO0 GOO DOLLSAMs 48 44 59 78 WILL SMITHUust The Two Of Us
65 65 99 87 BRANDY & MONICAThe Boy Is Mne 76 75 76 75 BRANDY & MONICAMe Boy is Mine 68 66 69 69 SHAMA TWAINou'e Stil The One 61 53 32 55 Kl & JOJO/AI My Lite 77 72 72 69 BRANOY & MONICA™e Boy s Mine
43 43 54 51 WILL SMITHAust The Two Of Us 75 75 75 T3 ALANIS MORISSETTE/Unimated 81 68 71 68 NEXT/Too Close 58 58 56 55 WILL SMITHGethn Jiggy Wit 1t 50 58 54 8 NEXT/Too Ciose
63 63 91 48 SHANIA TWANYou're Stll The One 22 36 43 61 AEROSMITHA Don't Want To. 40 35 38 68 AEROSMITHA Don't Want To. 58 59 64 54 WILL SMiTHuust The Two Of Us 70 70 63 67 BRIAN MCKNIGHT/Anytime
g 63 61 39 48 NATALIE IMBRUGLIATom 58 77 75 58 WILL SMTHUust The Two Of Us 76 64 64 65 VOICES OF THEORY/Dimelo (Say 1) 59 61 54 43 ALANIS MORISSETTE/Uninvted - - 26 50 AEROSMITHA Dont Want To..
28 41 41 39 CELINE DIONTo Love You More 42 42 46 45 JENNIFER PAIGECwush 48 42 62 58 INOWTime After Time 46 46 51 39 JANET/Together Agan 47 47 49 49 N SYNC/Teann’ Up My Heart
! 42 40 38 37 BRIAN MCKNIGHT/Anytme 38 40 42 42 SHANIA TWAINYou're Stif The One 84 73 73 53 BRANDY & MORICATThe Bay Is Mie 41 37 20 35 ROCKELL FCOLLAGESCanY We Try 42 43 47 48 FIVEWben The
14 15 17 37 SARAH MCLACHLAN/Adu 55 37 38 48 BRIAN MCKNIGHT/ATytme 68 68 54 S1 ALANIS MORISSETTEAninvted 10 28 30 35 AEROSMITHA Dont Want To. 58 57 48 47 NATALIE IMBRUGLIWTom
) 41 431 35 34 FASTBALLThe Way 57 42 41 38 NATAUE (MBRUGLIATom 37 54 49 BACKSTREET BOYS/ Newer Break 25 35 35 30 VOICES OF THEORY/Dimelo {Say ft) 38 38 39 46 .BACKSTREET BOYSTH Never Break.
' 65 65 34 33 ALANIS MORISSETTEUninvited 33 38 37 35 PRAS MICHEL F/008 /Ghetto Supastar 17 22 52 47 ALL SAINTSNever Ever 25 33 39 28 ALL SAINTSMever Ever 40 39 41 45 FASTBALLThe Way
36 42 24 25 KLI & JOJO/AI My Lite 38 34 35 N SYNG/ Want You 6 32 46 GOO GOO DOLLSMns 29 27 25 27 oo Close 41 45 43 44 JENNIFER PAIGE/Crush
1 37 36 23 24 NEXT/Too Close 25 29 30 35 JANET/Go Deep 57 47 56 46 WILL SMITHUust The Two Of Us 46 51 52 26 NATALIE IMBRUGLiATor - 43 GOO GOO DOLLSMs
31 26 29 23 ROCKELLMA A Dream 38 40 33 33 FIVEMMen The Lights 43 44 51 44 BAIAN MCKNIGHT/Anytime - 19 18 25 JENNIFER PAIGECrush 68 69 69 40 SHANIA TWAINYOUTe S The One
23 28 23 DEBORAH COXThrgs Just Ant. 40 41 38 33 FASTBALL/The Way 48 46 45 43 MARIAH CAREYMy Al 13 16 28 24 PRAS MICHEL FODB. /Ghena Supastar 46 43 40 37 USHERNce & Slow
29 24 27 22 MATCHBOX 20Real Word 21 22 23 32 SEMISONICCicsing Time 49 44 50 42 SAVAGE GARDEN/Truly Madly Deeply - - 20 24 NOWTime After Time 32 29 27 35 WILL SMITHGetn' Jiggy Wit It
14 26 22 22 THIRD EYE BLUINDMowS ft Going To Be 33 - 31 WL SMITH/Gettn' Jggy Wit It 39 35 38 40 JENNIFER PAIGESCrush 26 28 33 23 BACKSTREET BOYSEverybody 17 9 18 29 NU FLAVOR/Baby Be There
20 18 36 21 ALL SAINTSMever Ever 31 JANET/Together Again 5 36 37 ACE OF BASE/Cruet Summer 5 19 22 PURE SUGAR/Delicious 36 25 22 25 MATCHBOX 20dam
39 26 30 21 MARCY PLAYGROUND/Sex And Candy 25 27 31 31 "N SYNGTeann' Up My Heant - - - 34 LAURYN HILLICanY Take My. 27 22 33 22 N SYNOA Want You Back 45 40 46 24 MARCY PLAYGROUND/Sex And Candy
30 30 21 21 PRAS MICHEL FODB. /Ghetto Supastar 26 38 39 31 MATCHBOX 20/Reat Word 32 39 34 JANET/Go Deep - - 11 21 MATCHBOX 20Rea) Word 35 27 27 22 MATCHBOX 20Push
1 20 31 28 21 ULTRA NATE/Free 17 14 15. 28 SAVAGE GARDENTo The Moon And Back 35 27 35 33 CELINE DIONTo Love You More 26 34 34 20 FASTBALLThe Way 25 21 21 22 JOCK JAMiJock Jam
29 23 8 20 MADONNARay Of Light 22 25 23 25 NATALIE IMBRUGLIAWIShing | Was There 9 31 MATCHBOX 20/Real Workd 20 18 22 19 BACKSTREET BOYS/I'H Never Break 22 24 19 21 PRAS MICHEL F/OOB. /Ghetto Supastar
19 24 29 19 JENMIFER PAIGE/Crish 18 18 19 20 ALt SAINTSMever Ever 25 19 18 22 'NSYNCA Want You Back 18 17 15 18 BRIAN MCKNIGHT/Anytime 19 20 20 26 VOICES OF THEORY/Dimeio {Say It)
25 26 22 19 WILL SMITHGemr Jggy Wit it - 8 15 19 CELINE OIONTo Love You More 24 25 24 22 N SYNGTeann' Up My Heart - 12 11 17 JANET/Go Deep 24 16 21 20 SMASH MOUTHWaln' On The Sun
22 19 26 18 SAVAGE GARDENTo The Meon And Back 23 20 19 19 SMASH MOUTHZCant Get Encugh 34 32 27 19 BACKSTREET BOYS/Everytody. 14 13 10 17 MARCY PLAYGROUND/Sex And Candy 18 23 23 20 KP & BNVYISwmg My Way
35 35 27 17 SEMISONICCiosing Time 11 17 20 18 EDWIN MCCAINAT Be 25 19 18 18 MAOONNAfFrozen 23 17 19 17 BRANDY & MONICAThe Boy Is Mine - 8 10 19 USHERMy Way
20 18 23 15 N SYNCTeann' Up My Heart 10 13 13 18 BACKSTREET BOYSA Never Break. 18 17 18 17 MATCHBOX 20/Push 20 17 17 17 SAVAGE GARDENTo The Moon And Back S - 18 K18 JOJOINI My Le
15 14 13 15 PUFF DADDY.A Be Missing You 4 9 7 15 INOWTime After Time 15 31 23 17 FIVEAhen The Lights. 24 24 15 DEBORAH COX/Thigs Just At 7 14 17 17 ALL SANTSMewer Ever
2 11 19 13 “RXTAUE IMBRUGLIAWishing | Was There 5 11 15 14 BEASTIE BOYSimergaiactic 25 18 15 16 JANET/Together Again 20 17 17 15 FIVEWhen The Lights 19 18 19 17 CARDIGANSLovetoo!
8 11 18 13 EDWIN MCCANIT Be - < 12 LAURYN HILLCant Take My 36 22 15 16 KAVSomethwig Insie Me 5 17 15 NATALIE MERCHANTAINd & Generous 19 20 15 17 ROBYN.Do You Know
14 17 13 12 SMBERD0e More Night 12 BARENAKED LADIES/One Week -« - - TATYANA ALIDaytreamin’ - 11 GREEN DAY/Time Ot Your Life 16 20 18 17 MEREDITH BAOOKSBitch
- 11 FLEETWOOD MACLandsiide 10 SARAH MCLACHLAN/AE 16 12 12 10 COLOR ME BADD/Remember When 21 17 21 16 EN VOGUEDont Let Go (Love)
1 10 18 10 BACKSTREET BOYSNI Never Break. 8 7 10 TATYANA ALUDaydreamn' - 10 N SYNG/Teann' Up My Hean - 16 PUFF DADDY./I Be Missing You
28 29 1t 10 NOTORIOUS B..G/Mo Money Mo Probiems 18 22 19 9 4 THE CAUSE/Stand By Me - SMASH MOUTHCant Gat Enough 17 16 15 15 INOULove You Down
14 15 14 10 FUGEESMNo Woman. No Cry 4 8 9 HARVEY DANGERFugpok Sita - CELINE DIONTo Love You More 18 20 16 14 OUNCAN SHEIKBarely Breating
12 13 10 FUGEES/Killng Me Softly 4 9 7 MISTER JONES/Destiny 13 - 15 14 BACKSTREET BOYS/As Long As You
13 - 13 30 THIRD EYE BLIND/Semw-Charmed Lie - - 6 USHERMy Way 16 14 14 14 BLACKSTREETANo Diggity
-9 SWIRL 360Mey Now Now 12 12 9 4 NATALEE MERCHANT/iG & Generous 10 10 9 12 CELINE DiONTa Love You More
1 8 JANET/Go Deep - 3 STARS ON 547 You Could Read 13 13 12 12 QUAD CITY DJS/Cmon ‘N Ride .
1 8 BARENAKED LADIES/ne Week 9 11 12 11 SAVAGE GARDENTo The Moon And Back
MARKET #8 MARKET #10 e""‘“\
%ﬂ'ﬁ'm""" 104 KRBE/Houston WXKS/Boston I 'IIHVI/rlliarsv;zl’99 STARKO4™ || wsThiatanta
7 3 {713} 266-1000 (781) 396-1430 (954) 463- {404) 261-2870
0'Brian/Ross m Peake/Michaels Jvey/David o'" ‘“‘\o’ Raberts/Poyner SR Bowen/Ammons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W Tw IV 2w W TW IW W LW Tw IW 2w W 3w 2w LA
17 51 61 60 AEROSMITHA Don't Want To. 53 70 70 69 AEROSMITHA Donl Want To.. 57 58 56 58 GOO GOO OOLLSArs 62 59 59 61 SHANIA TWAIN/You're Sthl The QOne 61 58 59 60 NATALIE tMBRUGLIATom
57 58 61 59 WILL SMITHust The Two Of Us 43 51 5! 67 GO0 GOO DOLLSAAS 56 51 57 §7 AEROSMITHA Dont want To.. 60 53 56 59 NATALIE IMBRUGLIATom 58 58 59 60 FASTBALL/The Way
58 57 60 ST SHAN(A TWAINYou'e Stil The One 47 54 63 65 NEXT/Too Close 57 57 59 56 SEMISONIC/Closing Time 42 60 59 58 AEROSMITHA Don't Want To.. 59 57 60 59 GOO GOO DOLLSAds
15 28 37 55 BACKSTREET BOYSAH Never Break 61 48 60 61 EOWIN MCCAIN Be 54 28 53 55 NATALIE IMBRUGLIATom 29 27 46 56 GOO GOO DOLSArs 37 59 60 59 NATALIE MERCHANT/Xind & Generous
61 60 62 55 ALL SAINTSNever Ever 43 50 48 54 FASTBALL/The Way 54 54 55 55 MATCHBOX 20/Real Work 44 49 52 52 MADONNARay Ot Light 60 59 57 58 MATCHBOX 20Red Word
16 29 34 52 GOO GOO DOLLSAns 69 58 53 49 BRANDY & MONICAThe Boy Is Mine 43 40 51 54 GREEN DAY/Time Ot Your Lite.. 35 32 32 41 N SYNGA Want You Back 53 57 59 58 MATCHBOX 263am
60 58 58 52 FASTBALLThe Way 33 40 51 46 WILL SMITHuust The Two Of Us 42 54 42 43 ALANIS MORISSETTERninvited 54 42 42 35 GLORIA ESTEFAN/Heaven's What | Feet 33 33 34 37 THIRD EYE BLINDHows h Gong To B¢
33 56 61 48 BRANDY & MONICAThe Boy Is Mme 20 36 41 46 SARAH MCLACHLANWAdR 47 38 38 38 WLL SMITHGettin' Jiggy Wit it 32 32 34 35 OIANA KINGFind My Way Back 38 33 34 37 EDWIN MCCAINTY Be
45 41 47 45 ACE OF BASECruel Summer 64 66 55 44 KTt & JOJOAI My Lie 34 37 38 37 NATALIE MERCHANTAing & Generous 31 30 30 33 BRIAN MCKNIGHT/Amyume 37 35 37 36 AEROSMITH1 Dont Want To...
36 33 40 41 MATCHBOX 20/Real World 67 65 52 43 ALANIS MORISSETTEAUninvited 21 18 40 36 FAITH HILL/This Kiss 29 32 34 32 JENNIFER PAIGETrush 36 37 32 35 SEMISONIC/Closig Time
S6 46 45 40 FIVEAWhen The Lights < 11 33 43 FAITH HILLTNS Kss 3B 52 39 36 SARAH MCLACHLANAGG 51 43 40 30 ALANIS MORISSETTENmnvied 36 30 39 34 SARAH MCLACHLANAda
28 31 38 39 NXTTod Close 18 27 38 41 ALL SAINTS/Never Ever 52 55 40 35 EDWIN MCCAINI' Be 31 34 32 30 FASTBALLTe Way 12 13 14 34 CELINE DICNTo Love You More
<18 22 35 FAITH HILUThS Kiss 65 56 45 39 NATAUIE IMBRUGLIATOm 43 37 27 31 SHANW TWAKNou'e Stil The One - 15 25 29 iNOWTime After Time 57 35 37 33 ALAMIS MORISSETTEAUninvited
368 47 43 35 ALANIS MORISSETTE/Ummvited 22 30 26 38 CELINE DIONTo Love You More 43-35738 29 MARCY PLAYGROUND/Sex And Candy 17 24 27 28 WILL SMITH/Just The Two Of Us 36 37 34 33 BACKSTREET BOYSiAs Long As You.
24 25 27 34 N SYNG/Teanrf Up My Heart 37 31 24 36 MARCY PLAYGROUND/Sex And Candy 5§ 17 25 26 NATALIE MBRUGLIAMAShinG | Was There 30 30 29 28 VOICES OF THEQRY,Dimelo (Say It} 37 35 36 32 VONDA SHEPARD/Searchirf My Scul
13 30 36 32 VOICES OF THEORY/Dmelo (Say W) 27 30 31 34 N SNCTeamn' UpMyHar 32 30 34 25 JENNIFER PAIGE/Crush 21 18 26 27 SAVAGE GARDEN/To The Moon And Back 37 33 35 32 SISTER HAZELMappy
27 28 32 3D PRAS MICHEL F/0D8 . /Ghetto Supastar 23 26 29 33 GREEN DAY/Time 0t Your Life - - B 24 BRANOY & MONICAThe Boy Is Mine 28 32 25 27 SAVAGE GAROEN/Truly Mady Deeply 32 28 29 30 JENNIFER PAIGE/Crush
- - 14 26 INOLTime Attes Time 29 34 37 30 PRAS MICHEL FRODB. /Gbetto Supastar. 23 18 19 21 SMASH MOUTH/Can't Get Enough.. 13 21 24 26 EDOWIN MCCAINAY Be 23 24 28 29. BARENAKED LADIES/One Week
2125 25 25 SAVAGE GARDENTo The Moo And Back 45 33 29 30 WILL SMITH/Gettr' Jiggy Wit It 28 23 28 21 SAVAGE GARDENTo The Moon And Back 22 25 27 25 BRANDY & MONICATre Boy Is Mine 21 17 23 27 ACE OF BASE/Cruel Summer
45 42 44 24 DESTINYS CHiLDMNo, No. No 16 17 23 29 BACKSTREET BOYST Never Break. . 24 21 22 20 EAGLE-EYE CHERRY/Save Tonight 28 28 25 25 MATCHBOX 20/Real World 26 33 28 27 SAVAGE GARDENTo The Moon And Back
29 25 23 23 JENNIFER PAIGE/Crush 27 22 22 21 NOTORIOUS B1.G/Mo Money Mo Problems 20 19 20 18 N SYNG/Tean' Up My Hean 26 26 24 24 SWIRL 360Mey Now how 13 12 12 26 FATH HILLThS Kiss
58 43 36 22 KCI& JOUONI My Lfe - - 28 24 GLOR ESTEFANOye 22 23 21 17 CEUNE DIONTo Love You More 18 16 18 23 SEMISONIC/Ciosing Time 36 37 34 24 PAULA COLEMe
17 19 19 19 BRIAN SETZER ORCH,/Jump Jve An' Wal 17 20 26 24 USHERMy Wy 19 16 16 17 BACKSTREET BOYSA Never Break. 11 14 24 23 CELINE DIGNTo Love You Mare 19 27 25 24 NATALIE IMBRUGLIAWENg | Was There
57 43 27 193 NATALE IMBRUGLIATom 20 24 25 22 BACKSTREET BOYS/As Long As You... 13 18 17 16 EVERCLEAR Wil Buy You.. 3 15 19" FAITH HILLThs Kiss 19 17 18 22 OAVE MATTHEWS BAND/Stay (Wasting Time)
36 27 19 19 BRIAN MCKNIGHT/Anytime. 24 22 22 22 MATCHBOX 2073am o - 14 BARENAKED LADIES/Onz Week 5 11 14 19 JANET/Go Deep 3 26 25 22 EAGLE-EYE CHERRY/Save Tonight
6 19 EVERYTHING/Hooch 28 21 25 21 MATCHBOX 20eal Worid <+ - 13 WILL SMITHUust The Two OF Us 10 9 13 17 BACKSTREET BOYS/TL Never Break. 19 20 18 23 SMASH MOUTH/Cant Get Enough.
- - 18 PURE SUGARDeloows 9 18 19 20 FiVEMMhen The Lights - 6 9 10 EDENNot Your Enemy - 15 17 17 STARS ON 54/ You Could Read " 317 17 19 MARCY PLAYGROUND/Sex And Candy
22 18 20 18 CELINE DIONTo Love You More - - 18 20 BEASTIE BOYSntargaiacte 5 12 8 BRIAN SETZER ORCH/Jump Jive An' Wad 17 13 13 17 ROBYNDO You Know (What.} 26 26 24 16 ERIC CLAPTONMy Father's Eyes
21 14 15 17 JANETA Get Lonely 35 27 - 20 MADGNNARay Of Ught § 7 1 SWIAL 360MHey Now Now 59 51 18 17 WILL SMITHMam 13 11 13 12 OMCMow Baare
3 15 19 14 JANET/Go Deep - 18 19 BARENAKED LADIES/One Weex - § 5 6 MISTER JONESDestny 15 13 13 16 N SYNGTeann' Up My Heart 10 - 11 10 iMANI COPPOLALegend Ot A Cowge
40 24 23 14 BACKSTREET BOYS/Everybody. 33 26 23 19 BRIAN MOKNIGHT/Anytime 6 5 5 5 DAXOTA MGONARoter Day Goes By 18 13 14 16 SUGAR RAYFy d - 10 AOBYN'Show Me Love
29 36 25 13. MATCHBOX 203am 23 21 21 19 SAVAGE GARDENTruly Madly Deeply 7 5 6 5 ATHENAEUMMMat | Diant Know 21 19 16 16 JANET/Togetner Again <« - 10 DAVE MATTHEWS BAND/Crash Into Me
16 17 15 13 JANET/Together Agam 16 15 15 18 THIRD EYE BUND/Sem-Charmed Lite - - < 5 NEXT7Too Ciose 10 10 14 15 FIVEMnen The Lights 15 12 12 8 AQD STEWARTAon La L2
10 13 8 13 SWIRL 360MHey Now Now - - - 18 BACKSTREET BOYSEverybody.. a . - THIRD EYE BLIND/Jumper 12 13 18 15 ACE OF BASECruel Summer <+ - - EVE&nsde Out
10 17 17 12 N SYNCA Want You Back 25 20 16 17 ROBYN/Show Me Love 12 15 15 15 ROBYNShow Me Love
1114 11 11 WILL SMITHGern' Jiggy Wit it 18 16 15 16 EN VOGUEDonY Let Go (Love) 21 16 15 14 SMASH MOUTHMWaken' On The Sun
10 12 7 8 USHERMy Way - - - 16 CELINE DIONMy Heart Wikt Go On 15 13 13 14 BACKSTAEET BOYS/As Long As You .
6 6 RATALIE MBRUGLIAWiShing | Was There 22 20 20 15 IANET/Go Deep 14 13 15 13 USHER/You Make Me Wanna.
9 12 8 7 98 DEGREES/S. WONDER/True To Your Heart 17 14 19 15 USHER/You Make Me Wanna... 10 10 16 12 ALL SANTSNever Ever
- 3 BARENAKED LADIES/One Week 20 17 19 15 SUGAR RAYRY - = 12 12 NATALIE IMBRUGLIAMAShing | Was There
MARKET @14 MARKET #16
KBKS/Seattie B KDWB/Minneapolis KHTS/San Diego / WBLi/Long Isiand KPTY/Phoenix
(206) 262-5477 812) 340-9000 (619} 291-9191 (516) 732-1061 g“&:i;"‘l (602) 423-9255
Preston/Anthony ’0’9 Morns/Davis Shasnon/Hayes e J06.1 FM Medek/Levine g:r\:zedy. Oead Anr
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTITITLE
IW 2w LW Tw IW W LW TW 3W W LW Tw IW W LW Tw Iw 2w LW T
62 61 63 64 (OO GOO DOLLSAMS 70 70 48 71 NEXT/Toa Close B0 76 74 77 BRANDY & MONICAThe Boy Is Mine - 25 60 60 AEROSMITH) Dont Wan: Ta.., 93 99 99 99 BEASTIE BOYS/nterpalache
61 65 63 62 NATALIE IMBRUGLIATom 48 47 66 67 BRANDY & MONICAThe Boy Is Mne 78 76 75 77 GOO GOO DOLLSAms - 25 60 60 CELINE DIONTo Love You More 93 93 93 99 PRAS MICHEL F/ODE. /Ghetto Supastar
65 62 63 62 FASTBALL/e Way 32 40 47 67 AEROSMITHA Dont Want To... 25 56 7B 74 PRAS MiCHEL F/ODB. Ghetto Supastar - 55 60 60 GOC GO DOLLSNS 55 55 99 99 GOO GOO DOLLSIns
41 B0 62 62 MATCHBOX 20Real Workd 69 68 66 66 EDWIN MCCAINE Be 76 78 77 72 WILL SMITHJust The Two Of Us - 55 60 60 GREEN DAY/Time Of Your Lie 99 99 5% 99 BRANDY & MONICAThe Boy is Mine
50 42 45 60 SEMISONICClosig Time 69 64 70 66 GOO GOO DOLLS/ns 77 54 41 65 NEXT/Too Ciose < - - B0 MATCHBOX 20/Real Workd 47 47 4 99 WILL SMITH.ust The Two Of Us
39 37 37 §7 AERDSMITHA Don't Wart To.. 44 44 68 46 WILL SMITHAust The Two Of Us 78 B0 74 60 BRIAN MCKNIGHT/Anytime - 42 40 60 NEXT/Too Close - - 69 74 BARENAKED LADIES/One Week
49 37 38 57 SHANIA TWAIN/You'e Stit The One 22 31 30 43 FIVEMMen The Lights. 47 41 45 55 ANET/Go Deep < 55 60 BO WILL SMITHust The Two Of Us 77 77 10 67 PHUNK JUNKEEZHazee
66 64 42 42 HATALIE MERCHANTAGnd & Generous 43 64 65 42 BRIAN MCKNIGHT/Anytme 44 44 40 45 ‘N SYNGTeann' Up My Heart - 25 30 40 BACKSTREET BOYSTU Never Braak. 69 69 99 57 MARCY PLAYGRDUND/Sex And Candy
29 27 29 42 MADGNNARay Of Ligit 63 39 22 40 ALANIS MORISSETTE Unimted - 47 45 47 43 INOGWTime After Time - 55 B0 40 BRANDY & MONICAThe Boy Is Mine 79 79 79 56 HARVEY DANGERFagpowe Sta
44 42 41 42 EVERCLEARI Wil Buy You. 13 28 14 37 GAEEN DAY/Time Of Your Lte.. 24 31 50 43 SHANIA TWANYou™e St The Gne - 25 40 40 INNER CIRCLENot About Romance 63 63 99 6 SEMISOMCCiosing Tme
43 43 63 42 JENNIFER PAIGECrush 34 35 30 34 NATALIE IMBRUGLIATTom 710 30 42 AALIAHiAse You Trat < 42 10 40 KCi & JOJO/AK My Lie - - 60 56 USHERMy Way
42 42 45 41 GREEN DaY/Tme Of Your Ufe 21 27 29 34 N SYNGTam' Up My Heart 25 34 39 42 ALL SAINTSNever Ever - 42 - 40 MADONNARay O1 Light - - - 56 AEROSMITH1 Do Want To.
39 42 33 41 BILLE MYERS/Tel Me 68 65 43 32 KL1 & JOJVAZ WY Lte 19 18 23 41 JENNIFER PAIGECrush - 42 40 40 BRIAN MCKNIGHT/ANybme 99 99 56 53 PUFF DADDY FJ. PAGECome Witn Me
27 31 40 38 ACE GF BASECruel Summer 29 17 24 32 SEMISONIG/Closing Time 14 16 36 41 BACKSTREET BOYSTH Neves Break. - 25 40 40 PRAS MICHEL FODB. /Ghetto Supastar.. 36 36 58 51 FASTBALUTNe Way
- 33 38 38 BARENAKED LADIES/One Week 12 16 32 32 BACKSTREET BOVSMNMEMK 38 32 41 40 NATALE IMBRUGLA/Tom - 55 60 40 ALANIS MORISSETTEUninvited 69 69 57 47 LAURYN HILLTan' Take My
§2 54 55 37 EOWIN MCCANIT Be 21 18 21 31 FASTBALL/The Way - 6 30 39 AEROSMITHA Don't Want To. - 42 40 40 SHANIA TWAIN/You're St The One 75 75 58 42 NATALIE IMBRUGLIATom
i 52 55 53 36 ALANIS MORISSETTEAImwited 33 32 31 31 JENNER PAIGETCrush 27 35 34 33 FIVEWhen The Lights.. - 55 51 39 ALL SAINTS/Never Ever 41 41 10 38 ALANIS MORISSETTEAnmwvted
i 37 25 30 35 NATALIE IMBRUGLIAMWShig | Was There 6 9 21 30 JANET/Go Deep 22 30 28 29 SAVAGE GARDENTo The Moon And Back - 25 25 30 N SYNGTeano Up My Heant 8 B 23 10 MASTER PMake Em Say Ugh
<27 31 N SYMUTeanet Up My Heart 1620 31 3} AL SAINTSNever Ever 44 42 36° 29 USHERM Way - 25 - 30 DESTINYS CHILDMo. No. Ko 20 20 10 10 MILTIABUm
24 23 28 30 HARVEY DANGERagpole Sita 19 24 27 29 PRAS MICHEL FA0DB. Ghetto Supastar - 10 15 27 ACE OF BASECruel Summer - 25 30 38 JENNIFER PAIGE/Crush 15 15 10 10 DREAMHOUSE/Stay
29 ALL SAINTSMNever Ever 35 26 24 28  wiLL SMITHGetn' Jiggy Wit It 22 23 22 27 TATYANA ALiDaydreamin - - 25 25 BIG PUNISHER FUICESHE Not A Player 10 10 10 10 INNER CIRCLEMNot About Aomance
I 20 30 29 28 JANET/Together Again 25 22 30 28 WMATCHBOX 203am 28 - - 27 LF/The Wy You Like - 25 25 LAURYN HILL/CanY Take Mx., 10 10 17 6 EVERCLEARA Wi Buy You
29 26 25 29 MARCY PLAYGROUND/Sex And Candy r 17 15 22 23 CELINE DHONTo Love You More 5 12 27 27 SWIRL 360Hey Now Now - 25 25 25 INO4Time Afte: Tume == = 5 MECHALIE JAMISONXeep ft Real
‘ - 25 29 28 EAGLE-EYE CHERRY/Save Tomgnt [ 7 7 26 23 JANETA Ge! Lonely 29 34 34 26 SEMISONIC/Closing Tme - - 25 25 HANNAYou Only Have To.. - - - .5 B PUNISHER HUOESHI ot A Prayer
- - - 21 THIRD EYE BLING/Jurmpes ¢ 32 32 32 22 JANET/Together Agan - - 12 23 NATALE tMBRUGLIAMWShg | Was There - 25 25 25 ROCKELL FCOLLAGETanY We Try 4 4 4 & ACEOF BASE/Cruel Summer
26 34 25 24 BRWAN SETZER ORCH./jump Jwve An' Wal - 6 19 20 NATALIE IMBAUGLIAWSHG | Was There 7 26 27 20 SMASH MOUTH{ant Get Enough - 25 25 25 SPARKLE®Be Carsful 8 B 4 4 VOICES OF THEDRY/Dimela (Say )
‘ 25 19 22 23 MATCHBOX 20/3am < - 19 280 USHERMy Way 76 78. 42 18 ALANIS MORISSETTEUremated s 25 25 SMASH MOUTH/Cant Get Enough. - -~ - SWEETBOXEverythmgs..
24 25 23 22. TOMICM You Coud Only. 21 24.24 20 SAVAGE GARDENTO The Moon And Back 25 16 14 17 DREAMHOUSE/Stay - - - 20 BEASTIE BOYS/merpaiecic - SMASH MOUTHan't Get Enough ..
| 35 38 24 21 THIRD EYE BLINDHows it Gong To Be 46 46 42 20 DESTINY'S CHitDMo No. o 28 20 22 17 MYA FISISOCATS Al About Me < 10 10 10 NATALIE IMBAUGLIATOm
| 37 41 37 21 SMASH MOUTHEanY Get Enough 41 40 42 18 SHANIA TWAINYouTe Sl The Ore 24 21 23 17 BRANDY FMASETop Of The Word - 55 40 10 SIMONE JAv/Wanra B Lie A Man
L - 14 15 20 FAITH HILLTh Kiss 46 43 35 16 MATCHBOX 20Feat Word 14 11 5 15 BIG PUN:SHER FUCE/SHI Not A Piayer - 42 40 10 LA BOUCHEYou WanY Forget Me
i 33 35 25 19 SWIRL 360tey How Now 23 12 20 16 ACE OF BASEQrel Summer 10 7 13 13 BEASTIE 80YSnteigaiactc - 10 10 16 MATCHBOX 203am
] 27 23 19 17 BACKSTREET BOYS/As Long As You_. 41 15 20 16 MARCY PLAYGROUND/Sex And Candy - - 10 12 SHAGGY FLANETALuv Me. Luv Me - 10 10 10 NOTGRIOUS 81.G/Mo Money Mo Problems
16 16 1§ 15 SARAH MCLACHLAN/ACG - - 13 15 USHERMce & Slow - 7 7 10 VOICES OF THEORY/Dimeic (Say i) - 10 10 10 SISTER HAZELA For You
149 11 15 SAVAGE GARDENTy Macy Deeply - 6 18 14 VOKES OF THEORYDimeo (Say ) <o« 19 NICOLEMake B Hot
38 .30 38 15 SAVAGE GARDEN/To The Moon And Back 17 16 14 13 SBACKSTREET BOYS/As Long As You.. -+ - - BARENAKED LADIES/One Week
- 16 13 ANGGUNShow On The Sahara 14 17 15 13 THIRD EYE BLINDSem-Crarmed Lite << - - MONIFAWTouch ft i
v - EVERYTHING'Hooch - 14 13 13 TONICH You Could Omy. |
17 15 - 13 PUFF DADDY./TY Be Missng You
. 16 18 12 12 MARK MORRISONRewm Of The Mack b
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MARKET #18
‘ JAMMIN
KSLZ/St. Louis WXYV/Baltimore - WBZL/Pitisburgh WFLZ/Tampa WLIM/Cleveland
(314) 682-5100 H (410) 653-2200 (412) 920-9400 (813) 839-9393 (E2|b6) 62}-9300
/! X H 4 uhanks/Jackso
Kapugi/Stevens TODAY'S HIT MUSIC Ferguson/Dee wday's hit music Edgar arrisiDomino n
PLATS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
IN W LW T IW 2W LW Tw IW 2W LW TW IW 2W LW Tw IW 2w LW TW
2475 74 76 KL & JOVAI My Lite 7 29 69 B3 SEMISONIClosing Time 56 57 48 S9 K<l & JOJKVAI My Lie 53 73 73 72 NEXTAoo Close 51 54 65 67 GO GOO DOLLSAEs
2344 67 75 AEROSMITHA Dont Want To. - - 42 B AALIVAH/Are You That 61 60 56 58 GOO GOO DOLLSMis 70 69 72 72 BRIAN MCKNIGHT/Anytme 66 51 58 67 ALL SAINTSMNever Ever
34 39 63 74 BRANDY & MONICA'The Boy s Mrne 32 79 79 80 AEROSMITHI Don't Want To. 56 56 49 54 SHANIA TWAINYou'e St The One 71 72 72 72 BRANDY & MONICAThe Boy Is Mine 64 60 64 65 FIVEMhen The Lights
3339 35 70 NEXT/oo Close 29 32 78 80 GOO GOO DOLLSHrs 54 53 54 51 EDWIN MCCAINYI Be 54 60 72 67 AEROSMITHA Don't Want To.. 48 61 66 63 BRANDY & MONICAThe Bay Is Mine
33 42 39 68 WILL SMITHdust The Two Of Us 81 84 82 79 PRAS MICHEL FOOB. /Ghetto Supastar 35 59 53 47 AEROSMITH Donl Wan To. 75 66 55 59 GOO GOO DOLLSAnS 63 64 69 62 NEXT/Too Close
76 74 74 58 MATCHBOX 20Real Workd 32 69 82 79 BEASTIE BOYSmergalacte 33 32 34 44 ALANISMORISSETTE/Uninvited 73 71 72 59 ALANIS MORISSETTE Uninvited 45 45 57 60 AEROSMITWI Oont Want To
7475 74 46 GOO GOO DOLLSArs 8133 65 77 WILL SMITHJust The Two Of Us 39 39 39 40 SEMISONIC/Closing Time 32 35 35 45 WILL SMITHust The Two Of Us 20 21 32 46 VOICES OF THEORY/Dimelo (Say Ity
3563 76 44 SEMISONIL/Closing Time - 35 42 BARENAKED LADIES/Une Week 36 33 39 38 MATCHBOX 20fieai Warld 62 43 36 42 KLI& JOJOAI My Lte 42 44 44 45 ACE OF BASECruel Summes
2117 29 41 EVERCLEAR/ Wil Buy You 18 29 41 HARVEY DANGERFagpoe Sia 23 27 31 37 NATALIE IMBRUGLIAWIShING | Was There 16 39 38 NSYNG/Teant’ Up My Heart 64 61 61 44 WILL SMITH/ust The Two Of Us
39 35 39 41 JENNIFER PAIGECrush c 40 41 TAMPERER FMAYATeel It 6 18 27 37 JENNIFER PAIGE/Crush 33 32 28..38 NATALIE IMBRUGLIATOm 39 44 44 44 N SYNGA Want You Back
35 40 38 40 JANET/Togetner Agan 80 85 81 40 BRANDY & MONICAThe Bay Is Mine 39 38 37 35 FASTBALL/The Way 24 33 37 38 BACKSTREET BOYSAW Never Break. 33 31 31 44 JENMIFER PAIGECrush
17 18 22 40 PRAS MICHEL F/ODB./Ghetto Supastar 80 77 44 40 NATALIE IMBRUGLIATom 18 31 34 35 SMASH MOUTHCant Get Enough. 38 34 37 38 SEMNSONIC/Closing Time 46 41 42 41 FASTBALLTne Way }
16 16 33 39 ALL SAINTSNever Ever 34 10 33 36 ALANIS MORISSETTEUninvited 35 30 31 31 BRIAN MCKNIGHT/Anytime 42 37 38 36 JENNIFER PAIGE/Crush 56 56 48 39 ALANIS MORISSETTE/Uninvited b
36 37 38 39 N SYNCTeanal Up My Heart 18 34 36 36 USHERMy Way 29 30 33 30 SARAH MCLACHLANAda 29 31 33 36 ALL SAINTSNever Ever 35 34 40 38 BACKSTREET BOYS/Everybooy
16 29 40 38 BACKSTREET BOYS/' Never Break. 42 87 20 34 NEXT/Too Close 23 24 22 28 DAVE MATTHEWS BAND/Stay (Wasting Time} 48 36 32 35 FIVEMWhen The Lights. 30 23 28 37 BACKSTREET BOYSA Never Break
33 37 38 38 INOLTime After Time 44 31.30 33 LAURYN HILL/Cant Take My. 9 20 28 SWIRL 360Hey Now Now 31 28 27 34 MATCHBOX 20Real World 57 61 47 37 X-Ct & JOJOAN My Lie
<1132 37 NATALE IMBRUGLIAMsmngIWAs There 37 26 31 32 BIG PUNISHER FJOESt Not A Playes 16 20 24 26 EVERCLEARN Wil Buy You 10 25 38 33 SWIRL 360Hey Now Now 28 33 31 37 PUBLIC ANNOUNCEMENT/Body Bumpm’
6 31 24 37 SWRL 81 32 38 32 WYCLEF JEAN/Gone Tt Noverber 23 24 24 26 TONCA! You Could Only 44 42 33 33 FASTBALLTNe Way 31 33 34 33 N SYNCTearit Up My Heart
76 47 32 35 BRIAN MCKNIGHTIAnyume 79 35 35 30 PUFF DADDY R, PAGECome Wih Me 25 28 26 25 GREEN DAY/Tme Of Your Life 20 35 3B 32 SMASH MOUTHCant Get Enough_. 18 28 28 PURE SUGARDelcious
3131 34 33 WILL SMITHGeftr" Jiggy Wit It 27 34 31 28 WILL SMITHGettn’ aggy Wit It 25 26 25 23 MATCHBOX 20/3am 41 40 37 32 MADONNARay Of Light 25 26 27 28 SAVAGE GARDEN/To The Moon And Back
5 32 USHERMy Way 78 84 48 25 FIVEWhen The 52 40 29 22 NATALIE IMBRUGLIATom - 12 22 30 ACE OF BASE/Cnued Summes 19 24 27 JANET/Go Deep
2526 29 30 SHANIA TWAINYou're Stil The One . - 21 QUEEN & WYCLEF JEAN/Another One Bites 23 23 18 21 CHUMBAWAMBA/Tubthumping 34 29 33 30 iNONlove You Down 46 45 42 27 NATALIE IMBRUGLIA/Tom
20 15 17 29 SAVAGE GARDEN/TO The Moon And Back 38 25 - 19 VOCES OF THEORY/Dimelo (Say t) 17 18 18 21 BILLIE MYERS/Kss The Ran 9 16 22 28 JANETGo Deep 1112 11 27 CELINE DIONo Love You More
37 41 38 24 SMASH MOUTHCant Get Enough 1719 10 8 INOJ/Time After Time 23 19 22 21 SUGAR RAYFY 31 30 30 25 MARCY PLAYGROUND/Sex And Candy 22 37 45 27 PRAS MICHEL F/ODB. /Ghetto Supastar 4
38 37 38 22 4 THE CAUSE/Stang By Me - - 7 NICOLEMake It Hot 23 20 21 21 THIRD EYE BUND/How's h Gong To Be 27 30 28 25 WILL SMITHGettn' Jiggy W ft 60 44 40 27 SHANIA TWAINYou'e Sl The One
5 14 18 20 DAVE MATTHEWS BAND/Stay (Wasting Time) 7 7 7 T JANET/Go Deep 19 20 16 20 SAVAGE GARDENTo The Moon And Back 44 40 38 24 N SYNCH Want You Back 11 24 25 INGUTime After Time
19 18 18 17 FVEMMen The Lights - 15 5 6 NATALIE IMBRUGLIAWshing | Was There - - 9 20 BRIAN SETZER ORCH dump Jve A" Wal 38 31 41 19 JANET/ Ger Lonely 1124 SWIRL 360Hey Now Now
37 64 48 16 MARCY PLAYGROUND/Sex Ang Candy - - EVE 6nside Out 11 10 19 BARENAKED LADIES/One Week 26 24 25 17 MATCHBOX 203am 19 29 10 23 USHERMNKe & Siow
7 8 16 BEASTIE BOYS/ntergalactic EVERYTHINGHoach 33 22 15 19 JANET/Togetner Agan 9 10 13 16 INOWTime After Tme 10 16 23 USHERMy Way
§ 8 6 16 JANE/Go Deep 24 21 19 18 SMASH MOUTHWalin' On The Sun 6 12 15 16 USHER/You Make Me Wanna 18 20 23 20 COLOR ME BADDRemember When
74 51 37 13 FASTBALL/The Way 9 15 20 17 NATALIE MERCHANT/KING & Generous 15 13 12 16 USHERNKe & Skow - 20 SHAGGY FUANETLuv Me. Luv Me
17 14 15 13 PUFF OADDY F/J. PAGECome With Me 16 21 20 16 BACKSTREET BOYS/As Long As You 24 11 12 16 UNCLE SAWI Dont Ever Want. 29 21 15 19 JANET/ogether Agam
- 12 PM DAWN/ Had No Right 15 16 13 16 NEXT/Too Close 12 15 13 16 PRAS MiCHEL F0DB. /Ghetto Supastar 24 24 10 19 ROBYN/Show Me Love
- 10 EDWIN MCCAINTY Be 16 HO AUTHORITY/DonY Stop - - 15 PM DAWNY Hag No Right - 18 TATYANA ALWDaydreamin’
1110 7 9 MSTER JONES/Destiny - 16 OMCHow Bizame 10 12 14 13 SAVAGE GARDEN/TO The Moon And Back 17 11 15 18 MARCY PLAYGROUND/Sex And Candy
§ 8 B B CELINE DIONTO Love You More 15 16 20 15 CELINE DION/To Love You More 9 7 8 11 SHANIA TWAINYou'e Stil The One 20 18 18 18 NO MERCYMMere Do You Go
7 7 7 7 DREAMHOUSE/Stay 15 14 15 14 BRANDY & MONICA/The Boy Is Mine 5 9 10 11 BEASTIE BOYS/nteigaiacic 18 16 23 18 SUGAR RAYMy
5 7 7 HARVEY DANGERFlagpoe Stta < - 14 JANET/Go Deep 5 6 6 11 PUBLIC ANNOUNCEMENT/Body Bumpir 21 17 16 17 SPICE GIAL/Say Youl Be There |
7 CLEOPATRA/Cieopatra’s Theme - 11 13 MERRIL BAINBRIOGE/ onely 14 12 14 11 SMASH MOUTHWalkix' On The Sun 11 10 16 BEASTIE BOYS/ntergalactic
5 6 EAGLE-EYE CHERRY/Save Tonight 17 24 13 11 AUANA DAVISCrazy 13 10 11 11 SAVAGE GARDEN/Truly Madly Deeply 21 23 20 16 MATCHBOX 20/3am
L} MARKET #26
KKR2/Portiand, OR WKRQ/Cincinnati w KMXV/Xansas City WPRO/Providence WNCI/Columbus, OH
(503) 226-0100 (513} 763-5500 (816) 756-5698 (401) 433-4200 W”hglmq]g (614) 224-9624
Austin/Lara Klaproth/Kelly 913 F Zetlner/Dylan IvornaT Bnistol’Morris Dimick/Sharpe
-
PLAYS ARTISTAITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE
W 2W LW Tw IW 2w W Tw IW 2w tw T IW 2w W Tw Iw 2w L W
51 60 70 76 AEROSMITHA Dont Want To 45 45 70 74 SARAH MCLACHLAN/Ada 64 84 64 64 GO0 GOO DOLLSns 51 54 54 55 SARAH MCLACHLANAda 41 39 53 63 AEROSMITHA DonY Want o
7771 73 75 NEXT/Too Close B0 74 74 74 MATCHBOX 20/Real Worki 58 62 62 62 FASTBALUThe Way §2 53 53 55 EDWIN MCCAINTY Be 50 61 58 61 GOO GOO DOLLSATis
63 74 75 74 BRANDY 8 MONICAThe 8oy Is Mine 74 76 73 T3 GOO GOO OOLLSAMEs 50 58 60 60 WILL SMiTHUust The Two Of Us 38 35 45 55 GOG GOO DOLLSns 55 57 56 56 NATALIE IMBRUGLIATom
70 67 54 62 GOO GOO DOLLSrs 2 29 67 GREEN OAY/Time Of Your Lre. §6 58 58 58 SHANIA TWAI/You're Stil The One 49 55 54 53 SHANIA TWAIN/You'e St The One §5 57 56 55 SHANIA TWAINYou're Stif The One
54 41 55 58  SHANIA TWAINYou're St The One 44 47 60 61 AEROSMITH1 Don't Want To.. 54 54 56 56 MATCHBOX 20Reat World §1 55 53" 50 NATALIE IMBRUGLIATOm 44 59 53 54 ALANIS MORISSETTE/Uninvited
73 76 76 57 WILL SMITHUust The Two Of Us 75 74 73 49 NATALE IMBRUGLIATom 48 50 50 54 AEROSMITHA Dont Want To 32 30 34 47 ALANIS MORISSETTEMUninvited A7 - 54 52 SAVAGE GARDENTryly Madty Deeply
43 49 49 48 KC1 & JOJOAL My Lfe 49 46 46 49 SHANIA TWAINYOU'e St The One 62 56 54 50 ALANIS MORISSETTE/Uninvited 33 35 34 46 NATAUE MERCHANT/Kin & Generous 29 36 40 50 SEMISONIC/Closing Time
76 61 52 47 BRIAN MCKNIGHT/Anytime 75 74 57 47 EOWIN MCCAINAT Be 38 40 42 42 NEXT/Too Close 27 50 53 38 FASTBALUThe Way 41 43 58 48 MATCHBOX 20Real Workd
27 37 46 46 N SYNC/Tearin' Up My Heart 47 46 46 46 ALANIS MORISSETTEUninvited 26 28 36 36 EDWIN MCCAINTI Be 26 25 31 37 JENNIFER PAIGE/Ciusn 44 38 40 42 FASTBALLThe Way
17 27 33 39 EDWIN MCCAINTI Be 75 54 46 46 FASTBALUThe Way 30 34 34 34" BAANDY & MONICATNE Boy is Mine 51 50 49 36 WILL SMITH/Getti Jggy Wit t 39 37 40 42 N SYNCA Wani You Back
50 50 49 37 MADONNARay Of Light 41 42 46 45 SEMISONIC/Ciosing Time 16 20 26 32 JENNIFER PAIGE/Crush 46 40 33 33 CELINE DION'To Love You More 44 38 41 41 BACKSTREET BOVSEverybody.
35 46 36 36 MATCHBOX 20Real World 44 46 46 45 EVERCLEART Wil Buy You.. 26 30 30 30 SWIRL 360/Hey Now Now 35 31 36 32 AEROSMITHA Dont Want To.. 53 52 48 41 BACKSTREET BOYS/As Long As You
20 26 29 35 SEMISONICCiosing Teme 5 B 45 43 NATALIE MERCHANT/INd & Generous 24 26 28 28 SAVAGE GARDEN/To The Moon And Back 23 23 33 31 MATCHBOX 20/Real World 39 36 32 41 MATCHBOX 203am |
29 39 38 33 JENNIFER PAIGE/Crush 35 35 42 39 MADONNARay Of Light 24 26 28 28 CELINE DION/To Love You More 25 26 27 30 SEMISONICClosing Time 54 56 38 40 KLI& JOJVAN My Lie
38 31 32 31 MARCY PLAYGROUND/Sex And Candy 59 59 42 38 KLl & JOJUAKMy Lie 22 24 26 26 SEMISONIC/Ciosing Time 30 28 32 29 THIRD EYE BUND/HoWS 1t Gong To Be 52 40 40 39 WILL SMITHGettin' Jiggy Wit It
20 29 44 31 CELINE DIONo Love You More 38 38 38 36 JENNIFER PAIGECnush 20 22 26 26 N SYNCTeasin' Up My Heart 19 27 23 26 N SYNC/Teann' Up My Heart 41 41 37 35 JANET/Together Again
2315 22 30 FIVEMMen The Lights 28 33 35 35 NATALIE IMBRUGLIAWIShING | Was There 18 20 24 24 BACKSTREEY BOYSATI Never Break. 20 13 16 26 NEXT/Too Chose 48 36 37 33 THIRD EYE BLNDMows It Gong To Be
- 13 26 30 BACKSTREET BOYSAH Never Break 14 15 34 32 BRANDY & MONICAThe Boy Is Mine 14 20 22 24 NATALIE IMBRUGLIAWiShing | Was There 34 22 21 26 BRANDY & MONICATThe Boy Is Mine 21 21 20 30 JENNIFER PAGE/Crush
28 30 29 30 PAAS MICHEL F/0DB. /Ghetto Supastar.. 12 13 12 28 BARENAKED LADIES/One Week 14 12 18 E¥/Go Deep 15 25 SMASH MOUTHCanY Get Enough.. 30 30 26 27 CHANTAL KREVIAZUK/Surrounded
51 32 19 29 DESTINY'S CHILOA. No. No 16 15 17 23 SMASH MOUTHCan't Get Enough. 14 16 18 16 SMASH MOUTHCan't Get Enough 25 25 20 24 SAVAGE GARDENTo The Moon And Back - 20 26 BARENAKED LADIES/ne Week
35 29 29 29 JANETAG0 Deep -, = 11 15 BACKSTREET BOYS/(Hl Never Break 12 14 16 16 DAVE MATTHEWS BAND/Stay (Wasting Time) - - 18 22 NATALIE IMBRUGLIAWISHING | Was There 24 25 20 23 ALL SAINTSMever Ever
49 48 37 29 NATALE IMBRUGLIATom 30 37 34 13 BILLIE MYERS/Tell Me - - 14 BARENAKED LADIES/One Week 2 11 20 21 FAITH HILUThS Kiss 37 34 31 22 SARAH MOLACHLAWAda
30 30 32 28 ALANIS MORISSETTE/Unwited - 12 DAVE MATTHEWS BANO/Stay (Wasting Time) 12 12 14 14 ROD STEWARTAoh La La - 913 20 FVEWhen TheLights 18 19 22 21 BRANDY & MONICAThe Boy Is Mine 1
- 14 27 INDWTime Atter Time - - 1112 SWIRL 360MHey Now Now <+ - 10 PRAS MICHEL F/00B. fGhetto Supastar. 5 10 16 BARENAKED LADIES/One Week 147 16 21 EOWIN MCCANATI Be
5 19 28 26 NATALIE IMBRUGLIAWShing | Was There = 8 ANGGUN/Saow On The Sahara 10 10 10 10 FIVEMWhen The Lights 14 8 14 15 SWIRL 360Hey Now Now < - 9 20 BACKSTREEY BOYSTW Never Break
2 19 25 24 ALL SAINTSNever Ever 5 6 35 5 CELINE DIONTo Love You More 118 10 14 WILL SMITHust The Two Of Us - 18 18 17 SWIRL 30Hey Now Now |
- - - 23 FASTBALL/The Way 14 12 10 5 SAVAGE GARDEN/To The Maon And Back 14 - - 14 SISTER HAZEL/AX For You 5 11 14 17 WILL SMITWJust The Two Of Us
15 15 12 20 EVERCLEARS Wil Buy You. < - 3 NOXfloo Close 13 - 12 14 MIGHTY MIGHTY. /The Impression. 14 16 14 16 NATALIE IMBRUGLIAW:stung | Was There
24 - 14 19 WILL SMITHGettin' Jiggy Wit It n 18 13 ROBYA/Show Me Love 1111 11 15 SMASH MOUTHXCanY Get Enough
19 - 16 19 THIRD EYE BLIND/Semi-Charmed Le 12 - 12 SMASH MOUTHWalkn' On The Sun 16 13 13 14 SAVAGE GARDEN/To The Maon And Back
- 17 19 19 NOTORIOUS B.LG/Mo Money Mo Problems - 11 12 BILLIE MYERS/Kiss The Ran 19 15 17 13 NOX(T/Too Close
30 25 22 18 SAVAGE GARDEN/Tuly Madly Deeply .. 12 PAULA COLEMWnere Have AL.. 6 9 12 OAKOTA MOON/Ancther Day Goes By
< - 13 18 USHERNou Make Me Wanna. . 12 - - 12 DAVE MATTHEWS BAND/Ants Marching = - - 12 DAVE MATTHEWS BAND/Stay (Wasting Time)
21 - 12 18 MATCHBOX 20/3am = B 12 BACKSTREET BOYS/As Long As You. 6 5 11 11 CELINE DIONTo Love You More
< 16 14 17 JANET/Together Again .- 11 DAVE MATTHEWS BANDStay (Wastng Time) 18 15 11 11 NATALIE MERCHANTAGnd & Generous
- - B 15 BEASTIE BOYSAntergalactc 13 - - 11 CHUMBAWAMBA/Tubthumping < - 6 11 EVAN AND JARON/There You Are Again
6 7 8 15 BRUAN SETZER ORCH/Jump Jve A1’ Wal 10 - 10, 11 N SYNCA Want You Back < 12 11 11 JANET/Go Deep
29 27 20 12 ACE OF BASE/Cuel Summer 8 8 11 10 BACKSTREET BOYSAT Never Break. - - 9 FIVEWhen The Lights |
27 30 10 10 SAVAGE GARDEN/To The Moon And Back 13 - 16 10 MEREDITH BROOKS/Bitch = - - DREAMHOUSEStay
5 6 6 COLOR ME BADORemember Vien S 10 KOS JOKOAN My Lte |
|
MARKET 234 e MARKET 738
y B 106.7F
WNVZ/Norfolk KZHT/Salt Lake City WNKS/Charlotie W2PL/ndianapolis | [wxxusortando
(804) 487-2000 (801) 908-1300 (704) 331-9510 (317)4816-4000 (407) 3397539
London/West Summers/McCartney 95.1FM Bridgman/Wright Gerdrum/Decker Cook/DeGraatt
ARTIST/TITLE PLAYS ARTIST/NTLE PLAYS ARTIST/NTLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE
W 2w L W 3w ZW LW Tw IW 2W LW Tw AW W LW TW
44 MARIAH CAREYAy Al 72 74 71 74 WILL SMITHGett Jiggy Wit It 58 63 67 67 GOO GOO DOLLSAns 62 65 64 64 SHANIA TWAINNOUTe St The One 43 49 56 62 BRANDY & MONKCA'The Bay Is Mne
44 WIL SMITHAust The Two Of Us 74 68 72 73 GOO GOO DOLLSAns 37 37 41 58 EDWIN MCCAINTII Be 61 60 66 63 GOO GOO DOLLIrs 47 54 60 59 WILL SMITH.ust The Two Ot Us
44 BRANDY & MONICA/The Boy Is Mine 75 71 72 72 ALANIS MORISSETTEAIninvited 36 49 S8 57 ALL SAINTS/Never Ever 66 61 60 60 ALANIS MORISSETTE/ Unnvited 35 54 61 58 AEROSMITHA Dont Want To
41 BRIAN MCKNIGHT/The Only One For Me 75 73 73 71 SHANIA TWAINNou're St The One 59 62 63 53 AEROSMITHA Don't want To. 62 62 63 58 FASTBALL/The Way 50 59 59 55 GOO GOO DOLLSMns
41 USHERMy Way 46 45 60 66 FIVEWhen The Lights 48 35 36 46 WILL SMITH/Getn' Jiggy Wit it 46 43 42 S8 NATALIE IMBRUGLIATom 60 56 58 51 BRIAN MCKNIGHT/Anyime
41 VOICES OF THEORY/Dimelo (Say 1) 16 19 34 48  SEMISONICClosing Time 57 49 45 46 K-CI & JOJO/AI My Lie 47 47 4B 46  AEROSMITHI Dont Want To. 46 49 54 48 N SYNCTearn' Up My Heart
39 N SYNG/Teann Up My Heart 47 48 49 47 EDWIN MCCAINTY Be 50 48 43 45 N SYNCA Want You Back 25 17 40 44 MARCY PLAYGROUND/Sex And Candy 63 46 42 45 NEXT/Too Ciose
38 BIG PUNISHER FUOE'SH Not A Player 3B 45 48 46 AEROSMITH! Qont Want To 35 37 35 41 BAANDY & MONICAThe Boy is Mine 60 64 61 43 NATALIE MERCHANTANG & Generous 56 45 42 39 SHANIA TWAINYou're Stif The One
37 AALIYAH/Are You That 44 42 41 44 SARAH MCLACHLANAdR 31 41 43 40 MATCHBOX 2VReal Workd 42 44 40 43 MATCHBOX 203am 37 37 41 39 JENNIFER PAIGECiush
37 BACKSTREET BOYS/H Never Break 46 46 47 43 BRIAN MCKNIGHT/Anytime 39 41 33 38 FASTBALLThe Way 43 41 40 43  SAVAGE GARDEN/Truly Mady Deeply 13 30 34 39 BACKSTREET BOYST Never Break.
37 FIVEWhen The Lights. 43 20 31 43 KGi & JOJOAI My Life 40 44 42 38 ALANIS MORISSETTEUniméted 41 49 41 42 SARAH MCLACHLAN/Adia 58 59 53 38 ALANIS MORISSETTE/Unnvited
36 JANET/Go Deep 57 49 49 41 N SYNCA Want You Back 25 29 26 32 JANET/Together Agan 42 45 42 41 EDWIN MCCAINID Be 24 26 38 37 PRAS MICHEL FAOOB. /Ghetto Supastar
36 NEXT/Too Ciose 23 27 33 36 JENNIFER PAIGE/Crush 30 20 21 30 SHANIA TWAINYou're St The One 34 35 36 35 JENNIFER PAIGE/Crush 43 40 42 37 NATALIE IMBRUGLIATom
34 ALL SAINTSNever Ever 9 30 35 33 NATALIE IMBRUGLIAWishng | Was There 57 45 39 30 NATALIE IMBRUGLIATom 23 29 26 34 DAVE MATTHEWS BAND/Stay (Wasting Time) 40 - 36 DESTINY'S CHILDNo. No, No
34 JON B/They Don't Know 25 23 24 27 BRIAN SETZER ORCH.Jump Jve AT Wai 34 25 26 28 MARCY PLAYGROUND/Sex Ang Candy 24 30 BACKSTREET BOYSATI Never Break. 16 27 34 INOVTime After Time
22 25 21 34 ACE OF BASECruel Summer 15 23 25 BRANDY & MONICAThe Boy Is Mine 28 29 29 28 SEMISONIC/Ciosing Time 27 28 28 29 MATCHBOX 2VReal World 22 35 32 34 CELINE DION/To Love You More
46 43 50 34 PRAS MICHEL F/0DB. /Ghetto Supastar 22 24 22 25 ROBYNShow Me Love 28 24 19 27 SAVAGE GARDENTIul Madly Deepty 22 24 26 28 BARENAKEQ WADIES/One Week 12 24 32 SEMISONIC/Closing Time
4 22 27 INOVTime After Time 23 22 22 24 NEXT/Too Close 27 29 28 26 NATALIE IMBRUGLIAMAShiNg | Was There 26 27 28 27 BRANDY & MONICA/The Boy fs Mine 17 16 17 30 VOICES OF THEORY/Dwmelo (Say It)
- 10 24 NICOLEMake It Hot 33 34 29 23 N SYNCeanw Up My Heat 7 11 14 26 FAITH HILUThs Kiss 10 20 21 27 BRIAN SETZER ORCH.Jump Jne An' Wal 32 37 39 28 FIVEMhen The Lights |
20 21 22 21 DREAMHOUSE/Stay 22 21 22 23 JANETogether Again 46 46 38 25 MATCHBOX 20/3am 27 27 23 26 SMASH MOUTHCant Get Enough 17 24 22 27 ROCKELUIn A Oream
20 2% BRANOY FMASE/Top Of The World 22 22 20 22 ROBYNDo You Know (What ) 20 18 20 24 N SYNC/Teann’ Up My Heart 22 25 24 26 SEMISONL/Closing Time - 20 22 23 ACE OF BASE/Cruel Summer
20 23 22 21 JENNIFER PAIGECrush 14 15 19 20 HARVEY DANGER/Flagpole Sfta 17 21 27 22 JENNIFER PAIGECrsh 22 22 23 23 THIRD EVE BLIND/Semi-Charmed Lite 28 21 29 22 MATCHBOX 20Real Workd
16 SWIRL 360Hey Now Now - 10 20 BARENAKED LADIES/One Week 9 14 15 20 BACKSTREET BOYSAH Never Break. 26 27 28 22 SAVAGE GARDENTTo The Moon And Back 19 - 22 BAOOKLYN BOUNCE/Get Ready To Bounce
2 TATYANA ALUDaydreamis’ 42 25 20 20 NATALIE IMBRUGLIATOm 18 16 22 20 BACKSTREET BOYS/As Long As You 21 24 21 22 SISTER HAZEUA} For You 2 - 23 22 SUGAR RAYY
43 44 32 19 MATCHBOX 20/Real Word 10 19 BARENAKED LADIES/One Week 21 23 22 21 SUGAR RAYFY 11 18 21 NATALIE MBRUGLIAWISMIG | Was There
23 18 17 19 FASTBALLThe Way 10 14 20 18 CELINE OION/To Love You More ol 21 FAITH HILL/This Kiss 17 17 20 20 SMASH MOUTHTant Get Enough
18 21 21 18 INOJLove You Down 18 19 14 17 NEXT/Too Close 22 23 23 20 TONX/ You Coud Ony.. - 10 20 1Go Deep
23 22 17 18 THIRD EYE BLIND/Semi-Charmed Lie 8 15 JANET/Go Deep 24 23 21 20 SMASH MOUTHWasan' On The Sun - 25 20 NOTORIOUS BGMo Mov\ey Mo Problems
22 19 21 18 BACKSTREET BOYS/As Long As You. 16 19 14 13 SAVAGE GARDENTo The Moon And Back 21 18 20 20  CELINE OIONMy Heart Wil Go On 48 40 41 19 KLI & JOJA
15 13 14 17 JANET/Go Deep 9 9 9 7 FVEWNen The Lights.. - 20 PAULA COLEA Don't Want To Wat 23 20 22 19 NSVN(’/IWanlYmBa(x
6 22 21 17 CELINE DIONTo Love You More 22 24 17 7 SMASH MOUTH/Gan't Get Enough 23 22 21 19 BLESSID UNlON/hqm In Yous Eyes 19 18 19 19 MATCHBOX 203am
22 18 20 16 TONICA! You Could Ony. 77 7 7 ATHE CAUSESSand By Me 10 13 14 17 ROO STEWART/Ooh La La 20 20 22 19 ROBYNDo You Know (What ) l!
19 16 19 16 THIRD EYE BLINOMows It Gomg To Be - 7 7 7 BRINSETZR ORCH/Jumo Jne A’ Wal - 820 15 MISTER JONES/Desty 8 18 USHERMy Way
1" 11 15 EVERCLEAR/ Will Buy You.. 7 7 7 7 ROOSTEWARTAon La 19 25 12 12 CELINE OIONTo Love You More 20 20 19 18 SMASH MOUTHWalkn' On The Sun I
22 23 16 14 SMASH MOUTHCan't Get Enough 8 T 7 7 DAVE MATTHEWS BANO/Suy (Wasting Time) 25 30 26 18 BACKSTREET BOYSEveryhody. ]
7 9 10 13 NATALIE MERCHANTAind & Generous - - BEASTIE BOYS/Intergalactic 20 17 19 A7 ALL SAINTSMNever Ever
9 8 3 ACE OF BASE/Cruel Summer WILL SMITHAust The Two Of Us 9 17 SWIRL 360Hey Now Now
- 10 12 11 will SMITHust The Two Of Us EVERYTHINGMHooch 25 22 23 17 JANET/Together Again
9 8 12 11 DAVE MATTHEWS BANO/Stay (Wasting Time) 14 USHERMce & Siow
13 15 18 1% EVERYTHING/Hooch 26 20 18 14 WILL SMITHGetor Jiogy Wit It
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MARKET #44

KUMX/New Orleans Bg ? WEZB/New Orleans WKSE/Butfalo Ve 95 WKSS/Hartford WRVW/Nashville
(504) 679-7300 w | |(504) 581-7002 (716) 884-5101 ’5} (860) 524-7819 = (615) 664-2400
Stewart/Klutch A Wagman Unmiversal Jones/McGowan Quinn/Peace
PLAYS ARTIST/TITLE PLAYS ARTIST/RITLE PLAYS ARTIST/TITLE PLAYS ARTIST/RITLE PLAYS ARTIST/TITLE
IW 2W W TW IW W LW TW IW W W TW W W LW TW 3IW 2W LW W
64 68 66 69 AEROSMITHA Dont Want To. 21 21 24 65 AEROSMITHA Dont Want To. 54 51 55 59 AEROSMITHI Don't Want To 51 45 58 60 NEXT/Too Close 38 40 63 65 AEROSMITHA Dont Want To.
64 63 63 64 GOO GOO OOLLSArs 50 50 56 65 EDWIN MCCANAY Be o 55 43 57 ST FAITH HILLThS Kss 58 56 59 59 GOOGOO DOLLSAnS 64 64 61 64 MATCHBOX 2WReal Worki
61 65 64 63 NEXT/Too Close 36 36 52 65 GOO GOO DOLLSArs 55 48 55 §6 WILL SMTHUs! The Two Of Us 51 56 60 57 BRANOY & MONICAhe Boy fs Mie 62 62 60 62 G0O GOO DOLLSAS
51 54 51 62 MATCHBOX 20Real World - 5 63 WILL SMITHJust The Two Of Us 57 60 39 54 NEXT/Too Close 45 46 57 §7 DESTINVS CHitDAV. No. No 63 62 62 61 FASTBALLThe Way
46 51 51 59 WILL SMTHAuS! The Two Of Us 48 48 49 59  NATALIE IMBRUGLIATom 55 57 55 54 .SHANIA TWAINYou're Stil The One 56 51 57 57 WILL SMITHXust The Two Of Us 62 62 61 §2 NATALIE IMBRUGLIA/Tom
27 39 5) 55 BACKSTREET BOYSTI Never Break - 5 49 NEXT/Too Close . 36 54 57 53 SARAH MOLACHLANAd: 21 27 §3 56 AUANIS MORISSETTENnimated 38 37 35 44 ALANIS MORISSETTEUninviied
40 64 65 54 ACE OF BASE/Cruet Summer 36 36 40 45 BRIAN MOKNIGHT/Anytime 50 56 49 46 BRANDY & MONICAThe Boy 's Mine 55 50 49 48 SHANIA TWAINYouTe Stil The One 39 42 39 39 BRANDY & MONICAThe Boy Is Mine
47 52 52 52 USHERMy Way 36 36 38 45 MATCHBOX 20Real Word 55 57 43 45 GOO GOO DOLLSIns 33 26 38 41 N SYNCTean Up My Heart 29 31 28 38 FVEMWhen The Lights
26 52 55 SO SAVAGE GARDENTo The Moon And Back 14 14 10 45 EVEACLEAR/ Wil Buy You. 31 41 43 44 AL SANTSNever Ever 15 19 33 40 ALL SAINTSNever Ever 30 29 36 38 NATALE MERCHANTAGNG & Generous
36 40 35 47 FVEWhen The Lights 50 50 54 45 KLI & JOJO/AN My Lte 15 26739 41 USHERMy Way - 34 39 SEMISONIC/Chosing Time 63 50 39 37 SHANA TWAINoi're Stil The One
- 32 43 N SYNGeann Up My Hean 43 43 42 44 FASTBALUThe Way - 28 37 39 EDWIN MCCAINTY Be 18 28 34 38 BACKSTREET BOYS Never Break 40 40 39 37 NEXT/Too Ciose
53 52 53 41 BRANDY & MONICA/The Boy Is Mine 15 15 14 44 SEMISONICiosing Time 38 37 36 38 PRAS MICHEL F/0DB /Gheto Supastar. 31 34 36 37 AEROSMITHA Don't Want To. 32 33 34 36 JENNIFER PAIGESCrush
3 24 27 40 ALL SAINTSMever Ever - 5 42 DESTINYS CHILDAo. No. No 36 39 37 38 SEMISONICCiosing Tme 26 36 31 36 PRAS MICHEL F/ODB. /Ghefto Supastas. 41 41 37 36 ALL SANTSNever Ever
64 64 64 40 NATALIE IMBRUGLINTom 5 42 BRANDY & MONCAThe Boy Is Mine 27 32 39 37 MATCHBOX 20Real World 30 36 38 35 MATCHBOX 20Real World 30 31 33 35 SEMISONICChsmg Time
- - 28 38 JENNIFER PAIGECrush -~ - - 35 ALL SAINTSNever Ever 22 2 25 37 JENNIFER PAIGE/Cush - - 25 33 PURESI 31 31 29 27 ACE OF BASECruel Summer
33 38 35 36 KCid JOJVAR My Lfe 45 45 54 36 ALANIS MORISSETTE/Uninvited 38 21 33 37 BRIAN MCKNIGHT/Anytime 40 42 35 33 BRIAN MCKNIGHT/Anytime 40 40 39 27 MARCY PLAYGROUND/Sex And Gandy
38 32 39 35 SMASH MOUTHCanY Get Enough © - - 32 GREEN DAY/Time Of Your Lite 26 24 22 30 BARENAKED LADIES/One Week 42 42 23 33 NATALIE IMBRUGLIAIom 15 13 20 26 BACKSTREET BOYSTH Never Break
64 31 31 34 ALANIS MORISSETTEUninvied 14 14 14 31 JENNIFER PAIGECrush 38 40 31 30 DESTINYS CHLDMo. No No 44 43 34 31 K-Ci& JOJO/AI My Lie 12 14 12 26 EOWIN MCCAINTH Be
43 35 33 34 EOWIN MCCAINIY Be - 5 30 FATH HILLThs Kiss 24 29 26 29 N SYNCTearn' Up My Hean 28 11 29 31 FNEWhen The Lights 29 27 26 25 SAVAGE GARDENTo The Moon And Back
- 36 33 34 SWIRL 360Hey Now Now 5 30 BACKSTREET BOYS/'I Never Break 36 32 32 29 KLl & JOJOAN My Lie 30 25 31 29 JENNIFER PAIGECnush 18 19 18 25 N SYNGTearn Up My Heart
42 34 32 32 MARCY PLAYGROUND/Sex And Canty - - 5 29 FNEMWhen The Lights. 34 37 30 28 THIRD EYE BLINDMow' I Gong To B - 5 24 27 INOJTime Atter Time 15 16 21 24 NATALIE IMBRUGLIAWshing | Was There
55 33 32 30 CELINE DIONTo Love You More - - 28 XSCAPE/The Ams Ot 19 25 27 27 INOWTime After Time - 19 26 27 FAITH HILUThS Kss 21 22 24 24 BACKSTREET BOYS/AS Long As You.
26 30 31 29 ROBYNShow Me Love 37 37 38 22 SARAH MCLACHLANAdR 34 55 34 25 GREEN DAY/Fime Of Your Lie - 6 10 26 ROCKELL FCOLLAGE/Cant We Try 22 22 24 24 THIRD EYE BLIN/Hows 1 Gong To Be
31 26 28 28 SAVAGE GARDENTruly Madly Deeply - 22 BETYER THAN EZRADespeiately Wanting 26 28 26 24 FASTBALLThe Way 10 15 22 22 BIG PUNISHER FLIOE/SHN Not A Player 21 22 25 24 "N SYNCA Want You Back
20 23 24 27 MATCHBOX 2/3am 13 13 - 22 THIRD EYE BLINDMow's It Going To Be 27 23 19 23 HEATHER NOVALondon Ran 17 11 16 15 4 THE CAUSE/Stand By Me 22 22 24 23 GREEN DAY/Time Of Your ke
25 25 27 24 THIRO EYE BLIND/Sem:-Charmeg Life 34 34 38 21 CELINE DIONTo Love You More < - 19 23 AALIYAWAre You That 118 14 15 USHERMY Way -9 17 22 JANET/Go Deep
15 23 25 24 PRAS MICHEL F/OOB. Ghetio Supastar - 20 SAVAGE GARDENTruy Madly Deepty 15 20 21 22 JANET/Go Deep 20 19 16 12 CELINE DIOWTo Love You More 28 27 24 22 SARAH MCLACHLAN/Ada
2123 21 23 SMASH MOUTHMakn' On The Sun 51 51 52 20 SHANW TWAINYouTe St The One 27 25 25 22 FVEMhen The Lights - -7 11 MCOLEMake t Hot 20 21 21 21 SAVAGE GARDEN/Tul Mady Deeply
32 34 33 22 SHANIA TWANNouhe Stil The One - 19 DAVE MATTHEWS BANO/Stay (Wasting Time) 28 36 39 21 ALAMIS MORISSETTEUmnvited 6 5 5 10 HARVEY DANGER/Fagpoe Sita 36 30 24 21 MATCHBOX 20/3am
20 2 24 21 SUGARAAY 36 36 39 19 NATALE MERCHANTAGRd & Generous 21 21 39 20 KP & ENWYUSwing My Way - 510 9 SAVAGE GARDEN/To The Moon And Back 12 20 USHERMy Way
30 24 25 21 USHERou Make Me Wanna. 19 PRAS MICHEL F/ODS. /Ghetta Supastar 18 25 22 20 SPARKLEBe Carefut - 5 9 VOICES OF THEORY/Dmelo (Say i} - 12 20 BARENAKED LADIES/One Week
- 20 INOWTime Anter Time 48 48 38 19 MARCY PLAYGROUND/Sex And Candy -~ - 20 20 MYAF/SISO0NtSs AN About Me 2010 7 8 OREAMHOUSE/Sty 16 17 17 19 BRIAN SETZER ORCH.Jump Jve A Wal
- 20 SEMISON(CClosing Tume 14 14 12 18 CREEDMy Own Prson 22 20 21 19 BIG PUNISHER FJOE'SHil Not A Player 2314 8 7 ACE OF BASECruel Summes 19 21 19 19 SMASH MOUTHTan' Get Enough
- 15 18 LEANN RIMESHow Do | Lve 18 USHERMy Way 24 22 19 19 MASE FTOTALWhat You Want 8 5 9 7 JANETSo Deep 39°39 38 17 K& JOJVAN My Like
19 17 16 18 ROBYNDO You Know (What ) 18 USHERMou Make Me Wanna - - 19 STARS ON 5411 You Could Read - - 5 7 BARENAKED LADIES/One Week 21 19 18 17 SWIRL 360Hey
54 49 22 5 FASTBALUThe Way 18 JANET/Together Again 8 18 20 16 BACKSTREET BOYS) Never Break 7 5 5 7 HEATHER NOVALondon Rain - - - 14 MERRIL BAINBRIDGEA onely
. - AALIYAH/Are You That. - - 17 MATCHBOX 20/3am 15 12 14 15 JOEE/Angel 5 5 6 6 CLEOPATRAClopatras Theme 8 8 8 14 CELINE DIONTo Love You More
1515 - 17 THRD EYE BLIND/Sem+-Chamed Lite 14 14 14 14 ROCKELLAn A Cream - - - 6 BEASTIE BOYS/tergalactc 23 21 24 13 SMASH MOUTHWalkn' On The Sun
13 13 - 16 CHUMBAWAMBATubthumping 10 11 12 14 NOTORIOUS B1G./Mo Money Mo Problems 5 5 5 5 AUNADAVISCrazy - 12 DAVE MATTHEWS BAND/Stay (Wasting Time)
16 WILL SMITH/Gettr Jiggy Wt ft 31 22 17 13 NATALIE IMBRUGLIATom 5 5 5 5 BILLIE MYERS/Teli Me 1110 - 11 VONDA SHEPARD/Searchny My Soul
MARKET #45 MARKET #46 MARKET #48 MARKET #50
4
v wgsummnms WBBO/Monmouth WPXY/Rochester, NY WODCG/Raleigh 0 “‘k KHFI/Austin
1[9 1) 375-9324 (609) 597-6700 \716) 239-7440 (919) 871-1051 (512) 474-9233
aylor/Cole Sullivan/Fox ANE 48 HIT MUSKC STATION! | 1 00ram/Danger 1 Burns/Taylor/Edge ANSTIN S | i MASIE STATIEE | | Ketly/Basenberg
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW ZW LW Tw AW 2w LW TW IW ZW W TW AW 2W LW TW IW W LW TW
43 55 65 73 AEROSMITH Don't Want To. 71 72 72 72 BRANDY & MONICAThe Boy s Mine 43 66 67 68 GOO GOO DOLLSns 58 56 56 58 BARENAKED LADIES/One Week 48 46 64 73 WILL SMTHus! The Two Of Us
64 67 70 72 WILL SMITHASt The Two Of Us 71 73 73 79 GOO GOO DOLLSes 60 62 66 66 SHANIA TWAIN/YouTre Stil The One 34 55 54 57 SARAH MCLACHLAN/Ada 62 74 74 73 GOO GOO DOLLSrs
37 63 71 63 PRAS MICHEL F/ODB../Ghatto Supastar, 69 72 72 71 SHANIA TWANNouTe Stif The One 70 61 52 61 GREEN DAY/Mime Of Your Lie 53 57 56 56 ALANIS MORISSETTEAninvited 72 73 74 T3 BRANDY & MONKCAThe Boy is Mine
63 64 53 61 KLi & JOAVAR My Lie 49 62 62 66 AEROSMITHA Dont Want To. 28 30 58 60 NATALIE MERCHANTAGN & Generous 42 52 49 54 GREEN DAY/Time Ot Your Lfe. 51 46 64 72 WILL SMITHGettr' Jiggy Wit
55 68 67 60 NEXT/Too Close 66 67 67 65 NATALIE IMBRUGLIATTom 70 60 68 53 NATALE IMBRUGLIAVTom 53 54 51 52 GOOGOO DOLLSArs 73 72 71 60 NEXT/Too Close
64 67 67 60 NATALIE IMBRUGLA/Tom 66 60 60 60 FASTBALLThe Way 53 52 50 51 SISTER HAZEL/AR For You 44 41 39 48 EVERCLEARN Wil Buy You. 45 46 44 59 EDWIN MCCANTI Be
72 65 62 53 ERANOY & MONICAThe Boy Is Mine 59 44 44 53 ALANIS MORISSETTEAUninvited 38 51 58 50 FASTBALLThe Way 25 26 36 47 EVERYTHINGHooth 48 44 44 47 MATCHBOX 20Real World
39 42 40 48 GOO GOO DOLLS/s 65 70 70 52 NATALIE MERCHANTind & Generous 22 25 25 47 WAL SMITHUust The Two Of Us 50 50 51 40 NATALIE MERCHANTAIG & Generous 72 73 57 46 ALAMS MORISSETTEUninvied
32 30 40 45 ALL SANTSMever Ever 29 38 38 49 JENNIFER PAIGECrush 59 46 46 47 WILL SMTHGetn dggy Wit it 30 38 41 40 FOO FIGHTERSMalking After You 37 37 46 44 JENNIFER PAIGECHush
45 40 44 45 FASTBALLThe Way 41 45 45 48 SAVAGE GARDENT0 The Moon And Back 47 48 31 44 MATCHBOX 20/3am 39 37 39 40 OAVE MATTHEWS BAND/Stay (Wasting Time) 34 38 38 37 'NSYNGTeann Up My Heart
43 42 40 44 MARCY PLAYGROUND/Sex And Candy 39 44 44 44 ALL SAINTSMNever Ever 38 37 39 42 N SYNG/ Want You Back 49 45 44 39 MATCHBOX 20Real World 13 21 27 36 BACKSTREET BOYST Never Break.
33 38 43 44 N SYNGTeann’ Up My Hear 46 44 44 43 WILL SMITHdust The Two Of Us 28 30 29 38 ALANIS MORISSETTENUninvited 125 37 SMASH MOUTHCant Gel Enough 1118 27 36 AEROSMITHE Don't Want To...
20 37 44 44 INOTime After Time 48 46 46 43 NEXT/Too Close 27.31.37 36 AEROSMITHA Dont Want To. 39 39 37 36 EMMET SWIMMING/Sunbiock 24 27 26 36 PRAS MICHEL F/0DB. /Ghetio Supastar
42 38 39 44 SHANA TWAINYou're St The One 45 42 42 42 MATCHBOX 20Reat World 38725 24 36 SMASH MOUTHWaln' On The Sun 25 29 32 31 LENNY KRAVITZA You Cant Say No 31 35 33 35 NATALIE IMBRUGLATom
62 54 41 43 ALANIS MORISSETTE/Unmvited 48 43 43 42 SARAH MCLACHLAN/AdR 19 28 35 34 INOVTime Atter Time 4 26 23 29 NATALIE IMBRUGLIWWishing | Was There 31 34 34 34 MARCY PLAYGROUND/Sex And Candy
69 54 43 42 MATCHBOX 20/Real Workd 21 36 36 41 SMASH MOUTHCant Get Enough 14 12 24 34 EDWIN MCCAINTA Be 26 24 23 24 SEVEN MARY THREE/Over Your Shouider 36 32 30 31 K& JOOAI My L
35 37 33 35 JENNIFER PAIGECrush 24 22 22 41 SEMISONICClosing Time . 13 22 24 34 JENNIFER PAIGE/Crush © 10 8 23 CAYSTAL METHOD/Busy Chid 72 73 43 30 SHANIA TWAINAue Sti The One
41 42 37 35 VOKES OF THEORY/Dimeio (Say ) 17 32 32 39 GREEN DAY/Time Of Your Lie. 12 29 35 34 SARAN MOLACHLANAd 4 25 24 21 EAGLEEYE CHERRY/Save Tomght 32 32 33 29 BRIAN MCKNIGHT/Anytime
22 34 30 33 ACE OF BASE/Cruel Summer 20 21 21 33 ACE OF BASECruel Summer -~ 18 31 34 BACKSTREET BOYSTH Never Break. 14 12 15 19 EVE 6/nsie Out 36 37 35 27 SAVAGE GARDENTo The Moon Ad Back
18 33 36 30 PURE SUGARDelicous 18 18 31 SWIRL 360Hey Now Now -~ 21 30 31 N SYNUTeamn' Up My Heart 46 49 47 17 HOBEXGroove Baby 24 23 22 26 SUGAR RAYFY
5 28 DEBORAM COX/Things Just ANt 46 44 44 30 MARCY PLAYGROUND/Sex And Candy - 25 28 31 NATALE IMBRUGLIVWisNig | Was There 42 15 13 16 FASTBALL/Me Way 26 24 25 26 NOTORIOUS BAG/Mo Money Mo Probiems
41 32 24 25 BACKSTREET BOYSI Never Break. 22 21 21 22 THIRD EYE BLINDSem-Crarmed Lte 25 38 29 30 MATCHBOX 20/Real World 10 10 8 15 FUEL/Shmmer 24 23 25 24 BACKSIREET BOYS/AS Long As You
3 18 BARENAKEO LADIES/One Week 15 15 22 PRAS MICHEL F/ODB. /Ghetto Supastar. 51 35 38 29 K< & JOOAI My tie 25 14 14 14 SEMISONIC/Ciosing Time 24 23 21 24 THIRD EYE BLIND/Semn-Charmed Lde
47 47 45 15 DESTINYS CHILDMo. No, No 15 15 15 22 DREAMHOUSE/Stay 30 27 23 27 ROBYNShow Me Love 49 37 12 14 NATALIE IMBRUGLIATorm 20 22 18 23 NASTYBOY KLICKLost In Love
- 13 22 10 USHERMy Way 48 26 26 22 WILL SMITHWGetin' Jogy Wit It 26 21 20 26 OMC/How Buarre 11 - 14 TOAD THE WEL Whatever § Fear 18 21 23 22 BIG PUNISHER FLIOE/SM Not A Payer
17 5 6 9 SAVAGE GARDENTo The Moon And Back 21 BARENAKEQ LADIES/One Week 44 36 23 25 BACKSTREET BOYS/As Long As You. 13 BRIAN SETZER ORCH AJump Jve An' Wat 15 21 FIVEMnen The Lights
117 9 8 LFOMhe Way You Like - 20 INOLTime After Time 22 22 22 25 SUGAR RAYF 16 15 13 13 ATHENAEUMAWNa! | Didnt Know 23 22 23 21 DUNCAN SHEIKBarely Breatning
B 11 6 JANEIGo Deep 10 12 12 20 N SYNGTeam Up My Heat 25 23 24 24 CHUMBAWAMBATubthumping 16 16 14 12 CRAVIN MELONSweet Tea 35 35 26 20 USHERMy Way
3 4 SEMISONKC/Ciosing Time 20 19 19 20 USHERYou Make Me Wamma 25 23 32 22 NEXTfloo Close 10 11 SWIRL 360Hey Now Now <2 17 20 INOWTime After Time
10 11 6 4 INNER CIRCLENGt About Romance 18 19 19 20 JANE/Together Again 1119 19 21 PRAS MICHEL F/0DB /Ghetto Supastat., - 11 SAVAGE GARDENTo The Moon And Back 22 21 21 20 SAVAGE GARDENTruly Madly Deeply
11 8 8 4 COLOR ME BADD/Remember When 26 18 18 18 SAVAGE GARDENTruly Mady Deeply 46 46 17 20 SAVAGE GARDEN/TuY Maoly Deeply 10 BEASTIE BDYS/ntergaiacts: 17 24 24 20 USHERNou Make Me Wanna.
412 4 FATH HILLTNS Kss 20 19 19 18 BACKSTREET BOYST Never Break. 24 24 19 19 BACKSTREET BOYSAut Playng 10 FIONA APPLECnminal - 16 19 SEMISONICCiosing Time
7 13 8 1 SMASH MOUTHLant Get Enough 17 18 18 18 K & JOJO/AI My Lie B 18 ACE OF BASECruel Summer 10 THIRD EYE BLIND/Sems-Charmed Life 19 20 21 18 VOICES OF THEORY/Dimelo (Say )
-~ - NATALIE IMBRUGLIAWiShing | Was There - 15 NATALIE IMBRUGLIAWiSing | Was There 25 22 21 17 SRANDY & MONICAThe Boy Is Mine 10 WHITE TOWNYour Woman 16 AALIVAH/Ase You That.
- EVERYTHING/Hooch 15 DAKOTA MOONAnother Day Goes By 16 21 16 17 ROBYNDo You Know (Whal) 9 SMASHING PUMPKINSPertect - 11 BEASTIE BOYS/ntergalacte.
- BEASTEE BOY/Intergalactc 15 15 15 12 FIVEWen The Lights 18 23 15 17 GINA GOon Aah. Just.. 1310 B 9 HARVEY DANGERMagpok Stta 1311 1 ALL SAINTSNever Ever
DAVE MATTHEWS BAND/Stay (Washing Time) 1111 12 AUANA DAVISCrazy 13 15 17 16 FIVEMWhen The Lights.. 12 13 8 8 FARTOO JONES/AS Good As You
10 15 15 5 CREEDMy Own Prison 15 21 17 16 EVERYTHING BUT Missing 8 11 B 8 SOURREL NUT ZIPPERS/Suts Are Picking.
< - - EVERYTHINGMooch 24 33 24 16 NOTORIOUS B..G/Mo Money Mo Proviems - - - ANGGUN'Snow On The Sahar
- FAITH HILUThs Kiss 11 - 16 SAVAGE GARDENA Want You - - AEROSMITH/ Dont Want To.
MARKET #54
WAPE/Jacksonville WOJX/Louisville KJY0/Okdahoma City WGTZ/Daylon WRVO/Richmand
(904) 642-1055 (502) 589-4600 (405) 840-5271 (937) 294-5858 (804) 576-3200
Thomas/Mann Matthews/Phillips McCoy/Barreda Bawd/Steele McKay
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARFIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW 3W 2W Lw TW 3w 2w LW TW W 2W LW Tw IW W LW TW
60 58 60 61 G0O 60O DOLLSAS 61 60 60 75 GOO GOO DOLLSARS 27 54 70 71 AEROSMITHA Don't Want To 44 48 66 72 AEROSMITHA Dont Want To. 72 70 69 70 SHANA TWAINYou7e St The One
65 59 59 59 AEROSMITH1 Dont Want To. 36 33 37 75 WILL SMITHuust The Two Of Us 28 52 71 69 MATCHBOX 20Real Word 59 50 63 69 BAIAN MOKNIGHT/Anytme 57 69 6O 69 WILL SMITHJust The Two Of Us
56 58 56 57 EOWIN MCCAINTY B 75 73 75 15 NEXT/Too Close 28 28 27 67 WILL SMITHJust The Two Of Us 61 67 69 69 GOO GO DOLLSAMS 34 43 5B 68 AEROSMITHA Dont Want To.
56 35 55 56 NATALE IMBAUGLIATam 76 73 73 75 ALANIS MORISSETTE Unmvited 70 69 70 56 G600 GOO DOLLSANs 41 31 45 68 WILL SMiTHJust The Two Of Us 70 69 69 64 GOO GOO DOLLSANS
47 53 25 55 MARCY PLAYGROUND/Sex And Candy 37 34 37 73 MATCHBOX 2VReal World 26 54 70 55 SARAH MOLACHLAN/AdG 48 29 57 67 SHANIA TWAINAu're Sti The One 45 49 51 55 FASTBALL/The Way
38 50 50 46 ALL SAINTSMever Ever 76 75 68 69 BRIAN MCKNIGHT/Anytme 21 24 30 53 SEMISONICClosing Tame 64 73 69 53 BRANDY & MONICAThe Boy Is Mne 58 60 52 53 BACKSTREET BOYSEverybody
47 32 34 45 GREEN DAYMTime Of Your Lie 53 65 75 43 AEROSMITH Dont Wan To. 27 28 30 48 SMASH MOUTHTant Get Enough 72 72 59 51 NEXTfToo Close 51 66 49 52 NEXT/Too Close
27 20 43 43 GARTH BROOKS/To Make You Feel 36 38 40 40 N SYNC/Teann’ Up My Hear 14 22 28 44 BRIAN MCKNIGHT/Anyhme 58 68 57 50 MATCHBOX 20Real World 67 64 53 51 KLid JOJOAI My Lfe
53 39 30 42 FASTBALL/The Way 40 37 36 40 FASTBALLThe Way 27 42 SAVAGE GARDEN/To The Moon And Back 69 69 56 49 USHERNIce & Slow 32 41 46 51 MATCHBOX 20Real Workd
41 57 41 42 ACE OF BASE/Cnuel Summer 30 40 47 38 BACKSTREET BOYS/U Never Break 28 27 38 JENNIFER PAIGECrush 43 43 40 49 JENNIFER PAIGECrush 51 49 46 51 N SYNCAWant You Back
23 23 46 33 CELINE DIONTo Love You More 36 33 33 38 FVEMWhen The Lights 24 25 24 32 N SYNC/Teann Up My Hean 29 32 57 41 NATALIE IMBRUGLIA/Tom 38 45 45 49 FVEMDen The
31 29 31 29 BRANDY & MONICAThe Bay s Mine 76 75 75 38 BRANDY & MONICAThe By Is Mine 17 21 30 28 WEXT/Too Close 11 25 34 39 BACKSTREET BOYSTY Never Break 24 26 27 48 SEMISONICClosing Tume
17 20 30 26 JENNIFER PAGECrush 37 40 37 38 SEMISONICCiosing Time d 15 24 21 28 EDWIN MCCAINYI B 24 24 33 39 SWIRL 360Hey Now Now 46 4B 45 48 SAVAGE GARDEN/Truly Madly Deeply
22 27 32 25 MATCHBOX 20Meal World 16 22 30 31 PRAS MICHEL F/0DB./Ghetto Sodastar - 27 25 27 BRANDY & MONICAThe Boy Is Mine 36 37 38 35 SAVAGE GARDEN/To The Moon And Back 45 44 42 42 THIRD EYE BLINDMows h Going To B
- 26 25 SWIRL 360Hey Now Now 29 31 38 31 ALL SANTSNever Ever 25 25 29 23 NATALIE IMBRUGLIAWsHing | Was There 33 24 45 32 SARAH MCLACHLANA Wit Remember You 40 45 40 41 ALANIS MORISSETTE/Uninwted
19 18 24 25 EVERYTHINGHooch © B 10 25 INOWTime After Time 5 24 22 BARENAKED LADIES/One Week 27 36 26 28 USHERMy Way 24 43 41 SAVAGE GARDEN/To The Moon And Back
16 25 N SYNGTeann Up My Heart 37 35 38 25 SMASH MOUTHICan? Get Enough - - B 22 ALL SAINTSNever Ever 29 29 29 28 PRAS MICHEL F/ODB./Ghetto Supastar 18 30 34 41 N SYNC/Team Up My Heant
56 47 43 24 KC1A JOUO/AN My e 5 7 10 24 JANET/Go Deep 15 15 22 18 INNER CIRCLENot About Romance - - - 27 SEMISONIC/Ciosing Time 39 41 45 40 BRANDY & MONICA'The Boy s Mne
27 28 26 22 SAVAGE GARDENTTo The Moon And Back 17 10 15 23  CELINE DION/To Love You More 15 16 16 17 VOICES OF THEORY/Dimelo (Say 1} 30 30 26 26 KLI & JUOM My Lie 17 26 28 39 EDWIN MCCAINTY Be
24 23 27 20 DAVE MATTHEWS BAND/Stay (Wasting Time) 5 6 11 19 USHERMy Way B 12 18 17 ATHENAEUMMhat | Didnt Know 52 53 34 26 EDWIN MCCANTI B 41 46 39 39 JENNIFER PAIGE/Crush
17 19 21 19 SEMISONIC/Ciosing Time 29 28 29 17 JENNIFER PAIGECrush 23 23 48 17 PRAS MICHEL F0DB /Ghetto Supastar . 47 29 28 25 ALANIS MORISSETTE Uninvited 26 31 35 38 BACKSTREET BOYS/I Never Break
12 18 20 17 BACKSTREET BOYS/I Never Break. 1919 17 16  SAVAGE GARDENTo The Moon And Back 14 15 15 14 FAITH HILLThs Kiss 3130 27 25 LUTRICA MONEAU/AIY That Just 35 37 37 36 PRAS MICHEL FIODB.fGhetto Supastar
24 23 20 16 BACKSTREET BOYSEverybody.. - 5 B 13 NATALE IMBAUGLIAWsting | Was There 7 8 9 14 BACKSTREET BOYSAI Never Break . 23 21 23 25 THIRD EYE BLIND/Sem-Charmed Lfe © 22 29 34 FAITH HILLThs Kiss
19 21 20 16 SMASH MOUTHCan't Get Enough. 23 20 22 13 OREAMHOUSE/Stay 6 8 7 12 ACE OF BASECruel Summer 23 38 29 24 INOVTime Atter Time 27 30 32 34 CELINE DIONTo Love You More
20 47 18 15 ALANIS MORISSEFTE/Unmvted - 10 16 1t BEASTIE BOYS/Intergalactic - 2 5 12 BEASTIE BOYSntergalactc 22 23 24 JANET/Together Agan 18 25 29 ALt SANTSNever Ever
- BARENAKED LADIES/One Week 6 8 12 11 SWIRL 360Hey Now Now <« - 12 DAVE MATTHEWS BAND/Stay (Wasting Time) < 18 24 N SYNCA Want You Back 28 28 22 26 SMASH MOUTHEant Get Frough
10 16 26 11 ACE OF BASECruel Summer -~ 5 11 SWIRL 360Mey Now Now 17 - 17 23 MATCHBOX 20%am - B 23 BEASTIE BOYS/ntergalactc
9 11 10 8 NATALIE MERCHANTANG & Generous 17 17 16 10 MISTER JONESDesty 15 23 21 23 SMASH MOUTHAValdn' On The Sun 49 36 24 22 DESTINYS CHILDAo. No, No
7 6 B B BIGPUNSHER FOESH Not A Payer 7 10 7 9 4 THE CAUSE/Stand By Me 20 22 21 21 ROBYNShow Me Love 29 31 25 20 4 THE CAUSEStnd By Me
5 7 8 8 FATH HILThs Kss 10 9 10 8 BRIAN SETZER ORCHAump Jve AY' Wai 16 20 20 19 MATCHBOX 20Push - 12 BIG PUNISHER F/JOE/SH Not A Player
© - 5 B BRIAN SETZER ORCH.Amp Jne Av Wal - - - - B JANETGo Desp 15 19 20 19 SAVAGE GARDENTly Madly Deeply 13 15 14 12 INNER CIRCLE/MNot About Romance
= -5 B 8 DAKOTA MOONAnother Day Goes By B 8 9 7 PURE SUGARDelcous 15 20 20 18 BACKSTREET BOYS/As Long AS You
5 7 8 8 4THE CAUSEStnd By Me < 5 7 7 CORRSA Newer Loved You - 16 BEASTIE BOYSAntergalactic
8 710 B MISTER JONES/Deshny -5 7 T SPARKLEe Careul 12 - 14 ROBYNDO You Know (Whal.)
-~ 5 8 MERRIL BAINBRIDGELonely 7 7 7 T USHERMyWay 13 13 - 13 PUFF DADDY./M Be Messng You
5 7 11 8 HARVEY DANGERMagpoke Stia - 5 7 7 CLEOPATRATieopatras Theme © 14 - 13 OMCHow Buare
< - 5 8 NICOLEMake i Hot 8 8 8 7 DREAMHOUSEStay 49 49 33 13 GREEN DAY/Time Of Your L
5 6 8 7 DAVE MATTHEWS BAND/Stay (Wasting Time) 77 7 7 BILLE MYERS/Tel Me 15 12 13 12 DUNCAN SHEIK/Barey Breathing
= - 5  BARENAKED LADIES/One Week B 6 8 7 FVEMMen The Lights 16 12 13 12 WALLFLOWERS/One Headlght
. 5 5 8 5 VOCESOF THEORY/Dmelo (Say 1) 7 7 7 5 SHAGGY FUANETLLv Me. Luv Me 3 ALL SAINTS/Never Ever
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HIP-HOP TOP 20

[~ TOTAL PLAYSTy  toTaL
i T PRST SRR , - L STATIONSIAODS. *E.40 Hope | Don't Go Back (Sick Wid' Iive) MECHALIE JAMISON Keep 1t Real (Red EverPrionity)
1 WILL SMITH Just The Two Of Us ( Co/umb/a) 4112 4219 115/  Total Plays: 271, Total Stations: 12, Adds: 1 Total Plays: 103, Total Stations: 12, Adds: 3

@ MO0 THUGS FAMILY All Good (Relativity) 2646 2607 880
€© CAM’RON F/MASE Horse & Carriage (Untertainment/Epic) 2574 2325 11177
4+ BIG PUNISHER F/JOE Still Not A Player (Loud) 25711 2689 750
s PRAS MICHEL F/ODB & MYA Ghetto Supastar... (inferscope} 2496 2908 6900
+ @ JERMAINE DUPRI FJAY-Z Money Ain't... (So So DefColumbia) 2301 2129  99/4
7
0
o

-

BLACK-EYED PEAS Joints And Jams (/nterscope)

.
Total Plays: 224, Total Stations: 14, Adds: 7 ENKRRRTG SiAsS PEOSIEaK D0 (DR

Total Plays: 80, Total Stations: 6, Adds: 2

P

PURE SUGAR Delicious (Geffen)
Total Plays: 199, Total Stations: 10, Adds: 1

~

TAMIA So Into You (QwestWB)
Total Plays: 72, Tota} Stations: 6, Adds: 3
SILKK THE SHOCKER It Ain't My Fault (No Limit/Priority) 2182 2207 8577

MASE F/PUFF DADDY Lookin’ At Me (Bad Boy/Arista) 1967 1854 98/4
MECHALIE JAMISON Keep It Real (Red Eye/Priority) 1952 1897 8283

COLOR ME BADD Remember When (Epic)

Total Plays: 196, Total Stations: 5, Adds: 0 YANKEE B That Feeling (V2}

Total Plays: 71, Total Stations: 5, Adds: 2
SCARFACE Sex Faces (Rap-A-Lot)

5 10 NATE DOGG FAVARREN G Nobody.. (Dogg FoundiaionBrealaway) 1891 1994 BB (oo = © e e s, Agds: 1 ’
2 v MASTER P Thinkin' Bout U (No Limit/Prionity} 1339 1361 620 mm%"ge (zt’;”é}l’aﬁgﬁ L §
7 1 LINK Whatcha Gone Do? (Relativity) 1187 2190 490  TYRESE N°b°°VTE'Se éﬁ?*‘) o RS
» @ 68 BOYZ Woof Woof (Quadra Sound/Big Beat/Atiantic) 1085 1077 637 ol Plays: 141, Total Statons: 14, Adds: 4 e A i)
s @ DMX F/FAITH EVANS How's It Goin' Down? (Def Jam/Mercury) 1078 926 80/3 | MELANIE B FMISSY ELLIOTT | Want You Back (Virgin) | Total Plays: 39, Total Stations: 8, Adds: 2
1w @ E-40 Hope | Don't Go Back (Sick Wid" lt/ive) 1014 768 836  Total Plays: 134, Total Stations: 14, Adds: 1
» { JAGGED EDGE Gotta Be (So So DefColumbia) 940 854 3712 T Westside ) _KURUPT We Can Freak It Antra/A&M)
i {ClockWork/Epic) . ione. ]

r é LORD TARIQ & PETER GUNZ We Wil Ball (Coceine/Columbia) g;g :32 gg//ﬁ i i s e i e VOt g, T Shmisesy s 4
- NUTTA BUTTA Freak Out (Li' Man/Interscope) 2 _

_ © MCLYTE | Can't Make A Mistake (EastWestEEG) 781 639 71/4 | AEROSMITH i Don't Want To Miss A Thing (Coumbia) mﬁs’. 32:5'344 lTo\;glus(‘;:‘l:(l’(:} sF:lesadAr:gs: 2md {Tommy Boy)
_ @ BONE THUGS F/ROLLINS... War (DreamWorks/Geffen) 748 737 50y T Py 122 Total Staions: 5, Adds: 2 ' '

PUBLIC ANNOUNCEMENT it's About Time (A&M)
Total Plays: 107, Total Stations: 10, Adds: 0

EN VOGUE No Fool No More (EastWestEEG)

This chart reflects airplay from July 27-August 2. Songs ranked by total plays. 48 CHR/Rhythmic reporters and Totaf Plays: 1, Total Stations: 11, Adds: 11

86 Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-
lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.

Songs ranked by total ptays

Apbpbs Aucust 11

1 Just Wanna Be Loved (Virgin)
Cha Cha Cha (EastWest/EEG)

CULTURE CLUB
FLIPMODE SQUAD

JANITA Getting Over (550 Music)

LOOKIN'AT ME — That's what all the girls want Bad Boy/Arista heartthrob and rap sensa- KENNY LATTIMORE

Days Like This (Columbia)
tion Mase to do. However, after his recent performance at KTFM/San Antonio's Summer
Jam, where he performed the hit single, “Lookin’ At Me,” he hung with the boys. Hanging QUEEN {/WYCLEF JEAN Another One... (DreamWorks/ Geffen)
tough are (I-r) Arista's Tom Maffie, KTFM PD Cliff Tredway, Mase, and Lawman Promotions’

Greg Lawley. TQ Westside (ClockWork/Epic)

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KYLZ/Albuquerque, NM WBBM/Chicago, IL KBOS/Fresno, CA WJBT/Jacksonville, FL WFHN/New Bedtford, MA KKFR/Phoenix, AZ KSFM/Sacramento, CA KWIN/Sluclnun CA
OMPD M.C. Scrappy PD: Todd Cavanah PD: Sleve Wall PD: Dave Wynter PO Jim Reit2 PD: Bruce S1. James PO: Bob wes!
#0: Robb anale MD Erll Bnnl:v Mn lnm Louanan MD: Tittany Green APD/MD: Kevin Palana APD: Krazy Kid Stevenz MD: John E Cage

MELANE B S i 0 WL SMITH “Two KELLY PRICE “Frien

KISV/Bakerstield, CA
PD: Mark Feather
HD:Mickey Fuentes

KiOO(Bakerstield, CA
PU Chris Squlres
: all

WERQ/Baltimore, MD
ON/PO: Tom Calococci
APD: Frank Ski
MB Dlmn Bun
W LATIFAH “Paper
s SN HFATTH EVANS -How's®

WJIMN/Boston, MA

PO. Cadillac Jack McCartney

APDMC: Danny Ocean
SRANDY FAASE “Wond™

DIVINE “Latey”
ME LYTE Make

WIOU/Chattanooga, TN

POMO: mny Corona

16 KELLY PRICE

k) fﬂlﬂw( DUW JAVZ Thang’
LAURYN HILL Cant"

6 m
5 NICOLE "Make™

KZFM/Corpus Christi, TX

PO: Ed Dcanas
EN VOGUE “Fool
KELLY PRICE “Friend’

WBTT/Dayton, OH

DM: Jett Ballentine

APD/MD: Raye Kimberlin
wdn [y 'm.u JEAN “Ancther

P(AS Joinns’

ueanuE JAMISON “Keep
GANG STARR “Mhirtia’
KHADE 1A FIPRODUCT “Here
GINUWINE “Same*

KOKS/Denver, CO
PO: Cal Colling
MO: Jenhev W|Iﬂt

INOJ
CAMRON musf “Horse

WDRQ/Detroit, Ml

PO: Alex Tear

MD: Jimmi Jam

12 SHAGGY FUANET “Luv
AALIYAH “Somebody”
GINUWIKE “Same®

KPRR/EI Paso, TX

PD/MD: Jnhn Cinﬂellﬂ!
5 CAUSH |

AEFIOSMIYH Mvss

£N VOGUE “Fool

MONICA “First
MECHALIE JAMISON “Keep

12 Bucx-r“: PEAS “Jon

mma
SZE
3
€

e -
SHLKK THE SHOCKER “Fautt
STARS ON 54 “Read’
PAPAYA “Hero™

WJMH/Greenshoro, NC
PD: Brian Douglas

MD: Mary Kay

45 SPARKLE “Time

18 WU-TANG CLAN “Team®

3 BLACK EYED PEAS Jownts™

6 WILL SMITH T;

KIKiHonolulu, HI
PO: Alan Dda
MD: Richie Aqui

No Adds

KQMQMonolulu, HI

Interim PD/MD: Kathy Nakagawa
AMIA "5
ACE OF BASE ~Cruer
98 DEGREES “Because

KBXXMHouston, TX

PD: Rob Scorpio

MO: Greg Head

19 JERMAINE DUPRVJAY-Z “Thang
17 CAMTRON FMASE "Horse”

WHHHAndianapolis, IN
PD: Scott Wheeler
MD: Cari Frye

XSCAPE “Ltte”

SLACK-EYED PEAS “Jomts’

EN VOGUE "Fool™

KLUC/Las Vegas, NV
PD: Cat Thomas
MD: Melisa Stelas

TATYANA ALl * Daydrean
MONIFAH “Touch
BEASTIE BOYS “Imer”

KPWR/Los Angeles, CA
VP/Prag.: Steve Smith

MD: Damion Vnung

29 MONIFAH T

30 DUEEN & WHCLES JEAN “Ancter

WPOW/Miami, FL

PO: Kid Curry

APD: Tony The Tiger

MD: Phil Jones

10 JENNIFER DELGADO “Wha
XSCAPE -Litte”

KHTN/Merced, CA
POD/APD/MD: Dan Watson
MO: Mark Medina
€N VOGUE “Fool”
KURUV‘I “Frean”
TQ “Westside™
i m.om ESTEFAN “Ogy'
BLACK EYED PEAS “Joints™
PURE SUGAR “Delicious™

KDONMonterey, CA

PO: Scooter B. Stevens
LAURYN HiLL Cant’
JENNIFER MCCRAE “Anytng”

‘NVL‘GUE “Foot
ISONIC “Closing”

WKTUMNew York, NY
PO: Frankie Blue
APD/MO: Andy Shane

No Adds

WQHT/New York, NY

PD/MD: Tracy Cloherty
16 FLIPMODE SQUAD "Everybody

3 WYCLEF JEAN “Chickan’,

KCHX/Odessa-Midland, TX

PO: Leo Caro

MD: Kewin Chase
JENHIFER PAIGE “Crush
JAGGED EDGE “Gotu
GERALD LEVERY “Thunign'

KCAQ/Oxnard, CA

PD: Dan Garite

23 SKOOP DOGG “Thang*

27 SHAQUILLE O'NEAL _ “Way™

19 ORU HILL FREOMAN -Dee

15 QUEEN & WYCLEF JEAN “Anomer”
SHOCKER “Fauit”

:
A
{

BLACK-EYED PEAS “Free
KHADEJIA FPRODUCT “Here

KPSi/Paim Springs, CA
DM: Mike Keane
PD: Jacque Gonzales James
MO: Bobby Sate

AEROSMITH “Miss'

ALANIS MORISSETTE Lyt

BLACK-EVED PEAS “Jon

600 60O DOLLS “Ins*

MASE F/PUFF DADDY “Lookon™

10 “westsie’
MYA F/SILKK . “Mown’

WWKX/Providence, R
PD: Jerry McKenna
MO: Sandy 8.
13 LOAC TARK). . “Stanin
BL \CK-E! D ¢[L§ “loints

VTE
Mvn rrlm( M=

KWNZ/Reno, NV

PO: Jeft Davis

APO/MOD: Bill Shakespeare
EN VOGUE “Foor
MONEAN “Touch
MECHALIE JAMISON “Keop
TYRESE “Nabody

KGG!/Riverside, CA
PD: Diana Laird
APD/MD: Jesse Dwan

1 €8 VOGUE “Fool”

NEXT “Suk
STARS ON 54 “Read

WJJS/Roanoke, VA

PD: David Lee Michaela

APD/MD: Melissa Morgan
GERALD LEVERT ~Thwnkin™
EN VOGUE “Fool

KBMB/Sacramento, CA

PO/MD: Innmm “Ehvo Jamile
SCARFACE

SIKK THE SHOCKER “Faur
WON(FAH “Toucn™

SNOOP DOGG “Thang

n Wasisie”

SNAGGV mmc\’ 1w

WwO0CQ/Salisbury, MD
PD: Wookie.
MD: Brion 0°Brion

sy mm(v e

KTFM/San Antonig, TX
P: Clitt Tredway
MD: Sleve Chaver

IORISSE o

‘ m(> COX “Thing !
UNIHM “Touch™

XHTZ/San Diego, CA
0M/PO: Lisa Vazquez
MD: Daie Solivan

KURUPT “Fraak”

T0 “Westsige

KMEL/San Francisco, CA
PO: Joey Arbagey
MD: Glenn Aure

'n:]u rﬁAlm EVANS “How's”

KYLD/San Francisco, CA
PO: Michael Martin
APDMD: Jazry dim Archer
1870 “Westsie™
8 N SYN Tearw
KELLY PRICE "Frend

KUBE/Seattle, WA
PD: Eric Powers
MD: Julle Pilat

CAM'RON FMASE “Horse

ANET "Luv™

YARKEE B "Foeing
BEASTIE BOYS “Inter”
TYRESE "Kobagy

WPGC/MWashington, OC
PD: Jay Slevens

APD/MD: Maurice Devoe
SILKK THE SHOCKER “Faulr

KDGS/MWichita, KS
PD: Steve Dorrell
APD: Ricardo Cherry
MD: AJ. Jones
20 XSCAPE "
BLACK svw mts Froa'
EN VOGUE
SILKK THE s»ocxew Fau

48 Total Reporters
47 Current Reporters
45 Current Playlists

Reported Frozen Playlist (2):

KKSS/Albuquerque, NM
WBHJ/Birmingham, AL

www americanradiohistorv com
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37

17

27
2
10

28

31

36

44

34
48
25
40
23

20

32
16

30

17
a
15
29
2
25
13

32

k<)

35
40

37

42

kil

44

24

26

47

3
2

W

2

BREAKER

BREAKER
BREAKER

29

BREAKER

kil

BREAKER

38
46
30

DEBUT

34
49
48

DEBUT

43
42

‘DEBUT’

™ ARTISTTITLE LABEL(S) r ™
© AALIYAH Are You That Somebody? (Atlantic) 2469
> BRANDY & MONICA The Boy Is Mine (Atfantic) 2352
3 WILL SMITH Just The Two Of Us (Columbia) 2048
+  PRAS MICHEL 1/0DB & MYA Ghetto...(That Is...) (Interscope) ~ 1807
s NEXT Too Close (Arista) 1775
© BIG PUNISHER HJDE Still Not A Player (Loud) 1753
© LAURYN-HILL Can't Take My Eyes Off You (Rufthouse/Columbia) 1746
s USHER My Way (Laface/Arista) 1740
© NICDLE Make It Hot (FastWest/EEG) 1633
10 JANET Go Deep (Virgin) 1367
1 JON B. They Don't Know (Yab Yum/550 Music) 1313
® TATYANA ALI Daydreamin’ (MJJ/Work) 1286
® BRANDY I/MASE Top Of The World (Atlantic) 1187
1+ VOICES OF THEORY Dimelo (Say It) (H.0.L.A/Red Ant) 1074
@ INOJ Time After Time (Columbid) 1004
@ MONICA The First Night (Arista) 943
(D BACKSTREET BOYS V'l Never Break Your Heart {Jive) 872
@ CAM’RON {/MASE Horse & Carriage (Untertainment/Epic) 855
® MYA{SILKK THE SHOCKER Movin’ On (University/Interscope) 763
20 BRIAN MCKNIGHT The Only One For Me (Motown) 726
@ GINUWINE Same OF G (Atiantic) 705
22 MYA#/SiSQ0 OF DRU HILL It's All About Me (University/interscope) 697
@  KELLY PRICE Friend Of Mine (7-Neck/Island) 688
@ MO THUGS FAMILY All Good (Relativity) 648
5 K-Cl & JOJO Don't Rush (Take Love Slowly) (MCA) © 630
2 SPARKLE Be Careful (Rock Land/Interscope) 613
@ SHAGGY f/JANET Luv Me, Luv Me (Flyte Tyme/MCA) 611
¢®  JERMAINE DUPRI {/JAY-Z Money Ain't... (So So Def/Columbia) 561
@  SHANIA TWAIN You're Still The One (Mercury) 559
@  MONIFAH Touch It (Uptown/Universal) 550
€  NATE DOGG {/WARREN G Nobody...(Dogg FoundatiorvBreakaway) 546
€  NEXT I Still Love You (Arista) 519
& JAGGED EDGE Gotta Be (So So Def/Columbia) 494
@ N SYNC Tearin' Up My Heart (RCA) 488
ALL SAINTS Never Ever (London/Island) 429
FIVE When The Lights Go Out (Arista) ] 407
a7 ACE OF BASE Cruel Summer (Arista) 400
€  JENNIFER PAIGE Crush (Edel America/Hollywood) 378
3s  NATALIE IMBRUGLIA Torn (RCA) 378
@ MASE 1/PUFF DADDY Lookin' At Me (Bad Boy/Arista) 376
s MASTER P {/SONS OF FUNK | Got The Hook...(No Limit/Prionty) 3T
@ XSCAPE My Little Secret (So So Def/Columbia) 334
s LINK Whatcha Gone Do? (Relativity) 326
@ MONTELL JORDAN | Can Do That (Def Jam/RAL/Mercury) 325
@ GERALD LEVERT Thinkin' Bout it (FastWesVEEG) 318
@  SILKK THE SHOCKER it Ain't My Fauit (No Limit/Priority) 307
@ BEASTIE BOYS Intergalactic (Grand Royal/Capitol) 303
s  DESTINY'S CHILD #JD With Me Part 1 (Grass- Roots/Columbia) 284
s MARIAH CAREY My All (Columbia) 280
@  MARY J. BLIGE Missing You (MCA) 278

TOTAL PLAYS ———————
W 2w w

2272 1822 1515
2639 2821 2867
2166 2273 2242
2083 2198 2377
1952 2040 - 2213
1746 1805 1850
1680 1540 1325
1827 2031 2028
1606 1450 1223
1461 1419 1430
1360 1423 1398
1126 1052 952
1151 1002 1051
1199 1352 1445
968 870 715
8965 799 483
812 688 508
738 573 306
4% 212 86
788 883 989
547 344 128
911 1056 1238
576 576 555
627 620 624
669 630 726
779 1164 1403
365 105 I
470 411 338
544 560 601
354 195 158
507 482 502
431 409 355
478 438 449
420 354 307
566 626 642
484 426 459
494 473 475
366 338 246
a2 573 6N
330 297 316
523 661 718
194 134 137
482 628 812
270 164 17
304 267 21
236 223 220
218 83 42
367 437 49
387 699 1002
257 205 150

TOTAL
STATIONS/ADDS

461
43/0
40/2
/0
370
43/0
42/2
40/0
461
410
33/0
38/2
301
30/0
31/4
a8
211
3373
28/4
24/0
2812
21/0
30/4
190
25/0
20/0
26/5
2072
130
25/7
20
201
21
1611
13/0
15/0
141
1211
12/0
2212
150
1473
9/0
21/0
2412
1255
2173
10/0
8/0
16/0

This chart reflects airplay from July 27-August 2. Songs ranked by total plays. Highlighted songs indicate Breaker.

48 CHR/Rhythmic reporters. 45 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

BREAKERS.

MYA {/SILKK THE SHOCKER
Movin' On (University/Interscope)
TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
763/267 28/4
SHAGGY f/JANET
Luv Me, Luv Me (Fiyte Tyme/MCA)
TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
611/216 26/5
JERMAINE DUPRI f/JAY-Z
Money Ain’'t A Thang (So So Del/Columbia)
TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
561/91

MONIFAH
Touch It (Uptown/Universal)
TOTAL PLAYSAINCREASE  TOTAL STATIONS/ADOS CHART
550/196 251
NEXT
1 Still Love You (Arista)
TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
519/88 29/1

MOST ADDED-

ARTIST TITLE LABEL(S) ADDS

EN VOGUE No Fool No More (FastWestEEG) 1
TQ Westside (ClockWork/Epic)

BLACK-EYED PEAS Joints And Jams (/nterscope)
MONIFAH Touch It (Uptown/Universal)

SHAGGY f/JANET Luv Me, Luv Me (Flyte Tyme/MCA)
SILKK THE SHOCKER !t Ain't My Fault (No Limit/Priority)
INOJ Time After Time (Columbia)

KURUPT We Can Freak It (Antra/A&M)

MYA #/SILKK THE SHOCKER Movir'...(University/Interscope)
KELLY PRICE Friend Of Mine (T-Neck/Island)

TYRESE Nobody Else (RCA)

MOST INCREASED_
ARTIST TITLE LABEL(S) PLAYS INCPD:'EAAYSE
MYA #/SILKK THE SHOCKER Movi.. (University/interscope) +267
SHAGGY H/JANET Luv Me, Luv Me (Fite TymeMCA)  +216
AALIYAH Are You That Somebody? (Atlantic) +197

aAbhbbbOO~N~N®

MONIFAH Touch It (Uptown/Universal) +196
TATYANA AL} Daydreamin’ (MJJ/Work) +160
GINUWINE Same OF G (Atiantic) +158

XSCAPE My Little Secret (So So Def/Columbia) +140
CAM’RON {/MASE Horse &... (Untertainment/Epic)  +117
KELLY PRICE Friend Of Mine (T-Neck/Island) +112
JERMAINE DUPR! 1AJAY Money...(So So Def/Columbia) +91

HOTTEST
RECURRENTS

ARTIST TITLE  LABEL(S)

K-C! & JOJO All My Life (MCA)

USHER You Make Me Wanna... (LaFace/Arista)

MONTELL JORDAN Let’s Ride (Def Jam/RAL/Mercury)
MADONNA Ray Of Light (Maverick/WB)

WILL SMITH Gettin' Jiggy Wit It (Columbia)

NOTORIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista)
USHER Nice & Slow (LaFace/Arista)

ROBYN Show Me Love (RCA)

PUFF DADDY & FAITH EVANS {112 [ Be Missing...(Bad Boy/Ansta)
BACKSTREET BOYS Everybody (Backstreet’s Back) (Jive)

Breakers: Songs registering 500 plays-or more for the flrst time. Bullets
awarded to songs gaining plays over the previous week. If two songs are
tied in number of piays, the song being played on more stations s placed
first. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.

Quality
Auditorium

Test Hook Tapes

Digitally Produced Hooks
Clear Sound

Consistent Length

For information contact
Bernie Grice
(573) 443-4155

Internet: hooks@hooks.com

TED http://www.haoks.com

BRY GoldDiscs and HitDiscs

Compuserve: 72223,2705
FAX: 573-443-4016

Columbia, Missouri 65201-6081
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CHR/RHYTHMIC PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALLCHR/RHYTHMIC REPORTERS ONR&R ONLINE

WXTUNew York

(201) 420-3700

Blue/Shane
7

WOHTNew York

(212} 229-9797
Clonerty

96

e —
cCHICAGO

WBBM/Chicago

(312) 944-6000
Cavanah/Bradley

KMELJAMS

KMEL/San Francisco

(415) 538-1061
Arbagey‘Aure

PLATS

INIW LW TW
46 64 72 T
62 54 59 69
64 74 57 66
45 53 53 55
55 43 48 53
26 29 34 51
53 54 58 46
§5 50 44 45
29 36 35 36
9 27 44 36
35 46 39 34
53 34 24 33

ARTIST/TITLE

HANNAYou Only Have To.

ROCKELLAn A Dream

DEBORAH COX/Things Jjust At

BRANDY & MONICA/The Boy Is Mine

SHANIA TWAIN'You're Stil The One

WILL SMITHust The Two Of Us

BRIAN MCKNIGHT/Anytime

AMBER/Qre More Nignt

LA BOUCHENou Won't Forger Me

CELINE DIONTo Love You More

ROCKELL FACOLLAGE/Can't We Try

NATALIE IMBRUGLIATom

KLl & JOJO/A My L

BACKSTREET BOYSA'H Never Break.

PRAS MICHEL FAODB- /Ghetto Supastar.

N SYNC/Teann Up My Heart

ACE OF BASE/Crugt Summer

LAURYN HILLGCant Take My.

INOJ/Time After Time

ALL SAINTSMNever Ever

JANET/Go Deep

ULTRA NATEfFree

NEXT/Toa Close

TAMPERER FMAYAFeel It

RICKY MARTIRMara

GLORIA ESTEFANOye

VOKGES OF THEORY/Dmelo (Say 1)
USE/Stay

WILL SMITH/Gettin' ggy Wit tt

SAVAGE-GARDENTrurly Madly Deeply

PURE SUGAR/Delicious

SELENA/Oreaming Of You

MONICAThe First Night

SPARKLE/Be Caretit

BILLIE MYERS/Xiss The Ram

17

17
14

ARTIST/TITLE

BIG PUNISHER F/JOE/SDA Not A Payer
JANETA Get Lonely
NEXT/Too Clese
CAMRON FMASEMorse & Carnage
DMX'Ston Bemg Greedy

PRAS MICHEL F/O0B, /Ghetto Supastar.
JERMAINE DUPALJIAT-ZMoney Aim A Thang
AALIYAH/Aze You That .

MARY J. BLIGEMEsing You

MONICA/The Firsl Night

DMY/Rutt Ryders Anthem

BRANDY & MONICA/The Bay is Mine
SPARKLE/Be Caretul

BRIAN MCKNIGHT/The Only One For Me
QUEEN PEN W/LOST. /Party At A Party
BRIAN MCKNIGHT/Amytime

DMX/Get At Me Dog

PUFF DADDY FAMASEBeen Around (Again)
NICOLEMake It Hot

BRANDY F/MASE/Top Ot The World

NUTTA BUTTAfFreak Out

JANET/Go Deep

MONTELL JORDANA Can Do That

BIG PUNISHER/Caribbean Connection
(AURYN HILL/Lost Ones

MEMPHIS BLEEKUJAY-Z/tt's Ainght

SILKK THE SHOCKER/t At My Fault

DEF SQUADui Cooperation

FLIPMODE SQUAD/Everybady On
NOREAGA/Superthug

ONYX/React

MASE F/PUFF DADDY/Lookn' At Me
CHICO DEBARGEMNo Guarantee
TAMIA/Imagination

WYCLEF JEAN,Chickenhead

-

w

KPWRAOS Angeles
(818) 953-4200
106 lm Smith/Young
ARTIST/HTLE
™
72 NEXT/Too Close

67
45
51
50
33
60
55
43
41
39
35
2
28

32
14

24
35

44
23
14
34
14

X

54 JERMAINE DUPRUJAY-ZMoney Ant A Thang
§1 SPARKLEBe Caretul

§1  AALIYAH/Are You That .
§1 MO THUGS FAMILY/A} Good
48 JAY0 FELONYAnatcra Gonna Do

47 MASE FPUFF DADDY/Lookin' At Me
43 CAMRON FMASEHorse & Carnage
42 PRAS MICHEL F/ODB../Ghetto Supastar..
42 SHAQUILLE ONEAL./The Way I1S.
42 WC FAGE CUBE/Cheddar
37 BRANDY F/MASETop Of The Worid
37 ICE CUBEMWe Be Clubbe
33 SNOOP DOGG/St A G Thang

32 8IG PUNISHER FIJOE/SUS Not A Payer
30 TQWestside
29 MONIFAH/Touch 1t
28 E-40Hope | Don' Go Back
27 LAURYN HiLUCant Take My.
24 QUEEN & WYCLEF JEAN/Anather One BAes.
24 TATYANA ALVDaydreamin
21 2PAC FEERIC WILLIAMS/Do For Love
21 MASE F/TOTALMWhat You Want

14" JON B.They Don’t Know

14 JANET/Go Deep

7 MONICAThe First Nignt

312115

ARTIST/TITLE

WILL SMITHAJust The Two Of Us

PRAS MICHEL F/008../Ghetto Supastar
BRIAN MCKNIGHT/The Only One For Me
NEXT/Too Clost

USHERMYy W

VOICES Of THEORV/D\MdO (Say )
AALIYAH/Are You That..

BRANDY & MONICA/The Boy is Mine
JANET/Go Deep

SHAGGY FIJANET/Lisv Me. Liv Me
BACKSTREET BOYSAl Never Break
DESTINY'S CHILDMo, No, No
MONTELL JORDARet$ Ride
SPARKLE/Be Careful

ALANIS MORISSETTE/Uninvited
DESTINY'S CHILD FAIDMWith Me Part 1
N SYNG/Tearin' Up My Hearl

BRANDY FMASE/Top Of The Wond
MASE F/PUFF DADDY/Lookin' At Me
GO0 60O DOLLns

BIG PUNISHER F/JOE/Stl Not A Player
N SYNCA Want You Back

ALL SAINTS/Never Ever

SAVAGE GARDEN/To The Moon And Back
INOW/Teme After Time

FIVEAhen The Lights

NICOLE/Make 1t Hot

PLAYS
IW W W
33 29 44
51 58 62
67 66 63
49 56 58
61 61 46
50 43 45
54 33 50
29 53 50
- .3
39 50 54
25 24 54
33 29 38
50 40 12
55 37 41
6 20 18
51 53 49
54 56 51
10
16 12 14
30 28 20
29 22 21
6 12 11
6 515

~ -
e R @~

Iw
65
60
60
59
58
§7
55
51
50
46
45
41

ARTIST/TITLE

E-4QHope | Don't Go Back
AALIYAR/Aze You That

LINKMWhatcha Gone 00?
NICOLEMake ft Hot

BIG PUNISHER F/JOE/Stl Not A Player
DESTINY'S CHILD FAIDAh Me Part 1
JON 8/Tney Don't Know

JERMAINE DUPRUJAY-ZMoney Ant A Thang
MYA F/SILKK. Movin' On

BRANDY FMASETop Of The World
CAMRON FMASEMorse & Carnage
MO THUGS FAMILY/A Good
TATYANA ALUDaydreamin’

NEXT/Too Close

NEXTA Sl Love You

LAURYN HILLCan't Take My..
BRANDY & MONICA/The Boy is Mine
JD & MARIAH CAREY/Sweetheart
JAYO FELONYMWhatcha Gonna Do
TAMIA/So Into You

MONICA/The First Night

JANET/Go Deep

MARY J. BLIGEMissing You
USHERMy Way

MASE #/PUFF DADDYLockan’ At Me
VS/Taste Like Honey

SHAGGY FUANET/Luv Me. Luv Me
SHIRG FMC LYTEA Like

BEASTIE BOYSAntergalactc

KELLY PRICEFriend Of Mine
MONTELL JORDANA Can Og That
NAKED MUSIC NYCAH | Fal

GERALD LEVERT/Thankn' Bout t
GINUWINE/Same OF G .
BLACK-EYED PEAS/onts And Jams
DMX F/FAITH EVANSHow' It Goin® Down?

- TQ/MWestside

MARKET #8 MARKET #9 MARKET #10
579m
KYLD/San Francisco WDRO/Detroit WPGC/Washington o KBXXHouston WJMN/Boston
(415) 356-0049 m] (248) 354-9300 (301) 441-3500 (713) 623-2108 (781) 290-0009
Martin/Archer F Tear/Jam Stevens/DevVoe Scorpto/Head McCartney/Ocean
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW Tw IW W LW Tw IW 2w LW TW aw 2w LW TW w
45 58 71 72 MO THUGS FAMILY/AN Good 65 66 67 66 WILL SMITH.Jusi The Two Of Us 55 59 52 53 JON 8/They Dont Know 57 64 64 74 BIG PUNISHER FUOE/SH Not A Player 68 68 66 68 PRAS MICHEL F/ODB./Ghetlo Supastar.
26 38 53 70 NICOLEMake ! Hot 36 36 61 65 YA FSISOO/MS Al About Me 55 50 57 53 BRANDY & MONICAThe Boy s Mine 63 62 1 B4 BRANDY & MONICATNe Boy &s Mine 65 66 67 66 NEXT/Too Close
49 52 62 70 TATYANA ALUDaydreamn’ 66 65 66 65 SHANIA TWANYou're Stil The One 60 52 59 58 AALIYAH/Ae You That.. 63 61 59 64 AALIYAHAe You That.. 70 66 66 66 BRANDY & MONICATThe Boy is Mine
49 64 70 69 AALIYAHAe You That. 40 65 66 64 NEXT/Too Ciose 52 47 49 57 JNGGED EDGEGoma Be 55 54 60 60 JAGGED EDGE/Goma Be 65 65 66 66 LAURYN HILLCant Take My
68 59 70 68 INOLTime Afier Time 66 65 67 64 KLI & JOUOA My Lie 51, 47 54 56 LAURYN HILL/CanY Take My. 23 43 50 60 KELLY PRICEFnend Of Mine 68 69 67 65 BIG PUNISHER FLUOE/SHN Not A Player
65 66 67 68 BIG PUNISHER FIOE/SHM Not A Playes 66 66 67 64 BRIAN MCKNIGHT/Anytime 28 46 45 54 KELLY PRICEfnend Of Mine 61 57 55 60 XSCAPEMy Live Secret 47 51 65 65 NICOLEMake it Hot
58 44 31 53 VOICES OF THEORY/Dimelo (Say ft) 17 33 37 59 BACKSTREET BOYSTH Never Break. 32 37 35 51 BRIAN MOKNIGHT/The Only One For Me 14 30 48 60 LINK? Realy Wanra 65 65 65 57 WILL SMITHUSt The Two Of Us
65 70 67 45 BRANDY & MONICAThe Boy is Mine 65 65 66 39 BRANDY & MONICATHe Boy Is Mne 26 34 40 44 MYA FSILKK. Mown' On - 16 48 55 MYAF/SILKK. Mown' On 25 43 45 53 AALIVAH/Are You That
< - 15 43 MYA FSILKK. Moan On - 23 33 38 USHERMy Way 36 35 43 44 CAMRON FMASEMorse & Carnage 57 46 46 51 NEXTloo Ciose 36 46 47 48 CAMRON FMASEMorse & Carmage
9 15 32 42 JERMAINE DUPRVIAY-ZMoney An't A Thang 36 36 37 37 ACE OF BASEXCrel Summer 37 32 33 41 PRAS MICHEL FODB /Ghetto Supastar. 20 21 38 51 snmn(snocxzmmwram - 12 37 45 TATYANA ALLDaySreamn’
11 37 36 36 JON 8/They Dont Know 19 34 36 36 JANETGo Desp 24 37 34 40 USHERWy Way 60 55 59 50 USHERMy W 65 56 39 44 USHERMy Way
64 49 35 35 LAURYN HiLLTant Take My 37 37 35 36 ROBYNShow Me Lo . . 24 35 XSCAPEMy Litte Sectel 65 60 51 43 MMML F/008 /Ghetto Supastar 39 36 39 42 LORD TARIC. De Wy
64 68 46 34 ND(T/loo Close 37 35 36 36 BACKSTREET BOYSEverybody. 52 37 §1 34 NEXT/Too Ciose 30 23 39 41 SCARFACE/Sex Faces 41 - 17 42 BRIAN MCKNIGHT/The Ony One For Me
66 62 46 32 PRAS MICHEL FODB /Ghetto Supastar 36 35 35 36 MADONNARy Of Light 479736 24 32 GINUWNESame OF G 32 29 41 39 GINUWINESame OF G 42 40 39 41 MASE F/TOTALWNa You Want
18 15 20 32 CAMRON FMASEMorse & Camage 30 36 35 36 N SYNG/Tean' Up My Heart -~ 29 25 30 NKCOLEMae it .- 17 33 SAM SALTER/There You Are - 35 28 30 ICAThe First Nght
39 24 35 27 BRANDY FAMASE/Top Of The World - - 26 35 INOVTime After Time - - 25 29 GERALD LEVERT/Tke' Bout it 32 30 27 35 KL & JOX0/Dont Fush (Take .} 32 27 22 17 DESTINYS CHILDNG No. No
7 7 12 27 WMASE FPUF DADDY/Lookn At Me 64 66 39 35 ALL SAINTS/Never Ever 23 24 26 25 MYAF/SISOO/tS Al About Me - 18 31 EIGHTBALLMy Homeboy's 10 16 14 16 MARK MORRAISONRetum Of The Mack
8 12 15 21 ROCKELL FCOLLAGERan't We Try 35 36 33 35 SHE MOVES/S Your Love 19 20 20 23 RARE ESSENCEverght Sceano 40 39 40 29 GERALD LEVERT/Thikon Bout It © 15 16 16 USHER'ou Make Me Wanna.
- - - 20 E40Mope | Dont Go Back 37 35 35 34 BOYZ Il MENA Seasons O1 © - - 19 SILKK THE SHOCKER/ An't My Faul 31 34 30 29 JANET/Go Deep 22 20 20 15 BRAN MCKNIGHT/Amytme
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60 61 59 59 LAURYN HILLAost Ones 44 44 45 43 JAGGED EDGE/GoNa Be 42 41 42 40 AALIVAH/Ase You That 29 25 25 30 USHERMy Way 43 48 48 48 PUBLIC ANNOUNCEMENTALS About Time
55 60 61 5B CAMAON FMASEMarse & Carvage 33 33 33 37 BRIAN MCKNIGHT/Anytime © - .37 MYAF/SILKK./Movin' On .| 5 {4 18 30 BRANDY FMASESTop Of The World 27 30 38 48 PRESSHA/Splackavelle
38 50 61 57 OMX FFAITH EVANSMows 1t Gom' Down? 25 29 29 35 MONICA/The First Night 31 35 35 37 BRANDY FIMASE/Top Of The Worlg 32 31730 30 NICOLEMake It Hol 38 45 49 47 WICOLEMake It Hot
59 59 57 57 AALIYAWAe You That 40 40 35 35 KCI & JOJOI My Lie - - 34 GERALD LEVERT/Thinkin’ Bout I 30 28 28 29 AALIYAWAe You That 44 45 45 45 NATE DOGG FAWARREN G/Nobody Does It
57 62 59 56 MO THUGS FAMILY/AI Good 29 29 27 34 BIG PUNISHER FIIOE/SHI Not A Player 38 39 40 34 NICOLEMake It Hot 27 27 27 25 JON B/They Don Know 38 40 40 41 MECHALIE JAMISON/Keep N Real
58 59 57 55 JON B/They Dont Know 40 40 40 34 XSCAPEThe Arms O1. 32 36 34 33 PRAS MICHEL F/O0B. /Ghetto Supastar 27 29 29 25 BRANDY & MONICAThe Boy Is Mine 28 35 38 38 BRANDY FMASETop Of The World
52 54 55 54 BAANDY & MONICAThe Boy Is Mine 24 25 25 34 BRIAN MCKNIGHT/The Only One For Me 30 31 30 33 MO THUGS FAMILY/AN Good 7 18 20 25 GERALD LEVERT/Thinkin' Bout It 12 14 23 38 MONICAThe Furst Night
4139 37 39 JERMAINE DUPRLJAY-ZMoney At A Thang 28 29 29 34 BRANOY & MONICAThe Boy Is Mine 23 28 27 31 GOODIE MOB/Biack lce (Sky High) 19 26 23 23 PRAS MICHEL FIODB /Ghetto Supastar. 8 8 14 35 GERALD LEVERT/Thnkin' Bout It
60 49 41 39 BIG PUNISHER FLOE/SUI Not A Player 34 34 34 34 AALIYAWHe You That -~ 16 31 30 XSCAPEMy Lt Secret 19 24 21 21 K-CI & JOJODon? Rush (Take ) 25 30 30 35 TAMI OAVISMaw Do | Sty fm..
42 40 39 38 DEF SQUADIFull Cooperation 10 15 22 30 KELLY PRICEFnend Of Mine 38 29 34 29 BRANDY & MONICAThe Boy s Mine 13 14 19 21 CAMRON FMASEMorse b Camags 1127 28 30 LUTHER VANDROSSMights In Harlem
39 37 41 37 THREE 6 MAFIALale Night T -~ - 25 30 MYA EISILKK. Movin’ On 2 31 33 29 LATANYA FITWISTAWHatuon 19 24 23 20 LATANYA F/TWISTAWhatuon 10 26 28 30 MAXWELLAwxwry Cococure
38 37 36 37 SCARFACE/Sex Faces 29 29 30 30 BRANDY FMASE/Top Of The World 22 26 28 MONICAThe First Night 27 25 21 20 MONTELL JORDAN/Le's Ride 1727 25 27 JERMAINE DUPRUJAY-ZMoney Aint A Thang
40 40 39 37 GOODIE MOB/Black ice (Sky High) 35 35 35 28 JANETA Gel Lonely 18 30 23 25 GINUWINESame OF G 20 21 20 19 CHICO DEBARGEMo Guarantee 23 23 23 26 VOICES OF THEORY/Dimela (Say It
38 38 45 36 NICOLEMake It Hot 10 10 15 25 XSCAPEMy Little Secret 23 20 20 25 BENITO/Shake N Bake 5 5 18 19 MONICAThe Frst Mgt 5 5 13 26 TAMIASO Into You
29 34 35 35 MASTER P/Thinkn Bout U 10 10 16 24 NICOLEMake It Hot 26 24 22 24 USHERMy Way 20 20 22 19 LINKWhatcha Gone Do? 15 18 17 25 XSCAPEMy Little Secret
3 35 38 35 MASE FPUFF DADOYLookin' Al Me 23 23 23 23 CHICO DEBARGEMo Guarantee 24 2433 24 JAYO FELONYMhaicha Gonna Oo 27 25 24 19 KELLY PRICEFnend Of Mine 6 12 21 25 69 BOYZWool Waol
38 35 MYA F/SILKK. /Moun On 15 15 15 22 USHERMy Way 13 10 16 24 MISSY ELLIOTT/Hit 'Em Wit Da Hee 13 13 12 19 MO THUGS FAMILYAN Good 1220 20 20 SILKK THE SHOCKER?! ANt My Faul
38 31 36 35 JAYO FELONYMatcha Gonna Do 17 17 17 20 GERALD LEVERT/Tminkin’ Bout It © - 14 23 WILL SMITH/ust The Two Of Us 24 23 20 18 BLACKSTREET A Can't Get You. 1420 20 20 LINKWhaichs Gone Do?
3 38 37 34 LORD TARIQ. We Wil Bal 37 37 19 19 SPARKLEBe Careul 28 30 24 22 JERMAINE QUPRUJAY-ZMoney Aint A Thang 19 21 - 17 PUBLIC ANNOUNCEMENT/Body Bumpin', 45 47 35 19 KELLY PRICE/Friend Of Mime
28 34 33 32 MONICAThe First Night 16 16 16 16 TAMIA'SO Into You 24 28 25 22 SILKK THE SHOCKERN Ain't My Faut 6 7 18 17 LUTHER VANDROSS/Nihts In Harlem 17 19 19 19 JESSE POWELLA Wasn't With It
15 29 29 E-40Mope 1 Dont Go Back 15 15 15 15 MONTELL JORDAN Can Do That 18 21 21 22 MASTER PfThinkin' Bout U 19 18 19 17 PLAVAGheers 2 U 8 16 16 18 MICHELLEMang Tyme
31 29 25 25 BRANOY FAVASE/Top OF The World 22 30 30 15 MO THUGS FAMILY/AI Good 6 21 17 21 TAMIASO lnlo You 6 9 9 15 MAWELLAuwury: Cococute 6 13 13 18 TYRESE/Nabody Else
% 24 22 20 69 BOYZWool Waot 15 15 15 15 MAXWELLLuxury: Cococure 27 23 16 21 MONTELL JORDANA Can Do That 8 11 8 12 JERMAINE DUPRIJAY-ZMoney Aint A Thang 7 10 16 16 SUNZ OF MAN /Shinng Star
1820 21 18 NOREAGAN.DRE 15 15 15 15 JERMAINE DUPRIJJAY-ZMoney At A Thang 15 18 20 20 DAEA F/BLACK ROB/Got Ya Back 13 8 9 12 SILKK THE SHOCKER/ At My Faut 6 10 10 15 MASE F/PUFF DADDY/Looki AL Me
13 16 16 EIGHTBALLMy Homeboy's 15 15 15 15 KCI & JOJODont Rush (Take. ) - 10 19 EIGHTBALL/My Homeboys.. 5 8 § 12 THREE 6 MAFLALate Night Yip 13 15 15 1§ SLEEPY'S THEME/SH Smokin'
B 14 13 XSCAPEMy Ltle Secret 10 10 15 15 CAMRON FMASEMorse & Carniage 21 13 19 19 BIG PUNISHER FAOE/SHI Nat A Player © 5 5 B MELANIE B/l Want You Back 5 14 14 14 TATYANA ALIDaydreamin’
1314 14 13 TATYANA ALUDaydreamin’ 12 10 12 12 MASTER P F/SONS...1 Got The Hook Up 1822 21 19 K1 & JOUODont Rush (Take..) 7 6 7 7 LORDTARIQ. /Dela Vu 5 9 12 14 MO THUGS FAMILYIAN Good
5 5 5 5 MONTELL JOADANA Can Do That 1111 11 11 THAEE 6 MAFIALate Night Tip 27 27 19 18 KELLY PRICEFriend Of Mine 5 7 5 1 NOREAGAN.ORE 6 6 13 K-Cl & JOJO/Don' Rush (Take )
5 5 _GOODIE MOB/Beautitul Skin 10_10_10 10 SILKK THE SHOCKERM At My Fauh 13 15 14 18 CAMRON F/MASEMorse & Cairiage 76§ 7 JAYO FELONYWhatcha Ganna Do - 11 1113 DMX FFAITH EVANSHows It Gom’ Down?
w’- w MARKET #26
WZAK/Cleveland WIZF/Cincinnati I KPRS/Kansas City WKKV/Milwaukee WNQ WNOV/Milwaukee
(216) 621-9300 (513) 679-6000 WZ 1816) 763-2040 (414) 321-1007 (414) 449-9568
Rush/Stephens Fields/Jones . Weaver/Fears JAams? Bet/Scott omedo | aobinson
e continuous s -
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
oW Lw Tw IW 2W LW W IW 2W LW Tw 3W 2W Lw T IW 2w Lw T
47 60 60 60 NICOLEMake It Hot 40 39 39 41 JON B/They Dont Know 23 25 25 25 JANET/Go Deep 37 46 55 55 NICOLEMake It Hot 20 20 20 20 KELLY PRICEfriond Of Mine
54 58 58 58 VOICES OF THEORY/Dimelo (Say f) 39 41 40 41 KELLY PRICE/fFiend Of Mine 2 25 25 25 KL & JOJODonY Rush (Take..) 40 52 53 54 AALIYAWAre You Tha 20 20 20 20 NICOLEMake It Hot
37 42 42 58 JANEV/Go Deep 39 40 38 40 BRIAN MCKNIGHT/The Only One For Me 23 25 25 25 KELLY PRICEFriend Of Mine 42 51 52 52 KELLY PRICEFriend Of Mine 1820 20 20 JANET/Go Deep
42 47 54 54 KELLY PRICEFriend Of Mine 32 39 3¢ 39 AALIAHAre You That 20 23 25 25 MAXWELULuxury: Cococure 52 48 S0 51 BRANDY & MONICAThe Boy Is Mine 20 20 20 20 MAXWELULuxury: Cococure
36 S0 52 52 PUBLIC ANNOUNCEMENT/'s About Time 38 39 38 38 BRANDY & MONICAThe Boy s Mine 20 20 23 23 TAM DAVISHow Do I Say I'm 52 51 43 49 JON B/They Don't Know 12 20 20 20 BRANDY FMASEfTop Of The World
37 42 42 51 MAXWELULwary: Cocacure 25 25 24 38 MAXWELLLuxury Cococure 20 23 23 23 WILL SMITHAS! The Twa Of Us 17 20 27 48 PUBLIC ANNOYNCEMENT/t's About Time 20 20 20 20 CAWRON FMASEMorse & Carnage
35 39 50 50 GERALO LEVERT/Thikin' Bout It 38 38 38 38 NEXT/Too Close 25 25 25 20 BRIAN MCKNIGHT/The Only One Far Me 4 42 43 43 BIG PUNISHERFLIOE/SNI Not A Player 20 20 20 20 K-CI & JOUOMont Rush (Take..)
25 30 50 50 AREFHA FAANKLINHere We Go Again 2 25 31 35 NICOLEMake If Hot 25 25 25 20 VOICES OF THEORY/Dimelo (Say 15 19 26 42 BRANDY FIMASESTop Of Th¢ World 15 20 20 20 GERALD LEVERT/Thinkin Bout It
2 32 32 49 NEXTA St Love You 20 27 24 31 GERALD LEVERT/Thnkin’ Bout I 20 20 20 20 ARETHA FRANKLINHere We Go Agaim 28 41 47 42 PRESSHA/Splackavelle 18 20 20 20 SILKK THE SHOCKERM At My Faul
42 47 47 47 TAMI OAVISHow Do | Say Im. 26 24 26 29 BRIAN MCKNIGHT/Anytime 10 14 18 20 JESSE POWELLA Wasn Wi I 40 43 42 41 PRAS MICHEL F/ODB. /Ghetto Supastar 18 18 20 20 ARETHA FRANKLINHere We Go Again
43 53 46 46 WILL SMITHUus! The Two Of Us 29 25 22 29 JAMETA Get Lonely 10 14 18 20 TATYANA ALDaydieamin' 37 26 37 40 JANET/Goseep 12 18 20 20 PUBLIC ANNOUNCEMENT/ICS About Time
32 46 46 46 MASE FPUFF DADDYALookin' At Me 39 33 27 28 MVA /SISO Al About Me 8 14 18 20 LUTHER VANDROSS/Nights In Harlem 2639 39 39 MECHALIE JAMISON/Keep It Real 15 18 18 20 JERMAINE DUPAVJAY-ZMoney Ant A Thang
39 45 45 45  WASHINGTON & MOOREN Love You 27 32 29 26 USHERMy Way 16 18 18 20 RAV-UWhy ) Lie 29 31 31 31 MAXWELULuxury: Cocacure 12 18 18 20 PRESSHA/Splackavelle
37 41 41 41 KCl & J0JOTont Rush (Take. ) 32 25 24 25 KOl & JOUO/AK My Lite 14 16 18 20 GERALD LEVERT/MThinkin' Bout It 15 19 19 30 NEXTA St Love You -~ B 18 20 MONICAThe First Night
10 15 20 40 MONICAThe Fyst Night 19 22 21 24 BRANDY FMASE/Top OF The World 5 10 16 20 BRANDY FMASE/Top Of The World 1215 14 29 GERALD LEVERT/Thnkin Bout I 1818 18 18 WILL SMITHUJust The Two OF ts
35 39 39 39 NATE DOGG FWARREN G/Nobady Does It 5 18 21 23 MONCAThe First Night 14 16 16 20 NEXT SHil Love You 20 19 22 25 TYRESEMNobody Eise 18 18 18 18 MASTER P/Thiakn’ Bout
35 39 39 39 TAMIASO Into You 24 27 23 23 WILL SMITHuust The Twa Of Us 10 10 20 20 NICOLEMake It Hot 36 24 37 22 VOICES OF THEORY/Dimela (Say Ity 18 18 18 18 MASE FPUFF DADDY/Lookin' Al Me
32 37 37 37 MECHALIE JAMISONKeep It Real 21 22 27 23 BIG PUNISHER FIUOE/StN Not A Plaver 18 18 20 20 AALIVAH/A You That 16 20 21 22 MARY J. BLIGEMissing You 18 18 18 18 MECHALIE JAMISONXeep 1t Real
30 35 35 35 SUNZ OF MAN. /Shining Star 16 9 18 22 JAGGED EDGE/Gotta Be 14 16 17 18 MONTELL JORDANA Can Do That 20 21 21 21 TATYANA ALUDaydreamin’ 18 18 18 18 NATE DOGG FWARREN G/Nobody Does L.
30 35 35 35  SILKK THE SHOCKER/N At My Fault 27 25 26 22 PRAS MICHEL F/ODB. /Ghend Supastar 10 14 18 MONICAThe Rist Night 16 23 20 21 WILL SMITHAust The Two Of Us 15 18 18 ‘18 69 BOYZMWool Wool
29 33 33 33 MASTER P/Thinko’ Bout U 25 25 22 20 JANET/Go Deep © 10 14 18 TYRESEMobody Eise 22 20 22 20 SILKK THE SHOCKERM At My Faun 12 15 18 18 NEXTA SRl Love You
28 33 33 33 TATYANA ALIDaycreagun’ 5 7 10 17 MONTELL JORDAN Can Do That 5 10 14 18 MARY J. BLIGEMissing You 189 16 20 MONTELL JORDANA Can Do That 12 15 16 18 TATYANA ALUDaydreamin'
28 32 32 32 CAMPRON FMASEMorse & Cartiage 11118 17 7 MILEDo Your Thing 14 14 14 14 TAMIASO into You 20 24 22 19 K0 & JOJODon't Aush (Take..) 15 15 15 18 TAMI DAVISHow Do Say I'm
25 30 30 30 GANG STARR/Miltia 13 10 9 17 PUBLIC ANNOUNCEMENTAI's About Time - 5 10 14 XSCAPEMy Littie Secrel 21 24 21 19 MO THUGS FAMILY/AIl Good 10 12 15 18 LUTHER VANDROSSMights In Harlem
25 30 30 30 MONTELL JORDAN Can Do That < - 5 15 MYA F/SILKK. Mown On B 8 14 14 MECHALIE JAMISONKeep It Real 8 12 15 18 JERMAINE DUPRILAY-ZManey At A Thang 15 15 15 15 SUNZ OF MAN. /Shining Star
25 30 30 30 LUTHER VANDROSSMights In Harlem - 5 6 12 XSCAPEMy Litle Secret 18 18 18 10 DREA FBLACK ROB/Got Ya Back -~ 10 18 16 MONICAThe First Night 15 15 15 15 WASHINGTON & MOOREA Love You
25 29 29 29 MO THUGS FAMILYAN Good 78 14 12 CAMRON FMASEHorse & Cariage 10 10 10 10 PRAS MICHEL F/ODB./Ghetto Supastat ©+ 6 16 TRIN--TEE 57/God's Grace 12 15 15 15 MICHELLEMang Tyme
%5 29 29 29 ELUSIONMedicine 5 6 9 11 LUTHER VANDROSS/Nights in Harlem 10 10 10 10 LINKWhatcha Gone Do? § 15 16 CAMAON FMASEHorse & Carrage 1215 15 15 JESSE POWELL Wasnt With It
20 25 25 2B PRESSHA'Splackavellie 10 19 16 10 K<l & JOUODon? Rush (Take. } 5 10 10 90 ANGEL GRANTXnockin < L6 15 MYAFSILKK Movin' On 15 15 15 15 MO THUGS FAMILYIAN Good
15 25 25 28 BOYZ H MENDou’ Just Fine 5 5 6 10 BOYZ Il MENDow Just Fine 10 10 10 18 SILKK THE SHOCKERA! Aint My Faun 15 15 15 15 TAMIASo Into You 12 12 15 15 TAMWSa Into You
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WALT LOVE

Personality Originality Will
Take You To The Top

WGCI's ‘Crazy’ Howard McGee learned to be himself, the Boodah Brothers forged
a close bond with listeners, and the results have taken them all to No. 1

Thrs week, R&R focuses on talent in all of the formats
we write about. I decided to showcase WGCI-FM/Chicago
morning man Howard McGee, affectionately known as “Cra-
zy” Howard McGee. Not only is he winning big in every demo,
but he has an interesting story. Second are the Boodah Broth-
ers, who make their home in Norfolk and do their thing on
WOWI (102 JAMZ) each evening from 6-10pm.

McGee has
been in the com-
mercial broad-
casting business
for approximate-
ly seven years,
and prior to that
he did some col-
lege radio. He’s
been at *GCI for
a little over six
years. I first ask
McGee to talk
about his start at the station. “I start-
ed working part-time on Saturdays
from 2-6pm, and then I got the op-
portunity to move up to Ole School
Sunday, which was a show that was
created about five years ago.

*“Next, I got an offer to do part
of the midday show when man-
agement split it into two shifts.
Shannon Del did the first half
from 9-11am, and then 1 did it
from 1lam-2pm. Subsequent 1o
that. 1 hosted afternoon drive
when Doug Banks left. and then
I took over the 5:30-9am slot.”
Not bad for a local guy looking
tfor a shot in the No. 3-ranked
market in the country!

Be Yourself
What is McGee’s philosophy of
what it takes to be a personality,
and why does he thinks he’s so
popular in the city of Chicago? “1
think it’s just about being your-
self. You know, I used to try and

Oftentimes, we think
you have to be this
most articulate
person, but the key
is to be able to
articulate your
thoughts to your
audience in a way
that they’ll
understand.

— Howard McGee

Howard McGhee

be this DJ, where I would get on
the radio and sound real hyped,
because I thought that was the
way to go. I thought you had to
try and do that and the hype
would pump people up.

“Years later, I found out that
the way to win was just to be me.
I like to say this when I speak at
schools and other events. I’m like
the guy next door. I do have a
charismatic, loud personality. and
it’s in your face. But couple that
with the guy who would come
next door and say, ‘Hey, man, |
need halt a cup of sugar and some
butter, dog. I'm also the guy next
door who would allow you to lay
your head on my shoulder and cry
if something was wrong. and |
would try and comfort you. I'm
like your best friend. That’s my
approach and why 1 feel people
here in Chicago can relate to me
in a positive way.”

When | ask McGee how he
gets people to respond to him, he
explains, “I think the personality
has to understand the audience
that they have and they have to
know their market. I get to them
by relating to them. My audience
doesn’t really want to talk about
politics unless there’s something
in the news that's really intrigu-
ing or some sad political news.
Instead, they want to-talk about
money, job security, jobs in gen-
eral, and ‘ole skool’ things.

“I have a thing we do at 6am,
at the top of the show, that we call
‘Whatever Happened To? 1 call
myself ‘The King Of Whatever
Happened To?" and in Chicago,
that’s big. The listener’s job is to
call in to the show and try to de-

throne me. because | know every-
thing there is to know about Chi-
cago. Like, if | ask, ‘Whatever
happened to Funtown?’ you have
to rattle off so many things, and
if you stop, we move on to the
next caller. It’s a fun thing to do,
and it’s really hot with our listen-
ers. We just try and incorporate
those things on the show that we
believe are interesting to our core,
and that’s the key to my success

‘in terms of how people relate.”

In the latest Spring *98 Arbitron
ratings, McGee’s morning show
was up 5.2-6.0, ranking him No. 2
in the market. He’s also ranked
No. 2 overall 18-34 with a 10.2
share — up from a 9.3 share in the
winter book. The mornings are
tied for No. 1 with a 5.9 share per-
sons 25-54 with Urban AC sister

TWVAZ.

I believe that most
of our overall
success has come
from our ability to
relate to the people
in respect to giving
them what they
want to hear and
what they like.
—Big B

179

McGee ended by expressing
what he thinks is important for oth-
ers interested in doing what he does
to know. When it comes to WGCI-
FM, one would need to simply
work on his or her communication
skills. Oftentimes, we think you
have to be this most articulate per-
son, but the key is to be able to ar-
ticulate your thoughts to your au-
dience in a way that they’ll under-
stand. First, know your market,
then_know how to communicate
with the listeners. Know what they
want, know how to give it to them.
and be charismatic for at least a
morning drive shift.”

Boodah Brothers
In The House

The Boodah Brothers are
Lawrence Brown (ak.a. DJ Law)
and Chris Belcher (ak.a. Big B),
and these two gentlemen became a
team after DJ Law’s previous part-
ner moved on to other things.

2

DOIN’ JUST FINE ... — with the ratio of 2:3 that is! Two of the ladies
of R&R managed to sneak past security to steal a pose with three of
the members of Motown recording artists Boyz Il Men. Pictured from
I-r are: Nathan Morris (looking bored), asst. NAC/AC editor Renee Bell
(with a permanent smile), Shawn Stockman (looking like ‘please just
take the picture”), asst. Urban editor Tanya O'Quinn- (unaware that af-
ter the photo, the ‘relationship’ is over) and Mike McCary (still trying to
figure out how Bell and O’Quinn managed to sneak backstage.)

The choice of Big B was obvious-
ly a smart one. The duo is No. 1 in
three key demos: 12+ (20.6), per-
sons 18-34 (a jump from 29.3 to
32.6), and 25-54 (13.4). So what's
the secret of Law — a former AC
jock who joined the Urban format in
1988 — and Big B? Big B suggests,
“I believe that most of our overall
success has come from our ability to
relate to the people in respect to giv-
ing them what they want to hear and
what they like. We came up deejay-
ing in the local clubs in this area.
Through the clubs, we got a-chance
to be on the radio. Because we had
a strong following in the clubs and
on the street, once we got into radio
itself, people who related to us just
stuck with us even more.”

Positive Influences

Law acknowledges the jocks he
admires. “I was heavily influenced
over the years by New York City
radio, everything from the rap
shows with Mr. Magic to Red
Alert and on 10 people like Vaughn
Harper and Frankie Crocker. I al-
ways liked their style and their
flair, and I always imagined what
it would be like to bring that same
New York style to the airwaves
here. So this was the formula |
rolled with here, and, thankfully, 1
had a PD at the time who had faith
in me and gave me the freedom to
experiment. All I can say is we
took the idea and ran with it, and
it paid off big-time!”

I ask the guys for their thoughts
about the importance of live local
personalities in our high-tech world
of satellite broadcasting and com-
puter-generated programming. “‘One
of the things that makes our show
exciting is its spontaneity and the
spur-of-the-moment things that hap-
pen as we interact with callers.” Law
says. “The shout-out is the big thing.
Everybody wants to shout-out and
hear their name on the radio and say
the names of their friends and loved
ones. If you are prerecorded or, God
forbid, you didn’t have any air per-
sonalities at all, that excitement
would not be there”

Keepin’ It Real

Big B continues, “Because of
our popularity in the clubs and
on the radio, we get the opportu-
nity to interact with people on a
personal level, whether it’s a per-
sonal appearance or a remote or
a station promotion. That makes
the people feel like they are a
part of your family and you're
part of theirs.”

Law adds, “That makes people
feel like they are a part of what's
going on, and they want to feel like
that. And trust.me, with automation,
you just can’t get that feel”

As for those up-and-comers
wanting to get in the business,
Law advises, “Persistence is
what it’s going to take first and
foremost. This is a very compet-
itive field, and if you do well,
it’s very rewarding. But I also
think the art of observation
knowing when to just sit back
and listen and watch — is very
important. Learn the business so
you know what you’re doing.
This is a tough business, and no-
body feels sorry tor you. If this
is what you want to do, set up a
game plan, get your goals in
mind, and go for it — don’t let
anything deter you!”

1do have a
charismatic, loud
personality, and it’s
in your face. I'm ailso
the guy next door
who would allow you
to lay your head on
my shoulder and cry
if something was
wrong, and | would
try and comfort you.
— Howard McGee



www.americanradiohistory.com

Alregdy Pfewing On:
KMJ§ TR
KD

% KTE

.-f.l utive producers Rubpn Rodrlguez & Natharl 3
B Liohn Howy Cott Qnd Doneld Parks/ for Urban Vi
: oduced.‘ wil @0 F*é‘t"r:'%" oW be Enterth

?q 143 Gaan Manag?ment
fid

efh,asn t been anythiglel fﬁﬂ?:f‘ t'

Impactm.g_Ur‘ban Radio August 10th

' :"‘"ply bequtlful {

W.red-ant.com -
'y 63291 15316-4/2



www.americanradiohistory.com

URBAN TOP 50

84
AUGUST 7, 1998
— TOTAL PLAYS i TOTAL

WowW W ARTIST TITLE LABEL(S) ™ iw 2w W STATIONS/ADDS
KELLY PRICE Friend Of Mine (T-Neck/Island) 3283 3433 3405 3263 83/0
NICOLE Make It Hot (EastiWest/EEG) 3167 3681 3207 2996 84/0
©  JANET Go Deep (Virgin) 3132 2921 2814 2596 81/0
12 O BRANDY {/MASE Top Of The World (Atiantic) 2857 2760 2427 1854 81/0
5 AALIYAH Are You That Somebody? (Atiantic) 2743 3379 3551 3458 74/0
0 O  GERALD LEVERT Thinkin' Bout It (EastiWest/FEG) 2701 2563 2248 1900 82/2
€  MAXWELL Luxury: Cococure (Columbia) 2620 2505 2348 2225 80/0
2 6 s ) MONICA The First Night (Arista) 2605 2284 1834 1033 85/0
7 10 9 €  PUBLIC ANNOUNCEMENT It's About Time (A&M) 2368 2207 2071 1791 77/0
om0 @) K-Cl&J0JO Don't Rush (Take Love Slowly) (MCA) 2241 2194 2049 1857 7710
1 12 11 @ WILL SMITH Just The Two Of Us (Columbia) 2064 2053 1948 1837 75/2
o 4 13 ) MO THUGS FAMILY All Good (Relativity) 1998 1980 1927 1755 69/0
a2 o B TAMIA So Into You (Qwest/Ws) 1948 1778 1527 1281 78/0
18 15 15 1a SILKK THE SHOCKER It Ain't My Fault (No Limit/Priority) 1875 1971 1864 1761 7312
a7 ) MYAUSILKK THE SHOCKER Movin' On (University/interscope) 1866 1299 205 145 82/6
%5 19 15 )  MECHALIE JAMISON Keep It Real (Red Eye/Priority) 1849 1845 1697 1501 70/0
% 29 20 ()  MONTELL JORDAN | Can Do That (Def Jam/RAL/Mercury) 1807 1681 1491 1251 82/0
ar 20e—s9 ) NEXTIStill Love You (Arista) - 1800 1738 1615 1364 81/1
w 2722 () LUTHER VANDROSS Nights In Harlem (LV/Virgin) 1752 1676 1498 1285 78/0
@  JERMAINE DUPRI tJAY-Z Money Ain't A Thang (So So DefColumbia) 1740 1659 1520 1262 79/2
4 : €  CAM’RON /MASE Horse & Carriage (Untertainment/Epic) 1719 1587 1333 1146 78/4
€  TAMI DAVIS How Do | Say I'm Sorry (Red Ant) 1687 1632 1498 1461 70/0
w3 @  XSCAPE My Little Secret (So So Def/Columbia) 1623 1333 921 326 791
w2 @) TATYANA ALI Daydreamin’ (Md/Work) 1615 1501 1308 1028 74/0
a7 a1 27 @) MASE YPUFF DADDY Lookin' At Me (Bad Boy/Arista) 1591 1524 1368 1190 76/2
50 4 €D  BOYZ Il MEN Doin’ Just Fine (Motown) 1555 1447 1177 838 73/0
w9 3 3 €D  MARY J. BLIGE Missing You (MCA) 1522 1374 1220 839 731
15 13 12 25  ARETHA FRANKLIN Here We Go Again (Arista) 1506 2000 1945 1825 54/0
s« 3 @  PRESSHA Splackavellie (Tony Mercedes/LaFace/Arista) 1503 1392 1178 988 63/1
7 2 BRIAN MCKNIGHT The Only One For Me (Motown) 1426 1806 2391 3293 48/1
€D  KEITH WASHINGTON/CHANTE' MOORE | Love You (Silas/MCA) 1413 1408 1291 1154 68/1
o € GINUWINE Same OI' G (Atiantic) 1411 1114 813 281 75/3
20 33 JON B. They Don't Khow (Yab Yum/550 Music) 1402 1475 1582 1675 41/0
BRANDY & MONICA The Boy Is Mine (Atiantic) 1372 1597 1710 1987 44/0
55 NATE DOGG f/WARREN G Nobody Does It.. (Dogg FoundationBreakaway) 1345 1487 1474 1380 66/0
6 4 4 € JESSE POWELL | Wasn't With It (Silas/MCA) 1305 1181 1059 871 ah
s « €  TYRESE Nobody Else (RCA) 1287 1169 891 420 76/0
s MASTER P Thinkin' Bout U (No Limit/Priority) 1251 1275 1264 1163 60/0
w @  69BOYZ Woot Woof (Quadra Sound/Big Beat/Atlantic) 1055 1037 954 825 60/1
@  Rav-JWhy I Lie (Atlantic) 1043 1031 952 888 56/1
1« 41 VOICES OF THEQRY Dimelo (Say it) (H.0.L.A/Red Ant) 1034 1974 2072 1980 471
BREAKER (@  MICHEL'LE Hang Tyme (Death Row/Priority) 1026 959 890 708 56/0
o @  DMX YFAITH EVANS How's It Goin' Down? (Def Jam/Mercury) 998 866 644 251 741
CEsUTP @  TRIN-I-TEE 5:7 God's Grace (B-Rite/Interscope) 902 725 378 61 57/3
50 49 45 LORD TARIQ & PETER GUNZ We Will Ball (Codeine/Columbia) 863 874 869 785 55/2
6 17 20 4  LINK Whatcha Gone Do? (Relativity) 861 1708 1804 1793 40/0
23 a8 a1 USHER My Way (LaFace/Arista) 859 1182 1545 2061 33/0
23 29 4 4 BIG PUNISHER t/JOE Still Not A Player (Loud) 818 943 1187 1580 32/0
DLesuTP @  NUTTABUTTA Freak Out (Li' Man/Interscope) 749 682 544. 198 55/0
EBUTP @) E-40 Hope | Don't Go Back (Sick Wid® It/Jive) 743 573 189 17 71/5

© 1998, R&R Inc.

AMARI Callin’ (Tommy Boy)

This chart reflects airplay from Juty 27-August_2. Songs ranked by total plays. Highlighted songs indicate Breaker.
86 Urban reporters. 83 current playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent.

Total Plays: 742, Totat Stations: 63, Adds: 2

BENITO Shake ‘N Bake (Fully Loaded)

Total Plays: 740 Total Staticns: 41, Adds: 1

LIL" MO f/MISSY ELLIOTT 5 Mlnutes (Gold Mind/Eastwest/EEG)
Total Plays 674, Total Statons: 43, Adds: 0

MONIFAH Touch It (Uptown/Un/versaI)

Total Plays 669, Total Stations: 66, Adds: 8

MELANIE B f/MISSY ELLIOTT | Want You Back (Virgin)
Total Plays: 629, Total Stations: 62, Adds: 1

GOODIE MOB Beautiful Skin (LaFace/Arista)

Total Plays: 624, Total Stations: 60, Adds: 3

BONE THUGS f/ROLLINS... War (DreamWorks/Geffen)
Total Plays 578 Total Stations: 46, Adds: 1

SONS OF FUNK Sons Reasons (No Limit/Priority)
Total Ptays. 574, Total Stations: 47, Adds: 0

Totat Plays: 570, Totat Stations: 42, Adds: 0

SOLO Touch Me (Perspective/A&M)

Totat Plays: 568, Total Stations: 57, Adds: 8

EIGHTBALL My Homeboy's Girliriend (Suave House/Universal)
Totai Plays: 560, Total Stations: 55, Adds: 3

BOYZ 1l MEN Your Home Is in My Heart (Flyte Tyme/MCA)

Total Plays: 502. Total Stations: 55, Auds‘
ANGEL GRANT Knockin'

Total Plays: 474, Totat Stations: 38, Adus
JAGGED EOGE Gotta Be (So So Del/Cqumbla)
Total Plays: 446, Totat Stations: 16, Adds: 1

DEBELAH MORGAN Yesterday (Motown)
Total Plays: 430, Total Stations: 59, Adds: 1

Tyme/UmversaI)

MC LYTE | Can't Make A Mistake (EastWest/EEG)

Songs ranked by total plays.

BREAKERS
MICHEL'LE
Hang Tyme (Death Row/Priority)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1026/67 56/0
MOST ADDED.
ARTIST TITLE LABEL(S) ADDS
SHAGGY f/JANET Luv Me, Luv Me (Flyte Tyme/MCA) 62
EN VOGUE No Fool No More (EastWest/EEG) 58
KURUPT We Can Freak It (Antra/A&M) 42
TQ Westside (ClockWork/Epic) 36
J'SON | Should Cheat On You (Hollywood) 13
DEBELAH MORGAN Yesterday (Motown) 10
BOYZ Il MEN Your Home Is In My Heart (Fiyte Tyme/MCA) 9
MONIFAH Touch It (Uptown/Universal) 8
SOLO Touch Me (Perspective/A&M) 3 8

KHADEJIA f/PRODUCT Here We Go (Franchise/Loud) 6
MYA f/SILKK THE SHOCKER Movin'... (University/Interscope) 6
QUEEN LATIFAH Paper (Flavor Unit/Motown) 6

MOST INCREASED
PLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S} INCREASE

MYA t/SILKK THE SHOCKER Movin'... (Universit/interscope) +567
MONIFAH Touch It (Uptown/Universal) +473
SOLO Touch Me (Perspective/A&M) +422
BOYZ Il MEN Your Home Is In My Heart (Fivte Tyme/MCA) +383

MONICA The First Night (Arista) +321
DEBELAH MORGAN Yesterday (Motown) +299
GINUWINE Same OI' G (Atlantic) +297
XSCAPE My Little Secret (So So Def/Columbia) +290
SHAGGY FJANET Luv Me, Luv Me (Fiyte Tyme/MCA) ~ +269
KHADEJIA /PRODUCT Here We Go (Franchise/Loud) — +215

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

MYRON Destiny (/sland)

PRAS MICHEL f/ODB & MYA Ghetto Supastar...(Interscope)
NEXT Too Close (Arista)

MYA /31SQ0 OF DRU HILL It's All... (University/interscope)
DREA t/BLACK ROB Got Ya Back (Spoiled Rotten/WB)
SPARKLE Be Careful (Rock Land/Interscope)

CHICO DEBARGE No Guarantee (Kedar/Universal)
DESTINY'S CHILD #JD With Me Part 1 (Grass Roots/Columbia)
JANET 1 Get Lonely (Virgin)

MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury)

Breakers: Songs registering 1000 plays or more for ihe first time. Bullets
awarded to songs gaining plays over the previous week. if two songs
are tied In number of plays, the song being piayed on more stations is
placed first. Most Increased Plays lists the songs with the greatest

k i In totai plays. gl chart appears on R&R

ONLINE.

For Faster S

FAX Credit Card Payments To

310-203-

ervice:

8727

m_

Or Call R&R at:

310-788

O

Or e-mall R&R at:
moreinfo@rronline.com

*1625

THE R&R ANNUAL SUBSCRIPTION PACKAGE DELIVERS |
THE MOST FOR YOUR MONEY!

SUBSCRIBE AND SAVE OVER $190.00!

> 51 weeks of R&R (5330.00 valve)
2 semi-annval Ratings Report & Directories (5120.00 valve)
Program Supplier Guide (540.00 valve)

$299.00

{U.S. Only)
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I Should Cheat On You

Believers At:

WZHT KBCE WSOJ WEUP KMJM KIPR  WJMI KYEA
WZFX WGZB WAMO WJIN WFXE WJMG WOWI WACR
WTMG WKGN WIBB WESE WPAL WJZD WIZF KIZWA
WTLZ KRRQ WJFX KRVV WNOV WYOK WCKX WEMX
WOHH KPRS WLIM KSJL KDKS KVYSP KMJJ KJMM

Produced by Rodney Jerkins for Darkchild Entertainment
: Manag t: Don Joh for J4 Artist Management
: E ive Pi : David E and Minetta Gammage tor it's About Tyme Productions

WwwWw americanradiohistorv com

3rd Week Top 10 Most Added!!!
#9 Most Added This Week!!

pk |

g5 o (Hollvisaed>
Video in rotation at BET and The Box  (Hgllywood)
©1998 Hollywood Records R € C O R D S



www.americanradiohistory.com

86 ¢ R&R August 7, 1998

URBAN ACTION

BREAKbown

ArTisT: DEBELAH MORGAN

LABEL: VAZ ENTERTAINMENT/
MOTOWN

tell in love with this song the first time

[ heard it!! Debelah Morgan’s single,
“Yesterday,” made such a good impression
on me (not to mention landing the fourth
Most Added slot on the mainstrcam Urban
chart and tying for the second Most Added
on the Urban AC chart last week), I think
I’m going to “break her down.”

I’s Nor Over is the debut album by the
singer/songwriter, with Morgan either
writing or co-writing seven of the album’s
15-tracks — proving sista girl is not just a
beautiful voice. She composes, plays
keyboards, and co-arranges on this album.
Born in Detroit, Morgan moved 1o Los
Angeles when she was 3 years old. Soon
after taking piano classes in kindergarten,
she was playing in church during Sunday
school

By age 8, she had composed her firsi
song. By age 15, she was teaching gospel

Artist Breakdown highlights artists with strong chart momentum.

choir at the University Of Arizona. With a
major in vocal performance in high school,
Morgan learned to sing in six different
languages: Latin, German, ltalian, French,
Hindi. and Portuguese. After relocating to
Los Angeles and capturing the Silver medal
in the NAACP international music
competition, word of Morgan’s talents
reached the music industry and producer
Vassal Benford won the bid.

Written by Benford and Morgan,
“Yesterday™ is about an ended relationship
that Morgan can’t seem to shake (try
penicillin). “Who’s gonna love me. baby,
who’s gonna hold me now?" Debelah
ponders these questions since dude left her.
(I’d be more worried about who'’s going to
pay the rent!) As thoughts of him linger in
her mind, she lives on the memories of
yesterday, when “he made her body
scream.” (I think [ met him last night at a
club.) Still in love with him and apparently
addicted to the past, Morgan can’t seem 1o
go on. She can find no love that compares
to his. (Have you tried the personals?)
Always dreaming about him,
always thinking about him.
Debelah is nowhere near “healed.”
(I have an exira prescription for
Prozac if you need it.)

With a five-octave range, this
vocalist sings from the heart. Her
beautiful voice combined with this
slammin’ track is a hit waiting to
happen. Peace.

Tanya O’Quinn
Asst. Urban Editor

Troop i Magic
Mayday
Warrior MD, WJTT/Chattanooga

Programmers, don't sleep on Troop!

Even though it's been almost seven years since they dropped their last hit, Troop
i$ back with all of the original members and their own record label. Their latest project
is guaranteed fo please current Troop fans and acquire a vast new audience for their
more mature sound.

Their new CD, Mayday, holds several potential hits, including the current single,
"The Way | Parlay.” Look for the next single, “Audacity,” to follow suit, and every Quiet
Storm deserves good ballads like “Let Your Light Shine” and “Over The Moon” (which
could easily become the love song of the year).

Troop recently performed here in Chattanooga at "Magic’s Phat Tuesday Cabaret”
at the Bessie Smith Hall and drew a seflout.crowd of die-hard Troop fans who didn’t
seem to realize that the group had been away for so long. Thanks to Andy Anderson
of Peck and Anderson Marketing for making it possible, and thanks to the group for
a great performance.

Troop is back and better than ever! Mayday! This album deserves a chance.

ADD\ance NOTICE B

Giving you fair warning: These are the singles that are gomg for adds on Monday (8/10)
and Tuesday (8/11).

4KAST | Tried (RCA)
ABSOULUTEf/ KELLY PRICE Heat (Yab Yum/550 Music)
CANIBUS I-Honor-U (Group Home/Universal)
DEBORAH COX September(Arista)

~ DIVINE Lately (Pendulum/Red Ant)
FAT JOE Don Conugenu (Big Beat/Atlantic)
FLIPMODE Everybody On The Line (Outside) (EastWest/EEG)
ARETHA FRANKLIN In Case You Forgot (Arista)
JANITA Getting Over You (550 Music)

~ KENNY LATTIMORE Days Like This (Columbia)
QUEEN LATIFAH Paper(Flavor Unit/Motown)

SNOOP DOGG Still A G Thang (No Limit/Priority)
~ VESTA Somebody For Me (Verve/Mofown)

Cost effective plastic banners for your station. We print any picture, logo or design
in up to four colors. Perfect for concerts, public appearances, expos and giveaways.
Packaged on a roll and easy to use. Put up brand new signs at every event.

e Durable banners for a throw-away price

e UV stabilized plastic won't fade indoors
or outdoors

» Simply fax your logo and color separation

information for a free price quote

ROUNAAA
(i
Titere ‘;‘7@‘

1-800-231-2417
Canada 1-800-847-5615
Fax (713) 507-4295
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Love died. Tears dried.
And Lord knows, | TRIED.

41{ ST | TRIED — the new single.from 4KaST
d off their debut album ANY WEATHER.

Executive Producer: Harve Pierre. A& R Direction: Harve Pierre. Management: Carol Kirkendall for CD Enterprises. Inc.. Fall; Church, VA.
@ e N ! WWW.DEeps.ComM The RCA Records Label is o unit of BMG Ervtertoinment. Tmk(s) ®Registered. Marca(s) Registradaf(s) & ®General Electric Co., USA. BMG and Peeps logos are trademarks of BMG Music. ©1998 BMG Entertoinment
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URBAN AC PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL URBANAC REPORTERS ON R&R ONLINE

»s URBAN PLAYLISTS

- ™
E=TTELT || woooumbs, on 96 , KSJL/San Antonio WRKS WRKS/New York ‘ ﬂ KJLH/Los Angeles WVAZ/Chicago
Y T.... - (614) 487-1444 o (210) 271-9600 (212) 2429870 (310) 330-5550 (312) 360-9000
trong/St Adult Satisfaction! { | Andrews Beastey/Mayo 108 IFH Winston Mynck/Muhammad
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW W IW LW Tw IW W LW TW IW 2W LW TW W 2w LW W .
45 49 49 50 BRIAN MCKNIGHT/The Only One For Me 17 19 21 25 JANEI/Go Deep 23 JON B.They Dont Know 37 38 36 38 KELLY PRICERriend Of Mine 38 38 35 40 MAXWELLLuwry Cococure
48 47 46 48 NEXT/Tao Close 16 19 25 24 BRANDY FMASE/Top Of The World 21 VOICES OF THEORY/Dimelo {Say i) 25 25 34 36 GEORGE BENSON/Standing Togetner 33 35 33 36 BRIAN MCKNIGKT/The Only One For Me
46 46 47 48 AALIYAWAre You Thal § 19 25 20 X-Cl & JOUODont Rush (Take,) 20 MARY J. BLIGEMissing You 27 28 30 35 MAXWELLAuxury Cococure 33 30 33 32 NEW POWER GENERATION/The One
51 50 50 47 JON B/They Dont Know 20 5 6 19 MAXWELLLwwry Cococure 20 ERYKAH BADUNe Yo 37 36 36 34 JON BJThey Don' Know 36 33 29 30 ARETHA FRANKLINThe Woman
33 34 43 43 NICOLEMake Il Hot 18 20 22 18 NICOLEMake It Hot 19 WASHINGTON & MOOREN Love You 20 22 24 34 LUTHER VARDROSS/Ngts In Harem 37 35 32 30 (SGDcor M
46 47 45 43 BRANDY & MONICA/The Boy Is Mine 9 21 21 18 MECHALIE JAMISONKeep It Real 19 TAMI DAVISHow Do | Say I'm 5 11 24 TEMPTATIONS/Stay 23 23 20 29 DOWN TO THE BONE/Brookiyn Heights
32 31 35 42 KELLY PRICEnend Of Mine 9 19 20 18 GERALD LEVERT/Thinkin' Bout It 19 GERALD LEVERT/Thnkn' Bout It 8 20 20 22 NEW POWER GENERATION/The One 36 31 35 27 XSCAPE/The Arms Of
39 45 46 41 USHERMy Way 5 12 18 18 WASHINGTON & MOOREA Love You 14 REGINA BELLEMon' Let Go 19 22 20 20 TAMI DAVISHow Do | Say fm. 21 18 21 27 JOEA That | Am
38 34 33 39 JANET/Go Deep 19 22 23 18 KELLY PRICEFriend Of Mine 12 GEORGE BENSONStanding Together 12 18 15 20 GERALD LEVERT/Thinkin' Bout It 14 17 15 21 GEORGE BENSON/Poquilo Spanish.
34 34 35 37 CHICO DEBARGEMNG Guarantee 11 15 19 17 TATYANA ALVDaydreamin’ 12 KENNY LATTIMORE/Days Like This | 37 37 29 19 SPARKLE/Be Casetul 20 23 22 19 WASHINGTON & MOOREA Love You
B 27 36 35 MOMICATNe First Night 9 11 11 97 MONTELL JORDAN/ Can Do That 12 BRANDY & MONICATTe Boy Ig Mine 31 37 28 19 BRIAN MCKNIGHI/The Only One For Me 15 15 20 18 KELLY PRICEFend Of Mine
5 5 12 34 TAMIASo info You 17 19 21 16 PUBLIC ANNOUNCEMENT/'s About Time {2 NEW POWER GENERATION/The One -~ 5 18 MARY ) BLIGEMissing You 10 10 13 17 TEMPTATIONS/Stay
35 34 33 34 WILL SMITHUust The Two Of Us 6 16 14 TYRESENobody Eise . 11 MAXWELLAuxury: Cococure 14 15 15 18 WASHINGTON & MOOREA Lave You 14 10 1 16 LUTHER VANDROSS/Nights In Harlem
4B A7 39 33 MYA F/SISQ0ANS AN About Me - 10 13 LK’ MO FM ELLIOTT/S Minutes 10 ARETHA FRANKLINMere We Go Again 10 13 15 17 MONTELL JORDANA Can Do Frat 24 24 23 14 RANDY CRAWFORD/Bye Bye
- 34 31 32 32 BRANDY FMASE/Top Of The Workd - 5 8 12 GINUWINESame OF G . - 10 LUTHER VANDROSS Won'l iel You 17 16 20 15 ARETHA FAANKLINHers We Go Again 5 7 5 10 MICHELLEMang Tyme
35 30 19 31 MAXWELLLwwry. Cococure 7 6 7 12 LUTHER VANDROSS/Nights In Harlem -~ - 10 UNCLE SAWVI Dont Ever Want 16 10 17 15 VOICES OF THEORY/Dimelo (Say I 6 5 .5 10 ALFONZO BLACKWELL/A Lite B1 Of Sax
31 31 29 31 PRAS MICHEL F/ODB. /Shetio Supastar . . § 512 MCLYTEA Can't Make A. <« - 10 JANETA Get Lonety 15 16 15 15 LEVI LITTLE®ick Up The Phone 5 5 5 10 MECHALIE JAMISONXeep It Real
| 20 19 32 30 GERALD LEVERT/Thinkin' Bout N 19 23 23 12 AALIYAHAse You That. © - 10 MARY J. BUGEEverything 10 10 12 13 JANET/Go Deep 12 12 11 10 JON B./They Don't Know
- 32 29 29 29 BiG PUNISHER FJOE/SR Mot A Player 10 18 16 12 DREA F/BLACK ROB/Got Ya Back - - 10 JOEThe Love Scene -5 13 XSCAPE/My Liite Secret 12 13 . 10 SOUNDS OF BLACKNESSAMold On (Change )
| 29 31 3525 KCI 8 JOKVAI MWy Lt 11 18 21 ¥2 VOICES OF THEORY/Dimelo (Say It) - - - 10 USHERNKe & Siow 28 29 28 10 REGINA BELLE/Dont Let Go 5 6 5 7 TAMSo lnto You
. - 11 24 MYA FISILKK. Movin' On 10 12 9 12 MYRONDestiny 10 10 10 10 K1 & JOJO/Dent Rush (Take..) § 5 5 6 PUBLIC ANNOUNCEMENTANS About Time
| 9 15 22 24 MO THUGS FAMILY/AI Good 5 14 13 11 11 ARETHA FRANKLINHere We Go Again 5 5 7 9 TATYANA ALYDaydreamin’ 7 7 B 5 GEAALD LEVERL/Thnkn' Bout h
47 36 35 23 SPARKLEe Careful 6 8 11 91 AMARUCallin - 5 6 9 BOYZIIMENDom Jusi Fine 5 5 5 § BOYZII MENDON Just Fine
5 13 20 22 TATYANA ALl/Daydseamin’ 6 11 8 11 MARY BLIGEMssing You 33 21 26 & BRANDY & MONICATThe Boy is Mine 5 5 5 TRINHTEE 57/Gods Grace
3 23 24 21 BRIAN MCKNIGHT/Anytime 1 5 10 819 RAvIWNYI L .- 5 T TRIN-I-TEE 5:7/Gogs Grace 5 7 10 5 JANEVGo Deep
12 15 19 20 CAMRON FMASE/Horse & Carriage 11 14 14 10 JESSE POWELL Wasnt with i 5 5 7 7 SAMSATER/There You Are 5 - 5 5 WILL DOWNINGAt She Knew
8 23 16 20 PyBLIC ANNOUNCEMENTAtS About Thme - 14 10 MYA F/SILKK /Movin' On - - 5 7 PEABO BRYSON/My Hear Beiongs § § 5 & TAMI DAVISHow Do | Say I'm.
31 24 23 20 JANETA Get Lonely 10 13 12 19 TAMASSo Into You . - 5 BOYZ I MENNour Home Is In 5 5 5 PHA PERRY/Mind Blowah
| 27 19 20 19 DESTINY'S CHILD FUDMWih Me Part 1 10 13 +1 18 NEXTA SHI Love You §  PHIL PERRY/Mind Biowah 5 5 'S 5 ANGEL GRANT/Xnockin'
l -~ 5 10 19 GINUWINE/Same OF G 9 10 SONS OF FUNK/Sons Reasons - - - JKANN Good To. 5 5 5 5 REGINABELLEDont Let Go
WOWIMNorfalk WTLC/Indianapolis WDAS/Philadelphia ™ | [xABv/Dallas -2 | |wmxometroit -
(757) 466-0009 (317) 923-1456 (610) 617-8500 (214) 630-3011 /‘{/ e | (313) 965-2000
Holiday/Mauzone Wallace 1053FM Tamburro/Davis BoB M st O Bacote Starr/Rankin
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITUE PLAYS ARTISTAITLE
AW 2w LW TW IW 2W LW TW IN 2W LW TW IW 2W LW TW i IW 2W LW Tw
43 44 43 46 KELLY PRICEFriend Of Mine 658 58 64 72 BRIAN MCKNIGHT/The Only One For Me 24 23 24 25 BRIAN MCKNIGHT/The Only One For Me 33 36 34 37 JON B./They Dont Know 25 25 25 29 BRIAN MCKNIGHT/Anytime
26 31 31 41 JANET/Go Deep 61 57 63 Tt JON BJThey Dont Know 24 23 22 25 JON B/They Do Know 32 35 32 37 BRIAN MCKNIGHT/The Only One For Me 5 5 5 27 BRIAN MCKNIGHT/The Only One For Me
23 35 38 40 XSCAPEM Litte Secret 39 49 57 64 WILL SMIThlust The Two Of Us 17 17 18 20 GEORGE BENSON/Standing Together 27 26 18 36 KELLY PRICE/Fnend Of Mine 5 5 10 25 LSGDoor &1
32 34 37 38 PUBLIC ANNOUNCEMENT/N'S About Time 44 44 43 62 GERALD LEVEAT/Thinkan Bout N 21 20 20 20 KENNY LATTIMOREfFor You 29 35 31 32 LSGDoor 1 17 18 16 20 MILESTONEN Care ‘Boul You
7 12 28 38 BOYZ il MENDOn' Just Fine 53 33 40 56 AALIYAH/Are You That 15 17 17 17 TAMI DAVISHow Do | Say fm.. 24 27 28 31 BRANDY & MONICA/The Boy s Mine 177 11 19 JON B/They Donl Know
35 37 33 37 AALIVAH/Are You That 12 42 45 50 BOYZ 1l MENDoin Just Fine 15 15 15 15 KELLY PRICEfiend Of Mine 32 37 35 30 JANETA Get Lonely 13 11 13 16 ARETHA FRANKLINA Rose Is SUl.
3 38 36 37 JEAMAINE DUPRIJAY-ZMoney Am A Thang 1448 61 48 JANET/ Get tonely 15 15 15 15 MAXWELL/Luxury. Cococure 35 35 31 28 BRIAN MCKNIGHT/Anytime -5 15 LSGAI The Times
36 31 34 36 CAMRON FMASEHorse & Carnage 38 37 40 46 LUTHER VANDROSS/Nighls In Harlem § 9 10 15 LUTHER VANDRCSSAights In Harkem i 28 20 10 27 GERALD LEVERT/Thinkn' Boul It 10 9 12 12 LUTHER VANDROSSA Won't Let You
35 35 43 36 NICOLEMake It Hot 5 14 29 42 TAMIASO Into You 10 12 11 12 WASHINGTON & MOOREA Love You 12 16 23 27 NEXTfToo Ciose 5 8 10 11 JANETA Get Lonely
1429 36 MONICAThe First Night 2t 51 55 39 NEX/Too Ciose 9 10 10 12 GERALD LEVERT/Thinkin' Bout It 32 32 32 25 ARETHA FRANKLIN/A Rose fs Stk 16 14 14 9 WHISPERS/For The Cool in You
23 39 32 35 GERALO LEVERT/Thinki Bout f © 10 14 32 BIG PUNISHER FIUDE/SUN Not A Player 8 8. 10 12 JANET/Go Deep 21 23 29 24 -MAXWELLAwxury Cococure 2 26 21 8 K01 & JOUOMI Wy Lite
- 36 35 MYAF/SILKK. Movin’ On 5 13 14 31 MONTELL JORDANA Can Do That 8 8 10 12 PUBLIC ANNOUNCEMENT/I'S About Time - 21 USHERMy Way 8 18 13 8 KELLY PRICEFriend Of Mine |
12 30 32 TRIN-I-TEE 5:7/God's Grace 57 24 13 30 KELLY PRICEFriend Of Mine 16 16 13 12 BRANDY & MONICAThe Boy is Mine - 21 21 BRANDY F/MASE/Top Of The Workd - . 5 & LUTHER VANDROSS/Nights (n Hartem 1
17 31 31 JESSE POWELLA Wasn With It 2t 36 40 28 BRANDY & MONICA/The Boy Is Mine y 5 7 10 11 PEABO BRYSONMy Heart Belongs... - - 18 20 MONICA/The First Night 5 5 5 5 BRANDY & MONICATThe Boy Is Mine
35 35 34 31 BRANDY FMASETop Of The World 17 38 46 26 CHICO DEBARGEMNo Guarantee 7 7 10 10 CECE WINANSAVhat About You | 13 WILL SMITHAust The Two Of Us 6 6 8 5 GERALD LEVERT/Thunkm’ fout It
42 44 40 31 BLACKSTREET.A Gan’ Get You. - 25 MARY J. BLIGEMissing You 10 10 40 10 NEW POWER GENERATION/The One - 20 18 {AURYN HILLICan1 Take My « - 5 5 TEMPTATIONS/Stay
22 36 29 28 RAY-JWhy | Lie y - 25 LAURYN HILL/CanY Take My 5 6 10 ANGEL GRANTKnockin' < 2t 17 1B JANET/Go Deep 5 5 5 5 BLACKSTREET./ Can Gel You
22 29 30 28 MAXWELLLuury: Cococure 64 25 15 20 MYAF/SISO0NS All About Me « < 7 8 TEMPTATIONS/Stay 38 22 13 17 KLl & JOUG/AN My Lite 5 § 5 5 NEXT/Too Close ‘
21 30 28 27 69 BOYZWool Wool 15 10 13 20 JANET/Go Deep 6§ 6 7 1 BOBJAMES FRASHEEDADO it Again 15 16 15 16 SOUNDS OF BLACKNESS/Hoid On {Change..) 5 5 5 5 LUTHER VANDROSSIS Al About You
| 20 31 23 22 VOICES OF THEQORY/Dimelo (Say It} 16 15 18 19 MAAY J. BLIGE/A Oream 5 § § & K& JOJODont Rush (Take ) . 11 15 ORU HILL/We're Not Malung.
i S 11 21 MCLYTEN Can'l Make A.. 19 21 16 19 MONTELL JORDANLets Ride § 5 5 6 TAMIASo tnto You - 12 15 MARY J. BLIGE/Seven Days
10 15 17 20 SILKK THE SHOCKEAM An My Faul 38 31 20 18 NEXTA St Love You 5 5 5 6 BOYZHMENDO Just Fine . - 15 SWV/Rain
6 10 13 20 MAAY J. BLIGEMissing You 16 14 13 18 MONICAThe First Night - 5 5 MARY J BLIGE/Missig You . 10 14 UNCLE SAMA DonY Ever Want.
5 11 17 GINUWINE/Same OF G 35 18 14 17 BRANDY FMASETop Ot The World 5 5 PHIL PERRY/Mind Blowah 28 29 22 13 SPARKLEBe Garelul
10 11 14 15 TAMIASO Into You 16 19 19 17 WICOLEMake It Hot <5 PHYLUS HYMAN/Groove WA You 19 - 14 13 USHER/ou Make Me Wanna c
5 13 13 TYRESE/MNobody Else 15 13 16 16 GOD'S PROPERTY/Stomp - BOYZ (1 MEN/Your Home 1s I 11 TEMPTATIONS/Stay
5 14 12 13 MONTELL JORDANA Can Do That 14 15 16 15 JON B/Ase U Stil Down? . - EN VOGUENo Fool No More - 11 KENNY LATTIMORE/Days Like This
5 9 13 NUTTA BUTTAfreak Out 14 12 15 15 DESTINY'S CHILDo, No. No - - ALFONZO BLACKWELL/A Little BR Of Sax 10 12 11 BOYZ I MEN/A Song For Mama
. 1111 13 12 DMX FFAITH FVANSHow' it o’ Down? 13 12 - 15 DAU HILL'We're Not Making. 24 22 15 6 LUTHER VANDROSS/MNghts In Harlem
|| 23 20 13 10 TATYANA ALVDaydreamin’ 13 - 1B 14 MASE F/TOTAL/What You Want 2 21 8 5 WASHINGTON & MOOREA Love You
|
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(407) 333-0072 (504) 827-6000 wimaroes o csam§ | (301) 3061111 M (713) 623-2108 4 (305) 444-4404
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IW 2w LW W IW W LW Tw IW W LW TW 3w 2w !,w ™ AW ZW LW W
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38 31 38 46 PUBLIC ANNDUNCEMENTATS About Time 49 57 5B 53 NICOLEMake It Hot 1118 17 20 WILL DOWNINGA! She Knew 27 30 25 35 KELLY PRICEFnend Of Mine 30 30 24 29 MARIAH CAREY/My Al
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16 23 OMX FFAITH EVANS/Hows R Goin' Down? 30 22 23 23 MECHALIE JAMISONXeep It Real 8 7 & 7 GOD'S PROPEATY/Stomp 22 22 20 20 BABYFACE & OESREEfwe 27 22 10 10 ARETHA FRANKLINA Rose s Stik
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19 22 20 22 SAM SALTER/There You Are 14 25 22 22 LUTHER VANDROSSMights In Harlem 8 7 7 6 ISLEY BROTHERS/Tears 17 18 10 18 BRANDY F/MASE/Top Of The Worlg - T JANET/Go Oeep
| 1313 MONIFAH/Touch It 25 23 20 20 BENITO/Shake N Bake 6 6 9 6 PATTILABELLE/Shoe Was On 22 19 12 17 PHIL PERAY/Mind Blowah - -7 TEMPTATIONS/Stay
1 21 20 12 17 TAM DAVISHow Do | Say I'm. - 6 15 16 MC REN FICE CUBE/Comin’ Atier You 10 9 7 6 BABYFACEEvery Time i 19 23 14 17 BRANDY & MONICATThe Boy ts Mine 5 8 5 6 TAMASO Into You
I 17 MASE FPUFF DADDY/Lookn” Al Me 7 16 16 16 THREE 6 MAFIALale Night Tip 9 8 5 5 PATTILABELLEMMen You Talk. 20 25 14 16 PATTI LABELLE/Sameone Like You S BOYZ 1l MENYour Home fs in
| 18 14 14 15 NATE DOGG FAVARREN G/Nobody Does N 17 17 12 15 NATE DOGG FWARREN G/Nobody Does 22 13 11 16 LUTHER VANDROSSA'S All About You
| 41 40 31 14 USHERMy Way 19 20 17 15 IMAJINShorty (You Keep..) 17 15 15 16 LUTHER VANDROSSMights In Harlem
1 21 15 18 13 MAXWELLLuxury: Cococure S 9 10 15 BONE THUGS. War 17 25 17 15 BRIAN MCKNIGHT/The Onty One For Me
10 13 12 11 CAWRON FAMASEMorse & Carrage 45 20 22 15 BRIAN MCKNIGHT/The Only Ore For Me 1D 10 9 14 GEORGE BENSON/Standing Together
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1 40 33 41 33 JON B/They Don't Know 40 39 3B 42 NICOLEMake It Hot . 24 23 22 24 BRIAN MCKNIGH/The Only One For Me 36 36 35 37 GEORGE BENSON/Standing Together 22 23 30 31 GERALD LEVERI/Thmion' Bout ft
40 40 40 38 BAIAN MCKNIGH/The Onty One For Me 33 33 38 40 NEXTA SUl Love You 23 21 24 24 KELLY PRICEFriend Ot Mine 38 38 38 37 KELLY PRICEfriend Ot Mine 25 29 31 28 JON B./They Don't Know
39 40 35 38 CHICO OEBARGEMNo Guaranee 40 43 44 40 AALIYAHA You Thal, 12 24 23 23 BRIAN MCKNIGHT/Anytime 36 36 36 36 GERALD LEVERT/Thinkir' Bout It 24 29 28 27 SPARKLEBe Caretul
| 38 40 41 38 LSG/AN The Times 33 33 38 40 GERALD LEVERT/Thmiin' Bout It 10 13 23 23 TEMPTATIONS/Stay 38 38 38 36 ARETHA FRANKLIN'Here We Go Agan 24 23 21 25 LSG/Door M1
37 33 34 37 BRANDY & MONICAThe Bay Is Mine 32 34 37 40 MONTELL JORDANN Can Do That < 13 14 1S BOYZ Il MENTOI Just Fine 33 33 35 36 TAMIASo Into You - 10 27 25 TEMPTATIONS/Stay
| 28 29 34 37 AALIVAWAse You That 31 32 40 40 DREA F/BLACK ROB/Got Ya Back 14 11 14 14 NEW POWER GENERATION/The One 33 33 34 34 LUTHER VANDAOSSMignts In Harlem 18 16 21 24 KELLY PRICEfFriend Of Mine
38 39 39 37 MAXWELLLwxwry: Cococure 32 33 42 40 TAMIAS into You 11 13 13 14 WASHINGTON & MOOREA Love You 32 32 34 34 TAMI DAVISHow Do | Say Im.. 25 28 29 23 JOBA! Tnat | Am
30 37 40 36 WASHINGTON & MOCREA Love You 15 18 40 A0 XSCAPE/My Litle Secret 14 14 13 14 VOICES OF THEORY/Dimeto (Say 1) 24 24 33 33 WASHINGION & MOOREA Love You 31 30 31 22 PHIL PERRY/One Hean One Love
1 34 38 35 36 NEXT/Too Close 33 34 39 40 MAXWELLAwwry Cococure 12 13 13 13 MAXWELLLuxury: Cococure 17 17 33 33 JANET/Go Deep 17 20 19 22 NEW POWER GENERATION/The One
39 37 35 36 MCOLEMake It Hot 33 31 38 40 LUTHER VANDROSSMights In Harlem 15 12- 13 12 KLI & JOUVAI My ife 30 30 31 31 PUBLIC ANNOUNCEMENTA'S About Time 16 21 31 22 LUTHER VANDROSS/Its Al About You
36 39 34 35 MYA F/SISQDAtS AR About Me 40 39 40 39 BRANDY & MONICA'The Boy Is Mine 1114 11 12 156Dt #1 10 10 29 29 TEMPTATIONS/Stay 20 18 2t 21 WASHINGICN & MOORE Love You
30 30 34 35 BRANDY FMASE/Top Of The World 17 32 36 39 TATYANA ALI/Daydeearin’ 7 5 12 11 LUTHER VANDROSS/Nighis In Harlem 24 24 28 28 BOB JAMES FRASHEEDADO ft Again 15 19 18 20 UNCLE SAM/Baby You Are
17 28 34 35 GERALD LEVERT/Thinkan' Boul It 33 34 37 38 BRIAN MCKNIGHT/The Onty One For Me <« 8 10 MARY J. BLIGEMissing You 19 19 25 25 DREA F/BLACK ROB/Got Ya Back 15 17 13 20 MAXWELLAwxury: Cococure
\ 33 30 33 34 WISSJONES/2 Way Streel 33 33 39 38 KLl & JOJO/Dont Aush (Take..) 16 17 11 10 ARETHA FRANKLINA Rose is Sull 15 15 20 24 PEABO BRYSON/My Heart Belongs 5 5 8 18 TAMI DAVISHow Do t Say I'm
i 33 28 25 33 SPARKLEBe Carehut 16 18 38 38 BOYZ Yl MENDon Just Fine 10 10 11 9 TAMI DAVISHow Da | Say I'm. < - 17 24 DEBELAH MORGAN/Yesterday 16 15 12 17 MISSIONES?2 Way Street
i 30 36 30 33 BLACKSTREET./ Can Get You. 32, 43 40 38 JANET/GO Deep 22 11 10 9 WILL DOWNINGT She Knew 7 7 20 20 JESSE POWELL Wasnt With t § 8 17 17 LUTHER VANDROSSMights In Harlem
b 13 26 22 33 BOYZ Il MENDoW' Just Fine 27 30 35 35 BRANDY FMASE/Top Ot The World 10 11 11§ SPAAKLEMBe Careful - - 15 20 PHIL PERRY/Mind Biowah - 16 16 16 TRIN--TEE 5:7/God's Grace
18 25 28 33" MONICAThe First Night < - 18 35 MYAF/SILKK. Mown On 11 9 GERALD LEVERT/Mhinki'’ Bout 1t 15 15 19 19 CECE WINANSWhat About You .« - A7 16 PHIL PERRY/Mind Blowah
20 27 25 32 PUBLIC ANNOUNCEMENTACS About Time 16 18 17 35 GINUWINE/Same OF G 14 9 11 8 XSCAPE/The Arms Of. 12 12 17 17 MARY J. BUIGEMissing You 18 14 13 16 BOB JAMES F/RASHEEDATDo It Again
18 26 22 32 MARY J-BLIGE/Mrssing You MONICAThe First Night 4 © - - - BOYZ N MENNour Home is In.. 5 5 15 17 XSCAPEMy Uitie Secrel 14 16 19 13 MYRONDestiny
28 29 30 30 BIG PUNSSHER FLIOE/SI Not A Player DMX FFAITH EVANSHow's 1 Goin’” Down’? -~ - AARON HALL/AI The Paces 5 5 10 15 MECHALIE JAMISONXeep it Real 8 6 11 12 TYRONE DAVISDelkious
l 16 23 27 30 CAMRONFMASEMorse & Carmage CAMRON FMASEMorse & Carriage 7 7. 12 15 BRANDY FMASETop Of The Worid 7 10 6 12 JANET Get Lonely
18 27 27 30 TYRESEMobody Eise MASE F/PUFF DADOY/Lookin® At Me - T2 KENNY (ATTIMORE/Days Like This 12 16 17 11 ARETHA FRANKLINHers We G0 Again
18 18 22 30 JANEI/Go Deep TWISTA & SPEED ./In Your Work! K 12 12 12 12 VOICES OF THEORY/Dimelo (Say b} 126 10 11 CECE WINANSMWeiL Alngrt!
22 35 34 30 JANETN Get Lonely - 7 12 EDDIE MM Magc © 12 6 11 RAHSAAN PATTERSONWhere You Are
16 23 21 20 K-Ci & JOUO/Donl Aush (Take } TROOP/The Way | Partay 77 12 12 RA*UWNY | Lie 17 17 17 10 REGINA BELLE/Dont Let Go
20 26 21 28 LUTHER VANDROSS/Nights In Harlem MO THUGS FAMILY/AN Good © - - 12 BRIAN MCKNIGHT/The Onty One For Me 11 14 13 10 ERYKAH BADU/Appie Tree
28 23 22 27. WILL SMITH.ust The Two Of Us MICHELLEMang Tyme © . 5 12 TATYANA ALUDaydreamin’ 10 5 7 10 BONEY JAMESATs AN Good
17 18 22 25 BRYKAH BADU/Appie Tree TYRESENobody Else S 5 10 10 ANGEL GRANTAKnockic' 11 10 8 B WILL DOWNING/AN About You
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REPORTERS

KBCE/Alexandria, LA

WBLK/Buttalo, NY

WCKX/Columbus, OH

Stations and their adds Ilsted alphabetically by market

WTMG/Gainesville, FL

KZWA/Lake Charles, LA

KXHT/Memphis, TN

WOQOK/Nashville, TN

WPLZ/Richmond, VA

KMJM/St. Louis, MO

PD: Al Jal Wallace

WBHK/Birmingham, AL
PD: Mike Abrams:

WMGL/Charleston, SC
PD: Tenry Base

o

PD: Paul Strong
MD: Warren Stevens
JK “Good
KRBV/Dallas, TX
PD: Thomas Bacote

KDKO/Denver, CO
POMD: Rick Watker

MD:J Martin

NK

WQMG/Greenshoro, NC
PO: Al Payne
MD. Bryan Maxwell

WIKS/Greenville, NC
PC:B.K. Kirkland
MD: Dennis Lee

KNEKLafayette, LA
PD: Dre Richards
“Feof

KXZZ/Lake Charles, LA
PO/MD:Brian Robinson

SON “Keep

2]
5 K

KJMS/Memphis, TN
PO: Bdbby 0'Jay

WHQT/Miami, FL
PO: Tony Kidd
APD/MD: Phil Michaels

VESTA “Somebody

WYLD/New Orleans, LA
PDMOD: LeBron Joseph

WRKS/New York, NY
PD: Toya Beasley

APD: Lenny Greene

MD: Wayne Mayo

PD: Art Jackson
MD: Tim Higgs
12 KENNY LATTIMORE "Days’

WFXC/Raieigh, NC
PD: Chris Conners
MD: Cy Young

WKJS/Richmond, VA
PD: Kevin Xofax

KXOK/S1. Lovis, MO
5 2

POMD: Michael SI. John PO Skip Dillarg VP/Prog.. Tory Fieids OM: Don Cody PO: Frank Tray DM: Chris Taylor OM: Jim Kennedy PO/MD: Phit Daniel OM/PD: Chuck Atidns
ENVOGUE “Fool Dsaswmoawmnz/ PO: Paul Strong APD: Jo Jo MD: James Williams PD: Michelle Price CAMRONFMASE "Horse™ BOB JAMES FRASHEEDA “Agam APDMO: Eric Mychaels
XURUPTFreak ENVOGUE “Fool SHAGGY FIJANET "L ENVOGUE Foor 17 WASHNGTON & MOCRE “Love” 45 BUACKSTREET "Mind" TEMPTATIONS "Stay” ENYOGUE “Fool T MYARISILKK . Mown
TQ Westsioe - TRIN-4-TEES.? “Grace’ 10 Westsge” PHYLLIS HYMAN “Groove PA “Lie” SHAGGY FUANET“Luv" 34 GERALD LEVERT “Thinkin®
CANKINS & DAWKINS Tieed MYAFSILKK . “Mown™ JSON"Shouid” *|  SHAGHYRUANET‘Luv TG Westsie™ 15 SSON Shoud”
SHAGGY FIJANET L™ KENY LATTIMORE Days QUEEN & WYCLEF JEAN “Another WENDELL Wrong ENVOGUE “Fool” MONIFAH “Touch*

GINUWINE "Same’ DIVINE “Latey” KURUPT “Frea SHAGGY FLIANET "Lov’ MBEFMD»DDV“LW\‘
SHAGGY HUUANET L™ EN VOGUE “Fool 10 "Westsida” KURUPT "Freak .
WURUPT “Freakc . KHADE A FPRODLCT "Here CODE6Lets” WHRK/Memphis, TN WQUE/New Orleans, LA '
ALFONZO BLACKWELL Sax” POMD: Boboy D'Jay POMD: Gerod Stevens WS0J/Richmond, VA
APD:Eileen Nathaniel 1 SHAGGY FLUANET LV PO/MD: Kevin Kofax

WHTA/Allanta, GA 3 GOODIE MOB " 3
LoV AT KURUPT Freak’ VEMOB "Beautiur 387 See WTMP/T: fl

DM DanAlias CAMRONFMASE Horse” 2 SHAGGY FUANET“Lov” ampa,

: WPAL/Charleston, SC TO Wesisige” g N g
PD: Sean Taylor . ENVOGUE Fool PRESSHA “Splacka 13 DEVIN“Wart PO: Larry Sleele
N PD: Jae Jackson KKOA/Dalias, TX WJMZ/Greenville, SC . o EIGHTBALL -Grinend” 5 KURUPTFreak” MD: Don Carlos
10 ENVOGUE Foor PO/MD: Skip Cheatham PO: Marvin Hankston WOHH Lansing, MI b NCUYTE Mk ENVOGUE Foor W P
10 SHAGGY FUANET 1w 5 EIGHTBALL “Giriend™ MD: Kelly Bey PD/MO: GlennUlmer 7 BOYZIIMEN Home"
5 T0Westsoe S GOODIEMOB " Beautih” MONFAH Touch” 7 ENVOGUE Fool” 5 SHAGGY FIJANET 1w
5 YANKGER Feelng™ 5 SHAGGY FIIANET Ly’ DEBELAH MORGAN “Yestercay 7 TO Westse™ 5 ENVOGUE “Foor”
KURLPT Freak 5 ENVOGUE “Foor 7 SHAGGY FUANET Lo JSON~Shouk™

WVEE/Allanta, GA DIONNE WARWICK . “World™ 5 BOYZ)IMEN Home™ 5 KURUPT “Freak” WEDR/Miami, FL TQ Westsoe”

PD: Tony Brown OM: James Thomas WOWI/Norfolk, VA WTLZ/Saginaw, Mi
0: AT PD:K.J. Holiday PD: Kermit Crockett

MO: Rajeeyah Shabazz POMD: Cedric Hotywood MD: Michael Mauzane MD: Tony La

5 JESSE Wasa? SHAQUILLE ONEAL. “Way™ ; ] wtey

- — e RN | s | s
Charleston, SC WROU/Dayton, DH JRarDenns WJIMG/Laurel, MS TO Westsie™ 4 ' WJUC/Toledo, OH
; b “Home™ s NORE DANKING & DAWKINS “Need 5 DEREK AUSEL “Nobody )
POMD: TenyBase PD: Marco Simmans Mo POMD: LaDonna Jones BOEEAGAGRE, XURUFPT e KURUPT e PD: Charlie Mack
§ £40Hope MD: Ready Action 17 SHAGGY FANET "Ly’ 5 ENVOGUE “Fool’ 3 10 NICOLE RENEE “Strawberry”

WFXA/Augusta, GA 5 SHAGGY FLANET L ENVOGUE Fool SHAGGY F/JANET L' SHAGGY FLLANET L™ 5 SHAGGY FIUANET LV

PO: Tim Snell DRAKINS & DANKINS "Need” MELANER “Back” SOLO“Touch™ PHYLLISHYMAN ‘Groowe’ 5 EIGHTBALL “Getnend”

MD: Raber Taylor mm LOROTARK). BaF KT fed _ QUEENLATIEAH “Pager 5 ENVOGLEFoor

AMD: Gena Lavigne KURLPT Freak 2 WI_('l‘(V/lsglrlaukee,WI KVSP/Oklahoma City, OK 3 T e

5 OMXFRATHEVANS Hows” DEBELAHMORGAN Vesterday” WEUP/Muntsville, AL PO Natefa] PD: Terry Monday

5 DEBELAHMORGAN “Yesterday™ . L MD: Dallas Scott C il oh

3 POMD: Steve Murray MD: Maurice Prince

5 ENVOGUE ool 9 SHAGGY FLUANET v e B

5 KURLPT Freak WCHB/Detroit, MI 5 BOMTHUGS War”_ , 5 ENVOGUE Foor VOGSt KSJL/San Antonio, TX

5 T0Wessde” PD: James Alexander SHAGGY FAANET "L WTKT/Lexington, KY St PD: Michael Andrews 0 o

SASAGSH DAL WJTT/Chattanooga, TN APD/MO: Vickie Preston PD/MD:DJGoid SHAGGY FLANET L APD: D Street KIMM/Tulsa, 0K

- Kei o' 19 JERMAINE DUPRVIAY-Z Thang BOYZII MEN "Home™ KURUPT “Freak PO: Terry Monday
PD: Keith Landecker 16 WILLSMITHTwo A

- Madi 14 SILKK THE SHOCKER “Fault” 19 DAZZ BAND “Git* SHAGGY FLIANET L™ MD: Maurice Prince
M ™ ‘ . 19 MRFSLK. Mo WNDV/Milwaukee, Wi 00T To"Whstsee
10 SHAGGY FAANET Lov” WTLC/Indianapolis, IN BOYZHMEN Home™ i e ENVOGUE “Foo” KURUPT “Freak”
5 ENVOGUE Fool” > DEBELAH MORGAN “Yestertay POMD: Sandra Robinson NONIFAH Touch™ SHAGGY FUANET Lv*

KTBT/Batan Rouge, LA 5 TQWestste PD:Brian Wallace £ 40 Hope" R DeBELATMOAGAH e

PD: Chris Clay 5 YANKEE B “Feeling™ 25 MARY J BLIGE Missing” ENVOGUE “Foor WJHM/Orlando, FL BOYZ i MEN "Home

MD: Lou Bennett 5 CELLY CEL “Crackin™ WJLB/Detroit, MI 2% LAURTNHILL"CanY” MONIFAR “Touch T SLEEPY'S THEME "StI"

¢ FLUANET 5 KHADELIAPRODUCT “Here” Etrolly 10 MYARSILKK . Mown SOL0Touth PO:Russ Allen

U] L it PO: Michael Saunders XSCAPE Lave” interim MD: Al Fiola

KURLFT Freak” APDMD: JanetG. 2 SHAGGYFUMNET LW

T "Westside: 5 SHAGGY F/UANET "Liv" WBLXMobile, AL 17 MASE FPUFF DADDY “Lookn

QUEENLATIFAH"Paper” 5 CAWRONFMASE Horse” PD: Niecy Davis 8 DELINOUENTHABITS Western WACR/Tupelo, MS

00T Zonig” KURUPT ‘Frdk WLIMLima, O APD: immy Mack WEAS/Savannah, GA PO/MD: Jerod fackson
WGCl/Chicago, IL PO/MD: Desarai Downs 15 JERMANE DUPRUJAY2 “Thang™ PD/MD: Jewel Carter TOWestsae”
DMPO:Elroy Smith : ; 5 BOYZH MEN “Home” B JAGHED EDGE ot ENVOGUE “Fool
e oo WJMI/Jackson, MS 12 QUEENLATIFAH Paper” 5 ENVOGUE ook _ ’ BOYZit MEN “Home KURLPT Frea

: Jay amﬂ ) PO/MD: StanBransan :g m%r 5 OWesnoe® WPHI/Philadelphia, PA ENWGUE’W | SHAGGY FAANET “Luv"

WEMX/Baton Rouge, LA SBRAYSRGET O WJJN/Dothan, AL 5 OEBELAH MORGAN "Yestrday” T 5 SKULL OUGGERY “Dolars’ PO: Mictox SHAGGY FUANET "Luv”

PD: Al Jai Wallace 9 JOE“Shouk” PD: Regina Dawkins 5 DMVNELatey 8 T0 Westsie” No Adds

MD: Teena Kelty B DAWKINS & GAWKINS Need™ MD: Tony Back s Ly 5 KURUPT “Freak" .

5 SKULLDUGGERY “Dotars 5 MONIFAH “Touar” 5 SHAGGY FUANET "L %wmum%az o 5 LENNY KRAVITZ “Trunong
KURUPT “Freak” 5 KURUPT “Freak” SHAGEY FUANET L i WESE/Tupelo, MS
ISON“Shoud” ENVOGUE “Foor WYOK/Mobile, AL KOKS/Shreveport, LA POMD: StanAlien
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